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THE INFORMATION SUPPORT OF THE PRICING PROCESS AT TOURISM ENTERPRISES

CraTTs nIpuCBSIYeHa aHAAI3y IPUHLMIIIB PO3PO6AEHHS Ta BUKOPUCTAHHS iHDOpManiiiHoro 3abesneyeHus mpouecy Gop-
MYBaHHS L[iHU HA TYPUCTUYHUI IPOAYKT. AOBEAEHO BaKAMBICTh iHGOPMALiHOT Ta MPOrPaMHOT MIATPUMKM L[iHOYTBOPEHHS
Ha TYPUCTUYHMX MiANPUEMCTBAX, CPOPMYABOBAHO OCHOBHi BUMOTHM A0 iHPOPMALiliHOT 6231 TYPUCTUYHOTO MIATIPUEMCTBA.
V crarTi npoBeapeHO AeTaAbHMIL aHAAI3 TPHOX NIPOrPAMHMX IPOAYKTIB, IO BUKOPUCTOBYIOThCS ¥ cdepi Typusmy: nmporpammu
"Interactive Tourism Product Pricing Calculator", sxa pospo6aena Komiciero 3 rypusmy IliBpenHoi ABcTpanii; nporpamu
"Po3paxyHoK uin", sixa cropena komnanicto "TiTBiT" — ykpainChbkuM pO3pOGHMKOM NPOrPaMHOTO 3a6e3nedeHHs AAS aB-
ToMaTH3anii TyponepaTopchkoi AisiabHOCTI Ta MOAYAs "Typucrtuune arenrctso” nporpamu "Iapyc-Ilianpuemcrso”. Ao-
CAip’KeHe mporpamHe 3aGe3neveHHs cpuse ePeKTUBHIN pearisanii 4iHOBOT MOAITMKM TYPUCTMYHOTO MiATPUEMCTBA i Pop-
MYBaHHIO ONITMMAaAbHOI'O PiBHS LiHM Ha TYPUCTUYHUN NPOAYKT.

Article is devoted to the analysis of the principles of construction and use of information support of the pricing of the
tourism product. Importance of information and software support of pricing for tourism enterprises is proved, the main
requirements imposed to information base of the tourism enterprise are formulated. The article gives a detailed analysis
of three software products used in the tourism sphere: the program "Interactive Tourism Product Pricing Calculator”,
which is developed by the Commission on tourism of South Australia; the program "Calculation of the Prices", which is
created by the TiTBiT company — the Ukrainian software developer for automation of tour operator activities and the
module "Travel agency" of the famous program "Sail-Enterprise". Researched software promotes efficient pricing policy
of tourism enterprises and the formation of the optimal level of prices on the tourism product.

Karouobi caoba: yina, yinoymbopenns, mypucmuunui npodykm, ingopmayiiine 3abe3newenns,
npozpamme 3a6e3neuenms.
Key words: price, pricing, tourism product, information support, software.

MNOCTAHOBKA NMPOBJIEMU Y 3ATAJIbHOMY
BUrNAA4l11I 3B'930K 3 BAXJIMBUMMU

3abe3medyeHHA IPOBEACHHA IPOLECY LiHO-
YTBOPEHHA BiAIrpa€ Ba>KAUBY POAb, OCKIABKM HE Ma-

HAYKOBUMMU TA NPAKTUYHUMMU
3ABOAHHAMMU

OaAHMM i3 HaM6iABII BasKAMBUX daxTopis mia-
BUIEHHS IPUOYTKOBOCTI AISIABHOCTI TYPUCTUYHO-
ro miaAnpyueMcTBa € epekTuBHA CHCTeMa IIiHOyTBO-
PEHHs, OCKIABKY IiHM 3a6€31e4yI0Th TY PUCTUIHO-
My HiADIPMEMCTBY OTPUMAaHHSA 3allAaHOBAHOTO
npubyTKY, IIATPUMAHHS HA AOCUTH BUCOKOMY PiB-
Hi KOHKYPEHTOCIIPOMOKHOCTI, a8 TAKOJK IONNUTY Ha
TYPUCTUYHI HIPOAYKTH.

I04)1 OCHOBM AAS IPOBEACHHSA aHaAi3y i HOPiBHAHHA,
TYPUCTUYHE IATPUEMCTBO He B 3MO3i IPaBUABHO O11-
iHUTM He TiABKM CBOI MOJKAMBOCTI, a 1 MOSKAMBOCTI
{HIMX NiATIPMEMCTB 3 METOIO HIATPUMKM KOHKYPEH-
TOCIPOMOSKHOCT] Ha PUHKY TYPUCTUIHUX HOCAYT.

Indopmarniiine 3a6e3nedeHHs npouecy LiHO-
YTBOPEHHS HA TYPUCTUYHOMY MIAIPUEMCTBI — Ije
CYKYIHICTb Alif 3i 360py Ta 06po6kM iHdopmanii,
HeOOXiAHOT AASI BCTAHOBAEHHS ONTUMAABHOT [[iHM
Ha TYPUCTUIHUN TPOAYKT.
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AHAJI3 OCTAHHIX AOCNIAXEHDb
I NYBNIKALIA

Typuctudyna raay3sb K OAHA 3 IPOBIAHMX cep
€KOHOMIKM IOCTiTHO 3HaXOAUTHCA Y LeHTPi yBa-
1 HayKOBIiB [1; 2]. 3HayHa yBara npuAiASeThCA
(opMyBaHHIO I[iHV HA TYPUCTUIHUI IPOAYKT [ 3—
5]. Hpuuuunu indopmaninaoro 3abesnedeHHs
IIiIHOYTBOPEHH: B Pi3HUX c(pepax eKOHOMiKM CTa-
AV IPEAMETOM AOCAiIAKeHHs B po6orax [3; 6].
3okpema indopmariiine 3a6e3nedeHHs AIIABHOCTI
TYPUCTUYHMUX HIATIPMEMCTB AOCTATHHO MMPOKO
npeAcTaBAeHe B MoHorpadii [7] Ta crarrax [8—
10].

Oanak HaBeAeHi AkepeAaa He MicTATh iHOp-
Maniio IoAO0 KOHKPETHMX NPOTPaMHNUX 3aC00iB,
AKI BUKOPUCTOBYIOTHCA NPAaKTUKAMU B TypUC-
TU4HiK cpepi Arg POpMyBaHHA LjiHM HA Ty PUCTHUY-
HIM IPOAYKT.

