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Summary

The pharmaceutical market is quite unusual and has character peculiarities: the product specificity and
obligatory state registration of the products of this market, the specifics of the application of licensing
procedures in the pharmaceutical market, the regulatory impact of the state. For accounting, analysis and
management goals the components of the functioning of pharmaceutical companies have been considered.
The means of automation of management accounting have been considered, correlation of controlling and
management accounting has been determined.
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THE INFLUENCE OF TOURISM AND ECOTOURISM FEATURES
ON ORGANIZATION OF ACCOUNTING IN THE MIDDLE EAST COUNTRIES

International tourist arrivals have almost quadrupled over the past 30 years and domestic tourism has also
intensified in most developed and newly industrialized countries. At the same time, tourist movements have
spread geographically to reach practically all countries of the globe, becoming for many of them an important
economic sector in terms of income generation, foreign exchange earnings and employment creation. Sustain-
able tourism should ensure viable, long-term economic operations, providing socio-economic benefits to all
stakeholders that are fairly distributed, including stable employment and income-earning opportunities and
social services to host communities, and contributing to poverty alleviation. Tourism and ecotourism aim the
optimization of a balanced relation concerning the value between effort and effect, income and costs, assets
and their origin. Controlling these relations involves the mandatory use of the accounting information. The
purpose of the article is to prove that the particularities of the tourism and ecotourism activities influence
the accounting information. The anticipations based on accounting information are important for the increas-
ing of the tourism and ecotourism activities efficiency, in terms of sustainable development. Accounting
information has as main purpose creating a common language for investors and managers, creating a bridge

between investors and the tourism and ecotourism entities activity.
Keywords: costs, ecotourism, accounting information, tourism, fair value, income.

Formulation of the problem. Sustainable tourism
development guidelines and management practices
are applicable to all forms of tourism in all types of
destinations, including mass tourism and the vari-
ous niche tourism segments. Sustainability principles
refer to the environmental, economic, and socio-cul-
tural aspects of tourism development, and a suita-
ble balance must be established between these three
dimensions to guarantee its long-term sustainability.

Tourism has become an extremely dynamic
department, which has to adjust to the changes in
the economic environment, to the changes in the
consumer’s behavior and demands, to the structural
changes of the economy and employment and, not
the last, to the Middle East systems perspective.

Analysis of recent research and publications. In
1992, Francois Vellas considered tourism the “near-
est economic activity in the world” [15, p. 5 — 15]. By
its complex activity, tourism reunites an ensemble
of services and assets, owned by other departments,
ensuring the link between providers and tourists by
selling the demanded services. In this way, appear
some relations between tourism activities organizers
and different goods manufactures, tourism services
providers and their beneficiaries, that need some
operations in order to ensure the efficient develop-
ment of the tourism activity.
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Running a company involves knowing a pur-
pose, a way for it to aim. Determining this way
involves a profound study of interrelations between
[9, p. 50-66]: environment constraints, company’s
finances and its system of communication and infor-
mation. In a study published at the beginning of
2015, authors [3, p. 38-45] identify as a main oppor-
tunity for the Middle East's hotel chains the mar-
ket’s potential of development.

2002 was a year with major meanings for tour-
ism. At the same time with it being declared “The
International Year of the Mountain”, 2002 was also
declared “The International Year of Ecotourism”. In
2002 ecotourism was presented as an essential com-
ponent of the sustainable development during two
major events: The International Conference in New
York (January, 2002) and World Ecotourism Sum-
mit in Canada (May, 2002). The two events founded
the theoretical and methodological basis of ecotour-
ism. In the World’s Tourism Organization publica-
tion ,,Tourism in 2010” it is specified that: ,sus-
tainable tourism develops the idea of satisfying the
needs of present tourists and tourism industry and,
at the same time, of protecting the environment and
the future’s opportunities [6, p. 64-73].

Because sustainable tourism represents a pur-
pose, it must be accepted the fact that any type of
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development that includes tourism progress gives
birth to some changes in the area. To reach sustain-
ability these changes must be kept within reasonable
limits. Ecotourism, part of the sustainable devel-
opment, can be accomplished, in the best way, by
careful planning, by proper growth and managing
based on principles of the tourism department. The
sustainable development is a relatively new concept
of the human society progress, a concept that was
proposed and developed in the 70s and the 80s of the
XX century, formalized and promoted in the 90s of
the same century.

Dorin-Paul Bsc [1] his Ph.D thesis “Tourism and
sustainable development: realities, challenges and
opportunities” makes a detailed presentation of the
notion sustainable tourism. I considered apposite
the point of view of two authors. Sharpley’s article
“Tourism and sustainable development: exploring
the theoretical divide”, published in Journal of Sus-
tainable Tourism, in 2000, draws attention to differ-
ences between sustainable development components
and sustainable tourism. Even if sustainable tourism
should logically reflect the sustainable development
doctrine, there are significant differences between
the two concepts. Despite an apparent strategy of
holistic, fair and future-oriented development, sus-
tainable tourism has an introverted and result-fo-
cused perspective. In other words, even if it has
objectives related to the environmental protection,
sustainable tourism does not focus on the develop-
ment component [12, p. 1-19]. Lane [5] considers
that, even if changes and technological findings can
help solving some problems, for long term solutions
a change in the lifestyle is needed, the use of new
selling techniques and the promotion of new tourism
products. A new system of values is required in the
tourism industry.

