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Content of customer service value is the main factor influencing the service provider 

client’s behavior. In contrast to the traditional segmentation methods is offered new 
approach based on searching directions of service value. However there is the problem 
of reconciliation the interests of clients from different segments which for technical 
and technique reasons have to receive service simultaneously in the common space. 
There are offered two approaches to balancing of customer value that was created for 
different segments of service provider clients.  

Keywords: customer service value, segmentation, client’s interests reconciling, ser-
vice provider.  
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