HEBWPILLEHI CKJIAQOBI 3ATAJIbHOI
NMPOBJIEMMU

Aocaiaskenns aBropa mokasaan, o 6iapmicTs
TYPUCTUIHNUX HiAIPMEMCTB HE BUKOPUCTOBYE
crenianrizoBaHuX IHCTPYMEHTAABHMX 3aC06iB Y
npoueci popMyBaHHA IiHM HA TYPUCTUYHUI IPO-
AyKT. OCHOBHA IpMYMHA TaKOT'O CTAHOBUIIA TIO-
B'si3aHa He 3 BIACYTHICTIO KOWTIB HA IPUAGAHHS
HeOOXIAHMX IPOTPAMHMX IPOAYKTIB, a 3 6pakoM
indopmanii moao icuyrounx 3acobis inpopma-
ifHOTO Ta MPOTPAMHOTO 3a6e3nedeHHS IPOLECY
I[iHOYTBOPEHHA HAa TYPUCTUYHMX MIAIPUEMCTBAX.

META CTATTI
MeTo10 cTaTTi € KOMIApPAaTUBHMIA aHAAI3 iCHY-
1049010 iH(pOpMaLifHOTrO Ta IPOrpaMHOro 3abes-
NeYeHHA IPOLeCy I[iHOYTBOPEHH A Ha Ty PUCTUIHUX
OiAIpUEMCTBAX.

BUKJIAA OCHOBHOIO MATEPIANY
OOCHNIAXEHH4A

3a CBOEIO CYTTIO [[iHOBA OAITHKA € CUCTEMOIO
MapKeTMHIOBOI'O AOCAIASKEHHH LjiHM, KA BKAIOYAE
IOCTiMHMI MOHITOPMHT i 3MiHY LjiHM 3aA€3KHO BiA
3MiHM €KOHOMIYHOTO CepeAOBuINa, IKe OTOUYYE
nianpuemcTBo. IHpopmaniiHe 3abe3nedeHns
IiHOYTBOPEHHSA BIAHOCUTBCA AO OCHOBHUX eAe-
MEHTIB I[iHOBOT MOAITHUKMN.

Edexrusnicts dpyHKyioHyBaHHSI 6YAB-AKOT
CUCTEMM, B TOMY YMCAl [[IHOYTBOPEHHS, 6arato B
JOMY 3aA€KUTD Bip iHpopManinHoi 6a3n. Iia cn-
cremoro iHpopManitHOro 3abe3neyeHHs po3ymi-
I0Th Iporec 6e3nepepBHOro, IiAeCIPAMOBAHOTO
orpumaHHs iHdopmanii, pisHux noka3Hukis, 6e3
AKUX HEMOKAMBO 3AIJICHUTY aHaAI3 CUCTeMM L[iHO-
YTBOPEHHS, pO3pOONTH LiHY | npuitHATH eheRTUB-
He yIpaBAiHCbKe pilleHHA.

Indopmarniitna 6a3a Ma€ BeAMKe 3HAYEHHS AAS
eeKTUBHOCTI IPUNHATTSA BIAIOBIAHOIO pillleHHA.
Tomy indopmanis moro ¢dopmMyBaHHA LjiHM Mae
BiAmOBipaTH TeBHMM BuMOTaMm. AAS TYPUCTUIHO-
ro NiAIPMEMCTBA FTOAOBHUMMH 3 HUX € TaKi.

KopucHicts. Ilg Bumora Bu3Hayae, HaCKiAbKM
oTpuMaHa iHQopMalnisa BIAMBAE HA NPUNHATTA
BIAIIOBiAHUX pillleHb, HACKIABKM BOHA € KOPUCHOIO
AAg OpMyBaHHA | BUSHAUYEHHA I[iHM HA Ty PUCTIY-
HUI TPOAYKT y niromy. Kpim Toro, BoHa mOBMHHA
BUKOPUCTOBYBATUCS AASL PO3POOKM HOTOYHMX
IAQHiB TYPUCTUYHOIO MiAIPUEMCTBA.

O6csr indopmanii. Indopmanis nosunua
MaTy 3aBepuIeHNiI XapakTep, TOOGTO B IOBHOMY
06cs3i xapakTepuayBaTu pi3Hi acmeKkTH AisAb-
HOCTI TypucTH4YHOro nianpuemcraa. [loka3uanknu,
AKI OTpUMY€E HIAIPUEMCTBO, IOBMHHI 3aA0BOABH -
TH TOTpebu AAS IPOBEAEHHS IX Bce6GiyHOrO aHa-
Ai3y i mraHyBaHHA.

@akrnyunicts. [ndopmaris nosunHa Bipno6pa-
SKaTU PeaAbHUI CTaH AIAABHOCTI TYPUCTUYHOTO
HiAIpMEMCTBA, XapaKTepPU3yBaTy He TIAbKY BHYT-
pilmHe, aAe i 30BHIIIHE eKOHOMIUYHE cepeAOBMIIe,
BKAIOYAIOYM IPABOBI aCIIEKTH, 3aKOHOAABYY 6a3y,
pi3Hi ekoAOTiYHI paKkTOPHU TOLIO, AKi BOAMBAIOTH
a60 MOJKYTb BOAMHYTU Ha PUHOK TYPUCTUIHUX
HOCAYT.

Avnamizm. [npopmarnis nosunHa Bino6paska-
TU CTaH CIpaB Ha KOHKpeTHuH MomeHT. Tpeba
MaTy Ha yBa3i xapakTep iHpopmaniiHNX NOTOKIB
B Typu3Mi i Tepminy ix orpumanHs. Baskanse 3Ha-
YeHHS Ma€ ONlepaTUBHICTh OTpUMMaHHA iHpOpMaIii,
i uuM MeHmMM yac 11 IPOXOASKEHHA BiA MOMEHTY
3AiicHeHHs 6YAb-AKOT MOAIT A0 mepioAy oTpuMaH-
HA 11 KepiBHUIITBOM TYPUCTUYHOI'O MIAIIPMEMCTBA,
M GiAbII e(peKTUBHE pileHHS MOKe 6yTH Ipwit-
usaTo. Kpim roro, indgopmanito norpi6Ho nocrinzo
OHOBAIOBATHM i AOIOBHIOBATH.

Edexrusnicts. Bapricts orpumanus indop-
marnii He moBMHHA Oy TN BUIIOIO 32 KOPUCTSH Bip 11
OTPMMAaHHA N PYU NIATOTOBI Ta IPUMHATTI pillleH-
HA IIOAO BCTAaHOBACHHA ONTMMAABHOI'O PiBHA ILjiHM
Ha TYPUCTUIHUNA IPOAYKT.

Ananiz indopmaniiHoro 3abe3nedeHHs AlIAb-
HOCTi TYPUCTUYHUX NIAIPUEMCTB AO3BOAVB BIUOK-
pemuTy TPy HaGIABII PO3MOBCIOAKEH] mporpamui
3aco6m, AKi BUKOPUCTOBYIOTHCA y mponeci dop-
MYyBaHHA I[iHM HA TYPUCTUYHUI IPOAYKT.