In the ,,National Strategy for Ecotourism Devel-
opment in Middle East”, phase I, entitled ,, Regional
and international ecotourism experience” it is spec-
ified that ,there isn’t a widely addressed defini-
tion of ecotourism but there are approved or pre-
dominantly accepted definitions, adopted and used”
[14]. After an extensive process that involved inter-
national academic personalities: Hawkins (1994),
Carter & Lowman (1994), Goodwin (1996), Liddle
(1997), Dowling (1998), Fennell (1999), Wearing
& Neil (1999), Honey (1999), but also the Inter-
national Tourism Organization (1999), ecotourism
has received a generally accepted definition (Quebec
Declaration, 2002). Consistent with this, ecotourism
is a type of alternative tourism and it defines the
following elements: the product is based on nature
and its elements; ecological management for a mini-
mal impact; contribution to conservation; contribu-
tion to the welfare of local communities; ecological
education.

Bold still unsolved aspects of the problem.

Ecotourism is not a tourism product that can be
sold to tourists. Ecotourism is a sustainable way to
create, plan and manage tourism activities. In the
same time, it involves a change in the managing style,
in components, in mentalities and in the tourists
practices. Ecotourism has emerged as a response to a
more accurate quantification of the negative effects
generated by tourism in the host communities. Even
if, for some communities, tourism is a sure way to
development, it can generate negative consequences
on the environment and the local culture.

The purpose of the article. The main goal of this
work is to prove that the particularities of the tour-
ism and ecotourism activities influence the account-

ing information, from the one side, and that the
anticipations based on accounting information are
important for the increasing of the tourism and eco-
tourism activities efficiency, in terms of sustainable
development, from the another side.

Presenting main material.

Financial and economic features of tourism activ-
ities and their impact on accounting.

Accounting quantifies the economic activities,
recording generated information for future use.
Subsequently, the information is stored in order
to be processed, after which it is communicated to
the decision makers through financial statements.
Thus, it is estimated that "raw data related to
economic activities represents the input into the
accounting system, and the processed information,
useful for the decision makers, represents the out-
put” [7, p. 20-83].

Tourism activities have a complex nature, deter-
mined by the diversity of services provided to the
tourist during his trip. Viewed as an economic phe-
nomenon, all the services provided for the tourist
form the tourism product that, in accounting terms,
is important in showing the income and expendi-
tures on activities, on types and kinds of tourism
activities, offering the possibility to determine and
analyses them with efficiency. The tourism product
is not defined through its elements or materials but
by the services provided through them.

Every tourism action is entrusted to a travel
agent who bears responsibility for carrying them
out efficiently. Using different values (money, trav-
eling tickets, checks etc.), the travel agent becomes
debtor until the received value is justified. Because
the travel agent retains on him all supporting doc-
umentation, during the trip, the expenditure is
recorded in accounting after the tourism activities
end. Because of the many tourism activities it is
necessary to follow every action with the help of the
technical and operational records.

Tourism activities last shortly, meaning that a
travelling activity launched during a certain month
ends in that the same month. The consequence is the
possibility to establish easily the economic efficiency
of every activity, expenditure and income being
related to the same management period. If tourism
actions are in progress at the end of the manage-
ment periods, they are not registered as expenses
because the documents are being held by the travel
agent. If some payments have already been made,
they are recorded as accrued expenses.

The many companies involved in tourism produc-
tion is another factor to be taken into account. The
legal and economic relations between these firms
involve claims and liabilities recorded into account-
ing. The result sheet of each firm is influenced
by income and expenditure released by the actions
taken to achieve the tourism product.

In terms of the accommodation goals diversifi-
cation and integration, hotel services are no longer
limited to actual accommodation. It is complemented
by a range of additional benefits being the result of
combining a variety of activities.

Additional services have a modest share in the
structure of tourism consumption but they are not
an insignificant source for the income’s growth. The
variety of additional services depends on the condi-
tions offered by the technical and material basis in
terms of the type of building, category of comfort
and level of equipment provided. Any lack in using
the technical base capacity has a negative effect
on the economic efficiency. For this reason, tour-
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ism entities collect in advance travelling benefits
using an international payment tool that guarantees
collecting for the provided services (credit cards,
trade effects, voucher etc.). Since the actual amount
of benefits received may differ from the amount
already collected with anticipation or the tourism
action may not have occurred at all, the income is
registered into accounting after the tourism action
takes place.

Different way of engaging tourism service
»determine differences in accounting expenses and
recognizing income and expenses” [4, p. 215-233].
In this way accounting expenses in organized tour-
ism it is made between contracting units through
banks and in unorganized tourism by anticipated
collection from tourists, following to adjust the
amounts received or to refund clients for services
not delivered. In organized tourism, expenditures
and income are recorded only in the contracted unit
accounting even if for its achievement participate
other corporate service providers. In unorganized
tourism, expenditure and income are reflected in
the unit’s accounting department that organizes and
receives tourism services. Establishments providing
tourism services receive for some benefits provided
a commission which meets their needs and ensures
their own profit.

