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Summary
The pharmaceutical market is quite unusual and has character peculiarities: the product specificity and 
obligatory state registration of the products of this market, the specifics of the application of licensing 
procedures in the pharmaceutical market, the regulatory impact of the state. For accounting, analysis and 
management goals the components of the functioning of pharmaceutical companies have been considered. 
The means of automation of management accounting have been considered, correlation of controlling and 
management accounting has been determined.
Keywords: management accounting, organization of management accounting, strategic management, 
information support, production of products, activities of pharmaceutical companies.

UDC 338.48:657:339.9

Sheikha Nissrat Sabir
Collage of Administration and Economics University of Salahaddin – 
Erbil / Kurdistan Iraq Region

THE INFLUENCE OF TOURISM AND ECOTOURISM FEATURES  
ON ORGANIZATION OF ACCOUNTING IN THE MIDDLE EAST COUNTRIES

International tourist arrivals have almost quadrupled over the past 30 years and domestic tourism has also 
intensified in most developed and newly industrialized countries. At the same time, tourist movements have 
spread geographically to reach practically all countries of the globe, becoming for many of them an important 
economic sector in terms of income generation, foreign exchange earnings and employment creation. Sustain-
able tourism should ensure viable, long-term economic operations, providing socio-economic benefits to all 
stakeholders that are fairly distributed, including stable employment and income-earning opportunities and 
social services to host communities, and contributing to poverty alleviation. Tourism and ecotourism aim the 
optimization of a balanced relation concerning the value between effort and effect, income and costs, assets 
and their origin. Controlling these relations involves the mandatory use of the accounting information. The 
purpose of the article is to prove that the particularities of the tourism and ecotourism activities influence 
the accounting information. The anticipations based on accounting information are important for the increas-
ing of the tourism and ecotourism activities efficiency, in terms of sustainable development. Accounting 
information has as main purpose creating a common language for investors and managers, creating a bridge 
between investors and the tourism and ecotourism entities activity. 
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Formulation of the problem. Sustainable tourism 
development guidelines and management practices 
are applicable to all forms of tourism in all types of 
destinations, including mass tourism and the vari-
ous niche tourism segments. Sustainability principles 
refer to the environmental, economic, and socio-cul-
tural aspects of tourism development, and a suita-
ble balance must be established between these three 
dimensions to guarantee its long-term sustainability. 

Tourism has become an extremely dynamic 
department, which has to adjust to the changes in 
the economic environment, to the changes in the 
consumer’s behavior and demands, to the structural 
changes of the economy and employment and, not 
the last, to the Middle East systems perspective. 

Analysis of recent research and publications. In 
1992, Francois Vellas considered tourism the “near-
est economic activity in the world” [15, p. 5 – 15]. By 
its complex activity, tourism reunites an ensemble 
of services and assets, owned by other departments, 
ensuring the link between providers and tourists by 
selling the demanded services. In this way, appear 
some relations between tourism activities organizers 
and different goods manufactures, tourism services 
providers and their beneficiaries, that need some 
operations in order to ensure the efficient develop-
ment of the tourism activity. 

Running a company involves knowing a pur-
pose, a way for it to aim. Determining this way 
involves a profound study of interrelations between 
[9, p. 50-66]: environment constraints, company’s 
finances and its system of communication and infor-
mation. In a study published at the beginning of 
2015, authors [3, p. 38-45] identify as a main oppor-
tunity for the Middle East's hotel chains the mar-
ket’s potential of development. 

2002 was a year with major meanings for tour-
ism. At the same time with it being declared “The 
International Year of the Mountain”, 2002 was also 
declared “The International Year of Ecotourism”. In 
2002 ecotourism was presented as an essential com-
ponent of the sustainable development during two 
major events: The International Conference in New 
York (January, 2002) and World Ecotourism Sum-
mit in Canada (May, 2002). The two events founded 
the theoretical and methodological basis of ecotour-
ism. In the World’s Tourism Organization publica-
tion „Tourism in 2010” it is specified that: „sus-
tainable tourism develops the idea of satisfying the 
needs of present tourists and tourism industry and, 
at the same time, of protecting the environment and 
the future’s opportunities [6, p. 64-73].

Because sustainable tourism represents a pur-
pose, it must be accepted the fact that any type of 
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development that includes tourism progress gives 
birth to some changes in the area. To reach sustain-
ability these changes must be kept within reasonable 
limits. Ecotourism, part of the sustainable devel-
opment, can be accomplished, in the best way, by 
careful planning, by proper growth and managing 
based on principles of the tourism department. The 
sustainable development is a relatively new concept 
of the human society progress, a concept that was 
proposed and developed in the 70s and the 80s of the 
XX century, formalized and promoted in the 90s of 
the same century. 

Dorin-Paul Bâc [1] his Ph.D thesis “Tourism and 
sustainable development: realities, challenges and 
opportunities” makes a detailed presentation of the 
notion sustainable tourism. I considered apposite 
the point of view of two authors. Sharpley’s article 
“Tourism and sustainable development: exploring 
the theoretical divide”, published in Journal of Sus-
tainable Tourism, in 2000, draws attention to differ-
ences between sustainable development components 
and sustainable tourism. Even if sustainable tourism 
should logically reflect the sustainable development 
doctrine, there are significant differences between 
the two concepts. Despite an apparent strategy of 
holistic, fair and future-oriented development, sus-
tainable tourism has an introverted and result-fo-
cused perspective. In other words, even if it has 
objectives related to the environmental protection, 
sustainable tourism does not focus on the develop-
ment component [12, p. 1-19]. Lane [5] considers 
that, even if changes and technological findings can 
help solving some problems, for long term solutions 
a change in the lifestyle is needed, the use of new 
selling techniques and the promotion of new tourism 
products. A new system of values is required in the 
tourism industry. 

