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 1990 .  (80,4 %)  

,  2013 .  
 4,0 %,  89,7 . . 
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.  % .  % .  % .  % .  % 
1990 14868 80,4 - - 2441,2 13,2 582,1 3,2 606,8 3,2 
1995 4911 37,5 - - 3973 30,3 2509 19,2 1715,5 13,0 
2000 427 4,0 1516 14,1 2214 20,6 3734 34,8 2832 26,5 
2005 1021 5,2 2032 10,5 910 4,7 1941 10,0 13553 69,6 
2010 806 3,4 2262 9,6 223 0,9 1683 7,1 18685 79,0 
2012 1246,9 3,7 2018,2 6,0 95,6 0,3 1239,1 3,7 29069,0 86,3 
2013 1518,8 4,0 2133,9 5,6 89,5 0,3 1308,4 3,5 33294,0 86,6 

2013 . 
 

1990 .( 
+/-; %) -13349,2 10,3 2133,9  -2351,7 3,7 726,3 

 2,2 
 32687,2 

 54,8 
 

*  [1, . 142] 
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* 
 2013 .  2005 .  2005 2010 2011 2012 2013 % +/- 

,  
  448 537 537 562 574 129,0 126 

 29 25 25 25 24 82,8 -5 
 114 106 106 107 108 94,8 -6 

-
 

258 364 368 391 400 155,1 142 

  47 39 38 39 42 89,4 -5 
, . . 

 17024,8 51440,6 94420 118544,4 28807,0 169,2 11782,2 
 

 
10568,2 43787,4 63361,4 77889,6 11631,6 110,1 1063,4 

 416,1 2272,3 20139,9 28541,8 245,2 59,0 -170,9 
 [1, . 150] 

,  
 ( , ) 

.  
, ,  

 1063,4 . .  10 %,  
 –  170,9 . .  41 %. ,  
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SUMMARY 

Petrenko O.P., Konoplova O.I. The development of grain products marketing 
as the direction of improvement of innovative development management 

This article explores the importance of grain and grain legume production 
marketing in the improvement of innovative development management. There has 
been revealed the necessity of grain production and marketing development the 
establishment of an adequate to dynamic changes of market economy system of grain 
and grain legume production distribution on the basis of implementation by economic 
entities their own marketing policy of commodity circulation. 

Keywords: marketing, commodity products, innovative development, grain and 
grain legume production, sales system, commodity circulation. 