Accommodation activity is a form of immate-
rial providing services. Its reflection in accounting
means, on one hand, recording accommodation costs,
and on the other hand, recording the related income.
Both the expenditures and the income related with
the accommodation activity are differentiated by the
material level of equipment of the unit and the qual-
ity of services. The quality of the accommodation
influences not only the tourism dynamics but also
its efficiency. So the hotel accommodation service
facilitates a better use of the potential, the human
resources and the technical and material capacity,
leading towards achieving a higher operation ratio.

The tourism product has three main features
namely: non elasticity, complimentary and hetero-
geneity.

Non elasticity refers to the fact that tourism
products are less responsive to changes in demand
on short and long term. On short term, tourism
cannot be stored. A variation of tourism demand on
short term can influence on a very wide term the
components of the tourism product and its price.
On long term, the quantity and quality of tourism
services that make up a program or a tourism com-
mitment are dependent on the infrastructure char-
acteristics, the transport and the accommodation
available.

Complementary refers to the fact that the travel
product is not made up of a single service but a set
of complementary services. This complementarily
affects the quality of the tourism product. If only
one service does not match in terms of quality, the
entire tourism program will be affected. This is one
of the main difficulties faced by tour operators and
other intermediaries which must select their provid-
ers based on the provided services quality.

Heterogeneity issues from the fact that produc-
ing identical travel services is impossible because of
the difference in quality that can occur. This quality
heterogeneity makes possible a certain substitution
between different tourism sub products. However
the tourism product is not exactly the same.

The way of making the tourism product influ-
ences the tourism economic units management and
accounting. Obtaining a complex tourism product
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requires long periods of time and investments that
undertake large funding. The main stages followed
by the tourism product manufacturer are: assessing
predicted profitability and market studies; comple-
tion of the product and negotiations.

The results of the market studies allow calcula-
tions in predicted profitability that will be the basis
for all decisions regarding the new tourism prod-
uct’s creation and marketing and for the decision
to invest. So, in the case of a hotel investment, the
evaluation method used is building a forecast oper-
ating account based on known information regard-
ing income and expenditure projections. Creating
this account means already having fundamental
information’s regarding the envisaged investment’s
basic data. The analysis of the forecast operating
account will help justifying the decisions to invest
or not to invest.

The tourism product is completed when the con-
tract is signed based on negotiations. Searching for
the best quality — price ratio takes into account two
main elements, namely: competitiveness and prod-
uct range.

Determining the best competitiveness requires an
outlook and a rigorous management of the offered
tourism products. Diversifying the range of prod-
ucts offers consumers the opportunity to choose the
product that best fits in terms of quality — price
ratio. Widening the range of products must not be
at the cost of price competitiveness and effective-
ness of management. For a tourism product to be
competitive a rigorous negotiation must take place
with each service provider so that its performance
and the given quality determine the best price.

The economic challenge of international tourism
determines the authorities to intervene increasingly
more on the tourism market’s economic mechanisms,
in order to benefit from direct and indirect effects
produced by international tourist arrivals. In these
circumstances, the state’s role is to establish eco-
nomic policies that directly and indirectly affect the
costs of provided benefits, especially the pricing and
credit policy. At the same time, tax policies often
have a very specific purpose that regards directly
and specifically the tourism sector. Tourism invest-
ment funding is essential to allow the industry to
play a leading role in the economy.

The tourism sector has many features compared
to other economic sectors, first of all, in terms of
management companies. Strategies for tourism
should consider a set of homogeneous variables such
as demographic and social changes, economic and
financial situation in emitting countries, exchange
rate changes, political and legislative changes, tech-
nological developments, changing trade evolution,
transport infrastructure, passenger safety and envi-
ronmental protection.

Connection between ecotourism —
development — accounting.

Tourism depends on the quality of the environ-
ment. Indeed, the quality of an environment, or
some particular feature of it, is frequently the pri-
mary attraction for tourists. And today, tourists of
all kinds are becoming more sensitive to polluted
or environmentally degraded conditions at their dif-
ferent travel destinations. Thus in some areas that
until quite recently were very popular, tourism has
declined because of environmental problems.

In fact, tourism may have positive effects on the
environment. Since tourist operators have a vested
interest in maintaining the environmental quality of
tourist destinations they are becoming increasingly
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interested in collaborating with those who work to
protect the environment. Income from tourism can
also assist in the development and improvement of
facilities, such as sanitation systems, for residents
and tourists alike.

Ecotourism can be an effective business if inter-
action and compatibility between four systems is
achieved: economic, social, environmental and tech-
nological. Ecotourism must ensure that present
and future interests of different generations are
respected because all man-made environment out-
puts must respond directly to the regional or global
needs.

Benett and James [2, p. 32-51] identified six
areas related to environment — accounting joiner.
The objective of this joiner is to ensure that the
entity's management has sufficient information to
enhance the decision making management [13, p.
13]. Environment — accounting joiner may be useful
in improving management efficiency through: iden-
tifying cost reduction; prioritizing environmental
actions; targeting the product price establishing and
the decision evolution; increasing customer value;
evaluation of eco — efficiency and an entity’s activ-
ity sustainability.

Sustainable development is not a new concept. It
is the latest expression of a very old ethics involv-
ing human relationships with the environment and
responsibilities of present generations towards
future generations [10, p. 14-50].

For a communication to be indeed sustainable,
it must take a three-way approach that takes into
account economic and cultural resources of the envi-
ronment. Within the concept of sustainable develop-
ment, it is aimed the interaction and compatibility
of four systems: economic, human (social), ambient
(environmental or ecological) and technological.
Sustainable development is based on three objec-
tives: increasing the economic entity's financial per-
formance; his environment efficiency development;
favoring social development.

