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Kevin Wongleedee'
IMPORTANT MOTIVATION FACTORS FOR FOREIGN

REINVESTMENTS IN THAILAND

The objective of this paper was to study the level of importance of Thai laws for the decision of
Jforeign investors to invest in Thailand as well as to study the level of importance of motivation fac-
tors from the perspective of foreign investors in Thailand. The independent variables included gen-
der, age, education and income while the dependent variables were 6 Thai laws and 6 motivation
Jfactors. Random sampling method was applied to obtain 400 respondents’ answers. The majority of
the respondents were male in the age between 41— 60 years old. The findings revealed the ranking
of laws importance as follows: law on investment, law on enterprises, law on income tax, law on
environment, law on real estate, and law in security. The findings also determined the ranking of
Jactors affecting foreign investors’ decisions as follows: investment and infrastructure environment,
political stability and investment trends; human capital and human capital supply; production
inputs and raw material costs availability; custom duties and investment incentives; economic con-
ditions and future investment.
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uKeBiH Bonrmiai
I'OJIOBHI MOTUBAILIINHI ®AKTOPU ITPU IIOBTOPHOMY

THO3EMHOMY IHBECTYBAHHI B TAIJTAH]T

Y cmammi euznaueno pieenv eaxcausocmi maiicokux 3aKonie npu nputiHammi ineecmuuiii-
Hux pimens inozemuumu ineecmopamu ¢ Tainandi, a maxoxc npiopumemmnicnmy momuayiinHux
haxmopie 0aa maxux ineecmopis. Hesaaexncni sminni docaioxwcenns — cmamo, 6ik, pieeHv 0céi-
mu ma npuGymox. 3aaexcui 3mMiHHI — 6 MAiCbKUX 3aKOHI6, W0 MarOmo 6iOHOWEHHS 00 IHeeCmYy-
eanns, ma 6 momueauitinux paxmopie. Memooom eunaokoeoi eubipxu 6yao onumano 400 pec-
nondenmig. biavwicmo 3 nux — woaoeixu y eiui 6io 41 0o 60 pokis. Pezyabmamu onumyeanus 003-
604uUAU BUHAYMUMU NPIOPUMEMHICING 3AKOHI@ HACMYNHUM YUHOM: 3AKOH NPO IHGECHMY8AHHS,
3aKOH NpPo nidnpuemcmaea, npo noOaMmoK Ha NPuGYMmMoK, npo 3axXUchl HAGKOAUUHBO20 cepedosuld,
npo nepyxomicms ma npo 6esnexy. Momueauitini »c paxmopu maromo maxy npiopumemnicmo:
cepedosuuie ma inghpacmpykmypa 045 iH6eCmy6aHHs; nNoAimu4na cmabiibHicms ma mpeHou 6
IHBeCMYBaHHI; AKICHb AI00CbK020 Kanimaay ma o020 00CMynHicmb; MamepiaivHi 3anacu ma
UIHU HA cupoeuny, it 00CmynHicMb; MUMHI 360pu ma niavu 045 IHEECMOpI6; 3a2a1bHOEKOHOMIY~
HI yMoeu ma ineecmuuiiini nepcneKmueu.
Karouoei caosa: inozemni ineecmopu; I111; momusauiiini paxmopu; Tainawno.
Taba. 2. Jlim. 10.

Kesun Bonrmian
OCHOBHBIE MOTUBAIIMOHHBIE ®AKTOPbI

ITP ITIOBTOPHOM MHOCTPAHHOM
NHBECTUPOBAHUU B TANJIAH/L

B cmamve onpedeaén ypoeens eancnocmu maickux 3aKoH06 npu NPUHAMUN UHEECMUUUOH -
HbIX peutenuti unocmpannvimu unéecmopamu ¢ Taurande, a maxiice npuopumemHocns Momuea-
WYUOHHDBIX (haxmopoe 0as makux uneecmopos. Hezasucumoie nepemennvie uccaedosanus — noi,
6o3pacm, obpazosanue u ypoéeHv 00x0008. 3asucumvie nepemennvie — 6 MaicKux 3aKoHo8,
UMeIwUx OMHOUEHUE K UHBECIUPOBANUIO, U 6 MOMUGAUUOHHBIX hakmopos. Memodom cayuati-
Holi évtoopku OvLau onpowensvt 400 pecnondenmos. boavuuncmeo uz Hux GoLAU MYHCHUHDL 8 603~
pacme om 41 0o 60 aem. Pesyabmamot onpoca no3e0auiu 6bICHPOUns RPUOPUIMENTHOCIb 3AK0-
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HO8 cAedyrouum 00pazom: 3aKon 00 UHEECIUPOBAHUN, 3AKOH 0 NPeONPUAMUAX, 3AKOH 0 HA102e HA
npubvLiv, 0 3augume OKpyycarouieii cpedvt, 0 Hedsuycumocmu u o OGezonacHocmu.
Momueayuonnvie xce ghaxmopst pacnpeodesenvt no RPUOPUMENIHOCIU CACOVIOWUM 00pPaA30M:
cpeda u ungppacmpykmypa 04 UHGECHUPOGAHUSL; NOAUMUMECKAST CIMAOUABHOCHYb U MPeHObl 6
UHBECMUPOBAHUU; KAYECMEO 4eA08e4eCK020 KANumaia u e20 OOCHMYRHOCHIb; MAMepUdibHble
3anacot u UeHvl HA CbIPLE, €20 JOCMYNHOCb; MAMONCEHHble COOPbL U Ab2OMbL 0151 UHEECIOPO8;
00ueIKoOHoOMUMeCcKUe YCA0BUA U UHBECINUUUOHHDLE NEPCTEeKNUGHL.

