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Radkevych Vita. Peculiarities of Dialogues in Personages’ Intergender Communication (on the Material of
English-Language Male and Female Prose). The article deals with studying of gender marked issues of inter-gender
dialogues taken from contemporary English-language prose fiction written by male and female authors. The topicality of
the study is determined by exploiting of the perspectivization principle when the view point is gender determined, thus
the investigation is performed along two vectors: the gender issue of the discourse author and the gender of the dialogue
participant. The following parameters of inter-gender dialogues are investigated: the profuseness and development of
conversational turns with quantitative data, the breach of dialogue structure by interruptions, silence as the reaction to the
interlocutor’s conversational turn, as well as quantitative and qualitative features of inter-gender dialogues initiation. The
analysis resulted in stating the gender markedness of the given parameters considering both vectors thus showing some
distinct qualitative features of inter-gender communication determined by the gender of its participant. The breach of
dialogue structure by interruptions is observed largely in female prose. Silence as the reaction to the interlocutor’s
conversational turn is a typical characteristics of female communication behaviour. Male personages in discourses created
by male authors tend to use statements and various other ways to start their inter-gender dialogues which are difficult to
summarize.

Key words: inter-gender dialogue, communicative cooperation, communicative partner, gender markedness, two-
vector study.
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POJIb CJIOTIB T¥Ti34PA3 KOHLUEINTY GLAMOUR
Y KOMYHIKATUBHUX CTPATEI'TSAX AHI'VIOMOBHOI'O
MAC-MEJAIMHOI'O JUCKYPCY

Hocnimxeno nousTiiauid kommnoneHt konuenty GLAMOUR, BepOaiizoBanuii y Cyd4acHOMY aHIJIOMOBHOMY Mac-
MeniiHoMy jauckypei. KoHnenTtyanbHi CKIaIHUKH, SIKI YTBOPIOIOTH IMOHATIHHUKA kommoHeHT kouuenty GLAMOUR,
CTpYKTypOBaHi y Burismi ¢peiiMy, sKdd MOXHA 3MOJICNIOBATH HA OCHOBI akIliOHANBHOrO (QpeiiMmy 3a
C. A. XKaboruncekoro. Posrmsinyro 3amoBHeHHsi ciotiB TYT 1 3APA3 ¢peiimis JJOCATHEHHS T'JIAMYPHOCTI
(YABIGHHSIMH TIPO Micie, penpeseHToBanmMy Komnernramu JOPOIMI KYPOPT, JIOPOTA SIXTA, JOPOI'Mi1
OCOBHJAK, BEJIMYE3HA TAPJJEPOBHA KIMHATA) ta KVYIIIBJIA T'VIAMYPHOCTI (xonnentom MAT'A3VH
3HAMEHUTOI'O JOPOT'OI'O BPEHY). Lli dpeiimut CTpyKTYpYIOTh YSIBICHHS MOBIIB IPO Pi3Hi CIIOCOOU TOCSATHEHHS
[JIAMYPHOCTI IBOMA PI3HUMH KaTeropisMH JIF0Jei: 3HAMEHUTOCTSIMU Ta 3BHYaHUMH JTI0AbMH. KpiM TOro, BHOKpEeMIIEHO
cTparterii BiJICTOPOHEHHSI PELUITIEHTa, 3arpaBaHHs 3 PELMITIIEHTOM 1 TPHIYYEHHS PELUIIEHTa, SIKI BUKOPHCTOBYE
NPOAYLIEHT BHCIIOBIIOBaHHS [UIS CTBOPEHHA Y PELMIIEHTIB MNOBIIOMIIECHb IEBHUX YSBICHb MpO IiIaMyp. AHami3
3acBiJuye, M0 AUCKYPC, y skoMy BepOanizyerbes koHuent GLAMOUR, He nuine iHGopMye peluITieHTIB PO HAsSBHICTH
TAKOrO SIBUIIA, SIK [NIAaMYp, a i CIIOHYKA€ JI0 IeBHUX Mii.

KawuoBi cioBa: mac-meniiinnii quckypce, konuent GLAMOUR, mnousTiiHMH KOMIIOHEHT, (peiM, cioT,
CTpaTeris.

IMocranoBka HaykoBoi mpo6JjevMu Ta ii 3HavyeHHsi. CioBo glamour (i BiAMOBIAHO KOHIIENT
GLAMOUR) y mac-meniiHOMy IUCKYypCi 3ragyeTbcs QyXe 4YacTo, 00 MiAKPECTUTH NMPHUBAOIHUBICTH
noJii, )KuTIa, pedi, Micis ado moaunu [4, 7. GLAMOUR B mac-MeniiiHOMy AUCKYpCi HE € CTaOUTbHOIO
kareropiero. Konment GLAMOUR 3apxau  3aiexuTh Bin curyamii Ta cy0’ekra. 3rigHo 3
TPHOXKOMITOHCHTHOK CTPYKTYPOIO KOHIENTy (0Opa3Huii, MOHATIMHUM, IIHHICHUE criaanuku) [1, 7,
3, 109] posrisinemo nonsTiiHUE KomnoHeHT koHuenty GLAMOUR, BHKOpUCTOBYIOUYHM JaHi OHJIAWH-
KYpHAIIB 1 pealniTi-moy. 3 METOI aHaji3y MH adcTparyeMocst BiJ akTyani3aimii oOpa3HOro i OLIHHOTO
KOMITOHEHTIB Yy KOXXHOMY KOHKPETHOMY BHIIAJIKy 1 30CE€pEIMMOCS Ha aHalli3l MOHATIHHOrO KOMIIOHEHTA.
Teopist ¢peiimiB, y Mexax sKoi (peiiM pO3rIAAa€ThCS HE SK THI KOHLENTY, a K KOHIENTyalbHa