IIporpama "Interactive Tourism Product Pri-
cing Calculator". Ocranus Bepcist AaHOTO TPO-
rpaMHOro 3a6e3nedenns pospobaena y 2015 poui
Kowmiciero 3 Typuamy IliBaennoi Ascrpaaii. V
BCTYII AO iHCTaAAnii mporpamMmu 3a3HadeHo, IO
AAHMI IPOrPAaMHMI HPOAYKT AOIOMOSKE BipHO
06GYUCAUTH I{iHN AASL 6ATATHOX TYPUCTUIHMX IPO-
AYKTiB AASL OAHOTO MIATIPMEMCTBA. 3MiHIOIOYNU
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1 Tourism Product Pricing

Interactive Pricing Calculator V2.3 © 2015 South Australian Tourism Commission

2

3

4 Setting correct prices for tourism product is vital to ensure that:

5 <> Sufficient profit margins are generated to allow business sustainability

6 <> Correct commission allowances are made to enable products to be sold through all channels of
7

8

9

nl

AUSTRALIA
distribution - retai, wholesale and inbound

This chart will assist the correct calculation of prices for a number of tourism products for one business or organisation.

10 By changing the data that is entered in this template it is possible to see the effect on profit margins and price calculations.
11
12 There are 7 sections to complete to calculate the prices of up to three products. Work through each section which is then
13 summarised at the end of the template. Here the product price is calculated.
14
15 Note: Input your data in cells that are blue. Results are presented in cells that are yellow.
16
17 1. Fixed Costs
18 Fixed costs are the overheads incurred by the business as a whole.
19 Each of the products you offer must share the burden of your fixed costs.
20 If you only sell one product, al rh ped. If you sell two or more products, then rheads must be weigh
21 according to the volume of sales of each. This calculahon wil be made below in Section 6.
22 Do not include GST in the amounts in this calculator. GST will be calculated later
23 NOTE: The following list of expenses may not cover all of the that your b incurs, Add extra lines if necessary.
24
Amount p.a.
25 Description Ex-GST
26 Marketi nses
27 Brochure production
28 Internet development
29 Advertisin
30 Raw cost of famils
K] Other printin
32 Sales staff labour
33 Sales travel
34 Marketing fees
35 Brochure distribution
36 etc
7 etc
38 eic
39 TOTAL MARKETING EXP s -
40
4| Operational Expenses

Puc. 1. Nepwwmin po3ain nporpamu Interactive Tourism Product Pricing Calculator —
004YnCneHHs NoCTiNHNX BUTpaT

Askepeno: [11].

AaHi, BBeAeHi B IbOMY ma6A0HI MOKHA TO6AYNTHU
BIIAMB Ha po3Mip npubyTKy i po3paxyHKiB IjiH.
[Tporpama cTBOpena y cepeposuui Microsoft
Excel, mictuts 7 po3aiais i Mmoske po3paxoByBaTn
i1 A0 TpbOX MPOAYKTiB. lliHa TypucTuIHOTO
IPOAYKTY PO3PaxOBY€EThCA HAIPUKIHILI.

SIK1IO 3 BUKOPUCTAHHAM IPOTPAMU IIPOAAETh-
CA TiABKM OAMH NPOAYKT, BCi HaKAaAHI BUTpPATH
nosuHHI 6yTH BiamKoAOBaHi. SIKI0 mpoAa€THCS
ABa 260 6iAble MIPOAYKTIB, TO HAKAAAHI BUTpATH
OBUHHI 6yTH 3BasKeHi BIATOBIAHO A0 06CATY IPO-
AQ>KiB KOSKHOTO IPOAYKTY.

Oco6AnBicTIO pO3paxyHKIB € HASIBHICTh MOAAT-
Ky GST (Goods and Services Tax), sikmit B ABcT-
paaii € moAaTKOM Ha AOAAHY BapTiCTbh AAA
6iapmocTi mpoaaskis Tosapis i nocayr (10 %). GST
HAKAAA€HO Ha GiABWICTH YyroA y BUPOOGHUIOMY
nporeci, are BiAIIKOAOBYETHCSA BCIM CTOPOHAM B
AQHI[I031 BUPOOGHMIITBA, KPIM KiHIIEBOTO CIIOSKMBA-
4a.

ITepumit po3aiar nporpamu Interactive Tourism
Product Pricing Calculator [11] mictuts 064nc-
AEHHS LjiHNM Ha OCHOBI moCTiiHuX BuTpar (puc. 1).

V Apyromy po3aiai nporpamu 064nCAIOETHCS
CKAAAOBA IjiHM Ha OCHOBi 3MiHHMX BUTpaT (puc.
2).

Tperiit po3aiar micTuTs iHdopmaniro npo odyi-
KyBaHi 06CArM IPOAASKIB TYPUCTUIHUX IPOAYKTIB
(pmc. 3).

V qeTBepTOMY PO3AiAi € MOSKAUBICTD BCTAHO-
BUTH OYiKYBaHY HOPMY IPUOYTKY i IPOAAIKY KOK-
HOTO 3 TUIIiB TYPUCTUYHOTO NPOAYKTY (puc. 4).

II'aTuit po3aia BpaxoBye XapakKTEepPHUN AAL
Agscrpanii craauit npubyrok GST i He moTpebye
BBeAeHHS AaHUX. AAs iHmmx Kpain moTpi6HO mOo-
craButu 0 % a60 3aAMIINUTH 16 TOAE He3aNOBHe-
HUM (puc. J).

V wocromy posaiai noTpi6HO 3apaTu BeAnIn-
HY KOMicil, Ky AOA2IOTh TypareHT A0 6a30BOfT
LiHM TypolepaTopa npu peaaisanii TypucTU4HO-
ro HPOAYKTY (puc. 6). V pasi npsamMoro mpoaasky
Taka KOMicig BiACyTHA.

B ocranHpOMY mepea po3paxyHKamMyu po3Aiai
noTpi6HO BCTaHOBUTH BaroBi KoedinieHTn mo-
CTiMHMX BUTPAT AAA KOSKHOTO 3 PI3HMUX Ty pPUCTHUY-
HUX IPOAYKTiB (puc. 7).
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2. Variable Costs

Variable costs are the costs that are only incurred when you sell a product. For example: When someone stays in a room,

a cleaning expense is incurred.

Note: Adjustments will need to be made to cater for the difference between adult and child sales. Also, cleaning costs for accommodation

may only occur once for a three night booking. Therefore provide an average cleaning cost per night. This also applies to laundry and consumables.

Use the business type that relates to your business. Complete ONLY secton 1, 2 or 2 below. Completing a combination of
Tour, Accommodation or Attraction business sections wil provide incorrect results in the final Summary at the end.

