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DEVELOPMENT OF BUSINESS VALUES AND BEHAVIOURS:
TAKALAR DISTRICT, SOUTH SULAWESI (INDONESIA) CASE STUDY

This study analyzes the attitudes and behavior of small business enthusiasts, along with exa-
mining the influence of entrepreneurial personality on entrepreneurs’ performance using the
Andragogik approach. The results of mapping found some personality values which will be used as
exogenous, intervening, and endogenous variables. These values are achievement motivation and
self efficacy as exogenous variables, entrepreneurial commitment as an intervening variable, and
individual performance as an endogenous variable. The study also explains that achievement moti-
vation, self efficacy, and commitment to entrepreneurship have a positive and significant impact on
the performance of small-scale entrepreneurship. Motivation variable has the most dominant
influence, either directly or indirectly on individual performance through commitment to small
entrepreneurship in Takalar.
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Pomanca Caxa0ynain .
PO3BUTOK ITIAITPUEMHUIIBKNX HACTPOIB: HA ITPUKJIAJII
OKPYTY TAKAJIAP, HIB,HEHHI/Ifl CVYJIABECI, IHIOHE3IA

Y cmammi npoananizoséano npiopumemu ma noeediHKy npeocmaeHuKie maiozo Oiznecy.
Haoarno ouinky haxmopie eénaugy Ha nionpueMHUUbKY n08eOiHKY 3 GUKOPUCIAHHAM eAeMeHMmie
andpazoziku . 3minni enaugy noditeno na enympiwni, 306niuni ma npomizcni. 3o6niuni ar-
mopu — uye Momueauis 00 00Cs2HeHb ma 6ipa y 6AACHI CUAlL, NPOMINCHUL hakmop — 6iddanicmo
idei nionpuemnuymea, enympiwniti gpaxmop — inougioyasvhi noxaznuxu pooomu. Iloxazano,
AKUM YUHOM MOMUGAyis, éipa 6 ycnix ma eidoanicmo idei niOnpuEMHUUMEA YUHAMb NO3UMUG-
HUil ma 3Ha4HUIl 6NAUG HA PO3BUMOK MA1020 Oi3Hecy. Jlominylouuli eniue mac momueauis, aKa
Oe3nocepednbo, a MAaKoic onocepedKoBanHo, NAUBAE HA NOKA3HUKU pPoGomu “epe3 npomixcHuil
haxmop eénaugy éiddanocmi camiii ioei nionpuemuuymea.

Karouosi caosa: momusauis 0o docsiererd,; gipa y é1acHi cuau; eidoanicme idei nionpueMHuymea,
Manuil Oi3Hec.
Dopm. 2. Puc. 2. Taba. 6. Jlim. 20.

Pomanca CaxaOynaun
PA3BUTHUE INPEAITPUHUMATEJIBCKIX HACTPOEHUM:
HA ITPUMEPE OKPYTA TAKAJIAP, IOKHBI CYJIABECH,
NHIOHE3UA

B cmampve npoanaausuposanst npuopumemast u nosedenue npedcmasumeneli Mai020 ousne-
ca. Jlana ouenka paxmopam 6AUsAHUS HA NPEONPUHUMAMEAbCKOE NOBEOCHUE C UCNOAb30BAHUEM
aemenmos anopazoeuxu. Ilepemennvie eausanus pasdenensvt Ha 6HympeHHuUe, GHeulHUe U NPOMe-
acymounvte. Bruewnue gpaxmopvt — 3mo momueauus K docmudicenusm u éepa 6 cobcmeennule
CUbL, NPOMENCYMOUHBLI paKmop — Mo nPedaHHocns nPeOnpUHUMAMebcKol uoee, a 6Hym-
pennuti paxmop — undusudyaavnvie noxkazameau pabomol. Iloxazano, kaxum o6pazom momusa-
yus, eepa 6 ycnex u npeoOAHHOCHb udee NPeONnPUHUMAMEAbCINEA UMEIOM NO3UMUGHOe 3HAYU-
meabHoe 6auUsiHUe HA PA3GUMUS MaAA020 OusHeca. /lomunupyioujee 6ausiHue umeem Momueaulsl,
KOmopas npsamo u onocpedosanto eausiem Ha noKasameau pabomol 4epe3 npomexNcymo4Hoe 36eHo
npedannocmu uoeu.

