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Kalynychenko M.P. THE MARKETING RESTRUCTURING OF MANAGEMENT SYSTEM IN 
INDUSTRIAL ENTERPRISES / Donetsk national university, Ukraine 

The article revealed that the priorities of management restructuring in the company are determined by the 
dominant business model (production, finance, marketing or market) and the nature of the problems facing 
the company (strategic or tactical). Implementation of the marketing management concept requires 
maintenance and support of market orientation and the change at the strategic level of management.  
In this regard, the scientifically-methodical support the process of marketing (market-oriented) restructuring 
management in industry based on market diffusion of a business model of marketing management, which 
focuses in the implementation of resource sharing on the coordination of the economic interests of the 
stakeholders and the requirements market. The algorithm restructuring of marketing management in an 
industrial enterprise as a series of specific steps is suggested. It is recommended mix design approach and 
tools of business engineering for ensuring complex character of the marketing restructuring program. 

Key words: marketing restructuring, system management, marketing management, industrial enterprise. 
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Keranchuk T. THE CURRENT STATE AND PROBLEMS ON ENTERPRISES OF HOTEL AND 
RESTAURANT BUSINESS / National University of Food Technologies, Ukraine 

The article analyzes the economic situation and the financial results of the operation of enterprises of hotel 
and restaurant business. The actual problems of the development of the hospitality industry. The possible 
ways to improve the competitiveness and efficiency of the operation of hotels and restaurants. 

Key words: turnover, profit, operating costs, capital expenditures, financial results, competitiveness. 
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