The current trend of economic-ecological inte-
gration manifests itself by both implementing inte-
grated accounting procedures and by looking for
new sustainable development indicators. UN Statis-
tical Office develops an Economic and Environmen-
tal Integrated Accounting System. Any method of
analysis and calculation aims to replace the current
system of accounting and economic quantification
since it provides indicators of economic growth
that ignore the overexploitation of natural capital
and loss of natural environmental sustainability.
To define economic-environmental integrated and
adjusted to real situations indicators, it is neces-
sary adequate accounting consideration of artifi-
cial and natural capital forms. Based on completed
studies, specialists [10, p. 14-50] state that Gross
Domestic Product (GDP) was used incorrectly as a
way of highlighting development and welfare. GDP
has some deficiencies regarding socio-economic and
environmental aspects. As a result, specialists pro-
pose sustainable interest as crucial indicator of eco-
nomic and social progress. The sustainable interest
is the maximum amount that a country can consume
without endangering its assets in the future. The
sustainable interest’s purpose is to provide to the
people an idea of what they can consume without
becoming poor.

In order to determine the sustainable interest
it is required an ambient adjustment of the GDP.
Before going deeper into this adjustment it should
be noted that there are three levels of aggregation

in the economic-environmental accounting system:

— the "macro” level, as level of maximum aggre-
gation and maximum representativeness of the econ-
omy’s accomplishments;

— sectoral level of aggregation (water, energy,
forests);

— the "micro” level, where the company’s ambi-
ent accounting and the eco — audit and eco — man-
agement process merge.

The sustainable development principles applied in
economy alters the accounting coherency of the eco-
nomic accounts. The sustainable interest is obtained
by deducting from the Gross Domestic Product the
following elements:

— natural and cultural capital depreciation as a
result of human action;

— defense expenses accounted for controlling the
environmental contamination and to meet compensa-
tion costs;

— environment depreciation as a result of con-
stant pressure.

Appropriate adjustment of the Gross Domestic
Product in terms of ambient is a rational approach
towards sustainable development and welfare.

Choosing an indicator as the only benchmark for
the sustainable development’s dimensions could lead
to difficulties. The configuration of an integrated
framework of sustainable development indicators
should be done progressively as the methods deter-
mined by quantifying the economic, social and envi-
ronmental aspects advance.

Sustainable development should be based on
real capital interests, meaning what is available
for current consumption, without reducing the
amount of capital and natural resources, merging,
as a consequence, degradation and depreciation
effects, optimizing its economic and environmen-
tal function.

Economic environment and the behavior of the
economic entity in the field of ecotourism is con-
stantly changing. A value that is determined today
can be exceeded tomorrow. Consequently, maintain-
ing the balance of the economic entity activity needs
corrective actions. The manager must anticipate the
moment when the balance between effort and effect
risks to be exceeded. He must quantify the effort
made in achieving the aimed objective. All the eco-
nomic efforts that were made can be expressed pecu-
niary which involves the accounting intervention.
Changes in accounting are generated by managerial
decisions regarding appropriate methods in prepar-
ing future actions.

In these circumstances, we wonder if, in the
future, there is the possibility of using the fair
value in the ecotourism companies practice? To find
the answer to this question it is required a presenta-
tion of the emergence and evolution of the fair value
concept in the accounting theory and practice.

Even from the second half of the XXI century,
the market value, assimilated to the fair value, has
been behind the development of the static account-
ing theory (Richard, 2005; Srcrrin, 2007) [8, p. 56;
11, p. 15-21]. In this theory, the economic entity is
presented as having a fragile structure and, in con-
sequence, it can disappear in any moment. In these
conditions, the accounting evaluation must perma-
nently take into account the possible failure of the
entity and it must be made as if the entity would
be liquidated. This fictive liquidation requires the
evaluation of each asset at the market value, regis-
tering in accounting both the gains and the potential
losses. The fair value is a condition of the account-
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ing convergence. The fair value reflects better in
the financial situations the uncertainties that affect
cash-flow predictions and investment opportunities.
For this reason, the partial replacement of the his-
toric cost with the fair value was considered, in the
last years, by the international society of account-
ing normalization, to be the best solution for the
accounting representation of an entity.

The subject regarding fair value evaluation
drew, in the last decade, a lot of pro and con argu-
ments. The fair value ensures o larger flexibility
of the evaluation in comparison with the historic
cost evaluation, but this advantage must be ana-
lyzed in relation with the low objectivity of the
fair value. The fair value provides a most perti-
nent evaluation for the future cash-flows than the
historic cost, because it can allow distinguishing
between two assets that generate cash-flows in dif-
ferent times. Yet, future cash-flows uncertainty
creates problems in the fair value determination.
An advantage for the fair value is its neutrality
that derives from the fact that it is determined
by external data, and it’s not influenced by the
entity’s top management, transactions date or the
used instruments nature.

