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Daniel Zdolsek!
SLOVENE STUDENTS' PERCEPTION OF AUDITORS:
IS THERE A STEREOTYPE?

Auditor stereotypes reflect the general attitude of society towards auditors. Consequently, both
individual auditors and the auditing profession as a whole are concerned with their public image.
In the present study, the perception of auditors among Slovene students is studied. Specifically, this
study focuses on whether an auditor stereotype exists among these students and whether this stereo-
type is positive or negative. The students’ perceptions of an average (ordinary) auditor compared to
their perceptions of an average (ordinary) individual are studied using questionnaire inquiry. The
results reveal that a stereotype about auditors exists; auditors are perceived as being very conscien-
tious, more emotionally stable and, interestingly, more open-minded. Additionally, this study
reveals that it is more beneficial than detrimental that auditors are regarded as less extroverted and
less agreeable.
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I[?Hie.ﬂb 310JbIIEK
CTEPEOTUIIN Y CITPUNHATTI AYIUTOPIB CTYAEHTAMM:
3A JAHUMMNA CJIOBEHII

Y cmammi noxasano, sax cmepeomunu npo ayoumopis 8idoopaxcaiomo 3a2aibHe CagAeHHs
cycniabemea 0o nux. Ayoumopu sk npoghecis i oxkpemi 1020 npeocCmMasHuKu nepeimaromovcs
niompumkoro eucoxoi pemnymauii 6 cycniavcmei. Bueueno cnpuiinammsa ayoumopie ceped
CA08EHCOKUX CcmyOeHmis, 00CAIONCEHO cmepeomunu, noe A3ani 3 uicro npogeciero, ceped
cmydenmie. 3a 00nNOMO02010 ONUMYGAHHA GU3HAYMEHO CHPUUHAMMA CMyOeHmamu
CepeoHbOCMamucmu4Ho20 ayoumopa 6 NOPiGHAHHI 3 iX CHPUIHAMMAM cepeOHbOCMAMUCMUYHO20
epomaosnuna. Pesysvmamu noxasaau, wo cmepeomun npo ayoumopie susnauac ix Ak oyxuce
CYMAIHHUX, Oiabw emouitino cmabisvhux i Heynepeoxwcenux ocobucmocmeii. Iloxasano, wo
cnpuiinamms ayoumopié AK MeHul eKCMmpasepmuux i maxux, AKi MeHuie niodaromocs
NepeKoOHanHIo, wo Giabll NO3UMUGHO, HIMNC HE2AMUGHO NO3HAMAECMbCA HA iX IMIOXCI.

Karouoei caosa: aydumopcvka npogecisn, ayoumop, cmepeomun, imioxnc, nepexioni kpainu.
Tab6a. 1. Jlim. 11.

Jlanmab 310bIeK
CTEPEOTUIIBI B BOCITPUATUU AYAUTOPOB CTYIEHTAMM:
110 JAHHBIM CJIOBEHUU

B cmamve noxasano, xax cmepeomunst 06 ayoumopax ompascaiom obuiee omHouteHue
obwecmea Kk num. Ayoumopol Kax npogpeccus u omdeavHvie e20 npedcmasumenu 03a6o4envt
noooepycanuem 6vicoKoii penymauuu 6 obwiecmee. Hzyueno eocnpusmue ayoumopos cpeou
CA0BEHCKUX CHYOCHM08, UCCACO08AHbI CHEPeOmunbl, CEA3aHHble ¢ 3MOli npogeccuell, cpedu
cmydenmoe. C  nomowpilo  onpoca  onpedeaenHo  eocnpusmue  CmyOeHmMamu
cpedHecmamucmu4ecko20 ayoumopa no CPAGHEHUI0 ¢ 60CHPUAMUEM CPEOHECMAMUCTUYECKO20
epaxcoanuna. Pesysbmamot noxazaau, umo cmepeomun o6 ayoumopax onpeoesem ux Kax o4emd
0o0pocosecmubix, Goaee SMOUUOHAALHO CMAOUALHBIX U HenpeoybexcOeHHbIX AUMHOCHEl.
Iloxaszano, wmo eéocnpussimue ayoumopoe Kax MeHee IKCHMPAGEPNIHbIX U MeHee No00aouUxcs
Ybexcoenuro 60.1ee NO3UMUGHO, HeM He2AMUGHO CKA3bIGAENICA HA UX UMUONCE.

Karouesvte caosa: ayoumopckas npogeccus, ayoumop, cmepeomun, UMUONC, NepexooHsle CIpambi.
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1. Introduction.