CTPYKTypa, IMPONOHYE 3pyYHHHA IHCTpYMEHTapiil A aHajmi3y MOHATIHHOIO KOMIIOHEHTa KOHLIENTY
GLAMOUR.
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AHaniz gocaigxkenn i3 umiei mpodaemu. [HTepec n0 raamypy Sk 10 peHOMEHa, SKUW BH3HAYa€e
0COOJMMBOCTI CHOCOOY JKUTTS JIIOJAWHU 1 TO-HOBOMY CTPYKTYpY€E MpPOCTIp HABKOJMIIHBOTO CBITY,
Bu3HauuBcs Ha pydOexi XX—XXI cr. Hapa3i icHye Hu3Ka HAyKOBHX JOCHIIKEHb, IPOBEICHHUX
B. BypsikoBcbkoro, 1. Kasumuposoro, M. Jlapunoto, 1. Hednsmesoro, M. Ps6oBoto i iH., B SKUX
BHUBYAETHCS KOHIIENT «[ Tamypy.

L5 cTarTs € onHi€r0 3 mepiux cupod AOCHIAUTH NOHATIHHUN KomnoHeHT kKoHenty GLAMOUR i3
HOIJISAZy KOTHITHUBHOTO MIAXO/Y, 1110 3YMOBIIIOE AKMYaAbHICHM b HAILIOI pOOOTH.

Mera i 3aBaanus crarti. BuBuntu nousriitnuii komnoneHnt konuenty GLAMOUR y cyuacHomy
aHIJIOMOBHOMY Mac-MeAIHHOMY AMCKYpCl — MeTa JOCTIDKEeHHs. [y TOCSATHEHHsS IMOCTaBJIEHOI METH
BUCYHYTO TaKi 3aBAaHHs: npoaHaiizyBatu 3anoBHeHHs cioTiB MICLIE 1 HAC ¢peliMiB-KOHCTUTYEHTIB
nousTiiHOro KommoneHTa KoHIenty GLAMOUR; BHUSBUTH OCHOBHI CTpaTerii, siki BHKOPHUCTOBYE
IIPOYLIEHT BUCIIOBIIOBaHHS B TekcTtax 3MI, ne akryanizyerbca koHuent GLAMOUR.

O6’ckm nocnimxkenHs — koHuent GLAMOUR. BuGip nporo KoOHLIENTY 3yMOBJIEHO HOro
OpUTIHAJIBHOIO AKTYyasli3alli€l0 MOHATIMHOrO KOMIIOHEHTa B Cy4aCHOMY AHIJIOMOBHOMY Mac-MeliifHOMY
JMCKYpCl, sIKa IIANOPSAKOBAaHA IPArHEeHHIO IPOJYIIEHTIB BUCJIOBIIOBAaHb CTBOPUTH B DELMITIEHTIB
MOBIIOMJIEHb IIEBHI YSBJIEHHS NpO TiIamyp fK CBIT/kUTTA. Came TOMY npeomemom JIOCIIDKEHHS €
parMaTH4HI 0COOMUBOCTI aKkTyaui3allii moHsariiHoro kommnonenta konnenty GLAMOUR y cygacHomy
AHTIIOMOBHOMY Mac-MeIIHHOMY TUCKYpPCI.

Mamepianom 1oCiiKEHHS CIyTyBalll CTaTTi 3 aHTJIOMOBHUX BuAaHb xypHaniB Curbed, Sailboats,
Daily Treat, Globalblue 3a nepiox i3 2012 o 2017 pp., nBa Bumycku peaniti-moy Wife Swap tpusasictio
44 xpuman (2004) i 52 xBuauan (2016), a Takox OHJIAMH-CIIOBHUKK BuaaBHuITBa Cambridge University
Press. IIpoBeneno anamiz qBOX KaHpiB Memia (OHIAWH-KypHAIM W Tenenepeaadi), mo o0’ €IHyI0Th Y coll
XapaKTepUCTUKH 1H(OPMALIIITHOTO ¥ IHTEPaKTUBHOTO Mac-Me/IiiHOT0 IPOCTOPIB.