In the „National Strategy for Ecotourism Devel-
opment in Middle East”, phase I, entitled „ Regional 
and international ecotourism experience” it is spec-
ified that „there isn’t a widely addressed defini-
tion of ecotourism but there are approved or pre-
dominantly accepted definitions, adopted and used” 
[14]. After an extensive process that involved inter-
national academic personalities: Hawkins (1994), 
Carter & Lowman (1994), Goodwin (1996), Liddle 
(1997), Dowling (1998), Fennell (1999), Wearing 
& Neil (1999), Honey (1999), but also the Inter-
national Tourism Organization (1999), ecotourism 
has received a generally accepted definition (Quebec 
Declaration, 2002). Consistent with this, ecotourism 
is a type of alternative tourism and it defines the 
following elements: the product is based on nature 
and its elements; ecological management for a mini-
mal impact; contribution to conservation; contribu-
tion to the welfare of local communities; ecological 
education. 

Bold still unsolved aspects of the problem.
Ecotourism is not a tourism product that can be 

sold to tourists. Ecotourism is a sustainable way to 
create, plan and manage tourism activities. In the 
same time, it involves a change in the managing style, 
in components, in mentalities and in the tourists 
practices. Ecotourism has emerged as a response to a 
more accurate quantification of the negative effects 
generated by tourism in the host communities. Even 
if, for some communities, tourism is a sure way to 
development, it can generate negative consequences 
on the environment and the local culture.

The purpose of the article. The main goal of this 
work is to prove that the particularities of the tour-
ism and ecotourism activities influence the account-

ing information, from the one side, and that the 
anticipations based on accounting information are 
important for the increasing of the tourism and eco-
tourism activities efficiency, in terms of sustainable 
development, from the another side. 

Presenting main material.
Financial and economic features of tourism activ-

ities and their impact on accounting. 
Accounting quantifies the economic activities, 

recording generated information for future use. 
Subsequently, the information is stored in order 
to be processed, after which it is communicated to 
the decision makers through financial statements. 
Thus, it is estimated that "raw data related to 
economic activities represents the input into the 
accounting system, and the processed information, 
useful for the decision makers, represents the out-
put” [7, p. 20-83]. 

Tourism activities have a complex nature, deter-
mined by the diversity of services provided to the 
tourist during his trip. Viewed as an economic phe-
nomenon, all the services provided for the tourist 
form the tourism product that, in accounting terms, 
is important in showing the income and expendi-
tures on activities, on types and kinds of tourism 
activities, offering the possibility to determine and 
analyses them with efficiency. The tourism product 
is not defined through its elements or materials but 
by the services provided through them. 

Every tourism action is entrusted to a travel 
agent who bears responsibility for carrying them 
out efficiently. Using different values (money, trav-
eling tickets, checks etc.), the travel agent becomes 
debtor until the received value is justified. Because 
the travel agent retains on him all supporting doc-
umentation, during the trip, the expenditure is 
recorded in accounting after the tourism activities 
end. Because of the many tourism activities it is 
necessary to follow every action with the help of the 
technical and operational records. 

Tourism activities last shortly, meaning that a 
travelling activity launched during a certain month 
ends in that the same month. The consequence is the 
possibility to establish easily the economic efficiency 
of every activity, expenditure and income being 
related to the same management period. If tourism 
actions are in progress at the end of the manage-
ment periods, they are not registered as expenses 
because the documents are being held by the travel 
agent. If some payments have already been made, 
they are recorded as accrued expenses. 

The many companies involved in tourism produc-
tion is another factor to be taken into account. The 
legal and economic relations between these firms 
involve claims and liabilities recorded into account-
ing. The result sheet of each firm is influenced 
by income and expenditure released by the actions 
taken to achieve the tourism product. 

In terms of the accommodation goals diversifi-
cation and integration, hotel services are no longer 
limited to actual accommodation. It is complemented 
by a range of additional benefits being the result of 
combining a variety of activities. 

Additional services have a modest share in the 
structure of tourism consumption but they are not 
an insignificant source for the income’s growth. The 
variety of additional services depends on the condi-
tions offered by the technical and material basis in 
terms of the type of building, category of comfort 
and level of equipment provided. Any lack in using 
the technical base capacity has a negative effect 
on the economic efficiency. For this reason, tour-
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ism entities collect in advance travelling benefits 
using an international payment tool that guarantees 
collecting for the provided services (credit cards, 
trade effects, voucher etc.). Since the actual amount 
of benefits received may differ from the amount 
already collected with anticipation or the tourism 
action may not have occurred at all, the income is 
registered into accounting after the tourism action 
takes place. 

Different way of engaging tourism service 
„determine differences in accounting expenses and 
recognizing income and expenses” [4, p. 215-233]. 
In this way accounting expenses in organized tour-
ism it is made between contracting units through 
banks and in unorganized tourism by anticipated 
collection from tourists, following to adjust the 
amounts received or to refund clients for services 
not delivered. In organized tourism, expenditures 
and income are recorded only in the contracted unit 
accounting even if for its achievement participate 
other corporate service providers. In unorganized 
tourism, expenditure and income are reflected in 
the unit’s accounting department that organizes and 
receives tourism services. Establishments providing 
tourism services receive for some benefits provided 
a commission which meets their needs and ensures 
their own profit. 