Public image is important for auditors and the auditing profession (Dimnik,
Felton, 2006; Jeacle, 2008; Carnegie, Napier, 2010). Auditors are, in theory, called to
serve public interests when performing their financial statements audits and other
auditing tasks and are, as such, accountable to various groups related to companies'
financial statements and to wider public. Consequently, auditors as a whole are con-
cerned with their public image. Public image is important because it purportedly gives
value to the profession (Philips, 1995, quoted from Dimnik, Felton, 2006).
Furthermore, these perceptions of auditors and the auditing profession potentially
influence the recruiting activities of auditing companies (Jeacle, 2008) and the deci-
sions of those consideringa career in auditing (DeCoster, Rhode, 1971). Various pre-
vious studies found that there exist both positive and negative perceptions to the audi-
tor's image (Friedman and Lyne, 2001; Dimnik, Felton, 2006; Wessels and
Steenkamp, 2009; Carnegie and Napier, 2010).

The auditor an occupation (as it is understood today) has existed in Slovenia, a
transitional country (or country near the end of its transition), for nearly two decades.
Nevertheless, it is unknown whether any perceptions or stereotypes of auditors are
present among the Slovenians. Additionally, it is unknown whether these perceptions
of an auditor would be beneficial and/or detrimental to the auditors' (public) image.

The remainder of the paper is organised as follows. In Chapter 2, the literature
review is given. In Chapter 3, the sample details are presented. In Chapter 4, the
methodological overview, the questionnaire results, and their discussion are provided.
In Chapter 5, the findings of this paper are summarised.

2. Literature Review.

A stereotype can be defined as a collection of identified attributive characteris-
tics believed to describe members of a social group (Dimnik, Felton, 2006; Carnegie
and Napier, 2010). Stereotypes are important because they represent the attitude of
society to different groups (Carnegie and Napier 2010). Every profession, including
auditing, is concerned with its public image (Dimnik, Felton, 2006). Public repre-
sentations of any profession can help establish or reinforce group stereotypes. Public
representation is the "mirror" of widely held public perceptions and a "lens" for shap-
ing social beliefs (Dimnik, Felton 2006; Wells, 2012). As Dyer (1993, quoted from
Friedman and Lyne, 2001, 424) noted, "How we are seen determines in part how we
are treated; how we treat others is based on how we see them; seeing comes from rep-
resentation”.

Several studies focus on the public image of accountants and/or auditors
(Friedman and Lyne, 2001; Coate et al., 2003; Dimnik, Felton, 2006; Jeacle, 2008;
Wessels, Steenkamp, 2009; and Carnegie and Napier, 2010). In a number of studies,
the perceptions of accountants and auditors are studied together (note: in some stud-
ies, it is unknown whether the perceptions of auditors (as "professional” qualified
accountants) or perceptions of ("unqualified") accountants are studied; it is conjec-
tured that this is the consequence of calling an auditor a “Certified Public
Accountant” in the USA and a “Chartered Accountant” in the UK). Accountants
and auditors are viewed as introverted, shy and timid (less emotionally stable).
Furthermore, they are methodical (competent, professional, organised and intelli-
gent) and cautious (conservative) (Dimnik, Felton, 2006; Carnegie, Napier, 2010,
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who provide a brief overview of previous research on accounting and/or auditing
stereotypes). They are also perceived as boring and lacking a sense of imagination
(DeCoster and Rhode, 1971; Friedman and Lyne, 2001 etc.). This stereotype of
accountants and auditors encompasses both positive and negative attributes.
Nevertheless, it must be noted that stereotypes about accountants and/or auditors are
changing over time (i.e., from the traditional accountant sterecotype to a business pro-
fessional stereotype; see Friedman and Lyne, 2001; Carnegie and Napier, 2010).

It is unknown whether a stereotype about auditors exists in Slovene society (or if
this stereotype would be different among various social groups). There are no publicly
available (published) study results on Slovenian perceptions of auditors. If a stereo-
type about auditors did exist among Slovenians, it is unknown whether this stereotype
would be positive or negative. Furthermore, it is unknown whether this stereotype
would be comparable to the stereotypes presented in various other studies (Coate et
al., 2003; Dimnik, Felton, 2006). The present research represents the first attempt to
study the perceptions of auditors among Slovenians.