Karouesvie croea: momusayus Kk 00CmudiceHuo; epa 8 co0CMeeHHble CUnbl;, NPeOaHHOCMb udee
NpeonpuHUMamenbcmea,; Manblii OusHec.
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Introduction. Entrepreneurs play an important role as a driving force for nation-
al economy growth through creative and innovative ability to produce goods and new
ideas. M. Orhan and D. Scott (2001) argued that the presence of entrepreneurs plays
an important role as a driver and controller of the economy through the ability to ge-
nerate creative activities and innovations facing challenges and risks. Therefore, it can
be stated that entrepreneurs are individuals who have the ability to locate, assess and
exploit business opportunities and make it happen through behaviors which lead to
creative and innovative activities and dare to accept challenges and risks.

Everyone has the potential to become a successful entrepreneur, either through
education, or training. Development of personality values is the main capital to
become successful entrepreneurs. Training program generally refers to the develop-
ment of abilities and skills, when entrepreneurial personality values have not been
fully formed, so that training and development activities produce formidable candi-
date entrepreneurs.

It was proved many tomes that training programs implemented by government
do not have positive effects on the development of small enterprises (in the province
of South Sulawesi and Takalar in particular). This is caused by several things, name-
ly: 1) inaccuracies between the needs of the community and training (coaching) pro-
grams aims; 2) lack of internalization of personality values which does not help build
entrepreneurship character; 3) no monitoring activities. In addition, N. Peters (2002:
47) argues that the concept of character as such is the best to explain the values of
entrepreneurial personality that can drive individual attitudes and behaviors to
achieve desired goals. On the other hand, building entrepreneurial spirit and soul bas-
ing on the values is the main thing to create a formidable entreprencur.

Along with the development of science and technologies, small and medium
entrepreneurs are faced with various challenges that require new knowledge and skills
to produce a quality commodity or service. It is also required to master the technol-
ogy to access the information needed. On the other hand, success in entrepreneurship
is determined by personality attitudes and behaviors that can lead to higher perform-
ance in carrying out its business activities (Sahabuddin, 2011).

Entrepreneurship development through trainings is not sufficiently oriented
towards business profits achievement. The most important thing is creating a formi-
dable entrepreneur with a character based on the internalization of entrepreneurial
personality values.

The purpose of this study is to obtain the results on the effects of achievement
motivation, self efficacy on the commitment to entrepreneurship and its impact on
individual performance, directly or indirectly, through commitment to entrepreneur-
ship.

Research methods. This study aims at discovering facts about the values of entre-
preneurs engaged in small business activities in Takalar. Collection of primary data
was done through questionnaires. The study is grouped into explanatory research and
multivariate analysis using the structural equation modelling (SEM).

The population of this study is small-scale entrepreneurs in Takalar totaling to
114 people. Proportional random sampling was based on the region sampling.
Sampling techniques in the study were used in two stages. The first stage was to deter-
mine the district, and the next stage — respondents in each district. Determination of
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the number of sample districts was conducted by using the Slovin formula (Umar,
2001: 78): n =N / (1 + N x €®), where n is the number of samples; N is population
size; e is the possibility of errors that can be tolerated.

The total sample is thus 114 people in 9 districts of Takalar. For determining the
number of samples in each district we used the following equation: nk = (Nk / N) x
n, where nk is the number of sample districts; Nk is population within a district; N is
the number of district population; n is the total number of samples.

Conceptual framework. Variables that were examined are related to entrepre-
neurship personality values being part of entrepreneurial characteristics. They
include achievement motivation, self efficacy, commitment to entrepreneurship, and
performance. Based on the theoretical approach and the results of previous studies,
variables were assessed.

This study emphasizes on the attitudes and behaviors of small-scale business
operators that describe the interaction of individuals in its environment. The struc-
ture of modelling in this study is based on: the theory of planned behavior which
examines attitude, personality, individual behavior, desires and beliefs in various areas
or activities (Ajzen, 2005: 117). Furthermore, the applied theory describes the atti-
tudes and behaviors oriented towards the achievement motivation, self efficacy, com-
mitment to entrepreneurship, and individual performance.

Hypotheses statement. Basing on the formulation of the problem above further
research puts forward several hypotheses as follows: 1) there is a significant impact,
either partially, or simultaneously, of achievement motivation and self efficacy on
entrepreneurial commitment; 2) there is a significant direct influence from achieve-
ment motivation and self efficacy on entrepreneurs’ performance; 3) there is a signifi-
cant indirect effect from achievement motivation and self efficacy on individual per-
formance through commitment to entrepreneurship. Using the formulation of
research problems and hypotheses, we can present the modelling structure (Figure 1).

The constructional equation model of the functions of 4 latent variables in this
study can be seen in Table 1.

Results.