Accommodation activity is a form of immate-
rial providing services. Its reflection in accounting 
means, on one hand, recording accommodation costs, 
and on the other hand, recording the related income. 
Both the expenditures and the income related with 
the accommodation activity are differentiated by the 
material level of equipment of the unit and the qual-
ity of services. The quality of the accommodation 
influences not only the tourism dynamics but also 
its efficiency. So the hotel accommodation service 
facilitates a better use of the potential, the human 
resources and the technical and material capacity, 
leading towards achieving a higher operation ratio. 

The tourism product has three main features 
namely: non elasticity, complimentary and hetero-
geneity. 

Non elasticity refers to the fact that tourism 
products are less responsive to changes in demand 
on short and long term. On short term, tourism 
cannot be stored. A variation of tourism demand on 
short term can influence on a very wide term the 
components of the tourism product and its price. 
On long term, the quantity and quality of tourism 
services that make up a program or a tourism com-
mitment are dependent on the infrastructure char-
acteristics, the transport and the accommodation 
available. 

Complementary refers to the fact that the travel 
product is not made up of a single service but a set 
of complementary services. This complementarily 
affects the quality of the tourism product. If only 
one service does not match in terms of quality, the 
entire tourism program will be affected. This is one 
of the main difficulties faced by tour operators and 
other intermediaries which must select their provid-
ers based on the provided services quality. 

Heterogeneity issues from the fact that produc-
ing identical travel services is impossible because of 
the difference in quality that can occur. This quality 
heterogeneity makes possible a certain substitution 
between different tourism sub products. However 
the tourism product is not exactly the same. 

The way of making the tourism product influ-
ences the tourism economic units management and 
accounting. Obtaining a complex tourism product 

requires long periods of time and investments that 
undertake large funding. The main stages followed 
by the tourism product manufacturer are: assessing 
predicted profitability and market studies; comple-
tion of the product and negotiations. 

The results of the market studies allow calcula-
tions in predicted profitability that will be the basis 
for all decisions regarding the new tourism prod-
uct’s creation and marketing and for the decision 
to invest. So, in the case of a hotel investment, the 
evaluation method used is building a forecast oper-
ating account based on known information regard-
ing income and expenditure projections. Creating 
this account means already having fundamental 
information's regarding the envisaged investment’s 
basic data. The analysis of the forecast operating 
account will help justifying the decisions to invest 
or not to invest. 

The tourism product is completed when the con-
tract is signed based on negotiations. Searching for 
the best quality – price ratio takes into account two 
main elements, namely: competitiveness and prod-
uct range. 

Determining the best competitiveness requires an 
outlook and a rigorous management of the offered 
tourism products. Diversifying the range of prod-
ucts offers consumers the opportunity to choose the 
product that best fits in terms of quality – price 
ratio. Widening the range of products must not be 
at the cost of price competitiveness and effective-
ness of management. For a tourism product to be 
competitive a rigorous negotiation must take place 
with each service provider so that its performance 
and the given quality determine the best price. 

The economic challenge of international tourism 
determines the authorities to intervene increasingly 
more on the tourism market’s economic mechanisms, 
in order to benefit from direct and indirect effects 
produced by international tourist arrivals. In these 
circumstances, the state’s role is to establish eco-
nomic policies that directly and indirectly affect the 
costs of provided benefits, especially the pricing and 
credit policy. At the same time, tax policies often 
have a very specific purpose that regards directly 
and specifically the tourism sector. Tourism invest-
ment funding is essential to allow the industry to 
play a leading role in the economy. 

The tourism sector has many features compared 
to other economic sectors, first of all, in terms of 
management companies. Strategies for tourism 
should consider a set of homogeneous variables such 
as demographic and social changes, economic and 
financial situation in emitting countries, exchange 
rate changes, political and legislative changes, tech-
nological developments, changing trade evolution, 
transport infrastructure, passenger safety and envi-
ronmental protection.

Connection between ecotourism – sustainable 
development – accounting. 

Tourism depends on the quality of the environ-
ment. Indeed, the quality of an environment, or 
some particular feature of it, is frequently the pri-
mary attraction for tourists. And today, tourists of 
all kinds are becoming more sensitive to polluted 
or environmentally degraded conditions at their dif-
ferent travel destinations. Thus in some areas that 
until quite recently were very popular, tourism has 
declined because of environmental problems.

In fact, tourism may have positive effects on the 
environment. Since tourist operators have a vested 
interest in maintaining the environmental quality of 
tourist destinations they are becoming increasingly 
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interested in collaborating with those who work to 
protect the environment. Income from tourism can 
also assist in the development and improvement of 
facilities, such as sanitation systems, for residents 
and tourists alike.

Ecotourism can be an effective business if inter-
action and compatibility between four systems is 
achieved: economic, social, environmental and tech-
nological. Ecotourism must ensure that present 
and future interests of different generations are 
respected because all man-made environment out-
puts must respond directly to the regional or global 
needs. 

Benett and James [2, p. 32-51] identified six 
areas related to environment – accounting joiner. 
The objective of this joiner is to ensure that the 
entity's management has sufficient information to 
enhance the decision making management [13, p. 
13]. Environment – accounting joiner may be useful 
in improving management efficiency through: iden-
tifying cost reduction; prioritizing environmental 
actions; targeting the product price establishing and 
the decision evolution; increasing customer value; 
evaluation of eco – efficiency and an entity’s activ-
ity sustainability. 

Sustainable development is not a new concept. It 
is the latest expression of a very old ethics involv-
ing human relationships with the environment and 
responsibilities of present generations towards 
future generations [10, p. 14-50].

For a communication to be indeed sustainable, 
it must take a three-way approach that takes into 
account economic and cultural resources of the envi-
ronment. Within the concept of sustainable develop-
ment, it is aimed the interaction and compatibility 
of four systems: economic, human (social), ambient 
(environmental or ecological) and technological. 
Sustainable development is based on three objec-
tives: increasing the economic entity's financial per-
formance; his environment efficiency development; 
favoring social development. 

