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THE BASIC REQUIREMENTS TO COMMUNICATION PROCESS  
IN THE MODERN TERMS OF DOING BUSINESS  

 
 

The author examines in the article the essence of communication process and its 
value for the successful doing of business and for the effective management and 
marketing. The author exposes the concept of communication, discovers the basic 
approach to classification of communications, determines elements and stages of 
communications, characterizes the communication barriers. In the article the rules of 
efficiency of communication are reflected. The author investigates principles of 
forming of communication strategy.     

In the modern terms of doing business the communication process includes 
communications between organization and environment, in particular through an 
advertisement; organizational communications – between different levels of  
management, subdivisions (departments, workshops and others like that), manager and 
personnel; interpersonal communications  – between individuals, workers. 

Keywords: communications, communication process, communication barriers, 
communication strategies,  management, marketing. 
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