3. Sample.

Slovenia gained its independence in 1991. As a former state of the Yugoslav
Republic, the country has undergone various social and economic changes during the
last two decades in its transformation from a planned economy to a market economy
(Cater and Pucko, 2010). Auditing and the auditing profession (as they are under-
stood today) did not exist before 1993. Financial statement audits became obligatory
in 1993 (with the endorsement of the Companies Act and accompanied in the same
year by the Auditing Act), which represents the beginning of the auditing profession
in Slovenia. In the following two decades, many certified auditors were licenced (by
the Slovenian Institute of Auditors) after successfully completing the education pro-
gramme for Certified Auditors. Nevertheless, auditing and the auditing profession, in
different forms, did arguably exist in Slovenia before 1993. Before 1993 (and espe-
cially after 1977), various tasks similar to auditing were performed by the Department
of national bookkeeping (in Slovene: Sluzba druzbenega knjigovodstva; see Turk
(2012) for more details).

A questionnaire was distributed to business studies students. The students were
in the final year of their three-year undergraduate studies (for a bachelor's degree, or
the "diploma 1. stopnje" in Slovenian). The students were enrolled in an auditing
course. Before enrolment in it, they were enrolled in various accounting courses (e.g.,
introduction to accounting, financial accounting, management and cost accounting).
It was expected that the students were not familiar with auditing because they had not
taken courses in auditing before their final year of study.

The business studies students that were given a questionnaire are all from the
generation of Slovene students born at the beginning of 1990s. They are seen as one
of numerous social groups. It is anticipated that business students, as a social group,
have perceptions of auditors both as individual persons and as performers of auditing
work. Nevertheless, the students (usually) did not have any interaction with auditors
and/or auditing (note: the questionnaire was distributed to the students before the
start of the course in auditing). Despite this fact, the students were able to formulate
perceptions of auditors and/or auditing work based on their own personal percep-
tions. It must be noted that the enrolment in accounting courses could influence stu-

AKTYAJIbHI [TPOBJIEMW EKOHOMIKW Ne11(149), 2013



HOBUHU CBITOBOI HAYKMN 341

dents' perceptions of auditors, but it is more likely that there are preconceptions of
auditors and their work that exist before students enrol in their study programmes
(compare, e.g., Albrecht, Sack, 2001; Coate et al., 2003). These preconceived notions
about auditors and/or auditing work are usually misconceptions (compare e.g.,
Albrecht, Sack, 2001).

The questionnaire included 30 questions (among several other questions includ-
ed in the questionnaire) that were linked to students' perceptions of an average (ordi-
nary) auditor compared to an average (ordinary) individual. The questionnaires were
handed out to 58 business students enrolled in the auditing course (in 2012). 51
(valid) replies were received (the 88% response rate). Of these 51 students, the major-
ity were 21—22 years old (84%). The others were 23—26. Of the participating 51 stu-
dents, 86% were female and 14% were male. 61% expressed greater than average
interest in auditing, and 14% expressed below average interest in auditing. The major-
ity of students (92%) had less than one year of working experiences in the field of
accounting and/or auditing.

4. Methodology and questionnaire results.

The questionnaire prepared by Coate et al. (2003) was used in our research
design. This questionnaire included 30 questions with regard to the perceptions of an
average (ordinary) auditor compared to an average (ordinary) individual. Coate et al.
(2003) relied upon psychological theories of normal personalities and personality
assessments when selecting the characteristic to use in the questionnaire. The selec-
tion of characteristics can be classified into 5 groups (“dimensions”) representing the
"NEO Personality Assessment” (developed by Costa and McCrae, quoted from Coate
et al. 2003), which are based on the "Big five taxonomy of personality”. Extroversion,
agreeableness, conscientiousness, emotional stability (called also neuroticism), and
openness to experiences are the 5 dimensions of personality of an average (ordinary)
individual. Within the NEO Personality Assessment, each of the 5 dimensions is
divided into 6 characteristics. Table 1 shows all 30 characteristics (within the NEO
Personality Assessment) organised by dimension. Each characteristic is defined by 2
extremes of that characteristic. For example, the first characteristic is warmth, with
one extreme characterised as "friendly or/and affectionate” and the opposite extreme
characterised as "formal or/and reserved". The second characteristic is gregarious,
with one extreme characterised as "prefers the company of others" and the opposite
extreme characterised as "content to be alone".

The questionnaire included 30 questions linked to 30 personal characteristics.
For each characteristic, the students were asked to compare an auditor to an average
(ordinary) individual on the nine-point ordinal scale between the 2 extremes of the
characteristic. On the nine-point ordinal scale, the median value response of 5 indi-
cates that an auditor is an ordinary individual in relation to the inquired characteris-
tic. The nine-point ordinal scale was used because it is assumed that one's personal
cognitive metrics in relation to a characteristic differ from another's personal cogni-
tive metrics in relation to the same characteristics. Because it is assumed that the stu-
dents who completed the questionnaire have different personal cognitive metrics
regarding the same characteristic when expressing their perception of an auditor, the
students' replies regarding various characteristics were therefore clustered into 3
groups. The student replies of 1, 2, or 3 were clustered into the first group; those of 4,
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5, or 6 were clustered into the second group; and 7, 8, or 9 were clustered into the
third group. Table 1 shows the clustered questionnaire results about the perceptions
of auditors' personality characteristics.