1. Respondents’ perception toward research activities. The results of question-
naires processing showed that trainees generally support entrepreneurial personality
development trainings.

2. Implementation of value-based entrepreneurship training model. Mapping is
conducted to prepare the module material to be delivered for training and develop-
ment of personality values. For further evaluation we consider: 1) the intensity of
delivering question; 2) how well potential participants know themselves and their own
values of entrepreneurial personality; 3) how participants develop entrepreneurial
personality. The training materials include activities on: 1) understanding the values
of entrepreneurial personality: a) understanding the achievement motivation, self
efficacy, commitment, and individual performance; b) building values through dis-
cussion and solving problems with values; 2) digging values personality-based experi-
ence: a) assessing the potential self; b) learning from experience; 3) development of
personality values for entrepreneurship: a) building values; b) build the potential self.
The results show different perceptions of participants (Table 2).
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Legend: &, — achievement motivation; &, — self efficacy; 1, — entrepreneurship commitment; M, —
entrepreneurs performance; { — structural problems or errors in the equation; ¥ — the coefficient
of the exogenous variables influence on the endogenous ones; 3 — the coefficient of endogenous
variable effect on other endogenous ones; A — the coefficient for the variable measuring
endogenous variables; § — measurement error for exogenous variables; € — measurement error for
endogenous variables.

Figure 1. Structure analysis of research variables, author’s

Table 1. Structural equation model for latent variables, author’s

Endogenous Exogenous constructs
Error
constructs & & m
i ns Y&, G
N2 1281 Y28, &
Bamu

Table 2. Participants’ features in entrepreneurship training activities, author’s

Number of training participants
Dimensions Intensity find | Intensity find
of entrepreneurship Intensity a solution a solution Total
training of personality of business
1 2 3
Comprehension 35 24 16 75
Exploring the values 15 13 5 33
Development of personality values 5 1 0 6
Total 55 38 21 114
% 48.2 333 18.4 100

Through the questionnaires, we obtained information that the process of entre-
preneurial learning with the problem-based approach received a positive response
from the participants. This was shown by the intensity level of participants engage-
ment in each activity, primarily related to the intensity of questioning and the desire
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to know the sources of problem solving related to the values of entrepreneurial per-
sonality. The intensity of this activity was optimal, so can be stated that training acti-
vity was highly effective.

Analysis of structural equation modelling. SEM analysis was based on two
approaches: modelling structure and the structure of measurement values for entre-
preneurial personality.

1. Structural model. Broadly, the structural model is composed of two functions
of the equation, namely: 1) the function of structural equations describes the influ-
ence of exogenous variables on intervening variables. In this study, exogenous vari-
ables include achievement motivation and self efficacy, while the intervening variable
is commitment to entrepreneurship; 2) the function of structural equation describes
the influence of exogenous variables and intervening variables on endogenous vari-
ables. Using the method of robust maximum likelihood, we obtain full model path
diagram as shown in Figure 2.
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Legend: AM — achievement motivation; EC — entrepreneurial commitment; SE — self efficacy;
EP — entrepreneurs performance.

Figure 2. Diagram of full path model, author’s

After processing the data using LISREL v. 8.5 we obtain the structure of variables
as shown in Table 3.

Table 3. Structural similarities between variables, author’s

Endogenous latent Exogenous latent Error
& & N
0.4078 0.3264
M (2.5252) (2.0203) +0.5376
0.4587 0.2575 0.3847
2 (4.0796) (2.4025) (3.7598) +0.0589

In brackets are the t-test statistics values.

From Table 3, the structural similarities of the variables are as follows:
M =711&1+ 71282 +64

1
n,=0.4078¢,+0.3264¢, +¢4; "
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Mo = V2161 + V2252 + Borlly + 63 )
7, =0.4587¢&, +0.4587¢, +0.3847n, +¢,. )

2. Hypotheses testing:

1) Effect of achievement motivation and self efficacy on commitment to entrepre-
neurship. The first hypothesis in this study refers to two tests, namely testing partial
and simultaneously effect of achievement motivation and self efficacy on entrepre-
neurial commitment. The structural equations used deal with the influence of self
efficacy and achievement motivation on commitment to entrepreneurship (above,
Equation (1)).

Through the values contained in the path diagram above, we can calculate the
magnitude of the effect of achievement motivation and self efficacy on entrepreneur-
ial commitment, direct or indirect. The results are presented in Table 4.

