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Shymko A.V. MEASUREMENT OF THE EFFECTIVENESS OF THE RETAIL ENTERPRISES 
MARKETING TECHNOLOGIES / Chernivtsi Trade and Economics Institute of KNTEU, Ukraine 

The necessity of the development of the indexes system of the marketing technologies effectiveness, which 
will fully reflect the stage of retail enterprise marketing activity by quantitative and qualitative characteristics 
is proved. The approach to the estimation of the marketing technologies effectiveness, based on the concept 
of the balanced system of indexes is proposed. 

Key words: marketing technologies, retail enterprises, effectiveness, balanced system of indexes. 
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Yarkina N.N. THE ECOSYSTEM APPROACH TO FISHERY IN THE CONTEXT OF THE COMPLEX 
MANAGEMENT MECHANISM OF UKRAINIAN FISHERIES / Kerch State Maritime Technological 
University, Ukraine 

The main point of the ecosystem approach to fishery is shown in the article; the necessity of its application 
within the scope of Ukrainian fisheries management in the context of realization of reproduction function of 
the complex controlling mechanism of fishery sector enterprises management is grounded; advantages and 
disadvantages of the ecosystem approach to fishery are indicated; instruments of its implementation including 
actual management of national fishery are described. 

Key words: the ecosystem approach to fishery, reproduction function, instruments, management, Ukrainian 
fishery. 
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