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CONSUMPTION AND INVESTMENT IN THE CONTEXT
OF MARKETING DISTRIBUTION POLICY

The increase in quantity and quality of economic growth is possible on the basis of the distri-
bution concept of marketing interaction. The purpose of this work is to identify the relationship level
of consumption, investment and the GDP growth dynamics. Based on calculation of the GDP elas-
ticity on investment spending we found that the current economic system in Russia can be described
in terms of the institutional economic theory.

Keywords: distribution concept of marketing interaction; consumption; investment; GDP elasticity
of investment spending.

Ounexkciii I'. 3aitnes, Harania B. Cnacbka, Osiena B. TakmakoBa
CITIO2KMBAHHS TA IHBECTUIIII B KOHTEKCTI

PO3MOALJIbHOT ITOJITUKU MAPKETUHTY

Y cmammi cmeepoxcyemocs, wio 30iabweHHA KiAbKICHUX Ma AKICHUX XapaKkmepucmuk
CKOHOMIMHO020 3POCMAHHSA MOXNCAUBE HA OCHOGI PO3N00iab40i KOHUEnuii MapKemunzy 63acmooii.
Jlia ubo20 6uUA6ACHO 63AEMO36 A30K DIGHI6 CHONCUBAHHA, IHEeCMuUUIl 3 OUHAMIKOIO mMemnie
spocmanna BBII. Ha ocnoei po3paxynky nokasnuxa eaacmuunocmi BBII no ineecmuuiiinux
suUmMpamax 6CMAHO6ACHO, WO CYMACHA eKoHomiuna cucmema Pocii moxce 6ymu onucana 6
PAMKAX IHCMUMYyuioHA1bHOT eKOHOMIMHOI meopii.

Karouosi caosa: posnodinvua KoHyenuyis mapkemuHey 63aemoolii; CHOJNCUBAHHS, IHEecmuuyii;
eaacmuunicms BBII 3a ineecmuyiiinumu eumpamamu.
Taba. 2. Jlim. 10.

Anekceii I'. 3aitneB, Haraing B. Cnacckas, Enena B. Takmakosa

ITOTPEBJIEHUE N THBECTUIIMUN B KOHTEKCTE
PACITPEAEJIUTEJIBHOU ITOJIUTUKU MAPKETUHTA

B cmamve ymeepucoaemcs, umo yeeauuenue KoauUeCmGEHHbIX U KaA4eCmMeEeHHbIX
XapaKmepucmuk 3K0HOMUMECK020 POCINA 603MONCHO HA OCHOBE PACHPEOeAUmeAbHOU KOHUenuuu
Mmapkemunea e3aumooeicmeus. Jlis 3Mo2e0 6vls6AeHbl 63aAUMOCBA3U YPOGHSL nompebaeHus,
uneecmuuyui ¢ Ounamuxoro memnoé pocma BBII. Ha ocnoee pacuema nokazameas
aaacmuunocmu BBII no ungecmuuuonnsim pacxodam yYCmaHO08AeHO, MO COBPEMEHHAs
axonomuueckas cucmema Poccuu moixcem Ovbimv onucana 6 pamKax UHCHMUMYUUOHAALHOU
IKOHOMUHECKOU meopuu.
Karouesvie caosa: pacnpedesumenvHas —KoOHUenyus mapKkemuhed — 83aumMo0eiicmeusi;
nompebnerue; uneecmuyuu; sracmuynocms BBII no unéecmuyuonnwvim pacxodam.

Introduction. Growth means that at each given time interval, to some extent
there is a simplified solution for limited resources and it is possible to meet a wider
range of human needs. An important factor for economic growth is the sufficient level
of aggregate expenditures and the efficiency of the distribution system.

The implementation of such a strategy for economic growth is possible on the
basis of a marketing distribution policy, which involves the creation of markets and
the development of exchange relations. This exchange leads to increased costs and
needs. It contributes to the diversity of goods and the expansion of consumer choice.
The foregoing is largely inherent to traditional marketing.
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Latest research and publications analysis. The theoretical justification for macro-
marketing concepts is analyzed in the works of many scientists. P. Doyle (2002) and
D. Day (2012) paid significant attention to the implementation of strategic directions
of marketing along with relevant concepts and instruments.

The concretization of distribution areas of marketing policy, the definition of its
objects and methods is presented in N.D. Eriashvili (2000).