Karouesvie caosa: unocmpannvie uneecmoput; [THH; momusayuonnvie ghaxkmoput; Taunrano.

Introduction. Foreign direct investment has been a vital success factor of
Thailand’s economic growth and development (The Brooker Group, 2002).
Economic growth is important for Thailand because it offers jobs and thus income.
Industrial competitiveness and technological upgrade are often the byproducts of for-
eign direct investments. FDI growth often depends on government policies at the
macroeconomic level as well as the public level of promotion activities such as free
taxes zone, special tariff for export or import, low interest rates etc. Many studies in
the last four decades mentioned that Thailand used foreign direct investments in
many positive ways to enhance its economic growth.

The enormous influx of foreign investments and foreign funds came after
Thailand’s financial liberalization that started in 1990. Thailand was one of the best
choices to invest during that time. Before that many foreign funds came to Thailand
in form of cheap and easy money mainly at the stock market as well as other unpro-
ductive business. The financial liberalization led to overinvestment in a short period
of time and the result was financial turmoil and crisis. However, after the financial cri-
sis, Thailand turned out to be equipped with better laws and regulations to protect
itself from overly influx of foreign funds.

The Board of Investment of Thailand (BOI) is an important government agency
which has been active in undertaking many policies and services to stimulate foreign
direct investment projects from the existing and new projects, and also to encourage
foreign investment with many strategies. There are many policy changes and incen-
tives aimed at foreign funds include the following.

Among them is granting of investment promotion to existing non-BOI promot-
ed companies seeking additional foreign equity participation. The following condi-
tions shall apply in this case. Companies must conduct some special activities to be
eligible for promotion or non-tax incentives to be granted, including permission to
own land, and to bring in foreign experts and technicians. Furthermore, granting of
non-tax incentives to trade and investment support offices to facilitate foreign invest-
ment operations in Thailand (The Brooker Group, 2002). Since macroeconomic and
business situations often change very fast, it is important for the BOI policy should be
revised. The new government is currently reviewing the BOI policy, with a new vision
that the BOI should, in the future, begin to offer more customized incentives to
attract more foreign investors in specific industries, as compared to relatively auto-
matic approach in granting incentives that has been implemented by the BOI over the
past decades. This idea is in line with the deliberations of investment related laws and
regulations to create the new plan of National Competitiveness Committee for
Thailand to be able to compete at world markets.
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When foreign investors keep reinvesting their funds in Thailand, this means there
are loyal customers. What are the benefits of having loyal foreign investors? Certainly,
there are many benefits associated with loyal customers (investors in our case).
S. Shoemaker and R.C. Lewis (1999) stated that loyal customers lead to steady re-
venues, positive word of mouth, and, at the end, can increase the gross domestic
product (GDP). Many studies state that satisfaction is the major factor of increasing
loyalty. Satisfaction is a necessary factor but not a sufficient condition for loyalty
indentify (Wongleedee, 2012). Therefore, the focus of this study is to the main factors
that foreign investors consider as the most important ones, if satisfied, to influence
their decisions to reinvest in Thailand. There are many studies on foreign investors’
satisfaction but little research about the factors influencing the behavior of foreign
investors in their decisions to reinvest in Thailand. Therefore, the focus of this study
is on motivation factors of foreign investors in order to find the best way to develop
the best marketing to increase their satisfaction leading to investors’ loyalty.