Table 4. Effect of achievement motivation and self efficacy on entrepreneur-
ship commitment, author’s

Path coefficient Direct 1(1;0ﬂuence, Indirect gﬂuence, Total, %
Achievement motivation 0.4078 16.63 9.4 26.10
Self efficacy 0.3264 10.65 9.47 20.23

Total effect in together (R%) 46.23

The results of this study found that simultaneous achievement motivation and
self efficacy have significant effect, as indicated by the calculated F-value of 47.74
which is greater than the tables value of 3.078 oo = 0.05 and the degrees of freedom
df, =2 and df, (n - k— 1 = 111) at 95% confidence level for mean that self efficacy
have significant effect on entrepreneurial commitment. As for the effect of achieve-
ment motivation and self efficacy on entrepreneurial commitment — R* = 0.4624, or
46% and the remaining is explained by other factors (not examined). Furthermore,
partial achievement motivation and self efficacy have a significant direct effect on
commitment to entrepreneurship, as indicated by the value of t count which is greater
than t-table. Therefore, it can be argued that higher achievement motivation and self
efficacy (or confidence) of a person, means more commitment. Achievement moti-
vation and low self efficacy may decrease commitment to entreprencurship.
Furthermore, the partial effect of achievement motivation on entrepreneurship com-
mitment was 26.10% as obtained from the summing path coefficient acting either
directly or indirectly through self efficacy. Based on the analysis results, it can be said
that under higher achievement motivation entrepreneur's commitment will increase.
In contrast, low achievement motivation can decrease commitment. This is shown by
the t-value 2.5225 being greater than the value t-table: 1.966 at oo = 0.05 with o
1-sided test types and degrees of freedom (n — 1 = 384) at the 95% confidence level.
P. Chu (2000) also found that achievement motivation has a significant influence on
entrepreneur’s commitment. Similarly, A. Wigfield et al. (2002) found that: someone
who has demonstrated achievement motivation through behavior oriented on
achievement has a strong desire to complete the task, determined, tough, spirit, and
put quality work in running activities. Similarly, E. Kovacova (2006) stated there is a
significant relationship between achievement motivation and self efficacy. Self effica-
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cy and achievement motivation of a person can help mobilize resources to achieve
success.

The results of this study found that partial self efficacy have significant positive
effect on a commitment to entrepreneurship. This is shown through the contribution
of the effect of 20.13%. In addition it, is shown through the t-value of 2.0203 which
is greater than the value t-table of 1.966 at oo = 0.05. Therefore, it can be stated that
self-confidence can affect commitment to entreprencurship if someone has the expe-
rience and the intention (desire) related to and business objectives. In line with the
research (Tang, 2008), self efficacy has a significant positive effect on entrepreneurial
commitment. In another case (Bandura, 2003: 203) self efficacy is only a belief of
own ability to perform and complete tasks.

Through strong self efficacy, a person is able to increase commitment to under-
take entrepreneurship by building confidence on the basis of experience and planned
actions (Sahabuddin, 2011). A. Fortune et al. (2005) found that achievement motiva-
tion and self efficacy have a strong influence on one's commitment. Furthermore,
M. Boekaerts et al. (2002) wrote that self efficacy is an additional factor in achieve-
ment motivation and commitment formation. Thus, the results showed that either
partially or simultaneously, achievement motivation and self efficacy has a positive
significant effect on entrepreneurial commitment. Furthermore, it was found that
achievement motivation has a more dominant influence on commitment to entrepre-
neurship rather than self efficacy.

2) Effect of commitment on business performance. Testing of the second hypothe-
sis is based on the structural equation as above in Equation (2). Through the values
contained in the model path diagram above, the analysis shows that the contribution
of the effect on entrepreneurship commitment is 0.1479, or 15% at the 95%
confidence level o = 0.05. Besides, the variable of commitment to entrepreneurship
has a significant positive influence on the performance of entrepreneurs as demon-
strated through the t-value of 3.76 which is greater than the value of t-table 1.966. In
line with the results of (Mostafa et al., 2006) commitment to entrepreneurship has a
significant impact on business performance. While H. Reijonen and R. Kompula
(2007: 698) argue that performance is the result or achievement of a person or organ-
ization based on objective and subjective goals. The objective goal is based on finan-
cial measures, while the subjective one is oriented on individual achievement of per-
sonal goals that are not financially assessed. The subjective purposes generally are
more indicative for small businesses. Thus, performance-oriented business is carried
out on subjective goal and objective achievement. M. Terziovski (2009: 58) found that
commitment to entrepreneurship is a very important factor in individual performance
and competitiveness. The results of the study found that individual performance
improvement requires commitment-oriented individuals who attempt to defend the
values and objectives of business.

