
 
 

   

   .  «   », 2013, . 23-24 

 658.8 
 
 

   
 
 

    
    

 
 

   ,     -
         
      .  

 :  ,  ,  -
, , .                         

   ,     -
       -
       

.  
 :  ,  , -

 , , . 
The article deals with the importance of the basic directions and tasks of marketing 

analysis as a key component in making administrative decisions grounded in the con-
temporary economy of domestic enterprises. 

Keywords: marketing analysis, management decisions, information systems, market 
competitiveness. 
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