Description Amount per sale

1. Tour Business

or

Note: For bookings of
longer than one night
these costs need to
be averaged.
TOTAL Variable Costs

3. Attraction Business

'€¥0 Z'L 40 AINO 3ANO

TOTAL Varuble costs

Puc. 2. Apyrun po3pain nporpamum Interactive Tourism Product Pricing Calculator —
064YMcneHHs 3MIHHUX BUTpaT

Askepeao: [11].

Ilicas BHeCeHHS yCiX TOYAaTKOBMUX AAHUX NIPO- IIporpama "Po3paxynok nin" xommanii
BOAUTBHCST ocTaTouHnit po3paxyHok uinu typuc- TiTBiT. Komnaunis "TiTBiT" — pospo6uuk npo-
T4HOTO IPOAYKTY. Ha pucynky 8 HaBeaeHo npu-  rpamHOro 3abesnedeHHs AAS aBroMaTusanii Ty-

113
114
115

118

KAaA TaKOTO PO3PaxyHKY. ponepatopcbkoi AisabHocTi [12]. CBOT mporpamun
B c D E F G H | J K
3.0vikyBani oGcarn npogaxie
Bawi nprnmywy B upomy wabnoui yayTe rpyHTy Ha TOMY, WO BH 04Ky POTArOM Y 12-micAauHoro nepiogy.
[Aywe samko nepenl GyTHe, Tomy Tpeba y pmrmﬂ]rmm,n.pspeaﬂlclmﬂm
BH MOMETE EKCNEPUMEHTYBATH 3 DIZHMMMW DIBHAMM NPOAAMNIB, IMIHIOIOUM GIrypH 3 «HARMPWMWX CLUEHAPTTE | AKPALLMX CLEHAPIAX,
BHKOPHCTORYHTE LD CTPYKTYPY, WoG poaainumv nepiog, npogaie Ha Ginbw ApiGHi yacTWHK, wWob KINbKICTE O manie 3a nepwi 12 micAujis.

116
11?‘
119

120
12

122

123
124

125

126
127
128
129
130
13
132
133
134

|

Obcar np ie B cep THHHA (L ) 38 nepwi 6
uicagn

Npogaxie Ha YIKeHQax 3a Neplwi b MICALS (Ha
| eHb)
Jaranshuii obcAr npopaxie nepwi 6 micAuie

Al NPOJ,aXiB B CepefWHI THKHA (LLLOTVOKHA) 3a J,pyTi

5&# npoaaExe Ha yikenpax aa Apyn b micAys (Ha
THA BH)
3aranesHuil 06CAr npopaxie 3a apyri 6 micAuie
aranshuil obcar npopaxie 3a 12 micauis
Mepenaiite Aawi B Tabnuuo Hkue abo GeanocepegHso T 3aN0BHITL

|0t||xynat—u obcarn npogaxie (ana xo:moro nponym 3

Puc. 3. TpeTiih po3ain nporpamm Interactive Tourism Product Pricing Calculator —
3apaHHg o0csHrie npoaaxise

MAskepeno: [11].

IlepeanraTumit inpexc 21847




A B c | D E F | 6 H N |

137 4. Profit Margin

138 Profit is the money that goes back to the investors. The investor may be the business owner, partners or shareholders.

139| You can vary the amount of Profit Margin to see the effect on your Price.

140

141 | Profit (dollars per unit sold)

142 Product A Product B Product C

143 Profit margin ($ | funit| [ funit Junit
144

145 Based on your ‘Expected Sales Volumes' from Section 3 above, you are budgeting to make a profit of: _ pa
146 ls this reasonable? Will this provide the returns that you require?

147 | Remember, without a unique competitive advantage, super profits are unlikely.

148

Puc. 4. YetBepTuii po3ain nporpamu Interactive Tourism Product Pricing Calculator —

3ap4,aHHY HOPMM NPUOYTK
MAskepeno: [11]. A P pubyTKy

[ AT B (5 D EES F G H [ |
150 5. GST
151] Goods and Services Tax is required for businesses that turn over more than $50000 p.a.
152 Businesses that turn over less than $50000 can choose whether they wish to be in the GST tax system.
153 The Australian Tax Office (ATO) can provide full details on your tax respongsibilities.
154 If you operate within the GST system then you will need to fill in the tax chart below with “10%".
155] If you are not operating within the GST system, you will need to change the Tax Rate to "0%'.
156 MNote: There are GST implications if you are NOT in the GST system. Your agent will still need to collect GST
157 on their commission and this will affect what you charge. See your accountant or TAX consultant for further information.
158
159 Description GST
160 All products
161 Taxrats ——
1R

Puc. 5. Matnin po3gin nporpamm Interactive Tourism Product Pricing Calculator —
BpaxyBaHHsA npubyTky GST

MAskepeno: [11].

A | B | c D | E F | 6 H [
164 6. Commission
165 Commission is the cost of having your products sold through agents or channels of distribution.
166 If you make a sale through an agent, you must pay them for that service.This is called ‘commission’,
167 Distribution and its associated costs happen in all industries - food, cars, petrol, clothes etc.
168 In tourism, there are established channels of distribution. They are online, retail, wholesale and inbound travel agents.
169 The sales power of each is quite different and as such, the cost is different.
170 When pricing your product, you will need to make allowance for the cost of distribution. The amount of commission you allow
171 is an average of the different commission levels that you pay.
172
173 Weight the proportion of sales that you expect to make through each of the different channels of distribution.
174 For example: a new business may get most of its business direct from consumers and retail agents. Wholesale and inbound
175 bookings may come later. Contact SATC for assistance if you are unsure.
176
177 Weighting
178 Product B
179
180
181
182
183
184
1a5|
186
187|
188
189 In case you want to know - the formula to calculate Average Commission is explained by clicking on the "Average Commission' tab below
190

Puc. 6. LocTuii po3ain nporpamum Interactive Tourism Product Pricing Calculator —
BpaxyBaHHSA KOMiICIi Npu peani3auii TYPUCTUYHOIO NPOAYKTY

MAskepeno: [11].
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MAskepeao: [11].

MAskepeno: [11].

7. Weighting of fixed costs for each of the different products

If you are calculating the price of Product A only, then the ‘Fixed Costs Weighting” will be 100% to that product. See defaul below.
If you wish to calculate the price of two or three products in this template you must allocate your FIXED EXPENSES to each

of the different products. For example, Product A may attract most of your marketing expenses, but Product B might attract

most of your Operational Expenses. If you are calculating the cost of 2 or 3 products in this exercise, in the chart below,
apportion overheads to each product.