The current trend of economic-ecological inte-
gration manifests itself by both implementing inte-
grated accounting procedures and by looking for 
new sustainable development indicators. UN Statis-
tical Office develops an Economic and Environmen-
tal Integrated Accounting System. Any method of 
analysis and calculation aims to replace the current 
system of accounting and economic quantification 
since it provides indicators of economic growth 
that ignore the overexploitation of natural capital 
and loss of natural environmental sustainability. 
To define economic-environmental integrated and 
adjusted to real situations indicators, it is neces-
sary adequate accounting consideration of artifi-
cial and natural capital forms. Based on completed 
studies, specialists [10, p. 14-50] state that Gross 
Domestic Product (GDP) was used incorrectly as a 
way of highlighting development and welfare. GDP 
has some deficiencies regarding socio-economic and 
environmental aspects. As a result, specialists pro-
pose sustainable interest as crucial indicator of eco-
nomic and social progress. The sustainable interest 
is the maximum amount that a country can consume 
without endangering its assets in the future. The 
sustainable interest’s purpose is to provide to the 
people an idea of what they can consume without 
becoming poor. 

In order to determine the sustainable interest 
it is required an ambient adjustment of the GDP. 
Before going deeper into this adjustment it should 
be noted that there are three levels of aggregation 

in the economic-environmental accounting system: 
– the "macro" level, as level of maximum aggre-

gation and maximum representativeness of the econ-
omy’s accomplishments;

– sectoral level of aggregation (water, energy, 
forests); 

– the "micro" level, where the company’s ambi-
ent accounting and the eco – audit and eco – man-
agement process merge. 

The sustainable development principles applied in 
economy alters the accounting coherency of the eco-
nomic accounts. The sustainable interest is obtained 
by deducting from the Gross Domestic Product the 
following elements: 

– natural and cultural capital depreciation as a 
result of human action; 

– defense expenses accounted for controlling the 
environmental contamination and to meet compensa-
tion costs;

– environment depreciation as a result of con-
stant pressure. 

Appropriate adjustment of the Gross Domestic 
Product in terms of ambient is a rational approach 
towards sustainable development and welfare. 

Choosing an indicator as the only benchmark for 
the sustainable development’s dimensions could lead 
to difficulties. The configuration of an integrated 
framework of sustainable development indicators 
should be done progressively as the methods deter-
mined by quantifying the economic, social and envi-
ronmental aspects advance. 

Sustainable development should be based on 
real capital interests, meaning what is available 
for current consumption, without reducing the 
amount of capital and natural resources, merging, 
as a consequence, degradation and depreciation 
effects, optimizing its economic and environmen-
tal function. 

Economic environment and the behavior of the 
economic entity in the field of ecotourism is con-
stantly changing. A value that is determined today 
can be exceeded tomorrow. Consequently, maintain-
ing the balance of the economic entity activity needs 
corrective actions. The manager must anticipate the 
moment when the balance between effort and effect 
risks to be exceeded. He must quantify the effort 
made in achieving the aimed objective. All the eco-
nomic efforts that were made can be expressed pecu-
niary which involves the accounting intervention. 
Changes in accounting are generated by managerial 
decisions regarding appropriate methods in prepar-
ing future actions. 

In these circumstances, we wonder if, in the 
future, there is the possibility of using the fair 
value in the ecotourism companies practice? To find 
the answer to this question it is required a presenta-
tion of the emergence and evolution of the fair value 
concept in the accounting theory and practice. 

Even from the second half of the XXI century, 
the market value, assimilated to the fair value, has 
been behind the development of the static account-
ing theory (Richard, 2005; Sãcãrin, 2007) [8, p. 56; 
11, p. 15-21]. In this theory, the economic entity is 
presented as having a fragile structure and, in con-
sequence, it can disappear in any moment. In these 
conditions, the accounting evaluation must perma-
nently take into account the possible failure of the 
entity and it must be made as if the entity would 
be liquidated. This fictive liquidation requires the 
evaluation of each asset at the market value, regis-
tering in accounting both the gains and the potential 
losses. The fair value is a condition of the account-
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ing convergence. The fair value reflects better in 
the financial situations the uncertainties that affect 
cash-flow predictions and investment opportunities. 
For this reason, the partial replacement of the his-
toric cost with the fair value was considered, in the 
last years, by the international society of account-
ing normalization, to be the best solution for the 
accounting representation of an entity. 

The subject regarding fair value evaluation 
drew, in the last decade, a lot of pro and con argu-
ments. The fair value ensures o larger flexibility 
of the evaluation in comparison with the historic 
cost evaluation, but this advantage must be ana-
lyzed in relation with the low objectivity of the 
fair value. The fair value provides a most perti-
nent evaluation for the future cash-flows than the 
historic cost, because it can allow distinguishing 
between two assets that generate cash-flows in dif-
ferent times. Yet, future cash-flows uncertainty 
creates problems in the fair value determination. 
An advantage for the fair value is its neutrality 
that derives from the fact that it is determined 
by external data, and it’s not influenced by the 
entity’s top management, transactions date or the 
used instruments nature. 

In a study published in 2013, Zhang Yongkui 
considers that if an entity in the ecotourism area 
reaches a level of development that would allow 
holding financial assets; they will be valued at fair 
value. From a theoretical perspective, stocks may be 
valued at fair value. In a context specific to ecotour-
ism, stocks refer to biological assets, specific tour-
ism products and objects that can be sold as local 
souvenirs. Natural resources and intangibles are the 
main assets of the ecotourism company. These assets 
ensure competitiveness in ecotourism. Intangible 
assets of the ecotourism entity includes: cultural 
resources, trademarks, commercial background, 
management systems, marketing models, business 
models, organizational culture. These assets have a 
high degree of specificity and therefore cannot be 
measured and accounted for at fair value. 

