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Abstract The author pays attention to the analysis ofedifit criteria,
concerned with nature, architectonics and diffei@ntfeatures of
information genres, actual for humanities, and gittee proposition of their
perspective investigation in the terms of medialistics. Firstly,
traditional, modern, discussive aspects of the ggsibnal examination of
the genre categories in the functional stylisticsjedialinguistics,
communicative linguistics are interpreted in theide. The motivation is
based on the extra- and intralinguistic featuresnafdia information genres
— primarily from focusing on the content, formal danthematic
characteristics of the text to clarifying the fuocial, communicative
dominant of language units. The main idea corraatdth the fact that
information in the modern world becomes the striategsource of forming
of language mass consciousness. That's why edecifdrmation genres
within the nature of communication have variableayic characteristics,
that are changed from text to text and realizeitifieience on the functional
development of the literary language. It is outtiney the author as the
great perspective of modern linguistic genre theory
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Hepeau JI.B.

HAYKOBA IHTEPIPETAIIA
IHOOPMAIIMHUX MEJIAZKAHPIB

Anomauin. Ilpoananizosano pizni Kpumepii naykoeoi inmepnpemayii
npupoou, apximexKmouiku ma OupepeHyitinux O03HAK HGOpMAYIUHUX
Jcanpie, axmyanvui Ona cyuacuoi eymamimapucmuku. OcHoena ides
MeOIaniHeBICMUUHO20 OOCAIONCEHHS THHOPMAYITHUX HCAHPIB CKOPENIbOBAHA
3 MUM, Wo iHhopmayis 6 MOOEPHOMY CEIMi CIMAE CIMPAME2IYHUM PeCyPCOM
@opmysanns mosHoi macosoi ceioomocmi. Ile momueye eapiayito ix
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OUHAMIYHUX XAPAKMEPUCTIUK, WO 3MIHIOIOMbCS 8 MeOiliHill pedlbHOCI 8i0
mekcmy 00 meKkcmy i 6 pe3yibmami aKmueHo 6NAUAIOMb  HA
YHKYIOHANbHUL PO3BUTNOK TIMEPAMYPHOT MOBU.

Kniouosi cnosa. oicanp, mediinuil odicaup, ingopmayiuni Hcanpu,
MeOiiUHULl npoCcmip, MeOiliHA KOMYHIKAYIsL.

Ingpopmauin npo aemopa. /lepeau /[mumpo Banepitiosuy — xanoudam
@inonoziunux nayx, ooyenm xagedpu icmopii ma cmunicmuku yKpaincokoi
mosu;, Incmumym ghinonoeii; Kuiscokuil nayionanvuuil yHisepcumem imeni
Tapaca Illeguenxa.

Hepeau JI.B.

HAYYHASA HTHTEPIIPETAIIUA
NH®OPMANMWOHHBIX MEJIUAKAHPOB

Annomayun. Ilpoananuzupoganvl pasnuyHvle Kpumepuu HAY4YHOU
uHmepnpemayuu - npupoovl, APXUMEKMOHUKU U  Ougpgepenyuanvbix
NPUSHAKO8 UHMOPMAYUOHHBIX HCAHPOB, AKMYATbHblE O COBPEMEHHOU
eymanumapucmuku. OCHOBHAsL Udesk MeOUATUHESGUCIUYHO20 UCCTIe008aHUS
UHDOPMAYUOHHBIX IHCAHPOB CKOPPENUPOBAHA ¢ meM, Ymo uHgopmayus 6
MOOEPHOM Mupe CIAHOBUMC CIPAMESUYECKUM Pecypcom PopMuposanis.
A36IKOGOU  MACCOB020  CO3HAHUA. DMO  MOMUSUPYEm — 8aAPUAYUIO  UX
OUHAMUYECKUX XAPAKMEPUCMUK, USMEHAIOWUXCA 8 MEOUTIHOU PealbHOCMU
om mexkcma K meKcmy u 8 pe3yibmame aKmMuHo GIUAIOWUX HA
@yHKYyuOHABHOE pa3eumue TUMePamypHo20 A3bIKA.

Knrwouesste cnoea:. scanp, mMeOuliHblil Jcaup, UHGHOPpMAYUOHHBIE HCAHDBL,
MeOutiHoe NPOCMPAHCMBO, MEOULHASL KOMMYHUKAYUSL.

Hugpopmayusa 06 asmope:. /lepeau Jimumpuii Banepvesuy — xanouoam
Qunonocuueckux Hayk, O0oyeHm Ka@eopvl ucmopuu u CIMUIUCUKU
YKpauHnckoeo sazvika, Hucmumym @uronocuu; Kuesckuil HayuoHanvHulil
yrusepcumem umenu Tapaca Illeguenxo.