Fixed Expenses

TOTAL Business FIXED Costs [S0=]

Check = $0

TOTAL Operational Expense

TOTAL Administration Expense

(From Section 1 at top of template)

Puc. 7. CbomMmuii posgin nporpamm
Interactive Tourism Product Pricing Calculator —
HapgaHHA Barm nocTiiHUM BUTpaTam

Pricing Summary Chart

SAMPLE DATA

Product A Product B Product C
Fixed Costs| $ 13 950,00 - -
Divided by Sales Volume 85 units 0 units 0 units
= Fixed cost per unit| $ 164,12 pp #OEN/O! pp #NEN/O! PP
+ Variable Costs per unit| § 40,00 pp - PP - pp
=RAW COST| § 204,12 pp #OEN/Q! pp #OEN/! PP
+ Profit Margin| $ 40.00 pp _ - pp - -
= RAW PRICE| § 244,12 pp #NEN/O! pp #{EN/0! PP
(Average commission) 2,5% 0,0% 0,0%
+ Marked-Up Avge Commission| § 6,26 #OEN/0! #OEN/O!
= (GROSS PRICE EX TAX| § 250,38 pp #0EN/O! pp #IEN/! pp
+ GST| § 25,04 #0EN/O0! #OEN/0!

GROSS PRICE INCL TAX

Round up PRICE

Puc. 8. Mpuknap oCTaTo4HOro po3paxyHKy LiHM B Nporpami
Interactive Tourism Product Pricing Calculator
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Mansamsbl

MAskepeao: [12].

KOMIIaHisl KOHCTPYIOE Tak, 106 3aMOBHUK MaB
BUOGip i Mir pyxaTucs Ao CBOEi MeTH moeTanHo —
moJaTy 3 MeHmoro (6iabm 610 AKETHOTO), a MOTiM
BK€ HAaPOCTUTHU MOKAMBOCTI, AOIIAATUBIIN Pi3HM-
III0 Y BAPTOCTI.

Aast Toro, mo6 3amycTUTH BAACHY CUCTEMY
yIpaBAiHHA IPOAASKAMU TYPUCTUIHOTO MPOAYK-
Ty, OIepaTopy HeOOXiAHO BIPOBAAUTU TON UM
iHIM mpoOrpaMHMIT KOMIAEKC (KOXKEH 3 AKUX
BKAIOYAE B ceGe OAHY 3 6a30BMX IPOTPaM | OAHY 3
OHAAIH-CHUCTEeM OPOHIOBAHHS).

IIporpama A03BOAAE AAA KOKHOTO HaIPAMY
KOKHOT KpaiHu 3aroToBuTy CBiit Ha6ip mpaiicis

ANOTH TYPHETHUE ORI NAKETOR

HanpaeneHwe OTppix 20122013 Kog: 1 HoeomaHe TYp
| ai | 04103170538 |
Napaserpul I Peaynurar

| Pacrmcarme: Fepreptnox mefr  Tpamcnopr |

MEPP-33()

OPP-340

Illumupl:E.ﬂ.ﬂm 0113

3aeiast Bamota

usD ]ELR BTM. =
— 5 “l'i' % = L :
25.92.42 PR33 i 1500 =| 0 ADAARANMEEDH 4+ ¥ 000 Beleon Mane;
281292 PA-33 1500 =| 0 ADAARANPRESTK 4+ ¥ 0.0 Beleon Mans
29.92.12 | PR.33 000 150K =| onNaLaHvA ¥+ [ 000 Beleon Mans
31.12.12 PR33 so0 1500
01.01.13 PA33 500 150F
04.01.13 PR33 500 1500
05.01.13 PR33 5.00 150~
07.01.13 PR33 500 1500
08.01.13 PR33 500 1500
A3

nosozodmuilyxun N Beke
Smcmypeun (Oadeunil  Bele %
Axcoocus fonfane ™ Rale -‘ | SR | I I | |

Puc. 9. Bisyanisauia ynpaeniHHg npaiicom y nporpami
"Po3paxyHOK LiH"

(aaai — CIIO), siki 36epiratorses B 6a3i panux (ix
napaMmeTpi, i pe3yAbTaT KOKHOTO PO3PAXyHKY —
eKpaHHMII IPaic).

AATOopuUTM PO3PaxyHKY IiHM TYPUCTUIHOTO
npoAYKTY AAf KoskHOTO CITO ckrapaeThes 3 ABOX
OCHOBHMX KPOKIiB:

1) po3paxyHOK LiHM-HETTO KOJKHOTO TypUC-
TUYHOTO HPOAYKTY, fKa BU3HAYAETHCA AK CyMa
BapTOCTe}l OCHOBHMX NMOCAYI — HPOKMBAHHA,
Xap4yyBaHHA i TPAaHCIOPTYBaHH;

2) B3HAYeHHS MACYMKOBOT I[iHY KOSKHOTO TY-
PUCTUYHOTO MPOAYKTY SIK CYMH IIiH OKPEMMUX KOM-
[IOHEHT{B IaKkeTa, B AKMX BKe 3aKAaAeHi pi3Hi BUAK

Hanpasnesse | aen o mope |5°l=|w't11) I Kog: 184717 |ne. 11 Ia.n E]
ef-[+[i] || rorommepaninii [Seponm [05062015122128 | were O [omenen
Bonrape (Tit)
3 Hoprooveon Tlapaserphi | P
Price 106
prica 111 | [ wect = |
Mybrrsnie TEKwes-Bypmc(.), Kis-BapHa(nonasil, W)
Borpyaka < Byprac-Kinee () Bapta-Knes (OW)
 Onenaiin
KondrasHmanoHese Hawano nypac E.usjsm 0815
Arvrynposaremie 3aeiam

P TRLITT] PacueT CTOMMOCTH N0 MAPEPYTY
10.06.15 K JinA OTMEHH HaxwMTe <Esce

1.06.15 K
13.06.15 *u

16.06.15 K,

17.06.15 Kuee-Baona 2000 1000

MAskepeno: [12].

zl
Puc. 10. NMpouec po3paxyHky CMO y nporpami "Po3paxyHoK LiiH"
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|Bo.nmunm) | Kox: 164717 |Pnce11l | |§]

I_'
= 05.06.2015 124300 NEpecuMTaH

[Bonrapma (Tit)
[ Yeproeikn
Price 106
Price 111
MyGnn-re
Berpyska
O-nakin
KotraeHunanssie
Arey NMPOBAHHEE

Peayn1ar

e

Mapamerpbl

OnyDNUKOBAHKE

Bua, peynerara: IQWWJ-— ABTE HOWM

Fopopa: I BCE —

183 HB 571 710 923 1069 1209 710 856 936 1200 710 | 1209 564 10
183 B 791 1018 1363 1597 1825 1018 1252 1480 1825 1018 1825 784 OO
283 HB 1141 1420 1846 2138 2418 1420 1713 1992 2418 1420 2418 1128 42
283 B 158 203 2726 3134 3650 209 2505 2060 %50 20% %50 1568 03 I
1+1pe6(213) HB 1011 1254 1620 1892 2135 1254 1516 1760 2135 1254 2135 991 25 +
4ad maf (A (o] 4484 ARTH 2N 0AR TWT 487N FHn 27T wmT ARTH W7 44T AN rr/

Puc. 11. Pe3ynbTaT po3paxyHKy npaincy B nporpami

Asxepeno: [12].