Using the fair value to evaluate assets and lia-
bilities related to ecotourism activities can generate 
capital gains or loss. In accounting, there are three 
ways to recognize gains or losses generated by the 
fair value use. If the entity wants maximizing the 
profit, the gains and the losses will be recognized in 
the profit and loss account. If the entity establishes 
as its objective the making of investments, the gains 
and the losses of the fair value will be recognized 
as equity items. Joint recognition, as gain and loss 
elements and as equity ones, fall between aggres-
sive and conservatory options in giving a result and 
maintaining the capital. 

The effects of the economic activity stagna-
tion, the increasing of international competition, 
inflation and environmental turbulence consid-
erably increased the vulnerability of tourism and 
ecotourism companies. Reducing this vulnerability 
involves new analytical methods that implicate the 
following objectives: 

– increasing the company’s reaction by conceiv-
ing an informational system that provides an early 
warning alert and allows fast adaptation to environ-
mental changes and also a better seize to new oppor-
tunities; 

– improving the company’s real competitiveness 
through a permanent diagnostic of the strategies 
and policies pursued by the company starting from 
the information system and based on the success key 
factors of the company. 

The road to go for in order to achieve account-
ing development in ecotourism is based on the PER-
SPECTIVES = CONCRETE ACTIONS connection. 
The achievement of this connection in good condi-
tions requires an harmonization between strategic 
planning and key variables such as: environment, 
structure, opportunities and objectives. A priority 
of the XXI century is related to systematic stopping 
of environmental destruction. 

Conclusions and suggestions.
Tourism plays an important role in the econo-

mies of most countries and in the global economy 
as a whole. As the pace of growth of tourism came 
in the top three along with the oil and automobile 
industry, which is an integral part of a gradual shift 
in the economic structure, service-oriented. Today 
the service sector performs the same function as the 
industry – namely, the creation of jobs, providing 
income to the budget, to attract investment in the 
economy. Furthermore, tourism contributes to the 
establishment of international contacts and the inte-
gration of countries into the global economy. Enter-
prises tourism industry attracted the attention of 
investors, ensuring a rapid return on investments. 
The complex mechanism of functioning of the tour-
ism industry, tourism activities requires high pro-
fessionalism, versatile training.

The tourism sector has many features compared 
to other economic sectors. These features influ-
ence the tourism firms accounting organization 
and require obtaining segmented, simulated and 
predictable accounting information. Segmented 
accounting information proves its economic useful-
ness in time. Creating simulated accounting infor-
mation concerns the progressive adjustment of the 
synthesis accounting information to be predicted. 
We consider that developing accurate management 
decisions depends on the quality and quantity of 
accounting information, on its availability at the 
right moment and the manager’s ability to use 
them properly. 

In tourism and ecotourism, in order to present 
the value of an asset, it is likely to account for 
future income than past expenditures. Achieving 
this objective requires the use of fair value that 
makes the transition from the accuracy in assess-
ment to the uncertainty in accounting estimates. So, 
the economic reality is well reflected, and investors 
are better informed. Entities performance can be 
more easily compared and managers can no longer 
adjust the result, ensuring the accounting informa-
tion’s neutrality. The presence of the fair value as 
an evaluation basis raises the question of the extent 
to which caution is important for tourism and ecot-
ourism accounting activities. The fair value favors 
short term orientations at the expense of a long-
term vision. 

