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work and situational factors. Investigated the crisis of professional adaptation that are associated 

with the development of individual skills. Differences adapt to professional predetermined dif-

ferences in the development of skills, as the resource representation of the individual in a social 

environment. Contradiction between the individual psychological characteristics of the individu-

al and the objective requirements of the profession accompanied by processes of revaluation of 

experience of the individual. This can lead to the development of local or global crisis of values 

that reflect the destructive dynamics of the personal and professional development. The results of 

the ideographic study, which demonstrates the basic features of the crisis situation in the profes-

sional adaptation must change profession.  

Keywords: strategy for professional development, crisis of values, value consciousness. 
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Kirychevska E. V. STRATEGIC APPROACH TO THE STUDY OF RELIGIOUS  

 The article presents strategic 

approach to the study of the process of creative perception of religious information for the 

purpose of further development of the main provisions of system-strategic concept of activity. 

Our main points derived relying on the position, respectively, which promotes creative perception 

of the concept design of new images and new pictures of the world variety of scales and 

subjective significance. Creative perception of religious information encoded in products 

creativity sacred nature - it is always co-creation with the world. This is done primarily through 

religious symbols, images, symbols, metaphors that help them to understand the value and 

meaning. Our research has shown that in adolescence present manifestation of creative perception 

of religious information, such as the ability to perform analysis of the products of religious art of 

sign-symbolic, figurative, archetypal form of presentations, the ability to allocate them in a logical 

and meaningful communication, creating a certain integrity of information on existing in the 

experience of the recipient of codes of perception. It is obvious that the subjective and objective 

perception of the world of religious creativity, value of religious experience and faith not only 

cause an opportunity, but also actualized the need to study the religious creative personality.  

Keywords: creative perception, religious information, spirituality, symbol, image, symbol, 

metaphor. 
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