3) Effect of achievement motivation and self efficacy on performance. The third
hypothesis tests the influence of variables simultaneously for achievement motivation
and entrepreneurial self efficacy, either directly or indirectly, through commitment to
entrepreneurship. It was followed by the partial effect of each of the exogenous vari-
ables on individual performance.
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Table 5. Influence of achievement motivation and self efficacy

on entrepreneurs’ performance, author’s

Path coefficient Direct influence, | Indirect influence,| Total,

% % %
Achievement motivation 0.4587 21.04 8.41 29.45
Self efficacy 0.2575 6.63 8.41 15.04
Total effect in together (RY 44.49

Table 5 explains that the total effect of simultaneous achievement motivation
and entrepreneurial self efficacy on performance is 44.49%. The significance of the
test results showed that the t-value of achievement motivation is greater than the value
of t-table. This partially explains that achievement motivation has a significant direct
effect on business performance at the 95% confidence level. Similarly, self efficacy
has a direct influence on the performance of entreprencurs as indicated by the t-value
of 2.4025 which is greater than the value of t-table of 1.966.

Further test results indicate that the significant effect simultaneously with the
calculated F-value = 585.9 is greater than value F-table = 2.686 at oo = 0.05 and the
degrees of freedom = 3 df} and df, = (n — k — 1). The total contribution of simulta-
neous effect from achievement motivation and self efficacy on business performance
is 0.941, or 94.11%. Thus, the study results demonstrate significant, partially or
simultaneous, impact on the performance of entrepreneurs. For both of these vari-
ables M. Boekaerts et al. (2002) show that motivation is not enough to produce results
if it is not based on self-confidence.

4) Indirect influence of achievement motivation and self efficacy on performance
through commitment. The hypothesis testing shows how much indirect influence have
achievement motivation and self efficacy on entrepreneurs’ performance through
commitment. The magnitude of indirect effect of achievement motivation and self
efficacy on performance through commitment can be seen in Table 6.

Table 6. Indirect effects of achievement motivation and self efficacy
on business performance through entrepreneurship commitment, author’s

Variable Path coefficient .Indlrect
influence
Achievement Through self efficacy 0.0841
chieveme Through commitment to entrepreneurship 0.0720
motivation -
Through self efficacy and commitment 0.0410 0.3422
Through achievement motivation 0.0841 ’
Self efficacy | Through commitment to entrepreneurship 0.0323
Through achievement motivation and commitment 0.0288

Table 6 shows that the simultaneous influence of achievement motivation and
self efficacy on performance through commitment to entrepreneurship obtained is
0.3422, or 34.22% and the remaining 1 — R? = 80.30%. This is explained by other
variables (not examined). Achievement motivation and self efficacy have significant
effect on performance indirectly through commitment to entrepreneurship.

The entire results above are supported by R. Hisrich et al. (2005) who stated that
achievement motivation, self efficacy, commitment to entrepreneurship, and per-
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formance are critical elements of entrepreneur success. The research model was veri-
fied by the study results on the influence of self efficacy on performance (Chen 2002;
Luthans et al., 2008; Mueller et. al., 2008). The study findings suggest that achieve-
ment motivation and self efficacy together with commitment are the performance
determinants for entrepreneurs who run business.

Conclusions. A problem-based entrepreneurship training model using the
Andragogik approach has a positive effect on the participants, as indicated by the
engagement level of trainees during the training activities. In another case, the find-
ings showed that training participants has generally high desire to understand and
develop their entrepreneurial personality and values as demonstrated through their
participation in learning and discovering their own potential sources for problems
solving faced and achieving more effective results.

Furthermore, the model results show that there is more positive influence, par-
tial or simultaneously, and also directly influence from achievement motivation and
self efficacy towards commitment to entrepreneurship and entrepreneurial perform-
ance, and also indirect influence of achievement motivation and self efficacy on per-
formance through commitment. A training program based on the development of
achievement motivation, and self efficacy can increase the commitment to entrepre-
neurship which in turn would affect the performance of individuals in their business.

Suggestions. Based on the formulation of the problem and the conclusions pre-
sented above, we can put forward several suggestions. Entrepreneurship training
should emphasize not only on business development and profit achievement, but also
on the internalization of values as the main capital in developing entrepreneurial per-
sonality. Developing a personality value should be based on mapping the problem in
accordance with the reality faced by small business. Furthermore, preparation of
training materials based on the values of entrepreneurial personality should empha-
size the development of achievement motivation and self efficacy, because it has
impact on the increase of commitment to entrepreneurship and entrepreneurial per-
formance.
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