The information in the modern world acquires thatu of a
strategic resource for the formation of languagascimusness of
society and influence on it, very often quite aggree. This
tendency is motivated by the nature of the postistrial era that has
set in, according to researchers, in different toes in the second
part of XXth century. Its specificity is primarilyorrelated with total
informatization of spheres of society developmeletnocratization
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of the principles of dissemination of informatioboait main sectors
of society — economics, politics, science, cultame others.

According to the authoritative opinion of M. Volodi, recently
"scientific and technological revolution is changey information
revolution, as a result of which a new "informatisaciety" was
formed [14, p. 11]. The priority of its dynamicsdaperspective is
the information — and not only its existence or mjitg, but the
quality and function. The criteria for receiving,istibution,
redistribution of information structure the moddl social space,
display / define areas for its further influencedampossible
manipulation of mass linguistic consciousness.

This trend, in turn, is correlated with "the geriema of the
information infrastructure, "infosphere”, that indes the totality of
information processes concerned with the multi-disienal
representation of the information, forms and meshoof its
production, encoding, storage and transfer, and #ie human's
place in the structure of this "cyberspace" [14, 1.

Despite an increase of the information field, tmeeegence of
Internet technology, electronic means of commuidcat
information's transfer, the process of globalizatiowe can
study/observe, in the opinion of L. Shevchenkoe 'filtrmation of the
trend to the universalization of the communicatiqghere" [10,
p. 358]. At the same time, nowadays the procesheofeformation,
according to G. Solganik, of the "publicistic spaoa a complex of
interactive, cultural and communication systemhsf modes of the
interaction within society, the ability of the ma@decomprehension
of reality in the context of the process of intellalization of the
nation and its language consciousness is alsolactua

L. Shevchenko proves that "mediastyle accumulategradictory
tendencies, because it unifies both dynamism anuseceatism,
reference and dependence on the norms of thenjitdéeaguage,
conditionality of the selection and formation ohétional standards in
accordance with the preferences of the time, $paahtified groups. ...
Synthesis of standard and expression is the rektlie installation on
the information and belief; clash of opposing teeddfines the lability
of language usage and the formation of functioteeidards. It is one of
the criteria of functional style's development",[h15].
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Mass-media resource represents mainstream preceohgurtant
events, their impact on the dynamics of nationaworld space, is
characterized by the constant updating of means raathods of
information's dissemination. It's important to sagt only about the
absolute innovations, but also about transformatfahe traditional for
this sphere extra- and intralinguistic factorsemtific interpretation of
which, in spite of the nature and genres of massnaanication, will
always give different, sometimes unexpected results

In our opinion, it emphasizes the importance, of tmedia
features — diffuseness, openness, polilogicalitst tis certainly
reflected in the texts that in the modern worldcept the actual
information function, perform the other importaninétions —
influence, persuasion, often — manipulation of Uisgc
consciousness of the recipients. Expanding of thdianfunctional
paradigm defines, in particular, change / transétiom in the
language resource that should provide its impleat&mt in the texts
of a particular genre.

Thus, nature, lingvostylistic potential and funoéb
characteristics of the mass media sphere in sciare@analyzed in
the context of dynamic development of the styligteradigm of
modern literary language as a result of extra- amihlinguistic
factors' influence on it. Firstly, it's importart pay the research
attention to internal resources of language utiits, possibility of
their combination within the traditional and ofteew constructions,
actively and systematically used in the mass media.the other
hand, in respect to functional stylistics it iscails\portant to consider
extralinguistic processes marked by social, cultysaychological
conditionality, that undoubtedly affects the natofdhe statics and
dynamics of language, and, hence, the genres ofastglk. Their
nature, correlated with the time and the field dfwre, - a discussion
guestion in the conceptions and investigationsifééregnt generation
of linguists (M. Kozhina, G. Solganik. S. Gaida, Shevchenko,
L. Duskaeva, N. Klushina, T. Shmeleva, K. Sedov,Tértychnyi,
V. Salimovsky and others).

Taking into account the authoritative in medialiisgigs idea of
N. Klushina that in the stylistics genres are ipteted as specific
types of texts organized in accordance with thissity peculiarities
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[4, p. 116], it is difficult and sometimes impodsilto talk about the
semantic and linguistic static characteristics iedrmgenres, rather
— about typicalness of their linguistic, structyrdlinctional
dominants, motivated, according to G. Solganik, dpnditions,
problems and realities of the communicative sibrat{7, p. 5].
Openness of information ambit democratizes the reatf mass
media texts' language, and, thus, makes them doleesand
understandable. First of all, it is depicted on éxgressive level of
structuring and linguistic processing of the matesvhich in general
is motivated by pragmatic function of the mediaesehits appeal to
a mass audience. It also explains the multifarioatire of well-
known in the humanities genre stratification of méekts on
information, analytical, artistic and journalistic.

