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THEORETICAL BASES OF MARKETING APPROACH TO SALES  

ACTIVITY OF THE AGRICULTURAL ENTERPRISES 
 

 
This paper examines different approaches to the definition of «agricultural market-

ing», enabling to reveal its essence and offer our own interpretation of the term. It is 
proved that the sales activity of any agricultural enterprise can be effective only on 
condition of a thorough study of the agricultural market, namely the effective demand 
of consumers of agricultural products and appropriate exchange of information with 
potential consumers. The difference between production-and-sales concept and mar-
keting concept of the agricultural enterprises activity in terms of characteristics of the 
stages of preparation, production and sales is given. Based on the provided marketing 
concept and after studying scientific works of other researchers the system of principles 
of the marketing approach to the sales activity of the agricultural enterprise is formu-
lated, justified and improved. The results can be applied in the course of development 
of theoretical and methodological basis for the formation and implementation the ap-
propriate marketing mechanism of sales activity of the agricultural enterprises. Offered 
system of the principles allows carrying out a scientific and complex assessment of the 
process of marketing ensuring for sales activity of agricultural enterprises. Implemen-
tation of the measures on the stages of preparation, production and realization of mar-
keting ensuring for sales activity of the agricultural enterprises will provide their effec-
tive activity. 

Keywords: agro marketing, marketing activity, the concept, the principle, demand, 
production, market research, consumer. 
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