In a study published in 2013, Zhang Yongkui
considers that if an entity in the ecotourism area
reaches a level of development that would allow
holding financial assets; they will be valued at fair
value. From a theoretical perspective, stocks may be
valued at fair value. In a context specific to ecotour-
ism, stocks refer to biological assets, specific tour-
ism products and objects that can be sold as local
souvenirs. Natural resources and intangibles are the
main assets of the ecotourism company. These assets
ensure competitiveness in ecotourism. Intangible
assets of the ecotourism entity includes: cultural
resources, trademarks, commercial background,
management systems, marketing models, business
models, organizational culture. These assets have a
high degree of specificity and therefore cannot be
measured and accounted for at fair value.

Using the fair value to evaluate assets and lia-
bilities related to ecotourism activities can generate
capital gains or loss. In accounting, there are three
ways to recognize gains or losses generated by the
fair value use. If the entity wants maximizing the
profit, the gains and the losses will be recognized in
the profit and loss account. If the entity establishes
as its objective the making of investments, the gains
and the losses of the fair value will be recognized
as equity items. Joint recognition, as gain and loss
elements and as equity ones, fall between aggres-
sive and conservatory options in giving a result and
maintaining the capital.

The effects of the economic activity stagna-
tion, the increasing of international competition,
inflation and environmental turbulence consid-
erably increased the vulnerability of tourism and
ecotourism companies. Reducing this vulnerability
involves new analytical methods that implicate the
following objectives:

— increasing the company’s reaction by conceiv-
ing an informational system that provides an early
warning alert and allows fast adaptation to environ-
mental changes and also a better seize to new oppor-
tunities;
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— improving the company’s real competitiveness
through a permanent diagnostic of the strategies
and policies pursued by the company starting from
the information system and based on the success key
factors of the company.

The road to go for in order to achieve account-
ing development in ecotourism is based on the PER-
SPECTIVES = CONCRETE ACTIONS connection.
The achievement of this connection in good condi-
tions requires an harmonization between strategic
planning and key variables such as: environment,
structure, opportunities and objectives. A priority
of the XXI century is related to systematic stopping
of environmental destruction.

Conclusions and suggestions.

Tourism plays an important role in the econo-
mies of most countries and in the global economy
as a whole. As the pace of growth of tourism came
in the top three along with the oil and automobile
industry, which is an integral part of a gradual shift
in the economic structure, service-oriented. Today
the service sector performs the same function as the
industry — namely, the creation of jobs, providing
income to the budget, to attract investment in the
economy. Furthermore, tourism contributes to the
establishment of international contacts and the inte-
gration of countries into the global economy. Enter-
prises tourism industry attracted the attention of
investors, ensuring a rapid return on investments.
The complex mechanism of functioning of the tour-
ism industry, tourism activities requires high pro-
fessionalism, versatile training.

The tourism sector has many features compared
to other economic sectors. These features influ-
ence the tourism firms accounting organization
and require obtaining segmented, simulated and
predictable accounting information. Segmented
accounting information proves its economic useful-
ness in time. Creating simulated accounting infor-
mation concerns the progressive adjustment of the
synthesis accounting information to be predicted.
We consider that developing accurate management
decisions depends on the quality and quantity of
accounting information, on its availability at the
right moment and the manager’s ability to use
them properly.

In tourism and ecotourism, in order to present
the value of an asset, it is likely to account for
future income than past expenditures. Achieving
this objective requires the use of fair value that
makes the transition from the accuracy in assess-
ment to the uncertainty in accounting estimates. So,
the economic reality is well reflected, and investors
are better informed. Entities performance can be
more easily compared and managers can no longer
adjust the result, ensuring the accounting informa-
tion’s neutrality. The presence of the fair value as
an evaluation basis raises the question of the extent
to which caution is important for tourism and ecot-
ourism accounting activities. The fair value favors
short term orientations at the expense of a long-
term vision.

Ecotourism is the main expression of sustainable
tourism. Efficiency is a goal for sustainable develop-
ment, which is obtained by carrying out well defined
activities in order to allow the environmental com-
ponents conservation.
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BITAMB OCOBAMBOCTEN TYPU3MY TA EKOTYPU3MY
HA OPI'AHI3ALIIO OBAIKY B KPAIHAX BAM3BKOI'O CXOAY