In the view of genre identification of media theésean active
tendency to the diffusion of measures between gesund as a result
— to the formation of many genres that, regardiesshe type
communicative reality, can have cultural and fumtdi variations.
Thus, according to N. Klushina, the tendency tdudifeness of
genres and genre canons is actual for modern masliaell as the
author's self-will in the nomination of genres, tthaas led to
modification of genre palette in the mediastyle4116]. According
to K. Sedov, we also can often see the emergenggpefgenres,
"that accompany the social and communicative sdosand merge
some genres in their structure" [6, p. 33].

In respect to medialinguistics information mediagsnis one of
the most controversial issue that generates setnd@mmonyms
concept of "information"”, concerned with the namfistyle, separate
group of genres and also with the specific functlwat they perform
in the communication. Since any text reflects drighat information,
it is important to define the criteria that can gmralize the
information genres. In this case, the researchsfamverts to the
implementation of the fundamental function of imf@tion (in the
case of other groups of genres, this function Wwél analyzed in
conjunction with a range of other functions), taee tpurity and
diffuseness of language representation of currdotration, to the
format of its presentation in the communicationdfjextralinguistic
mechanisms that determine the nature of its funictgpin the media.
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Taking into consideration the objectivity of medhiglistic
research, among the major information genres we distmguish
such: note, information correspondence, informatioeport,
informational interview, quiz, report, news andearth

In turn, the tradition of journalistic stratificati of mediagenres
bases on a number of factors, where functionalamglage ones are
not the main: "purpose, the nature of the subjadt the object of
reflection, the type of generalizations and corols, imaging
techniques, features, linguistic features" [132-33].

The dynamics of the modern information field creair its base the
intricate, multidimensional, multifunctional, cul&l, communication
area that includes not only the information, bwoalas a result of
persuasion, influence on the mass language cossess, often with
manipulating features. Thus, the linguistic reatifyinformation genre
in the media "can be viewed as a special kind ofasanformation
links", linguistic support of which "contributes tohe further
development of society, resulting in the creatiba special information
and linguistic vision of the world" [14, p. 10].

L. Duskaeva, analyzing the typology of speech geimg¢he media
discourse, finds the primacy of information genireghe context of
cognition, perception of the mediamaterial, unlikéher genres,
evaluating, analytical, that depict the reflectafnthe recipient on the
media textual reality. According to the researchir, system of
information genres represents the first stage ofaborientation and
includes an information about the events, sitaatiand facts, famous
people. Estimated genres are interpreted as textatdrialization of
stages of publicistic research of reality in caghere assessment is the
dominant intention in the publication ..." [3, p. 24]

The specificity of the information function's impilentation in
the studied genres, that fix and reflect the infation in different
way, is shown in their linguistic and semantic as#ness. This
feature applies to language and textual criterilpwa to
individualize genre as lingual and semantic intggthat can be
correlated, according to L. Shevchenko, with itstraguistic
nature and the way of thinking of the author, véred in a
particular text / group of texts [12, p. 95-96].
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Genre often can and should be analyzed in the xbrig
communicative variability. Different scientists, titrn, examines the
influence of communication reality on the plurali®f mediagenres
not in the context of genres' modification, bubtigh the emergence
of new genre formations (when separate type of comication
represents a separate genre). In particular, s&a; analyzing the
Russian-language magazine for women in Ukrainghé various
thematic groups define such media genres: "housphkg",
"technologic innovations", "recipe", "astrologicairecast”, "test",
"travel”, "expert advice", "advice of a psycholdgis"interview with
a celebrity", "life of high society", "everyday hisy", "cover",
"word of the editor”, "readers' letters”, "innowati of cosmetics",
"fashion review", "maintenance of health and beguitgonversation
about sex" [13, p. 96-247]. To our mind, such apphofrom the
perspective of functional stylistics, medialingigst is quite
controversial. More optimal genres' stratificationn the
mediacommunication is grounded, according to KoSedn the
nature of subgenres, "one-act utterances", thaericippear in the
form of tactics. The main purpose of it is to chanlge plot in the
development of interaction" [6, p.33]. The whold euch
microgenres is depicted on the macrolevel of garediaparadigm.