Bukjax ocHOBHOro marepiajly W OOIPYHTYBAHHSI OTPUMAHUX pPe3yJbTATIB J0C/IIKeHHS.
AxmioHaTbHUN  (peiiM, SKH € OCHOBOI CTPYKTYPYBAaHHS TOHATIHHOTO KOMIIOHEHTa KOHIENTY
GLAMOUR y cygacHOMy aHTJIOMOBHOMY Mac-MENIHHOMY IHCKypci Tiependadae y CBOEMY CKIIaii
HasBHICTH ciaoTiB TYT 1 3APA3 [2, 19]. BBaxkaemo 3a norinbpHe HazuBaTu ciaot TYT — ciorom MICIIE,
y sikoMy 30epiraeThbcs iHpopMaIlis mpo Miciie, 3 IKUM TI0B’ I3aHU| epedir meBHoi moii, a ciior 3APA3 —
cioroM YAC, y sikoMmy 30epiratoTbCsi BiZIOMOCTI PO Yac, KOJH/TIPOTATOM SIKOTO BiZIOYBAEThCS 3a3HaYCHA
nis. Y mpoananizoBanux Tekcrax 3MI cmorn MICLIE 1 YUAC naOyBaroTh pi3HOI 3MICTOBHOCTI, 3aJI€KHO
BiJl TOTO, KM caMe 3 TBOX (hpeHMIB-KOHCTHTYCHTIB MOHATIHHOrO KoMroHeHTa kKoHIenty GLAMOUR
aktyamizyetbess B KoHTekcTi: (peiim JTOCATHEHHSA TJIAMYPHOCTI um ¢peiim KYITIBJIA
I'TAMYPHOCTI. Kpim toro, 3anmoBaenHs ciotiB MICLIE 1 HAC 3anexuth Hacamrepesa Bil METH, SIKY
CTaBUTH Tepe]l COOOI0 MPOIYIICHT BUCIOBIIOBAHHS.

Hus ¢pperimy JOCATHEHHSA TJIAMYPHOCTI xapakteprno 3anmoBHeHHs ciiotry MICHE
VSBJICHHSIMH TIPO MicIle, sSIke HEeIOCSHKHE TepeciuHii yroauHi. 11 ysSBICHHS penpe3eHTYIOThCS TaKUMHU
OCHOBHHMHU KOHIICTITAMH:

1) TIOPOT' U KYPOPT: y HaBeeHOMY HIDKUe (pparMeHTi 3 peaniti-moy kornent GLAMOUR
00’ekTBOBaHO 3a nomnomororo sekcemu glam; xonnent KYPOPT penpe3eHTOBaHO YSBICHHSIMH PO
Jlac-Berac, akryaiizoBanuMu ToroHiMoM Vegas.: “Tonight on a celebrity wife swap free spirit and multi-
award winning actress Cloris Leachman and latinery performer Pia Zadora whose life is all Vegas Glitz
and Glam” [6]. Cior YAC 3anoBuenuii konmentoM ¥YCE dKUTTA (BHAMEHUTOCTI): whose life is
all Vegas Glitz and Glam. Cuix 3BepHyTH yBary Ha BUKOPUCTaHHS KOPOTKHX PO3MOBHHUX (hOpPM, 30Kpema:
Vegas 3amictb moBHOi odimiiinoi Ha3su Las Vegas i glam 3amicts glamour (cioBHuk [S] momae nekcemy
glam — Informal short for glamorous). L{i ¢opMu € CTHIICTUYHO MApKOBAaHUMHU 1 HUMHU MOCTYT'OBYIOTHCS
B Heo(iliifHOMY CIUIKYBaHHI, III0 CTBOPIOE aTMOC(Eepy HEBUMYIIICHOTO CIUIKYBaHHS 3 TJISAa4eM IOy 1
MICUXOJIOTTYHO JIEHIO 3MEHINYE BiJICTAaHb MDK TJIAMYpHOIO 3HAMEHHMTICTIO Ha TJIaMypHOMY KypopTi U
MEPECIYHUM TJISAa4YeM 110y, SKHi IMOBIPHO HIKOJU B PEAIbHOMY KHUTT1 HE 3MOXKE JJO3BOJIMTH COO1 TaKUit
TJIaMypHUH BiINOYMHOK. [IpomyleHT HpOro MOBIZOMIICEHHS BHUKOPUCTOBYE CTPaTeriro NMpHJIy4YeHHs
PeLMIiEHTa, MOOMO CMEOPEHHA iNI03ii MOdHCIUGOCMI (1€2K020) OOCAZHEHHA 21AMYPHOZ0 HCUMMA
PeUUnicHmMom noBiOOMIEHHS.