Fundamentals of macroeconomic regulation, taking into account the character-
istics of investment policy, quantitative investment multiplier theory and some aspects
of institutional regulation are reflected in J.M. Keynes' "The general theory of inter-
est, employment and money" (2012).

The research objective. It must be recognized that the distribution concept of
marketing interaction at present is a desirable long-term perspective for the Russian
market, the implementation of which would allow increase quantitative and qualita-
tive characteristics of economic growth.

In this regard, the purpose of this research is to identify the association between
the levels of consumption and investment, and the dynamics of GDP growth.

The combination of a saturated consumer market with a fairly high level of effec-
tive demand, that is, the balance of the market is an essential condition of economic
activity and thus a prerequisite for economic growth.

Increase in effective demand due to rising incomes of population is in itself the
most complex task, which in turn depends on economy's recovery, taking into
account a number of situational factors and solutions to many problems, one of
which is the fixed assets development, technical increase in resources and the ration-
al combination of economic policies.

With the growth of the purchasing capacity of population, that is, the potential
population acquisition of goods and services, increasing the aggregate effective
demand, as a result of increased consumption of various goods leads to an increase in
the total GDP of a country. In such situation, expanded production scale needs addi-
tional workers, reducing unemployment, and in turn, contributing to economic growth.

Economic growth is possible only in the case of increasing the level of total
spending, that is, the demand. Demand provides the full involvement of resources in
an economic cycle. However, this is not enough for optimal growth. There must be a
rational way to allocate resources and thereby ensure obtaining the maximum amount
of useful products. The ultimate purpose of economic growth is the growth of con-
sumption and welfare.

Key research findings. The domestic consumer demand in Russia in the period
2008—2012 is characterized by the growth of households real incomes. But a relative-
ly high level of income of population and uneven income distribution inhibit the
growth of demand in general.

The level and the purchasing power of incomes and consumption characteristics
largely depend on the total GDP, and this relationship is directly proportional. Trends
in the elements of GDP are presented in Table 1.

As shown in Table 1, the financial crisis of 2008 led to a drop in GDP by 7.8%,
due not so much to a reduction in the growth rate of final consumption expenditures
(down by 5.9%), the largest share in the GDP, as the sharp reduction in the growth
rate of gross capital formation by 41%.
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Table 1. GDP dynamics in the Russian Federation, in 2008-2012
(in prices of 2008, bin RUB) (Federal State Statistics Service, 2013)

Index 2008 2009 2010 2011 2012
GDP 41276.8 | 38048.6 | 39762.2 | 41468.4 | 42895.9
The growth rate of GDP, % - 92.2 104.5 104.3 103.4
Final consumption 27543.6 | 26460.5 | 27399.7 | 28717.4 | 301101
The growth rate of final consumption, % - 96.1 103.5 104.8 104.9
including: -
- household expenditures 19967.0 | 18946.6 | 19993.8 | 21271.7 | 22710.2
- government expenditures 7359.8 | 8066.7 | 8671.3 | 10040. 8 | 11664. 8

- expenditures  of nonprofit institutions
serving households 216.7 217.0 225.7 2341 263.3

Grass accumulations 10526.1 | 6209.8 | 7982.2 | 97824 | 104287
The growth rate of gross accumulation, % - 59.0 128.5 122.6 106.6
- gross fixed capital accumulation 9200.8 | 7877.3 | 8339.7 | 91916 | 97432

Starting in 2010, we can speak about the restortion of the national economy, as
GDP growth is positive, although it should be noted that it is decelerating. So, in
2010, the increase was 4.5%, in 2011 — 4.3%, in 2012 — already 3.4%.

However, this cannot be linked to the growth dynamics of final consumption, as
it has a steady tendency to growth — from 3.5% in 2010 to 4.9% in 2012.

It appears that the slowdown in GDP growth has affected the dynamics of gross
capital formation. In 2011, GDP growth slowed by 0.2%, though the final consump-
tion increased by 1.3%. As a result, a factor that negatively affected the growth of
GDP is the growth rate which declined by 5.9%. In 2012, the situation worsened: the
GDP growth rate fell by 0.9% while maintaining the level of final consumption is
almost at the level of the previous year and the growth rate of gross capital formation
declined by 16%.