The study on foreign investors’ motivation factors was based on the theory of
consumer behavior and investor behavior which explained the gap between consumer
expectations and consumer actual experience with products or services they receive
(Santiwong, 1998). It is imperative to understand the motivation factors influencing
the decision either to invest or not to invest based on the comparison of expectations
and real experience. Obviously, motivation factors influencing the decision to select
may vary from one consumer to another or from one foreign investor to another
(Kotler, 2003). Foreign investors’ loyalty means foreign investors are satisfied with
their experience first and then choose to reinvest more funds in Thailand.
S. Shoemaker and R.S. Lewis (1999) explained that highly satisfied foreign investors
are often willing to recommend and share information with other investors. Loyal for-
eign investors are as important as new foreign investors (Siriwan, 2003). In other
words, it is important to keep loyal foreign investors as well as to find new ones. This
research study is aimed to study different motivation factors that foreign investors
often have during their process of investing in Thailand. Likert five-point scale was
used to measure the importance of these motivation factors for the decision to rein-
vest or not as well as to ascertain which factor is the most important one and which is
the least important.

Methodology. Thailand was chosen to be the area for this study because it is the
one of the largest foreign investment in are Asia and ASEAN specifically. Target pop-
ulation was foreign investors. The sample size for this study was 400, and it took us
3 months to collect the raw data. An English questionnaire was used as a tool for col-
lecting data. The independent variables of this study include gender, age, education,
occupation, and income. The dependent variables include Thai laws that affected for-
eign investors’ decisions to invest as well as the motivation factors to choose Thailand
as their investment area. Descriptive statistics used in this research included percent-
age, mean, and standard deviation and t-test. The findings of this research could be
used to enhance foreign investors’ satisfaction level in the future in other countries
with similar economic situation. The accidental sampling technique and T. Yamane’s
sampling technique (1973 and 1976) were used to obtain a sample group of 400 for-
eign investors. 25 pilot samples were used first to test if it had Cronbach alpha more
than the recommended level of 0.75 (Wanichbancha, 2001).
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Findings. The findings of this research revealed several pleasing answers to
Thailand. After invested once in Thailand up to 51.5% of foreign investors reported
they were more likely to recommend other investors to invest in this country. In addi-
tion, after the official evaluation of the performance of their investments, up to
31.25% reported their company has a plan to reinvest in Thailand. In terms of demo-
graphics, male and female respondents were represented in the proportion of 81:19
respectively. The majority were between 41—60 years old. About 65% were married,
and the rest were either divorced, or widowed. Up to 75.5% of the respondents had a
college or a master degree. The majority of the respondents (71.5%) can be consid-
dered as upper middle class with the average income between 100,001-200,000 USD
per year. For the factors that drew foreign investors to Thailand, the findings reveal
that the majority of the respondents reported that a special zero tax, proper infra-
structure and low wages were the major factors that drew their attention to Thailand.

The findings in Table 1 reveal the ranking in the level of importance from the
highest mean to the lowest mean as follows: law on investment, law on enterprises,
law on income tax, law on environment, law on real estate, and law on security. Also,
the overall means was 4.59 and 0.856 SD.

Table 1. Importance of laws affecting the decision to invest, author’s

Mean S.D. Rank

Level of Importance

1. Law on investment 4.84 .832 1
2. Law on enterprises 4.76 979 2
3. Law on income tax 4.65 .954 3
4. Law on environment 4.49 763 4
5. Law on real estate 4.45 821 5
6. Law on security 4.39 U791 6

The findings in Table 2 reveal the ranking of important factors of decision to
invest from the highest mean to the lowest mean as follows: investment and infra-
structure environment, political stability and investment trend, human capital and
supply, production inputs, raw material costs and availability, custom duties, invest-
ment incentives and regulations, and economic conditions and investment prospects.
In addition, the overall mean was 4.07 with 0.888 SD.

Table 2. Importance of factors in investment decision-making, author’s

Mean S.D. Rank

Level of Importance

1. Investment and infrastructure environment 4.54 972 1
2. Political stability and investment trend 4.36 .989 2
3. Human capital quality and the supply of human capital 4.21 794 3
4. Production inputs and raw materials costs and availability 3.94 .883 4
5. Custom duties and investment incentives and regulations 3.85 875 5
6. Economic conditions and future investment 3.52 .816 6

From the findings obtained, it can be concluded that the majority of foreign
investors rated the overall importance of motivation factors at a high level of but not
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"very high" since the overall mean was 4.07. However, the majority of foreign investors
rated the overall importance of laws at very high level since the overall mean was 4.59.
Law on investment and on infrastructure environment got the highest ranking level of
importance. This finding is not contradicting the common belief that more relaxed
and flexible law on investment and also good infrastructure environment are excellent
motivation factors for investors.

Future studies. One of the limitations of this paper came from the sampling tech-
nique as such. Therefore, in order to obtain more specific results, future research
should survey foreign investors by their industry or type of business investment to
obtain more representative opinions from a variety of foreign investors in Thailand.
Then, the findings can serve to generalize and reveal more specific answers for a pro-
per strategic marketing plan.

Hence, future research is encouraged to use a proportion and random sampling
technique with a more diverse group of foreign investors. Moreover, future studies
should use small group interviews to investigate in detail the reasons behind decisions
to reinvest in Thailand.
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