Kpim Toro, B geskux ¢pparMeHTax MmpocTexyeMo 00’ EKTHBALIIIO YSIBICHb PO TIaMypHUI KypopT Yy
KOHTEKCTI HaraJayBaHHS PELHMITIEHTY MOBIJOMIICHHS MPO HAJI3BUYAHHO BUCOKI I[IHU IILOTO KYPOPTHOTO
BIAMIOYMHKY, a OTXKeE, PO HOro TOCTYINHICTh BUKIIOYHO 3aMOXHHUM (1 3HAMEHUTHUM), Hanpuknaza: “For the
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upscale Hawn only Aspen Colorado will do. Aspen is very glamorous place to ski. Their mountain
retreat is 10 thousand dollars a night with a butler thrown in” [11]. YV usomy ¢parmenTi Bigomuii
KypopT AcmeH iMeHyeTbcs 3a gornomororo BiacHOi HazBu Aspen, konuent GLAMOUR Bep6anbHO
perpe3eHTyeThes iekcemoro glamorous. Sk 6aunMo, BUKOPUCTOBYIOTHCS TIOBHI (hOPMHU CIIIB, 110 CTBOPIOE
arMochepy odimiiinocti moBigomiierHs. [IpocTexxyemMo yrouneHHs iHu 3a oy Hid (Their mountain
retreat is 10 thousand dollars a night), uio € 3aHanTo BuCOKOK aJIs mepeciuHux Jronei. IligkpecieHo
BiZICTaHb MDK OaraTMMU Ta 3HAMEHHTUMH — THMH, KOMY JOCTYITHE TJIAMypPHE JKUTTS, W TPOCTUMH
Jar0apMU. BiacHe KaKydw, pO3Kill TYT 3raJy€eThCsi YOTHPU Pa3u: Ha3Ba IOpOroro Kypopry, glamorous,
upscale, 10 thousand dollars. Inakme kaxyun, cior YAC Garato pasiB oxapakTepH30BaHHii K IOPOTHil.
Oxpim Toro, cnor YAC 3anopHeruii kornentom HEOBMEKEHUM YAC (JIJI1 SHAMEHUTOCTI),
aJpke y KOHTEKCTI HE HAEThCs NMpO KOHKPETHMH Iepiof mnepeOyBaHHA Ha KypopTi, a JIMIIE Mpo
(moTeHwiHO HeoOMeXeHYy) MOXIHMBICTE OyTn TaMm. OTke, y MOPIBHSAHHI 3 MONEPEAHIM HMPUKIAIOM, Y
IILOMY pa3i CIIOCTEPIraeMo 3aCTOCYBaHHS CTpPaTerii BiAICTOPOHEHHSI PeLUIIIEHTA, MOOmMO 3aKpinienns
NepeKOHAHHA NPO HEOOCHYNHICIb 2NAMYPHOZ0 HCUMMA NePeciunill 100uHi, O CBITYUTH PO Te, 10
Taki BIIMIHHOCTI, HaBITh SKIIIO BOHU ¥ ICHYIOTb, € JIMIIIE TUXOTOMIEIO.

2) JOPOT'Ml OCOBHSIK: y 3aromnoeky crarti “The 26 most expensive houses for sale in Los
Angeles right now. Top of the list? A $250-million spec mansion with 21 bathrooms” Ha BebG-caiiTi
rasern Curbed Los Angeles [7], xonuent JOPOI'MII OCOBHSIK akTyani3oBaHO 3a JOMOMOTOKO
iMeHHHKa Mansion. Cema «JOpOTHii» y CKIazi ciioBa Mansion peecTpyeTbesi TIIYMAYHUMH CIIOBHUKAMH,
30KpeMa, y Takiil nedininii: “a very large, expensive house” [5]. Kpim Toro, 3apaxyBaHHS 3a3HaYCHOTO
0oCOOHSKa 10 Kareropii HalJOpPOXKYMX S>KUTIOBMX OyIMHKIB, BUCTABIEHHX HA TMPOAAXK, 3IIMCHIOETHCS
IISIXOM BUKOPHCTaHHS KOHCTPYKIIIl 3 HAWBUINUM CcTyrieHeM ropiBHsHHA: the 26 most expensive houses
for sale, a $250-million spec mansion. Axrtyami3aiiii 1i€i ceMd B PO3IJISIHYTOMY KOHTEKCTI CITpHUSE
BKa3iBKa Ha Jy)kKe€ BHCOKY I[iHYy, 1[0 CTaHOBUTH Mimbiionu momapie — $250-million. V crarri xonment
GLAMOUR Bep6anizoBano moBHOW0 (opMoro pukMeTHHKa glamorous y ¢parmenti: “Glamorous in a
very classic way, the home is seeking $66.65 million”. BubpaBmu Takuii pakypc Ajsl MOBIIOMIICHHS,
TIPOAYIIEHT BUCIIOBJIIOBAHHS BJAETHCS JIO CTpaTerii BiICTOPOHEHHS pPEUHUITi€EHTa. Y TEKCTi CTaTTi I
CTpaTeris TOCIIJOBHO pEai3yeTbCss METOJAOM IOBTOPHOI KUTbKApa3oBOi EKCIUTIUTHOI aKTyaizamil
xonuentis GLAMOUR i JIOPOTUI OCOBHSK, nanpuknan: “This Spanish Revival in Beverly Hills is
timeless. In addition to a lovely master suite with dual bathrooms and dressing rooms, it features a motor
court and three-car garage, plus a shell-shaped pool. Glamorous! It’s listed for $29.5 million” [T7].
HeranpHa iHoOpMaris mpo Ied OyauHOK, HaBelIeHa y CTaTTi, MIAMOPSAKOBaHA TOJIOBHIM MeTi —
BUKJIMKATHA y PEIHMITIEHTA CTATTI 3aXOIUICHHS BEJIUYYIO 1 PO3KINIIIIO IIOr0 OCOOHSKA, HANPUKIAM: ‘it
features a motor court and three-car garage, plus a shell-shaped pool”. YsBnenus npo riaamypHy
JIOJIMHY aKTyalli3oBaHO 3aBIsiku pedepenuii mo Beverly Hills, wmicus, mo cumBomizye poskimn i
routiByAckkuii riamyp 40-x pp. Slk 6aunMo, 3aCTOCyBaHHS CcTpaTerii BiICTOPOHEHHS PelMMi€HTA T
gac akryanizamii koanenty GLAMOUR moB’s13aH0 31 CTBOPSHHSIM y CBIIOMOCTI PEIMITIEHTA YSIBICHHS
PO HEJOCTYIMHUN HOMY MIAJICHO JOPOTHM 1 mpekpacHuii 00’ekT (i CBIT), AKUH BUKJIMKAE 3a3APOILi i,
MOTIPH HOT0 HEMOCTYITHICTh, OaXKaHHS.

