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The path to effective management of man is through understanding his motivation. 

Just knowing what motivates someone who encourages him to activities that reasons 
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underlying its action, you can try to develop an effective system of forms and methods 
of management. You need to know how to or arising caused by these or other reasons, 
as well as ways in which motives can be brought into action, how the motivation of 
people. Non-financial motivation of employees takes a central place in human resource 
management, as it serves the immediate cause of their behavior. The essence of 
employee motivation in modern management is understanding and implementing ways 
of self-interest, enabling them to realize themselves in meeting the goals of the 
organization. The main challenge for enterprises today, is to form a coherent mecha-
nism for appropriate use of intangible methods of motivation, their adaptation to the 
characteristics of each individual employee. 

Keywords: intangible motivation, efficiency, motivation system, needs management. 
 

 .  ,  ,   
  ,        -

   .       -
  ,        -

    . 
    .   -

         -  -
  .       

      ,   
   . .,         -

   ,        
,    ,    -

   .          
            

  . 
           -

   ,    ,  
         -

   .  ’        
       .  

  ,    ,  -
         -

 ,      .  
      . ,  -

   ,    ,   – -
 . ,       

,         
,           -

   ,        . -
  ,      ,   

           
  ,       

  .        
       [1].  

 . .   . .        
      [2,3].  



 
 

   

   .  «   », 2015. Bun. 32 
218 

 . .   . .        -
  ,        -

[4,5].       ’    
  ,        

. 
        

        .   
    :      -

 «  »;       -
  ;       

   ;     -
  . 

   .     
    ,    , 

   ,    .   ,  
       ;   

 –       ,   
       ,   -
   [4, 5].       -

 :     ( . 
1) [1].      – , ,  

, ,  ,  ,   -
 [1].  ,     – -

       ,   
      . 

 -       –   -
      .  -  -

   –     . 
    .    
 ,  :   ; -

   ,      -
;   [6]. 

         -
     ,      

           -
  . 

  ,  ’      ( , -
  )  ,        

 -   [1, 3]. ,    
,         -

 ,     ,    -
  .     ,  

,   ,  ’  ,    
   ,   ,  

    . 
         

       .  ,  
   ,       



 
 

   

   .  «   », 2015. Bun. 32 
219 

  .         
 (  ). 

 

 
 

. 1.      
:[6] 

 
     , , 

         
           

;         -
      ,  -

      ,   -
 ;       -

   ,      [3].  
        

         -
.         
,          , 

         ,  : -
   ,  ’ , ;   

 [4, 22].        -
 –         . 



 
 

   

   .  «   », 2015. Bun. 32 
220 

        -
         -

.       
     ,     
       :   

  200  ,   [8].   -
    , ,    -
 –  ,        

      [12]. 
 ,       -

  ,        
 .        
  ,        

  . ,     -
   ’  ,   -

          . 
   ,    . 1 [8]. 
   ,       

   ,  ,     
      .  ’   

,           . 
       ,  -

     .   ,    
,    ,      , – - - . -

,   ,    . 
         

     .    
   ,     ,   

       ,    
 ,    ,      . 

          -
 ,         

        
 .     (   , 

 ,   ,    .)  -
        . 

       (   
).      ,  ,   

   ,      
    ,    -

 ,      ,   -
       [1, 3]. 

 ,    ,      
 ,       . 

 ,       ’ ,   
    .      

  .      



 
 

   

   .  «   », 2015. Bun. 32 
221 

      ,     , 
,  ,      [2, 10]. 
 

 1.      
 

     

«  » 

      
,      3  -

    .     
 10  ,      -

   .  ,   
 6         

-         18.00. 
    «  forever»  

«  ».  ,   
    ,    

       -
 .        

,  ,   ,   ’  
  ,      . 

«  » 

        -
 ,     - ,  

  .     , -
    ,  —   . -
   «  »,   -

  ,      
    :   

    .   -
 «   »     -

:  . 

«  
» 

 1998     «  »,  -
         

McDonald’s,    ,   
     .  , 

   ,    
  « ».    -

     ,    
    «  »,  -

         
  «  ». 

« » 

   «    » 
   ,      

 ( , ,  , 
, , )  .  

 « »  –     . 
         

.    « -quest/  
».    ,    , 

       . 
   .    -

   . 
  

  
   ,     -

 . 



 
 

   

   .  «   », 2015. Bun. 32 
222 

,       10  , 
  2014 .,       -

     ’       ( . 
. 2) [5, 6]. 

 
 2.     

 

  
1. ’  ,    

  
1.    ,  

2.    , -
 

2.   ,  
’ ,   

3.   3.   

4.   ,   4.   ,   

5.   5.   
6.   ,  

’ ,   
6. ’  ,   , 

 
 

 ,    ,  ,     -
      , ,      

 ’  ,         .  
            ,  

     .  ,    
,        . 

,        -
  : 
•         ; 
•       ; 
•          ; 
•         ; 
•     ; 
•         

     ; 
•       ,     

     ; 
•       ; 
•         -

 ; 
•        -
 ; 
•      ,    

; 
•         ’    

 , . 
  .       
,       

’  .          
    .      -



 
 

   

   .  «   », 2015. Bun. 32 
223 

   ,      
       , -

          . 
        

.  ,      , -
    ,      -

  ,       . 
        -

 .  ’   ,        -
   . 

       ,  -
     .   ,    

,    ,      , – - - . -
,   ,    . 

,        
    :  ,   

    ,       .  
       . ,  -

  ,       
        
. 

  ,  ,     
  .       

,     ,     . -
       ,   

   .   ,    
  ,      
   ,     

  .       
        

  . 
 

 
 

  1.  . .         
      / . .  //   -

. – 2010. –  9. – . 37-41. 
2.  . .          

  / . .  //  . – 2009. –  8. – . 62-66. 
3.  . .        / . . 

, . .  //  . – 2010. –  5. – . 53-58. 
4.  . .       -
 / . .  // . – 2010. –  3. 2 . 21-23. 
5.  . .          -

    / . .  //   . – 2010. –  5. – . 34-38. 
6.  . .      / . .  //   

. – 2009. –  3(15). – . 177-181. 
7. Makarov I.Personnel management: schema post. Tutorial. – M .: Law, 2002. – 203, 285. 
 
 
 



 
 

   

   .  «   », 2015. Bun. 32 
224 

REFERENCES 
 

1. A.V. Tuzhylkina [Increasing importance of intangible factors of motivation of human capital formation in 
modern enterprise in Ukraine] / A.V. Tuzhylkina // Actual problems of economy. – 2010. –  9. – P. 37-41. 

2. V.V. Yukish [The use of tangible and intangible methods of motivation leadership at various levels of 
management] / V.V. Yukish // Innovative Economy. – 2009. –  8. – P. 62-66. 

3. A. Azarov [Research factors set non-financial incentives in the enterprise] / AA Azarov, O. Kovalchuk 
// economy. – 2010. –  5. – S. 53-58. 

4. G.V. Ivanchenko [Features of intangible incentives to domestic enterprises] / G.V .Ivanchenko // The 
Economist. – 2010. –  3. – P. 21-23. 

5. Ivanov S.L. [The role of motivation of intangible factors in the formation of human capital in the 
modern enterprise Ukraine] / S.L.Ivanov // Proceedings NDFI. – 2010. –  5. – . 34-38. 

6. Volevach L.M. [Motivation in practical management] / LM Volevach // Science and Economics. – 
2009. -  3 (15). - P. 177-181. 

7. Makarov I.Personnel management: schema post. Tutorial. – M .: Law, 2002. – 203, 285. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