Pesrome

MisxkHapomHi TypUCTUYHI ITIOTOKM, TaK CaMoO AK 1 BHYTPIIIHIA Typm3M, aKTHUBi3yBaJlCA Maiiike B YOTHUPU Pasy 3a
ocranHi 30 poKiB y HAMOiIBIII PO3SBUHEHHUX i HOBUX iHAyCTpiadbHHX Kpainax. BomHouac TypUCTHUUHHUI PyX pPO3-
mupuBcA reorpadivyHo, TOIMIUPUBIINCH MPAKTUYHO HA BCi KpaiHu 3eMHOrO IIapy, CTaBIIX AJsA 0araTboX i3 HUX
BaYKJIMBUM CEKTOPOM €KOHOMIiKM 3 TOUKU 30PpY OTPUMAHHSA JOXO/iB, BAJIOTHUX HAIXO/IKEHD i CTBOPEHHS POOOUMX
micib. CTifiKuil Typu3M IOBUHEH 3a0€3MeYUTU JKUTTEITATHICTH 1 JOBrOCTPOKOBICTh TOCIOJAPCHKUX OMEpaIliil 3a
YMOBU CIPaBEIJIUBOTO PO3MOIiNIY COIiaJbHO-eKOHOMIUHMX BUTIJ /s BCiX 3alliKaBJI€HUX CTOPiH, Y TOMY YHCJi
cTabiTbHOI BalHATOCTI Ta MOYKJMBOCTI OTPUMAHHS MOXOMIB i COIiaTbHUX IOCJHYT IJIA MPUHAMAIOUUX TEPUTOPii,
a TaKOYK CIPUATU CKOPOUYEHHIO MacIiinTabiB GimmocTi. MeToio TypusmMy ¥ eKOTypuU3My € OINTUMisallis 36ajsaHcoBa-
HOTO CIiBBiIHOIIIEHHA 3HAUEHb MijK 3yCWJIIAMU I eddeKTaMU, TOXOJAaMU i BUTpPaTaMu, aKTUBAMU Ta IKepeiaMu
iX moxomkeHHA. KOHTDPOMIOBAaHHA IX CIIBBIAHOIIEHb Iepenbadac 000B A3KOBE BUKOPUCTAHHA OyXTaJTepChKOi
ingopmarrii. Mera crarTi mossrae B TOMy, 1100 JOBECTHU, IO OCOOJMBOCTI TypU3My I €KOTYPU3MY BILJINBAIOTH
Ha OyxraiaTepcbKy imdopmariiro. OuikyBauHusa i mepembaueHHs, 110 'PYHTYIOThCA Ha OyXraarepchbKiit imdopmarrii,
MalTh BajKJIWBe BHAUYEHHS I MiABUINEHHA e(DeKTUBHOCTI TypU3My I €KOTYpHU3MY 3 TOYKH 30PYy CTAJIOTO PO3BU-
TKy. OnHi€I0 3 OCHOBHUX ITiJyieit 001iKkoBoI iH(opMaIlii € cTBOpeHHSA CIiIbHOI MOBM [Jis iHBECTOPiB i MeHeKepiB,
CTBOPEHHS MOCTY MiK iHBecTOpaMu Ta Cy06 €KTaMM IIiAIPUEMHUIITBA Y cdepi TypusMy i eKoTypusmy.

Karouori cioBa: BuUTpaTu, eKOTypusM, OyxrajaTepcbKa iHdopMmalis, TypusM, CIIpaBeJnBa BapTiCTh, AOXif.

Illeiikxa Huccpar Ca6up
Koanemx YHuBepcuTeTa afMUHUCTPUPOBaHUA U sKoHOMUKM CanaxagauH-dpbouiab, Kypaucrauckuii peruos, Mpak

BAUSIHUE OCOBEHHOCTEM TYPU3MA 1 DKOTYPU3MA
HA OPTAHM3ALIMIO VUYETA B CTPAHAX BAMIKHEI'O BOCTOKA

Pezrome

MesxnyHaponHble TYpUCTHUUECKHe IIOTOKM, TaK 'Ke KaK M BHYTPEHHUIN TypuU3M, aKTUBU3WPOBAJNCH IIOUTU B
JeThIpe pasa 3a nocuegaue 30 jer B Haubosiee PA3BUTHIX M HOBBIX MHAYCTPUAIBHBIX CTPaHax. B To 'xe Bpems
TYPUCTUUYECKOE [BUKEHNe PACIIMPUJIOCh reorpamuecKy, PacIpPOCTPAHUBIINCH IPAKTUUYECKH Ha BCE CTPAHBI
3eMHOro Iapa, CTaB JJIA MHOTHX U3 HUX BaYKHBIM CEKTOPOM 9KOHOMUKY C TOUKU 3PEHUS IIOJYyUYEeHUS JOXOMLO0B,
BAJIOTHBIX IOCTYIJIEHUIN U CO3JaHUSA PabOYMX MeCT. Y CTOHUUBBIM TYPHUSM HOJIKEH 00eCIeUYUTH JKU3HECIIOCO0-
HOCTb U [JOJI'OCPOYHOCTH XO3ANCTBEHHBIX OIepalyuil IPXU YCJIOBUU CIIPABEAJIMBOIO PaCIIpeJeseHUd COIIHAIbHO-
9KOHOMMYECKUX BBITOJ [JIA BCEX 3aMHTEPECOBAHHBIX CTOPOH, B TOM YHCJEe CTA0MJIBHOM 3aHATOCTA U BO3MOXK-
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HOCTU TOJIyYEHUs MOXOJOB U COLMAJBHBIX YCIYT [JIA IPUHUMAIOIUX TEPPUTOPUI, a TaKyKe CIOCOOCTBOBATH
COKpaIIleHNI0 MacIITaboB HUIIeTHI. [lebio TypusMa 1 9KOTypu3Ma ABJIAETCA ONTHMU3AINA cOaTaHCHUPOBAHHOTI'O
COOTHOIIIEHUA B3HAUYEHUN Mexay ycmauamu u sddexraMmu, JOXOJaMU U pacxofaMM, aKTUBAMHU U UCTOUHU-
KaMM X IPOUCXOKJeHNA. KOHTposmMpoBaHMe 5TMX COOTHOIIEHUI IIpexloaraeT 00A3aTeIbHOE NCI0JIb30BaHTE
oyxranarepckoii mHpopmanuu. llenb crarbu cocTOUT B TOM, UTOOBI AOKasaTh, UTO OCOOEHHOCTH Typu3Ma U
9KOTypHU3Ma BIMAIOT Ha Oyxranrepckyio mHbopMmanuio. OXKUfaHNA U IpeJBUIeHNUA, OCHOBBIBAIOIINECS Ha OyX-
rajJTepcKoil mHGoOpMaIuKl, UMEIOT 0c000€e 3HaUeHNe [JIs MOBBIMIEHU 3(DMEKTUBHOCTA TypU3Ma U SKOTypU3Ma C
TOYKY 3PEHUsS YCTONUMBOTO pa3BuTusa. OmHONI W3 OCHOBHBIX IleJiell YUeTHOUN MH(OpPMAINU SABJISIETCA CO3TaHUe
00111ero A3bIKa JJII MHBECTOPOB M MEHE/JKEPOB, CO3NAaHUe MOCTA MEK/Y UHBECTOPAMU U CYO'BEKTaMU IPeAIpU-
HIMAaTeJbCTBA B cepe TyprusMa U 9KOTypHU3Ma.

