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The approaches to improve business communication, which plays a significant
role in the activities of managers of state institutions. Most attention is paid to
the business conversation and proclaiming influential speech.

Key words: business communication, state institution, business
conversation, compiling reports, proclamation speech.
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The most rational option of applying sociological instruments for public-
administration authority’s styles research was substantiated and chosen in the article.

Key words: publicadministration activity style, social research, analysis,
instruments.
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