Ecotourism is the main expression of sustainable 
tourism. Efficiency is a goal for sustainable develop-
ment, which is obtained by carrying out well defined 
activities in order to allow the environmental com-
ponents conservation. 
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Ðезюме
Ì³æíàðîäí³ òóðèñòè÷í³ ïîòîêè, òàê ñàìî ÿê ³ âíóòð³шí³é òóðèзì, àêòèâ³зóâàëèñÿ ìàéæå â ÷îòèðè ðàзè зà 
îñòàíí³ 30 ðîê³â ó íàéб³ëüш ðîзâèíåíèх ³ íîâèх ³íäóñòð³àëüíèх êðàїíàх. Âîäíî÷àñ òóðèñòè÷íèé ðóх ðîз-
шèðèâñÿ ãåîãðàф³÷íî, ïîшèðèâшèñü ïðàêòè÷íî íà âñ³ êðàїíè Çåìíîãî шàðó, ñòàâшè äëÿ бàãàòüîх ³з íèх 
âàæëèâèì ñåêòîðîì åêîíîì³êè з òî÷êè зîðó îòðèìàííÿ äîхîä³â, âàëюòíèх íàäхîäæåíü ³ ñòâîðåííÿ ðîбî÷èх 
ì³ñöü. Сò³éêèé òóðèзì ïîâèíåí зàбåзïå÷èòè æèòòєзäàòí³ñòü ³ äîâãîñòðîêîâ³ñòü ãîñïîäàðñüêèх îïåðàö³é зà 
óìîâè ñïðàâåäëèâîãî ðîзïîä³ëó ñîö³àëüíî-åêîíîì³÷íèх âèã³ä äëÿ âñ³х зàö³êàâëåíèх ñòîð³í, ó òîìó ÷èñë³ 
ñòàб³ëüíîї зàéíÿòîñò³ òà ìîæëèâîñò³ îòðèìàííÿ äîхîä³â ³ ñîö³àëüíèх ïîñëóã äëÿ ïðèéìàю÷èх òåðèòîð³é, 
à òàêîæ ñïðèÿòè ñêîðî÷åííю ìàñшòàб³â б³äíîñò³. Ìåòîю òóðèзìó é åêîòóðèзìó є îïòèì³зàö³ÿ збàëàíñîâà-
íîãî ñï³ââ³äíîшåííÿ зíà÷åíü ì³æ зóñèëëÿìè é åфåêòàìè, äîхîäàìè ³ âèòðàòàìè, àêòèâàìè òà äæåðåëàìè 
їх ïîхîäæåííÿ. Êîíòðîëюâàííÿ öèх ñï³ââ³äíîшåíü ïåðåäбà÷àє îбîâ'ÿзêîâå âèêîðèñòàííÿ бóхãàëòåðñüêîї 
³íфîðìàö³ї. Мета статті ïîëÿãàє â òîìó, щîб äîâåñòè, щî îñîбëèâîñò³ òóðèзìó é åêîòóðèзìó âïëèâàюòü 
íà бóхãàëòåðñüêó ³íфîðìàö³ю. Î÷³êóâàííÿ ³ ïåðåäбà÷åííÿ, щî ґðóíòóюòüñÿ íà бóхãàëòåðñüê³é ³íфîðìàö³ї, 
ìàюòü âàæëèâå зíà÷åííÿ äëÿ ï³äâèщåííÿ åфåêòèâíîñò³ òóðèзìó é åêîòóðèзìó з òî÷êè зîðó ñòàëîãî ðîзâè-
òêó. Îäí³єю з îñíîâíèх ö³ëåé îбë³êîâîї ³íфîðìàö³ї є ñòâîðåííÿ ñï³ëüíîї ìîâè äëÿ ³íâåñòîð³â ³ ìåíåäæåð³â, 
ñòâîðåííÿ ìîñòó ì³æ ³íâåñòîðàìè òà ñóб'єêòàìè ï³äïðèєìíèöòâà ó ñфåð³ òóðèзìó ³ åêîòóðèзìó.
Êлючові слова: âèòðàòè, åêîòóðèзì, бóхãàëòåðñüêà ³íфîðìàö³ÿ, òóðèзì, ñïðàâåäëèâà âàðò³ñòü, äîх³ä.
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Ðезюме
Ìåæäóíàðîäíыå òóðèñòè÷åñêèå ïîòîêè, òàê æå êàê è âíóòðåííèé òóðèзì, àêòèâèзèðîâàëèñü ïî÷òè â 
÷åòыðå ðàзà зà ïîñëåäíèå 30 ëåò â íàèбîëåå ðàзâèòых è íîâых èíäóñòðèàëüíых ñòðàíàх. Â òî æå âðåìÿ 
òóðèñòè÷åñêîå äâèæåíèå ðàñшèðèëîñü ãåîãðàфè÷åñêè, ðàñïðîñòðàíèâшèñü ïðàêòè÷åñêè íà âñå ñòðàíы 
Çåìíîãî шàðà, ñòàâ äëÿ ìíîãèх èз íèх âàæíыì ñåêòîðîì эêîíîìèêè ñ òî÷êè зðåíèÿ ïîëó÷åíèÿ äîхîäîâ, 
âàëюòíых ïîñòóïëåíèé è ñîзäàíèÿ ðàбî÷èх ìåñò. Уñòîé÷èâыé òóðèзì äîëæåí îбåñïå÷èòü æèзíåñïîñîб-
íîñòü è äîëãîñðî÷íîñòü хîзÿéñòâåííых îïåðàöèé ïðè óñëîâèè ñïðàâåäëèâîãî ðàñïðåäåëåíèÿ ñîöèàëüíî-
эêîíîìè÷åñêèх âыãîä äëÿ âñåх зàèíòåðåñîâàííых ñòîðîí, â òîì ÷èñëå ñòàбèëüíîé зàíÿòîñòè è âîзìîæ-
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íîñòè ïîëó÷åíèÿ äîхîäîâ è ñîöèàëüíых óñëóã äëÿ ïðèíèìàющèх òåððèòîðèé, à òàêæå ñïîñîбñòâîâàòü 
ñîêðàщåíèю ìàñшòàбîâ íèщåòы. Цåëüю òóðèзìà è эêîòóðèзìà ÿâëÿåòñÿ îïòèìèзàöèÿ ñбàëàíñèðîâàííîãî 
ñîîòíîшåíèÿ зíà÷åíèé ìåæäó óñèëèÿìè è эффåêòàìè, äîхîäàìè è ðàñхîäàìè, àêòèâàìè è èñòî÷íè-
êàìè èх ïðîèñхîæäåíèÿ. Êîíòðîëèðîâàíèå эòèх ñîîòíîшåíèé ïðåäïîëàãàåò îбÿзàòåëüíîå èñïîëüзîâàíèå 
бóхãàëòåðñêîé èíфîðìàöèè. Цåëü ñòàòüè ñîñòîèò â òîì, ÷òîбы äîêàзàòü, ÷òî îñîбåííîñòè òóðèзìà è 
эêîòóðèзìà âëèÿюò íà бóхãàëòåðñêóю èíфîðìàöèю. Îæèäàíèÿ è ïðåäâèäåíèÿ, îñíîâыâàющèåñÿ íà бóх-
ãàëòåðñêîé èíфîðìàöèè, èìåюò îñîбîå зíà÷åíèå äëÿ ïîâышåíèÿ эффåêòèâíîñòè òóðèзìà è эêîòóðèзìà ñ 
òî÷êè зðåíèÿ óñòîé÷èâîãî ðàзâèòèÿ. Îäíîé èз îñíîâíых öåëåé ó÷åòíîé èíфîðìàöèè ÿâëÿåòñÿ ñîзäàíèå 
îбщåãî ÿзыêà äëÿ èíâåñòîðîâ è ìåíåäæåðîâ, ñîзäàíèå ìîñòà ìåæäó èíâåñòîðàìè è ñóбъåêòàìè ïðåäïðè-
íèìàòåëüñòâà â ñфåðå òóðèзìà è эêîòóðèзìà.
Êлючевые слова: зàòðàòы, эêîòóðèзì, бóхãàëòåðñêàÿ èíфîðìàöèÿ, òóðèзì, ñïðàâåäëèâàÿ ñòîèìîñòü, 
äîхîä.
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Дîíåöüêèé íàö³îíàëüíèé óí³âåðñèòåò åêîíîì³êè ³ òîðã³âë³ 
³ìåí³ Ìèхàéëà Òóãàí-Бàðàíîâñüêîãî