HaA6aBoOK i 3HMKOK. [Ipu pomy mporpama Bpa-
XOBYE | napameTpu gux HaAGaBOK.

V BikHi ynpaBAiHHA npaicoM MiCTUTBCA TPH
3akraakyu — "[lapamerpu”, "Pesyasrar” i "Omy6-
AikyBanusa" (puc. 9).

V zakaaaui "Tlapamerpu” 36epirarorbesi mapa-
metpu koskHOro CITO (BcTaHOBACHI AAS 1OTO PO3-
paxysuky). V Bikui "Pe3syaprar” Biao6paskaThCs
pe3yabTaTu po3paxyuky kosxkuoro CITO (expan-
it npaiic). Yepes 3akaapky "Ony6aikyBanus"
npaic Moyke OyTV eKCIOPTOBAHMUI B OYAb-SIKNIA
odicHMII AOAATOK, HA BAACHMII caiiT abo B cucre-
My OHA@MH-6POHIOBAHHS.

Anst pospaxynky nmiacymroBoOT 1jiHu mOoTpi6HO
BMKOHATH TaKki Ail.

1. O6paty ™I pO3paxyHKy Hpaiicy (KOHKPETHMI
TUII TPAHCIIOPTY 260 6y Ab-sIKMI1, OAHOCTOPOHHIN 260
ABOCTOPOHHI KBUTOK, TiAbKY TpsiMi peitcu a6o 3

« Calculation: Albena Beach (Albena), 2ad DBL

Po3paxyHoOK LiH"

MO>KAMBICTIO IePECaAKM, YiTKO BU3HAYECHI AaT 3ai13-
Ay Ta Bip'13Ay a60 Ge3 mpuB'A3KM AO AQT TOLIO).

2. Busnaunty nepioa pospaxyuky CIIO.

3. 3anoBHuTH TabAMIL 3aT3AiB, TOTEAIB Ta AO-
AATKOBYX IIOCAYT (Bi3a, cCTpaxoBKa TOIO).

4. 3aiitcHnTy ynpaBAiHHS HaAGaBKaMy 3a 1O-
CAYTH, IO BKAIOYEHi AO Ipaiicy.

5. O6patu TpuBaaicts Typy i BarroTy pospa-
XYHKY.

6. SAIICHUTY PO3PAXyHOK LjiHM TYPUCTUIHO-
ro npoAykry (puc. 10).

Pe3yapTar po3paxyHKy y BUIASAI €KPaHHOTO
npaicy npeACTaBAeHO Ha puUCyHKy 11.

ITicas po3paxyHKy npaiicy KAIEHT CaMOCTiNTHO
a60 3 AOIIOMOTrOIO TypareHTa 06upae KOHKPETHY
HO3UIiI0 PaCy, 3a AKOIO B3Ke 3AIMICHIOETHCS OC-
TaTOYHUI PO3PAXyHOK IIiHM TYPUCTUIHOTO IPO-
AYKTY (puc. 12).

¥ Bece cTatbm

[V MNokasatb HagGasku HaumeHosaHne: Iﬂ.on, cymMma

IKCNOPT:

MMEHOBaHNE c no  [Hovelsan |uena on{Cymma [ciafiftoro  |iype % npu [NpuBsintciafBeero
e o1a tn ’Eﬂﬂl 1:05

Tpatichep ura 06.07] . . |usp | eo.ooo 2| 120.008) [ 120.000{ 0.833333] 12.00] 12.000 112.000
vapTep BapHa 06.07 |06.07 RUR 2 | 0.219298

Albena Beach 2ad DBL [06.07[13.07]  7[usD | 94.000] 1] es8.000] | e58.000] 0.833333] 1200] 65800 $14.133
ALLING 0607 [1307] 7]usp 2 | 0.833333

Crpaxobka ofbiwan  [06.07 [1307|  8fuaH | 3400| 2| s4408| | 54400 0163388| 1200] 1067 9.956
3kckypena Copua 08.07 [10.07 EUR | 12000] 2| 240.000] | 240.000 1.000000 240.000
uapTep BapHa 13.07 [13.07 RUR 2 | 0.219298

Jon. cymma (s aens)  |06.07[1307]  8lEur | 3.000] 1] 24008 24.000] 1.000000 24.000

H ﬁ - 78867 _:

Puc. 12. Pe3ynbTaT po3paxyHKy OCTAaTO4YHOI LiHU 32 KOHKPETHOIO NO3U1Li€I0 Npaiicy 3 ypaxyBaHHAM
HaA0aBoOK i 3HUXXOK

Asxepero: [12],
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Gafin [paera JokywerToi YueT Oypaum Cnosapn Omrio T

[BRIXT958 | [MoGsAtFCLRR I ARPOLLSAE cLANE|[B 2R ET]
| @ W e |

b HomeHknaTop ToBap: ;_‘ICI"IHOOK TOBAPOE W YCIYT l_
(@ pasHoe Koo TMLL H&MQHO%EQ&HH!E APTHIYN lIJ'rDm«o1l’gmna | &
I | I

2. Homenknatypuan nosvyns: flobasnenqe _T_l x|

. v
(OcHoBHble OaHHbIe | JononHutenbHble OaHHbIe 4|

" HomeHknatypa
TN HOMEHKIIATYDHOH Noauu Ckuaka =l iHa npojlepeoueHLieHa npo -

Koo TMLL ]communm 10% counke

ICOTP)UIIHHKI-‘I,'I 0% cpMKCHp. cknaka

— MNapameTpo!
EQuHuLE aMeperns
Mpynna Toeapoe

L dle

ADTUKYN (38B0OCKOIA HOMED)
WiTpus-kon

~ HocTynHa B TOBapHOM Gnoke

Coxpaﬂwi “| ‘I >|»| 3aﬂuca'rd OTMGHHT] l]

4| | g3 KN _’l:]
BuﬁEa‘rbl O‘rmel-!ml 11

Puc. 13. BpaxyBaHHS 3HUXKN AN CNiBPOOITHUKIB TYPUCTUYHOrO NiaNpuUeEMcTBa
y moayni "TypucTn4yHe areHTcTBO"

MAsxepeno: [13].