Table 1. Perception of auditors’ personality characteristics*

Personal Group 12| Group 2°|Group 3,
characteristic % % %
EXTROVERSION
Friendly, ) )
1 WARMTH affectionate 6 41 53 Formal, reserved
9 | GREGARIOUS Prefers the company| 18 57 95 Prefers (content) to
of others be alone
Forceful, tends to Passive, let others
3 | ASSERTIVENESS lead 59 35 6 lead
4 EXCITEMENT | Craves st@mulation 35 53 19 Little nf:ed for
and excitement thrills
5 ACTIVITY Energetic 16 67 18 Laid-back
POSITIVE o Less exuberant,
6 EMOTIONS Cheerful, optimistic 16 71 14 pessimistic
AGREEABLENESS
7 TRUST Disp ngflletr‘; trust |y 39 51 | Sceptical of others
8 STRAIGHTFOR- | Frank, blunt, to the 65 2% 19 Less candid,
WARD point restrained
9 ALTRUISM Gen_erous, 14 51 35 Unkind, self-centred
considerate
10| COMPLIANCE | Defers in conflicts | 29 49 22 Prfgﬁp&‘i?ﬂ};ys)
11|  MODESTY Humble, self- 6 78 16 | Conceited, arrogant
effacing
12 | TENDERMINDED Sympathetic 33 45 22 Har dheaded
CONSCIENTIOUSNESS
13| COMPETENCE Feels capgb]e or 82 18 ) F('eels inept or
effective ineffective
14 ORDER Neat, organised 94 6 - Unor ganised
15 DUTIFUL Principled, 99 8 . Casual.a.b(.)gt
scrupulous responsibil ities
16 | ACHIEVEMENT | Diligent, purposeful 98 2 - Lackadaisical
17 |SELF-DISCIPLINE| Self-motivated 86 14 - Procrastinates, quits
Cautious in
18| DELIBERATION thoughts 94 4 2 Hasty
EMOTIONAL STABILITY
19 ANXIETY Tense, apprehensive 8 67 25 Calm, relaxed
Frequently angry or| .
20 HOSTILITY frustrated 16 76 8 Easygoing
21 DEPRESSION | Hopeless tendencies 6 78 16 Not easily dejected
22 Cogg]éf(_)US Sensitive to ridicule - 33 67 Rarely feels inferior
23 IMPULSIVE Low self-control 16 49 35 Resists temptations
24| VULNERABILITY | PO°" lngtcroef‘g“g with 4 59 37 Immune to stress
OPEN TO EXPERIENCE
95|  FANTASY | Vivid imagination | 18 73 10 Dull, lacking
imagination
Enjoys and Does not appreciate
26| AESTHETICS appreciates the arts 24 65 12 the arts
97 FEELINGS Exper@enoss many 19 73 16 Blunted emotional
emotional states states
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Continuation of Table 1

Willing to try new Changes with
28 ACTIONS things 63 33 4 difficulty
Intellectually More narrow in
29 IDEALS curious 69 25 6 thought
. Relies on
30 VALUES More open-minded 37 35 27 established norms

Notes: *Total number of (valid) questionnaire replies of Slovene students is 51. Research
questionnaire, previously used in Coate et al. (2003), was prepared in Slovene language.

a Apportionment of students’ replies of 1, 2, or 3 within all students’ replies.

b Apportionment of students’ replies of 4, 5, or 6 within all students’ replies.

¢ Apportionment of students’ replies of 7, 8, or 9 within all students’ replies.

The questionnaire replies show the students' perception of an (ordinary) auditor
as an average representative of the "auditing profession" in comparison to the average
(ordinary) individual. Students perceive auditors to be less extroverted than the aver-
age individual. Auditors are regarded as more formal and reserved than the average
individual. Auditors have a tendency to want to be alone. Nevertheless, they are
regarded by students as greater thrill and excitement seekers and as having more lead-
ership tendencies than the average individual. Differences exist between the percep-
tion of an auditor and that of the average individual in the agreeable dimension of
personality. The students regard auditors as less agreeable than the average individual.
An auditor is perceived as a person with a sceptical personality and a tendency to be
blunt. Interestingly, auditors were thought of as being more sympathetic than the
average individual. However, by contrast, auditors were also thought of as being less
generous and less self-effacing than the average individual.

