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MARKETING IMPROVEMENT FOR «LISKI» COMPANY 
 
In the present economy state there is an urgent problem of effective functioning in a 

competitive environment for the Ukrainian enterprises. Marketing is an important ele-
ment of the company activity, which provides its competitiveness, profitability, and the 
effective functioning in general. Experience has shown that in a market where the 
functioning of the enterprise depends on the amount of advantages over its competi-
tors, only those companies achieve success that effectively use marketing principles. 
The aim of the article is to  elaborate the ways of marketing activity improvement for 
«Liski» company. The paper describes transport market situation, the company’s posi-
tion in this market, studies the marketing activities of «Liski» and provides guidance of 
its improvement that should provide the company with a number of competitive ad-
vantages in the transport market. 

Keywords: marketing, activity improvement, railway transport, transport market. 
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