
   
 

 20050007 
 
 

   
 
 
 

      
 
 

   ,       
      .    

 ,          -
    . ,    

    (      
    ,   /   
          ),  

       .  
 :  ,  , ,  
. 

   ,     -
        .   

 ,       
      -

. ,       
 (         

 ,    /        
     ,      -

    .  
 :  ,  , , -

 .  
This article examines how firms should choose partners on cross-industry alliances 

to enter new markets. The paper proposes the approach ording to the choice of 
partners includes an assessment of the relative importance of resource endowment and 
strategic aspirations. It is shown that the appropriate partner selection criteria are dy-
namic (they may include allying with weak partners in the initial exploratory stage, 
with strong and / or weak partners in the development stage and with strong partners in 
the maturity stage) and how the importance of different partner selection criteria in 
accordance with the life cycle of the industry. 
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