For example, the classical information mediagerfraaws in
television, radio and Internet space is accompahbyed number of
text structures, interpreted in philology as a sa&fgagenres. First of
all, we must pay attention to the "creeping lir®mments, remarks,
live broadcasts etc. that make the text of newsemavid in its
meaning, as well as in the presentation and peorept

Mentioned genres do not duplicate the basic inftiona but
intensify its analytical resource (in the case dfecent kinds of
comments etc.), complementary facts, events (incéee of the
"creeping line", newswire e)). Thus, the recipient receives complex
information about what is happening (which, in faist the main
function of information genres in media), as wallthe opportunity
to analyze it — not in isolation but in the conte®bnsequently it
demonstrates the dynamics of mental function oflage as a fact
of intellectualization of mediaspace and its units.
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This dialogic and polilogical nature of informatiagenres is
differently realized in different mediadiscourséd/ format, for
example, suggests the possibility of direct pg&ton of the
audience in the communication, while the radio asgdecially the
Internet space is based on the correspondenca, ftecontrolled
communicative act.

In general, the interactivity of the media affeatsthe lingual and
media resources of information genres. For exanapignre of news
in television and in the Internet space is not fidah in form and
meaning, but rather modified. Primarily it reflects the category of
the recepient and its role in perception. So, tidieamce of TV news
are not able to show an immediate reaction to #wesrtext, unlike
recipients of Internet news, which can verbalizartthought in the
comments, that often investigated as an indeperadwtytical genre.
In the case of television news possible analytsmanifested in the
speech of news caster — both in linguistic formsd an the
extralinguistic units — intonation, pace etc., tipgtform a modal
function, allowing to notice the text's semantiances.

Analyzing the general specificity of the presemtati of
information in various mediaformats, such as talewi and Internet,
it's also important to pay special attention todategory of ethics. In
such case, in our judgement, media informationspite of its
universality, can be strikingly different. Thusgetlextracted extra-
and intralinguistic parameters of television reseurowing to
expansion of responsibility for the quality andiability of the
information must be considered to provide some aibjgy in the
process of social consciousness' forming. As fer Ititernet, this
sphere is less controlled (or even uncontrolledyolves active
applicationof the so-called "fast" information, often conrestivith
sensations and epatage.

In the television media editorial classificationtbé material is a
very important characteristic, that is correlateithwthe same
accuracy in the selection of linguistic forms, thah be not various
in semantics. In fact, the Internet, "online" infation operates in
the opposite way. For example, one of the well-kmgwortals in
November 2014 under the heading "Show-businesssepted an
information that the stepfather of Kim Kardashidamous top-
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model — D.D.) decided to change his sex. The maiestion that
immediately arises deals with the correctness efptesentation of
such material in a concrete thematic group andeiés relevance /
precedent for the audience. It testifies to thadref artificial nature
of texts of information mediagenres, filled by riotportant facts,
that distract the attention from the main eventsaxifal life.

In the context of the influence of information maginres on
mass consciousness, its formation and verbalizagiorording to the
right of general access to information resourcedissemination has
been established and limited by the legislatiomvds made in order
to avoid the violation of ethic, social, mental astter rights. So, for
example, in the Ukrainian TV space various marhsljciating the
type of information, its format and nature (puldiclimited by age)
were initiated. In the Russian media it is alsoessarily to fix the
age that allows to view a particular program, tleecpption of any
information: "0+", "6+", "16+" and others.

In turn, the online format often uses the tactwlen the author
mentions about possible implausibility of the imfation. TV and
print resources in this case always refer to ridiaffformation that
realizes in the forms "As we learned from an authtive source ...",
"In the official address it was said ...", in cadfr to the electronic
media, that may appeal to different facts. In tuagularly authors
under this or that online text place photo, videarkad "Rumors”
and others. Such mechanism in terms of ethicslisiscoursive,
because on the one hand, it warns the potentiglieets, and on the
other, — shows the objects of information in nduakzed reality —
dubious events and comments that consequently rfiagt aheir
image and reputation.

Nowadays information mediaspace functions as a iapec
communicative reality that actively determines tecificity of
linguocultural, psychological development of modsatiety. It also
exerts its linguistic consciousness and at the sameverbalizes it,
that is reflected in the constant dynamics and paent updating of
the genre system of media, in particular inforntatibhe specificity
of influence on the person, his/her way of thigkitehavior is
accumulated in special techniques and mechanisrgarmation's
dissemination that depicts updated realities amigdhe assessment
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of the world as the impact on the linguistic consshess and
simulation of language world model in media.
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Syzonov D.Y.

THE STYLISTIC POTENTIAL OF MODERN PHRASEOLOGY
IN UKRAINIAN MEDIA

Abstract The author analyzes modern media phraseology itd
stylistic and functional features in Ukrainian masedia resources. Special
attention is paid to the transformation processesstylistic processes of
phraseology, used in media for more expressionegsssent, which is the
main characteristic of mass media space, oftenatates with the usage of
phraseology in media. The idioms in the texts adiabelp the authors to
create a comprehensive picture of reality by imagire synthesis, the
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