W [leckonThbie Knylusie kaprodrs - APYL - Mene Asnent » Mapketinr, Typl, DY Documents and Settings\nastya' Mom AokyHesTaiBY 36 MeToHika nio T f X
B ovin Dpasca Yuer Oywium Chosapn Owio 7 =l=]x|
BRYXTE58S |wosAhFCLOE s ZAE204H30H cLBPE (8208
= 120
b DmcroHTHES/KNyTHBIE KapT oYKk L] ke
L KIyGHble KapTOuKM coTpyOHMkoe  [HomMep:  IMepuon dlKnvelT |OcTaToK HOCTATOK =
=| NuckonTnan Knybran kaprouka: [lofasnenve i - ﬂﬂ! L'LI
Homep kapTo4| 0001 Mepuon OencTeMsC |0?.08.20C nolsl 12201 Epm
Kom kapTou QcoBas otMeTka | = i
— Bnaneney -

CoTpyOHuK ]I'IopoxosaA.C. = OPfIMOJ‘DreamLand j':l

1 Bna.ueneu KapTOYKK ABNASTCA COTRYL

Bec Kao'rouml 'l:| AKTUEBMIUPOBAHD ﬁom]

Koswmuwert | HaKornTenbHbIA aKBIE
Moporosoe 3Ha~'ceHJ QCTaTOK Ha KapTouKe
— T KpeOuTHag KapTouKa—— ] [~ JMCKOHTHAR KapTouKa:
Octarokkpematal | F ®ukevposadHascd 10 %
I~ [[uckonThan cd T EoHycel
MpumedaH1e
MNoucyTcTene kel C Bowen € Britwan |

Sanuca'rj Omemﬁ _9_|

= e
o7 T homl e

Puc. 14. 3apgaHHA SHUXKN BIaCHUKAM OUCKOHTHUX (KNTYOHUX) KapT

Askepeno: [13].
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@ TONbKO FOCTHALID! | 70.000.00] £1.000.00
& ’ Typbl ¢ YuacThuk: Honpaene Hue
Q@ 0e
S gf”y; Asctpanuan Okearma | OcHOBHble JaHHbe | lMpovee | bunet | Busa  OTernb
@® YkpanHa L OcHosHbie napameTph ‘ [IONOAHUTE RbHBIE Rin| | —’lJ
~ MoceneHue v
OTens | Park Hyatt Paris =l | | DR otenina cymmy6:
Kol g Cywima cpuN -
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| Crumka % Cymma ckiokm

Puc. 15. Cuctema 3HMXOK i Hap06aBoK Npu ¢popMyBaHHI LIHU HA TYPUCTUYHUIA NPOAYKT

Asxepeno: [13].

ITporpama "Ilapyc-IlianpmemctBo" (MOAYAB
"Typuctnune arentctso”). Moayas "[lapyc-Ty-
parerTcTBo" [13]| npu3HavYeHNI AN TYPUCTUYHUX
NiAIIPMEMCTB | AO3BOASIE pEECTPYBATH 3ASBKM, IO
HaAXOAATH BiA KAIEHTIB 3 HAAQHHSA TYPUCTUIHMUX
IOCAYT, IPOAYKTIB Ta X KOMIAEKCIB.

DyHKIiOHAA MOAYAST AO3BOASE:

— BeCcTM AeTarizoBaHmit 06Aik mapameTpis
KAi€HTa (AMCKOHTHM, 6OHYCH TOILO);

— peecTpyBaTy AaHi IPO TYPUCTMUIH] Ta AlAOBI
MOI3AKM;

— BecTy 06AIK 0COOGMCTUX AaHUX IEPCOH
(ITIB, macmopTHi AaHi, KOHTAKTH);

— BpaxOBYBaT¥ OCHOBHI i AOAATKOBI mapamer-
pY KBUTKIB Ha Pi3Hi BUAM TPAaHCIOPTY;

— BeCTH 06AIK AOAATKOBUX MOCAYT (OpOHIO-
BAaHHS KBUTKIB, CTpaxXyBaHHA, OPEHAA TPAHCIIOP-
Ty TOIIO);

— 3AIMCHIOBATH Bi3OBY MIATPUMKY;

— BecTu OOAIK po3paxyHKiB 3 KAleHTamMu Ta
TypoIepaTopamy;

— ¢QopmyBaTy Ha mACTaBi 3aABOK paxXyHKH,
YTOAM i MAQTIKHI AOKYMEHTH;

— BeCT OOAIK HAAAHMX 3HMIKOK | OTpUMaHUX
HAI[iHOK;

— BIACAIAKOBYBaTH Akepeaa iHiIifOBaHHA
KOHTAaKTiB;

— BecTy 06AIK mapameTpiB roreAis;

— dopmyBaTu 3BiTH B po3pisi indopmanii,
BHECEHOI B CUCTEMY.

SIk BuAHO 3 onucy (PYHKI[iOHAABHMUX MOJK-
AMBOCTEMN, IpOTpaMa € yHiBepCaAbHOIO i OXOII-

AIOE OIPAKTUYHO Bci cdepn AisiapHOCTI Typuc-
TUYHOTO miATmpuemMcTBa. AAg mpormecy LiHOyT-
BOPEHHSAM Hal6GiABII BAKAMBUM € MOSKAMBICTH
BeCTM 06AIK HAAAHNUX 3HMIKOK | OTpUMaHNUX Ha-
I[iHOK.

V nporpami, Hanpukaaa, nepep6adeHa 3HIK-
Ka AAS CIIBPOGITHUKIB TYPMCTUIHOTO MIAIPUEM-
ctBa (puc. 13).

Anrst mocritHux KAi€HTIB pearizoBaHa mporpa-
Ma AOSIABHOCTI 3 BUAAYOIO AUCKOHTHMUX (KAYOHMUX)
KapT, AKi AAaI0OTh IPaBO Ha AOAATKOBY 3HMIKKY
(puc. 14, 15).

Ilicag BpaxyBaHHS CMCTEMM 3HVMKOK Ta HaA-
6aBOK, IIporpamMa BMAA€ OCTATOYHUI PE3YABTAT
PO3pPaxyHKY L[iHM.

BNCHOBKMUA

Takum unnoM, iHpOpMarniiine 3abe3nedeHHs
npolecy IiHOyTBOPEHHS Ha TYPUCTUYHUI IPO-
AYKT iepepGayae 36ip Heo6xiaHOT iHopmanii npo
30BHIIIHE | BHYTPIlIHE cepeAOBuIle, B AKMUX Npa-
I[I0€ TYPUCTHUYHE I AIPUEMCTBO, 2 TAKOK 1 aHaAI3
3 METOIO BUABAEHHA TEHACHIIIN TYPUCTUYHOTO
PUMHKY, CMABHUX | CAaGKMX CTOPIH KOHKYPEHTIB,
BUABACHHA IOTEHIIIHMX MOKAMBOCTEN peaaisanil
KOHKPETHOT'O TYPUCTUIHOTO IPOAYKTY 3 METOIO
e eKTUBHOIO yIpaBAiHHA [[iHOBOIO MOAITMKOIO i
PO3BUTKOM TYPUCTUYHOIO MIAIPUEMCTBA B LIiA0-

my.

