
 
 
   

   .  «   », 2015. Bun. 31

 338.47; 656.078.8; 656.025; 330.131.5 
 
 

 , . . .  
(   « »,  -  

 ) 
 
 

     
   

    
 

       
  ,      -

 ,     
   ,       
 .      

        , -
,         -   

       . 
-      -

   ,    «  
»         -

.        -
   .    

      
    - ,     

 .  
 : ,  ,  
 ,  ,   

, ,  , , . 
 
 

 , . . .  
(   « »,  -

  ) 
 
 

     
   

    
 

      -
   ,       

 ,     
   ,      

.       
 
©  . ., 2015 

54



 
 
   

   .  «   », 2015. Bun. 31

        -
, ,        

 - ,       -
   . 

-     -
    ,  -

  «  »      -
   .     -

      
.      -

      -
 - ,      -

. ,      -
 ,      -

 , : –    -
  ; –     -

       ,  -
    .  

 : ,  , -
  ,  , -

  , ,  , ,  
 
 
Anna Braikovska, Ph.D. 
(Docent of the Management Department, State Economy and Technology 
University of Transport) 

 
 

SOCIAL RESPONSIBILITY AS A FACTOR OF COMPETITIVENESS  
OF RAIL TRANSPORT OPERATORS IN THE EU 

 
 

The priority objective of European transport policy is to promote the creation of a 
system that will be the basis for European economic progress, contributing to competi-
tiveness and offering high quality services in transportation, using resources more 
efficiently. Ukrainian rail transport operators should take into account social, envi-
ronmental, ethical, human rights and consumer demands in their business operations 
and correlate their competitive strategy in close cooperation with stakeholders for suc-
cessful integration into the EU transport system. 

Companies-operators of rail transport should meet the growing demands of a compet-
itive market, ensure the criteria of «sustainable mobility» of people and goods and keep 
safety and economic efficiency. The article revealed the influence of the main areas of 
social responsibility in the company’s competitiveness. For operators of rail transport an 
index is proposed to assess social responsibility in the priority areas of CSR activity, by 
analogy with the method of polygon competitiveness. It is proved that special relevance 
for the operators of rail transport (in accordance with the features of the marketing-mix) 
are marketing social responsibility and the workforce responsibility. 

Keywords: competitiveness, railway, operator of rail transport, social responsibility, 
corporate social responsibility, CSR, sustainable mobility, transportation, EU 
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