ÀÊÒÓÀËÜÍ² ПÐÎБËÅМÈ ÀÓÄÈÒÓ ÍÅМÀÒÅÐ²ÀËÜÍÈХ ÀÊÒÈÂ²Â  
ÒÀ ÍÀПÐЯМÈ ЇХ ÂÈÐ²ШÅÍÍЯ

У ñòàòò³ ïðîâåäåíî àíàë³з ñóòíîñò³ íåìàòåð³àëüíèх àêòèâ³â, щî âèêîðèñòîâóюòüñÿ â ïðàêòè÷í³é ä³ÿëüíîñò³ 
ï³äïðèєìñòâ. Íàäàíî êðèòè÷íó îö³íêó зàêîíîäàâ÷èì àêòàì ³ íîðìàòèâíèì äîêóìåíòàì, ÿê³ ðåãëàìåíòóюòü 
îбë³ê íåìàòåð³àëüíèх àêòèâ³â. Пðîàíàë³зîâàíî ì³ñöå ³ зíà÷åííÿ âíóòð³шíüîãî àóäèòó â ä³ÿëüíîñò³ ñóб’єêò³â 
ãîñïîäàðюâàííÿ. Дîñë³äæåíî àêòóàëüí³ ïèòàííÿ îðãàí³зàö³ї ³ ìåòîäèêè âíóòð³шíüîãî àóäèòó íåìàòåð³àëü-
íèх àêòèâ³â íà ïðîìèñëîâèх ï³äïðèєìñòâàх. Çàïðîïîíîâàíî ïîñë³äîâí³ñòü зä³éñíåííÿ ïðîöåñó âíóòð³ш-
íüîãî àóäèòó îïåðàö³é ³з íàäхîäæåííÿ, ðóхó ³ âèбóòòÿ íåìàòåð³àëüíèх àêòèâ³â íà ï³äïðèєìñòâàх.
Êлючові слова: âíóòð³шí³é àóäèò, íåìàòåð³àëüíèé àêòèâ, êîíòðîëü, ï³äïðèєìñòâî, зâ³òí³ñòü.
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Постановка проблеми. Îð³єíòóâàííÿ Уêðà-
їíè íà âèìîãè єâðîïåéñüêîãî ðèíêó ïîòðåбóє 
îïàíóâàííÿ âëàñíèêàìè íîâèх ï³äхîä³â äî åфåê-
òèâíîãî óïðàâë³ííÿ ä³ÿëüí³ñòю âèðîбíè÷îãî ï³ä-
ïðèєìñòâà. Îäíèì ³з íàéâàæëèâ³шèх íàïðÿì³â 
ï³äâèщåííÿ åфåêòèâíîñò³ фóíêö³îíóâàííÿ ï³ä-
ïðèєìñòâà є íåîбх³äí³ñòü óäîñêîíàëåííÿ ñèñòåìè 
óïðàâë³ííÿ íåìàòåð³àëüíèìè àêòèâàìè ÿê âàæëè-
âîї ñêëàäîâîї ÷àñòèíè íåîбîðîòíèх àêòèâ³â âèðîб-
íè÷îãî ï³äïðèєìñòâà, àäæå ïîâñÿêäåííå âèêîðèñ-
òàííÿ êîìï’юòåðíèх ïðîãðàì, ³íòåëåêòóàëüíîї 
âëàñíîñò³, ðîзâèòîê íàóêè ³ òåхí³êè зóìîâëююòü 
ïîòðåбó ïðàâîâîãî îфîðìëåííÿ òà â³äîбðàæåííÿ â 
бóхãàëòåðñüêîìó îбë³êó öèх ïðîöåñ³â.

²íфîðìàö³ÿ ïðî íåìàòåð³àëüí³ àêòèâè ó ф³íàí-
ñîâ³é зâ³òíîñò³ äàє її êîðèñòóâà÷àì зìîãó ïðè-
éìàòè óïðàâë³íñüê³ ð³шåííÿ ñòîñîâíî ìàéбóòí³х 
âзàєìîâ³äíîñèí ³з ñóб’єêòàìè ãîñïîäàðюâàííÿ. À 
ãàðàíòîì äîñòîâ³ðíîñò³ òàêîї ³íфîðìàö³ї є àóäèòîð 
(зîâí³шí³é, âíóòð³шí³é).