Moreover, if we turn to the level of gross capital formation in absolute terms, the
empirical evidence suggests that by 2012 it does not reach the level of the precrisis
period (compared with 2008 the level of gross capital formation decreased by 97.4 bin
RUB).

Thus, it can be stated that the investment costs are the most volatile component
of GDP, which is emphasized by a number of authors: V.G. Anisimov, E.G. Anisimov
and V.V. Kapitonenko (2009), S.L. Blau (2010), A. Frankel, J. Sergienko and
N. Rayskaya (2012). However, the leading role of investment in economic develop-
ment is provided by capital accumulation at enterprises which fosters the expansion
of production capacity of the country and further economic growth.

Despite the fact that investments is a relatively small share of GDP (in 2012 —
24.3% (Federal State Statistics Service, 2013)), it changes the component structure,
thus causing key macroeconomic developments.

From the point of view of the system of national accounts, at the macrolevel the
category "gross investment" is identified as the concept "gross accumulation” in the
structure that stands out as investment in productive assets (fixed and current).

We would like to note that neither gross, nor net investment includes financial
investment, used by some economic actors to purchase the securities of other entities,
or deposit funds for interest income. This type of investment is treated specially, as a
form of assets change held by economic agents.
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According to the Keynesian theories of quantification of investment on eco-
nomic growth through its multiplier, it is a kind of indicative annual norm efficiency
investments, the use of which allows specifying some constraints in the structure and
direction of investment in the coming period, part of the horizon formed by the strat-
egy (Kuznetsov, 2010). However, the Keynesian theory application is connected with
a number of constraints that are not fully applicable in the current Russian economy.

The author's position is that the current Russian economy can be described,
using the methods of institutional theory. In this respect, it is incorrect to use the term
"multiplier investment spending”.

In this sense, marketing is a more informal (soft) market institute. It seems that
marketing is manifested in the voluntary desire of economic agents to use its concep-
tual assumptions and tools, it has an impact on the elements of environment, through
the distribution system, which, in turn, has a direct impact on market entities.
Therefore, there is an indirect, more "soft" marketing impact on the economy.

It is known that the main obstacles to a Pareto-optimal allocation of resources in
the national economy is the existence of such "failures”" of the market as a monopoly
producer, the appearance of external effects, the problem of public goods and asym-
metric distribution of market information (incomplete information) (Mc Donald,
2000). Considering the last factor it can be identified that there is a growing problem
of information asymmetry, which can cause market disruptions.

In the light of the above, it seems necessary to use the concept of "elasticity of
GDP in investment spending”, calculated as the ratio of change in GDP to a change
in investment spending. Table 2 shows the calculation of the GDP elasticity of invest-
ment expenditure in Russian Federation during 2008—2012.

Table 2. The effect of the interaction of gross investment to GDP in Russian
Federation in 2008-2012, b/in RUB, calculated by the authors

Index 2008 2009 2010 2011 2012
GDP 41276.8 | 38048.6 | 39762.2 | 414684 | 42895.9
Total investments 10526.1 | 6209.8 | 79822 | 9782.4 | 10428.7
GDP growth - -3228.2 | 17136 | 1706.2 | 14275
The growth of gross investments - -4317.1 | 17724 | 1800.2 | 646.3
The elasticity of GDP in investment spending - 0.75 0.97 0.95 2.2

As can be seen from Table 2, the elasticity of GDP in investment spending in
2009—2011 was less than 1 (between 0.75 and 0.95). This value can have a number of
explanations.

Given the contemporary globalization processes, the economy of Russia is an
open system. This is the reason why investment costs do not fully impact the GDP
growth in the country, as the acquisition of values may be abroad.

In addition, in this model, in the period 2008—2011 investment costs were not
the dominant factor in economic growth.

Conclusions. The situation regarding the domestic consumer demand in Russia
for the period 2008—2012 is characterized by the growth of households demand, due
to the increase in real income of population.

Starting from 2010, we can talk about the recovery of the national economy, as
GDP growth is positive, although it should be noted it is decelerating. The slowdown
of GDP growth has affected the dynamics of gross capital formation. Investment
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costs are the most volatile component of GDP. However, the competent use of tools
in marketing distribution can ensure there is a demand in priority market segments.

The authors have calculated the elasticity of GDP investment costs, based on
which it can be concluded that the current economic system of Russia cannot be
described within the Keynesian theory. The most applicable is institutional econom-
ics.
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