3) AOPOTI'A SAXTA: y 3aronoBky crarti “Christina O — The Glamorous Superyacht — Sign of
Opulence in 1950’s is on Sale” na BeO-caiiti xypHary Sailboats [10] konment GLAMOUR
aKTyasizoBaHo 3a gornomororo Jyekcemu glamorous. Konment JIOPOT'A SIXTA orpumMaB 00’€KTHBAILiIO
3aBJSKH CKJIQJIHOMY IMEHHUKY Superyacht, BomHodac mpedikc SUpPer- akTyanidye 3HaYCHHsS TaKui, 110
nepeBuiye 3BUYaitHi (sikocTi)»: “super- (prefix) more than usual” [5]. V crarti npomyueHt
MOBITOMJICHHSI BIA€THCS 10 CTpaTerii BiJICTOPOHEHHS PEIMITIEHTa, BKAa3YIOUM Ha BEIUKUH pPO3MIp
«cymep’saxt» (“She ranked 31st among the top 100 largest yachts in the world as of the year 2013; With
99.06 meters length, 11.12 meters beam, 4.24 meters draft”), i Ha3suBalOYM BaXIUBUX JIOJCH 1
3HAMEHHUTOCTEH, sl SIKMX TPOBOIHMIIKMCS 3ipKOBI Bedipku Ha sixTi, Hampuknan, “This glamorous
superyacht has hosted star-studded parties for very high profile celebrities and important people. She has
seen Marilyn Monroe, Elizabeth Taylor, Richard Burton, John Wayne, John F Kennedy...” [10],
HAroJIOIIYIOYH Ha BUCOKOMY craTyci rocreit sixtu: very high profile celebrities and important people;
iconic and historical elite people; star-studded. Cnor YAC 3anoBHEHHH KOHIICITOM
HEOBMEXEHHMI YAC (JUISI 3HAMEHUTOCTI), BepbanizoBaHuM 3a JOMOMOTOR BHpasy for
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everyone to spend time together in a style that reflects the high standards of the interior, y sxomy
croBocnoaydeHHs time together migkpeciroe BiICyTHICTH Oy/Ib-KUX YaCOBUX PAMOK 1 I 3HAMEHHTOCTI,
1 s mepeciuHol JoauHU. [IpocTekyeMO BUKOPHCTaHHS MPOAYLIEHTOM TOBITOMJIEHHS CTpaTerii
3arpaBaHHsl 3 PEUHIIEHTOM MUIIXOM 3a0XOYEHHsI KOXHOT'O MPOBECTH CBIM yac Ha maiy0i riaamypHoi
«cynep’ sIXTu».