Âíóòð³шí³é êîíòðîëü (àóäèò) íåìàòåð³àëü-
íèх àêòèâ³â ó ñó÷àñíèх óìîâàх êîíñàëòèíãó òà 
óïðàâë³ííÿ â³ä³ãðàє âàæëèâó ðîëü ó äîñÿãíåíí³ 
ÿê ñòðàòåã³÷íèх, òàê ³ îïåðàòèâíèх ö³ëåé, ÿê³ 
ñïðÿìîâàí³ íà ï³äâèщåííÿ êîíêóðåíòîñïðîìîæ-
íîñò³ òà åфåêòèâíå óïðàâë³ííÿ ï³äïðèєìñòâîì. 
Îäíàê, íåзâàæàю÷è íà âåëèêó ê³ëüê³ñòü íîðìà-
òèâíèх àêò³â, ñàìå ìåòîäèêà îбë³êó, à ÿê íàñë³-
äîê, ³ àóäèòó íåìàòåð³àëüíèх àêòèâ³â â Уêðàїí³ íå 
äîñòàòíüî âðåãóëüîâàíà. Пîð³âíюю÷è ïîêàзíèêè 
ф³íàíñîâîї зâ³òíîñò³ óêðàїíñüêèх òà зàðóб³æíèх 
êîìïàí³é, âèäíî, íàñê³ëüêè íåзíà÷íîю є ÷àñòêà 
íåìàòåð³àëüíèх àêòèâ³â ó бàëàíñ³. Çà êîðäîíîì 
äàíîìó îб’єêòó бóхãàëòåðñüêîãî îбë³êó ïðèä³-
ëÿєòüñÿ зíà÷íî б³ëüшå óâàãè. Пðè÷èíàìè òàêîї 
ñèòóàö³ї є íåñфîðìîâàíèé ðèíîê íåìàòåð³àëüíèх 
àêòèâ³â, íåäîñêîíàëà íîðìàòèâíî-зàêîíîäàâ÷à 
бàзà, íåêîíêðåòèзîâàíèé ïîðÿäîê ïðîâåäåííÿ 

âíóòð³шíüîãî àóäèòó îïåðàö³é ³з íåìàòåð³àëü-
íèìè àêòèâàìè òîщî.

Àналіз останніõ досліджень і публікацій. 
Дîö³ëüí³ñòü îðãàí³зàö³ї âíóòð³шíüîãî àóäèòó 
íåìàòåð³àëüíèх àêòèâ³â íà ï³äïðèєìñòâàх äîâî-
äÿòü ó ñâîїх íàóêîâèх ïðàöÿх òàê³ íàóêîâö³, ÿê 
Ф.Ф. Бóòèíåöü, Л.П. Êóëàêîâñüêà, Ю.Â. П³÷à, 
Í.². Дîðîш, Ì.С. Пóшêàð, Í.С. Пåòðåíêî, 
Î.Â. Сìåòàíêî, ².Я. Ìàêñèìåíêî, Â.Ф. Ìàêñ³ìîâà, 
Л.Î. Сóхàðåâà òà ³í. Àëå äîñë³äæåííÿ òåîð³ї ³ 
ïðàêòèêè âåäåííÿ îбë³êó é àóäèòó íåìàòåð³àëüíèх 
àêòèâ³â âèÿâèëè íèзêó ïðîбëåìíèх ïèòàíü, щî 
ïîòðåбóюòü êîíêðåòèзàö³ї ³ âèð³шåííÿ. Òàê, àêòó-
àëüíèìè ïèòàííÿìè зàëèшàюòüñÿ âèзíà÷åííÿ, 
êëàñèф³êàö³ÿ íåìàòåð³àëüíèх àêòèâ³â, з’ÿñóâàííÿ 
ïîñë³äîâíîñò³ ä³é âíóòð³шíüîãî àóäèòîðà â ïðîöåñ³ 
ïåðåâ³ðêè îïåðàö³é ³з íàäхîäæåííÿ, îö³íêè, ðóхó 
³ âèбóòòÿ íåìàòåð³àëüíèх àêòèâ³â. 

Мета статті ïîëÿãàє ó â³äñòåæåíí³ àêòóàëüíèх ³ 
ïðîбëåìíèх àñïåêò³â àóäèòó íåìàòåð³àëüíèх àêòè-
â³â, âèзíà÷åíí³ íàïðÿì³â ï³äâèщåííÿ åфåêòèâ-
íîñò³ îðãàí³зàö³ї àóäèòîðñüêîї ïåðåâ³ðêè îïåðàö³é 
³з íåìàòåð³àëüíèìè àêòèâàìè, ÿê³ â³äïîâ³äàëè б 
ñó÷àñíèì зàâäàííÿì óïðàâë³ííÿ ãîñïîäàðñüêèìè 
ïðîöåñàìè ³ бóëè àäàïòîâàí³ äî îñîбëèâîñòåé 
ä³ÿëüíîñò³ ï³äïðèєìñòâ.

Íà îñíîâ³ âèщåâèêëàäåíîãî ìîæíà ñфîðìóëю-
âàòè зàâäàííÿ äîñë³äæåííÿ, ÿêå ïîëÿãàє â êîíêðå-
òèзàö³ї ìåòîäè÷íèх ï³äхîä³â äî ñóòíîñò³ òà хàðàê-
òåðèñòèêè íåìàòåð³àëüíèх àêòèâ³â ÿê îб’єêòó 
îбë³êó é àóäèòó, êðèòè÷íîìó äîñë³äæåíí³ íîð-
ìàòèâíî-ïðàâîâîãî зàбåзïå÷åííÿ òà ðîзðîбëåíí³ 
ïðàêòè÷íèх ðåêîìåíäàö³é щîäî îðãàí³зàö³ї âíó-
òð³шíüîãî àóäèòó îïåðàö³é ³з íåìàòåð³àëüíèìè 
àêòèâàìè íà ï³äïðèєìñòâàх.

Âиклад основного матеріалу дослідження. Сóò-
í³ñòü íåìàòåð³àëüíèх àêòèâ³â ï³äïðèєìñòâà íàâå-
äåíà ó ð³зíèх íîðìàòèâíî-ïðàâîâèх àêòàх. Òàê, 


