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SUMMARY

Petrenko O.P., Radutna O.V. Drifts of grain marketing management system 

in  AMC "Friendship"

The necessity and importance of the grain marketing management system at 

the enterprise as a factor in increasing the efficiency of management has been 

grounded. The current state of marketing in business for the period from 2012 to 

2014 has been studied. Shortcomings in the grain marketing management  have been 

revealed and drifts of grain marketing management system in the cooperative have 

been proposed.

Keywords: grain, marketing, management system, marketing distribution, 
channels, intermediaries, service marketing. 
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 2015  90 .,

 2015  30.04.2015  76,950072 .

 2015 

244, 6937 .

90 . + 76,950072 .
 = 1  -

244,6937 .

= 1-0,6823 = 0,3177 
100% = 31,77% (3)
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ANNOTATION

Repishevsky J.A. Specifics of determining the risk-free discount rate in the 

process of enterprise valuation

In the article there is the author's vision of determining the risk-free discount 

rate in determining the value of different types of integral property complexes. 

Particular attention is paid to display the status of macroeconomic instability in 

Ukraine during 2014-2015, in the process of assessing the value of industrial 

enterprises. It is displaying the fundamental difference between the definition of 

discount rate when evaluating the value of the enterprise for purposes of investment 

in comparison with the evaluation of the collateralized property.  

Keywords: risk-free discount rate, enterprise value, investment, refinancing 
rate,  assessment of the collateral. 