4) BEJIMYE3HA TAPJAEPOBHA KIMHATA: konuent GLAMOUR akryamizyetbes y
3aronoBky ctarTi “Get A Sneak Peek At The Most Glamorous Celebrity Closets” Ha BeOG-caliTi )xypHaIy
Daily Treat [8] 3a momomoror nekcemu ¢lamorous. YV TekcTi CTaTTi ySBICHHS MPO BEIUYE3HY
rapJepoOHy KIMHATy EKCIUTIIMTHO BiJOOpaXX€HO SK OOOB’S3KOBH KOMIIOHEHT TJIAMYPHOTO >KUTTS
HaWTOMYJSPHIIIKX 3IpOK, IO PENpe3eHTYEThCS Yepe3 BHUKOPUCTAHHA KOHCTPYKIIi 3 HAWBUIIUM
cryreaem mnopiBasiHEs: “In the Los Angeles mansion Christina Aguilera, one of the world’s biggest
popstars, has also one of the biggest clothing closets” [8]. Ciior HAC 3amnoBueno konientom YCE
KUTTS, 00’eKTHBOBaHMM 3a JOMOMOrO0 MpHCTiBHUKA always, BOIHOYAC YSBJIECHHS MPO TIaMypHY
JIOJMHY aKTyaJli30BaHO 3aBASKU pedepeHwii 10 Benukoi kimbkocti mxuHciB (but she insists she has
“always dressed for comfort”, which we can clearly see from her 50 pairs of jeans and more than one
pair of Ugg boots). 3uameHuTicTh 3ayBaxye, 10 TJIAMypPHE KUTTS MOXe OyTH KOM(pOPTHUM, BOIHOYAC
MIPOTUCTABJIAIOYN KOM(OPT NPUEMHOMY OO0, SIKMH BiAUyBa€ll MiJ 4ac HOCIHHS JOPOroro OpeHaoBOro
B3yTTd Ha BHcOokuX mimbopax (Talking about her shoe collection, she mentions her Christian Louboutin
espadrille wedges which she calls “a beautiful pain” (she sprained her ankle wearing them in Paris),
BOIHOYAC TpucyTHs pedepermis no Ilapmwxka sk cHMBOIY MOIW Ta TiIamypy. Y CTarTi 3aCTOCOBaHO
CTpaTETil0 BIICTOPOHEHHS PEIUITIEHTA, SKY 3IIHCHEHO, 30KpeMa, NMUIAXOM TMepeliKy MOJHOTO B3YTTS
Bimomux mgoporux Openmi: Everything on my shoe wall is grouped by designer-Louboutin, McQueen,
YSL — all in their own little family. And there’s room for boots up top, a TakoX 13 HOJAJIBIIHMU
HOMIHAIliIMK pedel cmiBauku. The organized star also has areas for her jeans, jackets, coats, skirts,
sweaters and jewelry in the ultra-glam room, all topped off with a chandelier and leopard-print rug.
Glam! YV cnosoctionyuenni ultra-glam sxkuBaeThes mimcuaroBanbHUE npedikc ultra-, mo axryaimizye
3HAYCHHS «Iy)Ke BEMKHI 3a KUTBKICTIO a00 cTymeHeM»: “extreme or extremely” [5]. ¥V npomy ¢parmenri
Taka CTpaTerisi MiJCHIIETbCS METOJOM  aKTyawi3amii JekceMd glam 31 3HAKOM  OKIHKY
JUTS THZICHIICHHST €MOITITHOTO 3a0apBIICHHS PEUSHHS.

Amnaniz 3anoBHerHst ciotiB MICHE i YAC ¢peiimy JOCATHEHHS 'NTAMYPHOCTI nas
MOIIMBICTh TakoX 3’sicyBatH, 1m0 ci1or MICLIE noB’s3anuii HacaMIiepen 3 ySBICHHIMH PO Micue, e
ocooda-Hociil 2namypy 0eMOHCMPYE THWMUM C80I0 21aMypHicmb. 30KpemMa, TiepeOyBaHHS Ha JIOPOTOMY
KYpOpTi 49M JOpPOTiH SXTi, KUTTA B JOPOrOMY OCOOHSKY, KOPHUCTYBAHHS BEIUYE3HOIO TrapJepoOHOr0
kiMuatoro (koruentd JOPOI'M KYPOPT, JJOPOT'A SIXTA, JIOPOI'Mid OCOBHSIK, BEJIMUYESHA
I'APJIEPOBHA KIMHATA 3anoBuiorots cinor MICLE), mop’s3ani 3 tumu wmicisimu, ne XTOCH
(rmamypHa ocoba) IEMOHCTPYE CBOIO TJIaMypHICTh. Miclie, Jie TIIaMypHICTh BJIACHE JOCATAETHCS, — BaHHA
KIMHATa, CaJIOH KpacH, olepaliifHa MIacTUYHOro Xipypra, GpiTHec-3al, MepyKapHs TOLIO — HE MOTPAILIsIE
y (okyc yBarm mpOIYIEHTIB BHUCIOBIIOBAaHHS, KOTpi OyIylOTh CBOi ITOBIJOMJICHHS Ha OCHOBI
posropranus ¢peiimy JOCATHEHHS TJIAMYPHOCTI. [0 TeHACHIIO MOXXHa BUTIYMA4YUTH
HasBHICTIO B cTpyKTypi KoHIlenTy GLAMOUR MakpockiiaHuKa «HECTIPaBXHICTHY.

3anoBuenHs cioty MICHE ¢petimy KYITIBJISA TJIAMYPHOCTI 31iiicHIOETBCS 32 TOTTOMOTOFO
koHienty MATA3UH 3HAMEHUTOI'O AOPOI'OI'O BPEHAY, nanpuknaa: “Prada’s glamorous
new Parisian store” [9]. ¥ HaBemeHOMy IUCKypcHBHOMY (parMeHTi 3 oniaitH-xypHany Global Blue
konuent MAT'ABUH 06’extuBoBanuii imennukom store, konment GLAMOUR — nekcemoro glamorous,
KOHIIEIIT 3HAMEHUTHUA I[OPOFI/Iﬁ BPEH]] — nassoro Prada. BkasiBka Ha MiCIE3HAXOMKEHHS
marasuny (Prada’s recently opened store on the rue du Faubourg Saint-Honoru in Paris, designed by
architect Roberto Baciocchi and housed in a 19th-century former palace, is both grand and glamorous)
[9] BukOpHCTOBYETBCS sIK HATSIK Ha T[JIAMYPHICTh OpEHIy 3aBISKH CTEPEOTUITHUM acOIiallisiM MiX
@panuiero Ta Bucokor moaoro. Crior HAC 3anoBHeHo koHnentom MUHVYJIE: y dparmenti iigerscs npo
Te, 1[0 Mara3uH HEelOAaBHO BiKpuBCs — recently opened, it iMIuTikyeThCs, [0 PELUITIEHT MOBIAOMIICHHS
BXKEC MOKe mpuadatu Oaxkanuii 00’€xT (the men’s and women’s spring/summer 2012 collections).
[TponyleHT MOBiIOMIICHHSI BUKOPUCTOBYE CTPATEril0 MPUJIyYeHHs PelUMi€HTa, HAal0Yl MOXIIUBICTh
npuadaTH UI0Ch TTIAaMypHE SIK TOCTYITHE BCIM.
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http://www.globalblue.com/destinations/spain/barcelona/miu-mius-first-boutique-in-barcelona/