KaroueBrpie ciaoBa: 3aTpaThl, 9KOTYpHU3M, OyxXrajaTepckas WHMOpMAIUsd, TYpU3M, CIPaBeAJIUBAsA CTOUMOCTH,
IOXOT.
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Illesagpuropenxo M. T.

[oHenbKUI HAI[IOHAJIBHUN YHiBEepPCUTET €eKOHOMIKHY i TopriBuii

imeni Muxaiina Tyran-BapanoBcsKoro

AKTYAADBHI TTPOBAEMU AYAUTY HEMATEPIAABHUX AKTUBIB

TA HATIPSIMM IX BUPIIIEHHS

IlocranoBka mpoGieMu.

V¥ crarTi mpoBemeHO aHAaJi3 CYyTHOCTI HeMaTepiaJbHUX aKTUBIB, 1110 BUKOPUCTOBYIOTHCA B MPAKTUYHIN AisIbHOCTL
nigmpuemcTs. Hagano KpUTUYHY OI[IHKY 3aKOHOAABUMM aKTaM i HOpPMaTUBHUM JOKYMEHTaM, AKi perjaMeHTYIOTh
00/1ik HeMaTepiaabHUX aKTUBIB. [IpoaHamizoBaHo MicIie i 3HAUEHHS BHYTPIIIIHBOTO ayAUTY B AiAJIbHOCTI Cy0’ €KTiB
rocrogapooBaHad. [loCTiIKeHO aKTyaJbHI MUTaHHA OpraHisamii i MeToAWKYM BHYTPIiNIHBOTO ayIuTy HeMaTepiab-
HUX aKTUBIiB HA IIPOMMUCJIOBUX MiANIPUEMCTBAX. 3aIMPOIOHOBAHO IMOCIiMOBHICTh 3MiMCHEHHS MPOIleCY BHYTPIIII-
HBOTO ayAUTY OIEePAIliil i3 HAAXOMKEHHs, PYXy 1 BUOYTTA HeMaTepiaJlbHUX aKTUBIB Ha IiANIPUEMCTBAX.
KarouoBi croBa: BHYTpIiIIHIN ayauT, HeMaTepiaJdbHUN aKTUB, KOHTPOJIb, MiAIPUEMCTBO, 3BiTHICTb.

OpieHTyBaHHS YKpa- BHYTPIIIHLOTO ayAuUTy OIepalliii i3 HemaTepiajb-

iHM Ha BUMOTH €BPONEWCHKOrO PHUHKY IOTPedye
OIIAaHYBAaHHA BJIACHUKAMM! HOBUX HiAXOAiB m0 edek-
TUBHOTO YHOPAaBJIiHHA MiAJBHICTIO BUPOOHWUOTO Iif-
npuemctBa. OmHUM i3 HaWBaXKJIMUBININX HAIPAMIB
OigBUINIEHHA e(eKTUBHOCTI (YHKI[IOHYBaHHA TMif-
IPHUEMCTBA € HeOOXiTHICTH YIOCKOHAJIEHHS CUCTEMU
YIIPaBIiHHA HeMaTePiaJbHUMU aKTHUBAMU SK BaXKJIU-
BOI CKJIQIOBOI YaCTUHU HEOOOPOTHUX aKTUBIiB BUPOO-
HUYOTrO IiIPUEMCTBA, alKe MOBCAKIeHHE BUKOPUC-
TaHHA KOMII'IOTEPHUX IIpOrpaM, iHTeJIeKTyaJbHOL
BJIACHOCTi, PO3BUTOK HAYKHU i TeXHIKM 3yMOBJIIOIOTH
moTpedy mpaBoBOTO O(OPMJIEHHS Ta BimoOpasKeHHS B
OyXraJaTepcbKoOMy OOJIIKY IIMX IIPOIieCciB.

Indopmania npo HemaTepianbHi akTUBU y (hiHaH-
COBili 3BiTHOCTI nmae ii KopumcTyBauaM 3MOTY IIPU-
MaTH YIPaBIiHCHLKI PillleHHS CTOCOBHO MAaNOyTHiX
B3a€MOBITHOCUH i3 cy0’eKTaMu TrocIogapioBaHHA. A
rapaHTOM JOCTOBipHOCTI Takoi imdopmMmarliii € ayauTop
(3oBHIimIHIN, BHYTpPilIHiT).