The widest noticeable distinction between the perception of an auditor and that
of the average individual is in the conscientiousness dimension of personality. Auditors
are regarded as being more organised (more ordered) than the average individual.
Auditors have a tendency to be very cautious and diligent and are not casual about their
responsibilities. They feel capable and are self-motivated. In relation to characteristics
classified under the conscientiousness dimension of personality, for each of the 6 char-
acteristics, auditors are perceived as exceptionally conscientious. Additionally, audi-
tors are perceived as more emotionally stable than the average individual. Auditors are
thought of as being less easily dejected than the average individual. They are more
immune to stress than the average individual but, interestingly, less easy-going. They
are, as people, perceived as less impulsive and calmer than the average individual.
Furthermore, they are less self-conscious than the average individual.

Interestingly, in general, the students perceive auditors to be more open to dif-
ferent experiences than the average individual. Auditors are regarded as more imagi-
native than the average individual. They are more open-minded and intellectually
curious. Furthermore, they are perceived by students as willing to try new things.

The students' perceptions reveal that a stereotype about auditors does exist. The
questionnaire replies show that Slovene business students enrolled in the auditing
course have proxied a stereotype for their perception of auditors. In comparison to
the average (ordinary) individual, they perceive auditors as less extroverted, less
agreeable, very conscientious, more emotionally stable, and more open to experi-
ences. Simultaneously, these students' stereotype also represents their perception of
the auditing profession.
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This stereotype, which is presumably embedded in the students' perceptions of
auditors, does seem to have more pros than cons. It is assumed that the valued char-
acteristics in various professions are conscientiousness, prudence and emotional sta-
bility (Coate et al., 2003). Auditors are seen as very conscientious and emotionally
stable. Being less agreeable and less extroverted can be perceived as advantageous for
profession. The task of auditing requires making numerous decisions in which the
options are often difficult to analyse. Furthermore, auditors are seen as individuals
who are intellectually curious, imaginative, and more open minded. This advanta-
geous finding contrasts the detrimental findings of other studies in which auditors
were viewed as being less open to experiences (Friedman, Lyne, 2001; Coate et al.,
2003). It can be conjectured that auditors being seen as assertive and excitable per-
petuates the perception of auditors being more open minded. The other perceptions
of auditors by the Slovenians are comparable to those of auditors presented in various
other studies (Friedman, Lyne, 2001; Coate et al., 2003; Dimnik, Felton, 2006 etc.).

5. Conclusion.

The aim of this research was to explore whether a stereotype about auditor is
present in Slovene society and to study whether this particular stereotype about audi-
tors (if it does exist) has positive or negative connotations. The questionnaire replies
of Slovene students enrolled in an auditing course show that students perceive audi-
tors as less agreeable, less extroverted, very conscientious, more emotionally stable,
and more open to experience in comparison to the average (ordinary) individual. This
perception of an auditor reveals a proxied stereotype about auditors. This stereotype
is important because it represents the attitude of society towards the auditing profes-
sion. The public image this profession is linked to the public representation of audi-
tors. The stereotype about auditors that was presumably embedded in students' per-
ceptions of auditors seem to be beneficial and have fewer negative attributes.

Interestingly and surprisingly, auditors are perceived as being more open
minded. This attribute contrasts the findings in other studies, where auditors were
viewed as being less open to experience. Because of this finding, the stereotype
about auditors in our study is not completely comparable to the stereotypes pre-
sented in various other studies (Coate et al., 2003; Dimnik, Felton, 2006).
Nevertheless, this study reveals the existence of a stereotype about auditors among
the Slovenians. However, our study has some limitations. First, the sample popu-
lation to which the questionnaire was given consisted of business students. Their
perceptions of auditors constitute one of numerous perceptions held by various
social groups. Different groups can have different perceptions of auditors. Second,
it has not been studied why the perception of auditors among Slovenians differs
slightly from the perceptions of auditors presented in various other studies
(Friedman, Lyne, 2001; Coate et al., 2003; Dimnik, Felton, 2006 etc.). This could
be a future endeavour of ours.

The present research is the first to study personal perceptions of auditors among
the Slovenians and the possible existence of a stereotype about auditors in the nation.
Another course for further research could be on the possible existence of various per-
ceptions of auditors among social groups in Slovenia. An additional course for further
research could be a study of whether the perceptions of auditors are different from the
perceptions of accountants among the Slovenians.
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