AKkmyaavHi numaHHs iHo3emHoi gpinonozii

BucHoBkH Ta mepCcHeKTHBH MNOAAJIBLIIOrO aociailkeHHsi. [linBoasum mincymMok, MoOKHA
KOHCTaTyBaTH, IO akTyalizaiis MoHsATiHHOro kommoHeHTa koHIenTy GLAMOUR y cydacHOoMy
AQHTJIOMOBHOMY Mac-MeAIMHOMY AMCKYpCl MiANOpSAKOBaHA MPAarHEHHIO MPOAYLEHTIB BHCIOBIIIOBAHb
CTBOPHUTH y PEIUIIIEHTIB MOBIIOMJICHb YSBIIEHHS MPO IJIaMyp SIK CBiT/crociO »KuTTs, siki € 1) Habarato
KpallUMM Bl TOBCAKICHHS IIE€peciuHOl JIOAMHU, a TOMY NpuBabiauBe, OakaHe, *aJaHe, Xoda M
HeZoCsKHE (cmpamecia 6i0cmoponennsa peyunicnma) 1 2) BapTe TOro, mo0 xoda O YacTKOBO
MPUITYYUTHUCS 710 HBOTO Yepe3 CIOTIISIaHHS TIIaMyPHUX MOIN (cmpamezis 3azpasanns 3 peyunicHmom)
Yy KYIIiBJi TJIAaMypHUX TOBapiB (cmpamezia npunyuyenus peyunicuma). Y Takuii crocid AUCKYpC, Y
akomy 00’exktuByeThcst KoHIeNT GLAMOUR, He yume iHpOpMYye pELUMieHTIB PO HAsBHICTb TaKOI'o
SBMIIA SK TJaMyp, a ¥ crpusie (OpMyBaHHIO NEBHMX COLIAIBHUX OYIKYBaHb 1 3alUTIB 1 CIIOHYKAa€ 0
NEeBHUX MiH, sIKI MalOTh €KOHOMIYHI (PiCT MpOoJaKy MEBHUX IMOCIYT 1 TOBApiB), coriaabHi ((hopMyBaHHS
COILIaJIbHOTO 00pa3y JIOAWHM, ii IparHeHHs JOCSAITH 1 MPOAEMOHCTPYBATH IIEBHUM COLIaIbHUM CTaTyc),
€CTeTHYHI (ecTeTh3allisi CBOTrO XKUTTS) 1 MCUXOJOTI4HI (BIAYYTTS HACOIOAM, 33JJOBOJICHHS, SIKI MOXYTh
OTPUMATH CHOXHBAY1l) HACIIKH.
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Haykosuii sicypHan. Ne 6/2017

Capaniok Eprennsi. Poab ciaoros 3[JECh u CEMUYAC xonnmenta GLAMOUR B KOMMYHHKATHBHBIX
CTPaTerusiX AaHIVIOA3BIYHOIO MAacc-MeAMIHHOro auckypcea. lccrnenoBaHO MOHATUHHBIE KOMIIOHEHT KOHIENTa
GLAMOUR, BepOamusupyeMblii B COBPEMEHHOM aHIJIOS3BIYHOM Macc-MEIUHHOM JaucKypce. KoHuenrtyanbHble
COCTaBJISIIOIME, KOTOpble 00pa3yloT MOHATHIHBIA KomroHeHT Konienta GLAMOUR, crpykrypupytorcs B Buzie
(dpeliMa, KOTOPBIE MOXXHO CMOJCTHPOBATH HAa OCHOBE aKIMOHAIBHOW Mopend, npemmtoxkeHHod C. A. JKaOoTHHCKOM.
Paccmorpero  3anommenms  cinotoB  3JIECh u  CEHMYAC  ¢peiivor  JIOCTIDKEHUE TJIAMYPHOCTU
(TIpencTaBIeHUSIME O MECTE, PEIPE3CHTHPYEMBIMHA KOHIICITaMHU JIOPOI'OM KYPOPT, JIOPOT'AS SIXTA, JIOPOI'OM
OCOBHSIK, OI'POMHAS 'APAEPOBHASL KOMHATA) n IIOKVYIIKA TNTAMYPHOCTH (xonuentom MAT'A3MH
3HAMEHUTOI'O JOPOTI'OI'O BPEH/IA). Oti ¢peliMbl CTPYKTYpHPYIOT MPEACTABICHUS! TOBOPSIIUX O Pa3IMYHBIX
croco0ax JOCTHKEHHS TIIAMYPHOCTH JIBYMS pa3IMYHBIMU KaTeTOPHUSAMHE JFOJIEH: 3HAMEHUTOCTSIMUA M OOBIYHBIMH JIFOIBMH.
Kpome TOro, BBINENEHBI CTpaTeTMH OTCTPAHEHWS PELUIIMEHTa, 3aurPbIBAHUE C PENUNHEHTOM | TpHOOIIeHHe
pEeLMITNEeHTa, KOTOphle MCIOJIb3yeT aBTOp TEKCTa JJIA CO3/JaHUs y PELUIHNEHTOB ONPEAENCHHBIX IpEACTAaBICHUN O
riamype. AHanM3 TIOKas3bIBaeT, 4TO IHMCKypc, B KotopoMm BepOanusupyercs koHuent GLAMOUR, He Tonbko
WH(QOPMHPYET PEUUIHEHTOB O CYLIECTBOBAHMH TAKOTO SIBIICHWS KakK IJIaMyp, HO M TOOYXJaeT K OIpeeseHHBIM
JEUCTBUSIM.

