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ORGANIZATIONALLY-METHODOLOGICAL PROVIDING FOR 
STRATEGIC ANALYSIS OF ENTERPRISE ACTIVITY  

 
Most Ukrainian enterprises to date are carriying  out strategic management with the 

use of strategic analysis. However, application of strategic analysis, as a rule, is limited 
to the use of matrix of swot-analysis or other similar matrices and models for 
acceptance of general strategy of enterprise activity at the market. Except for that 
application of these instruments of strategic analysis is inconsistent and uncoordinated, 
as in publications on a strategic analysis, mostly, there are no recommendations in 
relation to the sequence of its leadthrough. For an effective management and 
diminishing of amount of errors and inaccuracies of an enterprise a strategic analysis 
must be carried out in a clear sequence in accordance with the formed mechanism and 
to meet  the aims of enterprise. 

Essence and functions of strategic economic of enterprise analysis is considered in 
the article. The author selects three levels of strategic analysis, which have single 
methodological basis, single principles, sequence of base methods of research.The 
stages of realization of strategic analysis are described and their methodical providing 
is shown. The circle of questions is outlined in relation to forming of the 
methodological providing of strategic economic of enterprise analysis. General 
description of statistical, economical and mathematical and special methods of 
strategic analysis is given. The complex use of methods and models of strategic analysis 
in integration with the tool of the analytical engineering has been grounded.  

Research results proved absence of single approaches at development of questions of 
forming of the organizational and methodological providing of strategic economic of 
enterprise analysis.Certainly, that forming of the methodological providing of strategic 
economic of enterprise analysis is foreseen by the complex use of integration mechanism of 
methods and models of strategic analysis combined with the strategic engineering tool of 
analytical character for an informational and analitical ground, calculation and 
interpretation of the system of indexes of directions of strategic development of enterprises, 
with the selection of next elements of method: methods and models of strategic analysis, 
analytical positions, directions of analysis, analysis of break, and overcoming of break, 
results of analysis, informational and analitical ground of strategy. 

The results of the conducted researches should be applied at forming of mechanism 
of leadthrough of strategic economic of enterprise analysis on the modern stage. 

 
Keywords: strategic analysis, stages of strategic analysis, instruments of strategic 

analysis, methods of strategic analysis, models of strategic analysis, strategic engineer-
ing tool of analytical character, integration mechanism. 
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