BuyTrpimHiii KoHTposb (aymguT) HeMaTepiaib-
HUX aKTUBIiB y CydYacHMX yMOBax KOHCAJTHUHTY Ta
YIPaBJiHHA Bimirpae BasKJIWBY POJIb V OOCATHEHHI
AK CTpaTeriuHUX, TaK i omepaTUBHUX Ilijed, AKi
CIIPAMOBAaHI Ha MiABUIIEHHA KOHKYPEHTOCIPOMOIK-
HOCTi Ta edeKTUBHE YIIPABIIHHA IIiJOIPUEMCTBOM.
OnHak, He3BaKAalUYU HA BEeJIUKY KiJIbKicTh HOpMa-
TUBHUX aKTiB, caMe MeToAMuKa O0JiKy, a dK HacJi-
IIOK, 1 aynuTy HeMaTepiaJbHUX aKTUBIB B YKpaiHi He
IOCTATHBO BperyJboBaHa. IIOpiBHIOIOUM HOKasHUKU
dinaHCcoBOi 3BITHOCTI YKpaiHCHKHX Ta 3apyOisKHUX
KOMIIaHill, BUAHO, HACKIiJIbKM HE3HAUYHOIO € YacTKa
HeMaTepiaJlbHUX aKTHUBIB y GasaHci. 3a KOpPIOHOM
IAaHOMY O0’€KTy OyXraJITepCbKOT0 OOJIKY IIpPHIi-
JISIETBCSI 3HA4YHO Oinbime yBaru. IlpmumHamu TakKoi
curyarii € Hec()oOpMOBaHUHN PUHOK HeMaTepiaJbHUX
aKTWBiB, HEJOCKOHAJAa HOPMAaTUBHO-3aKOHOIAaBYA
0aza, HEKOHKDPETH30BaHWU MOPSANOK IIPOBEJEHHS
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HUMY aKTHBAMH TOIIO.

Amnamiz ocraHHiX gocaimikeHs 1 myGaikarrii.
HominbHicTs opramisamii BHYTPIIIHBOTO ayaUTy
HeMaTepiaJbHUX aKTHUBIB Ha IIiAIIPHUEMCTBAX IOBO-
IATh Yy CBOIX HAYKOBUX MpalldxX TaKi HAyKOBIi, AK
&d.®d. Byrumenp, JI.II. Kynaxoscbka, 10.B. Iliua,
H.I. Hopom, M.C. Ilymxkap, H.C. Ilerpeuko,
0.B. Cmerauko, I.5I. Makcumenko, B.®. MakcimoBa,
JI.O. CyxapeBa Ta im. AJje gocrimskeHHs Teopii i
NPaKTUKY BeIeHHA O0JIIKY H ayquTy HeMaTepiaJbHuX
aKTUBIB BUABUJIM HUBKY IPOOJEMHUX IHUTAHb, IO
noTpeOyoTh KOHKpeTuaallii i Bupimenus. Tak, akTy-
ANIbHUMY MOUTAHHIMHA 3aJHUIIal0ThCA BU3HAUEHH,
KJacudikalia HeMaTepiaabHUX aKTUBiB, 3’sACyBaHHA
TMOCJIiOBHOCTI Iilf BHYTPIIIHBOTO ayAUTOPa B IpoIleci
mepeBipKU omepallii i3 HaAXOAKEHHs, OI[IHKU, PYXY
i BUOyTTa HemMaTepiaJbHUX aKTUBIB.

Merta craTTi IoJIAATa€ y BiiCTeKeHHI aKTyaJIbHUX i
npo0JIeMHUX ACIEKTiB ayIuTy HeMaTepialbHUX aKTU-
BiB, BU3HAUYeHHI HaNpAMiB miAgBUINEHHA e(eKTUB-
HOCTIi opramisailii ayquTopchbKoOi IepeBipKu omeparrii
i3 HemaTepiaJbHUMHU aKTHBaMM, SAKi Bimmosimanu 0O
CYy4YacHUM B3aBIAHHAM YIIPABJIiHHA TOCIOJapPCHKUMU
mporecaMu i Oyam agamToBaHi 10 0COOJMBOCTEH
IiAJTBHOCTI IiAIIPUEMCTB.

Ha ocHoBi BuIlleBUKJIaJeHOT0 MOKHA CHOPMYJIIO-
BaTU 3aBIAaHHSA JOCJiIKEeHHA, AKe IOJIATaE B KOHKPe-
Tu3anii MeTOAMYHUX ITiAXOAIiB MO CYTHOCTI Ta Xapak-
TEPUCTUKU HeMaTepiaJlbHUX aKTUBIB HK 00’ €KTY
00JiKy 1 ayauTy, KPUTUUYHOMY OOCJIiI:KEeHHi HOD-
MAaTHBHO-IIPABOBOrO 3a0e3leueHHA Ta PO3PO0JIeHHI
OpaKTUUYHUX PEKOMeHJaIlifi mIomo opraHisaiili BHY-
TPINIIHBOTO AayAUTy OIlepalliii i3 HeMaTepiaJbHUMU
aKTHBAMHU Ha IIiAIPUEMCTBAX.

Bukaan ocHoBHOTO MaTtepiany mociaimskeHHs. Cyt-
HicTh HeMaTepiaJlbHUX aKTHUBIB IiAIpHeMCTBa HaBe-
IeHa y Pi3HMX HOPMATUBHO-IIPABOBUX aKTax. Tak,
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