KiroueBbie ciioBa: Macc-menuiiabiii muckypce, konnent GLAMOUR, moHATHHHBIN KOMIIOHEHT, (peiM, cIlioT,
CTpaTerusi.

Saraniuk Yevheniia. Role of Slots HERE and NOW of GLAMOUR Concept in Communicative Strategies
of Mass Media Discourse. The article deals with the conceptual component of the GLAMOUR concept, verbalized in
modern mass-media discourse. The elements that form the conceptual component of the GLAMOUR concept, are
structured in the form of a frame, which can be modeled on the basis of the actional frame by S.A. Zhabotynska. We
consider the filling of slots HERE and NOW of frames ACHIEVING GLAMOUR (assumptions about the place
represented by the concepts of EXPENSIVE RESORT, EXPENSIVE YACHT, EXPENSIVE MANSION, HUGE
CLOSET) and BUYING GLAMOUR (the concept of FAMOUS EXPENSIVE BRAND STORE). These frames structure
the assumptions of various ways to achieve glamour by two different social groups: celebrities and ordinary people. Also,
the author outlines strategies, namely, strategies of recipient removal, playing with the recipient, and recipient
involvement, used to shape the recipient’s interpretation of the GLAMOUR concept. The analysis shows that the
discourse, in which the GLAMOUR concept is verbalized, does not only inform recipients of the concept as such, but
also encourages to certain actions.

Key words: mass-media discourse, GLAMOUR concept, conceptual component, frame, slot, strategy.

YIAK 821.111(17)”17”Csidpt
Onvea CmonvHUUBKAG

BIITBOPEHHSI OCOBJINBOCTEN HECTAHJAPTHOT'O
®EMIHIHHOI'O HEPCOHA’KA B YKPAIHCbKHUX HEPEKJIAJIAX
BUBPAHUX CATUPUYHUX ITOE3IN T KOHATAHA CBI®PTA

PosrmsgHyTO pi3HI acmekTH yKpaiHCBKOro mepekiany moesiii Jxonatana Ceidra. JlocmimKeHHS akTyaibHE,
OCKIIbKH MUCBMEHHUK Bimomuii 31e0inpimoro sk aBTop «Marmpis ['ymriBepa» Ta mamderiB, 1 He OLIHEHHUH y CBITI SIK
moet. HaBezieHO MOpIBHAHHS 3 YKPaiHCHKHM KOHTEKCTOM. biorpadiunmii aHami3 IeMOHCTpYeE mapajeli MiX MPUBaTHIM
KUTTAM 1 Kap’eporo JIk. CBidTa #1 ykpalHCHKHX MONITHYHUX OiA4iB emox 0apoko i kracummsMmy. Marepian aHamizy —
Bipmi “Daphne” («ladua») i “Phyllis, Or, The Progress of Love” («®imric, abo x IlocrynmyBanus y 1000Bi»). lo yBaru
B35TO KiHOUI mepcoHaxi — dadry ta Dimric. [3 Ha3BaHUMH TBOpaMHU TIOPIBHIOEMO BipIIOBAaHUHA MACKBINIb YKPaiHCBKOT
6apokoBoi noerecu Onenn Komots-XKypasauiekoi (JKopapautpkoi). 3amisHo Oi0miHHNA KOHTEKCT 1 IPUKIATN TBOPIiB
Jleci Vkpainku. 3amydeHo TezaypycHuUH, OiorpadidHuii, KOMIapaTHBHUHN, TeHACPOJIOTigHUN aHami3u. [IpoidrocTpoBaHO
mpoOJeMH, 3 SIKUMH CTHKAETHCA Tepekianad mix dac intepnperamii CBidToBux BipmriB. AHani30BaHI TEKCTH HABEHO B
opurinanax iy mepeknagax Makcuma Ctpixu («Dimic...») Ta aBTopkH cTaTTi («ladHa»).

KurouoBi ciioBa: nepexa, moesis, TeHaep, catupa, 6apoKo, KIaCHIH3M.
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