Aireparypa:
1. Tkauenko T.I. Crarnit pO3BUTOK TypuU3MYy:
Teopist, METOAOAOTIs, peaAii 6i3uecy: Monorpadis
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TeHAEHIIT yIpaBAIHHA TYPUCTUYIHOIO AIAABHICTIO
/ A.B. Aorsxukosa-TToaimyxk // Akryarssi mpo-
6aemu ekonomikm. — 2014, — Ne 9. — C. 103—
112.

3. beaasnes M.I. MapkernHrosa njiHoBa mo-
AiTuka: HaB4aAbHMI moci6uuk / M.I. Beassies,
I.B. ITerpenxo, I.B. [Ipo3oposa. — K.: IlenTp Ha-
BYaAbHOI AiTepaTypu, 2004. — 332 c.

4. Aoran P.Ask. Ddderrusnoe nenoobpaso-
sarne/ P.Ax. Aoaan, I'. Caitmon. — M.: Dk3ameH,
2005. — 416 c.

5. lliHoyTBOpeHHA K OCHOBA e€(PeKTUBHOCTI
(yHKIiOHYBaHHA NIAIPUEMCTB Ta YMHHNK I1i ABU-
meHHs A06po6yTy HaceaenHs: moHorpadis / 3a
pea. A.B. Uepen. — 3anopizksksa: 3HY, 2011. —
288 c.

6. Mopos C.I. Indpopmaniine 3abe3neden-
HS [[iHOYTBOPEHHS Ha arpapHy NPOAYKIio /
C.I. Mopos // Arpocsir. — 2011. — Ne 6. — C.
22—24.

7. Meapunuenko C.B. Indopmaninui Tex-
HOAOTI1 B Typu3Mi: Teopiss, METOAOAOTIf, IPAKTHU-
ka: monorpadis / C.B. Measnnyenko. — K.:
KHTEY, 2007. — 493 c.

8. 3aiigesa O.1. Indbopmauiinui norpebu ry-
PUCTMYHMX HiIAIPUEMCTB B yMOBaX PMHKOBO{ ca-
moopranizanii/ O.I. 3anngesa, K.B. Camoiiren-
ko // Haykosuit Bicuuk Yepniriscbkoro aep-
SKaBHOT'O IHCTUTYTY €KOHOMIiKM i ympaBAIHHA.
Cepis 1: Exonomika. — 2014. — Ne 2. — C. 33—
36.

9.Hessemyk-Koryr T.C. 3acrocyBanus
cyyacHuxX iHopManiiHUX TEXHOAOTIN y Ai-
sabHOCTI TypucTiarux miampuemcts / T.C. Hes-
Bemyk-Koryr // Bicuuk Yepuisenmpkoro Top-
rOBEAbHO-eKOHOMIYHOTO iHCTUTYTY. EKO-
HoMmiuHi Hayku. — 2015. — Ne 1. — C. 71—
79.

10. IsanoBa O.M. Poap indopmaninHnx
INOTOKiB y AIAABHOCTI TYPUCTUYHMX HiALpK-
emct/ O.M. Isanosa// AkTyarsHi npo6ae-
mu ekoHomikum. — 2013. — Ne 8 (146). — C.
130—133.

11. Interactive Tourism Product Pricing
Calculator [Eaextponnunii pecypc]. — Peskum po-
CTyny: www.tourism.sa.gov.au

12. ToBapucTBO iHDOPMALiTHUX TEXHOAOTIN
BIT [EaexTporHuit pecypc]. — Pesxum poctyny:
http://www.titbit.com.ua

13. CRM-pemenue AAS TYPUCTUYECKUX
areHTCTB M areHTCTB AeA0oBOTO Typuama [Eaexr-
pounnit pecypc]. — Pexxum pocrymy: http://
parus.ua/ru/168

References:

1. Tkachenko, T. I. (2009), Stalyi rozvytok
turyzmu: teoriia, metodolohiia, realii biznesu
[Sustainable tourism development: theory,
methodology, business realities], KNTEU, Kiev,
Ukraine.

2.Dolzhykova-Polishchuk, L. V. (2014),
Features and tendencies of tourism activity
management, Actual problems of economics, vol.
9, pp- 103—112.

3. Bieliavtsev, M. 1., Petrenko, I. V. and Pro-
zorova, I. V. (2004), Marketynhova tsinova
polityka [Marketing pricing], Tsentr navchalnoi
literatury, Kiev, Ukraine.

4. Dolan, R. Dzh. and Saimon, H. (2005),
Effektyvnoe tsenoobrazovanye [ Effective Pricing],
Ekzamen, Moscow, Russia.

5. Cherep, A. V. (2011), Tsinoutvorennia yak
osnova efektyvnosti funktsionuvannia pidpryiemstv
ta chynnyk pidvyshchennia dobrobutu naselennia
[Pricing as a basis for the efficiency of enterprises
and improving welfare factor], ZNU, Zaporizhzhia,
Ukraine.

6. Moroz, S. I. (2011), Pricing information
support for agricultural products, Ahrosvit, vol.
6, pp. 22—24.

7. Melnychenko, S. V. (2007), Informatsiini
tekhnolohii v turyzmi: teoriia, metodolohiia,
praktyka [Information technologies in tourism:
theory, methodology, practice], KNTEU, Kiev,
Ukraine.

8. Zaitseva, O. L. and Samoilenko, K. V. (2014),
Information needs of tourism enterprises in market
self, Naukovyi visnyk Chernihivskoho derzhavnoho
instytutu ekonomiky i upravlinnia, vol. 2, pp. 33—36.

9. Nezveshchuk-Kohut, T. S. (2015), The use of
modern information technologies of tourism
enterprises, Visnyk Chernivetskoho torhovelno-
ekonomichnoho instytutu, vol. 1, pp. 71—79.

10. Ivanova, O. M. (2013), The role of infor-
mation flow in tourism enterprises, Actual
problems of economics, vol. 8 (146), pp. 130—133.

11. The official corporate site of the South
Australian Tourism Commission (2016). "Inter-
active Tourism Product Pricing Calculator”,
available at: http://www.tourism.sa.gov.au
(Accessed 9 July 2016).

12. The official site of TITBIT (2016). "Asso-
ciation of Information Technology BIT", available
at: http://www.titbit.com.ua (Accessed 9 July
2016).

13. The official site of Parus (2016). "CRM-
solution for travel agencies and business travel
agencies", available at: http://parus.ua/ru/168
(Accessed 9 July 2016).

Cmammsa nadiviwaa 0o pedaxyii 18.07.2016 p.

ITepeannatumitinpexc 21847



