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The article concentrates on the issues related to accounting of activities of a socially responsible business. The basis for the research is managers’ requirements
to the data about economic, environmental and social impact of a company on the community, which depend on the level of implementation of the social
responsibility principles in its economic activity. It has been found that the conventional accounting allows obtaining information on social responsibility of a
company as either a separate event or a separate type of economic activity. It has been defined that the issues of accounting social responsibility facts is con-
nected with the problem of their cost measurement and approval of the company economic activity in the process of primary observation. The use of the IFRS
criteria for recognizing assets, obligations, revenues and expenditures of a company does not allow recording many events that are important for the parties
concerned in accounting documents. In particular, the data about environmental and social aspects of the company activity do not comply with these criteria. It
has been proved that further development of methodological approaches to the primary cognition of the facts of company economic activity will allow creating

a sufficient database for making decisions, socially responsible management and economic, environmental and social efficiency of a company.
Keywords: social responsibility of a company, accounting, non-financial reporting, recognition criteria, evaluation of social responsibility facts.
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Koposb C. Al. ByxeanmepcbKe ni3HaHHA coyianbHoi 8idnosidaneHocmi
nionpuemcmea

Cmamma npucesvyeHa 0ocnioxeHH0 npobaem byxaanmepcokozo 067iKy
disnbHocmi coyianeHo 8idnosidanbHo20 nidnpuemcmea. byno epaxosaHo,
Wo 8umoau MeHedxepie 00 iHopMauii Mpo eKoHoMiYHUl, eKonoeivHuli
i coyianeHuli 8naue mionpuemcmea Ha CycninbCmeo 3anexams 6i0 pigHs
imnnemeRmauii npuHyunie coyiansHoi 8idnosidansHoCMi 8 20cMoOAPCLKY
disnbHicme. BcmaHoeneHo, wjo mpaduyiliHuli 0bnik 0038015 ompumamu
iHghopmayito Mpo coyianeHy 8idnosidanbHicMe NiONPUEMCMBA AK MPo OKpe-
Mi 3axo00u abo okpemuli 8ud 2ocnodapceKoi disabHoCMI. BusHaveHo, Wo
npobnema gidobpaxeHHs hakmie coyianbHoi 8idnosioaneHocmi 8 06iKy
n08’a3aHa 3 pobaemMamu ix 8apmicHoi OYiHKU Ma 8U3HAHHS y npoyeci nep-
BUHHO020 CrIOCMepeXxeHHs 20cnodapcbKoi disnbHocmi nidnpuemcmaa. Buko-
pucmarHsa kpumepiis IFRS 0n5 8usHaHHA akmusis, 30608’93aHb, 00x00ie ma
sumpam nionpuemcmea He 00380/5€ 8idobpazumu e 0bsiky 6aeamo nodit,
AKi € cymmesumu 0719 3auikasneHux cmopiH. Lium kpumepism, 30kpema, He
8idnosidaomos OaHi MPo eKosozivHi Ma couiansHi acnekmu disabHocMi nio-
npuemcmea. JJosedeHo, wjo 800CKOHAEHHA MemoduyHuX nioxodie 0o nep-
BUHHO20 Mi3HAHHS (PaKMi8 20CMoAAPCLKO20 HUmMS nidnpuemcmeaa 00360-
/UMb cmeopumu 00CMAaMHb0 Mo8HY iHopmauiliHy 6a3y 041 npuliHaMmA
pieHs, coyianbHo 8i0N0sidanbHO20 ynpaeniHHs, 3a6e3neveHHs eKoHOMiY-
HOI, eKoso2iyHoi ma coyianbHoi eGpekmusHocmi nidnpuemcmaa.
Knrouosi cnoea: coyianeHa sidnosioaneHicme nidnpuemcms, byxeanmep-
cokuli 0bsik, HegiHaHCOB8A 38iMHicMb, KpUMepii Mi3HAHHS, 8UMIPIOBAHHS
thakmie coyianeHoi 8idnosidaneHocmi.
bi6n.: 19.
Koponb CeimnaHa AkieHa—KaHOUAAM eKOHOMIYHUX HayK, dOUeHM, JOKMOopaHm
Kachedpu 0bsiiky ma onodamkysarHs, KuiscoKull HaYioHanbHul mopaogenbHo-
eKoHomi4HUll yHisepcumem (yn. Kiomo, 19, Kuis, 02156, Ykpaika)
E-mail: sykorol@ukr.net

he economic management conditions predetermine
the growing interest of businesses to their reputa-
tion. Market expects both higher business transpar-
ency and reliability to be observed throughout the entire
supply chain. Based on requests of the parties concerned,
companies submit information on their social responsibil-
ity status, in particular, on economic, societal, and environ-
mental consequences of their economic activity. The prin-
ciples of United Nations Global Compact, the Sustainable
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Koposb C. A. Byxeanmepckoe no3HaHue coyuanbHoli
omeemcmeeHHocmu 6u3sHeca

Cmamea nocsawjeHa uccredosaHuto npobnem byxeanmepckozo yvema
deamesnbHOCMU COYUAAbHO ome8emcmeeHH020 npednpusmus. OcHosol
uccnedosaHus Aensemcs mpebosaHus MeHeoMepos K UHGOpMayuu ob
3KOHOMUYECKOM, 3K0/I02UYECKOM U COYUQ/bHOM 8AUAHUU mpednpuamus
Ha 0buwjecmeo, Komopble 3a8UCAM OM YPOBHA UMMAEMEHMAUUU MPUHYU-
1108 COYUANbHOU omeemcmeeHHOCMU 8 X03AlicmeeHHyo deamesnbHOCMb.
YcmaHoeneHo, Ymo mpaduyuoHHbIl y4em no3eonsem moay4ums UHGop-
Mayuro o coyuansHoli omeemcmeeHHOCMU Mpednpuamus Kaxk omoesnbHo20
MeponpuAMUA Unu Kak omoensHo20 8uda xo3alicmeeHHol deamenbHoCMU.
OnpedeneHo, Y¥mo npobnema ompaxceHus akmos coyuansHol omeem-
CmeeHHOCMU 8 y4eme C8A3GHA C MPOBAEMAaMU UX CMOUMOCMHOU OUEHKU U
MPU3HAHUA 8 MPOUecce nepsuyvHo20 HabdeHus xo3alicmeeHHol desmens-
Hocmu npednpusmus. Mcnonv3osaHue kpumepues IFRS 044 npusHaHUs ak-
mugos, 063amesnbcme, dox0008 U pacxodos npednpuamus He 1038onsem
o0mpa3sumes 8 ydeme MHo2ux cobbimuti, Komopble A8AAMCA CYUieCMBeHHbI-
MU 07151 30UHMePECOBAHHbIX CMOPOH. IMUM KpUMEPUAM, 8 YOCMHOCMU, He
coomeemcmeytom 0aHHble 06 3K002UYECKUX U COYUAbHBIX acnekmax des-
mensHocMU npednpuamus. [JoKa3aHo, Ymo MoabKO co8epweHCMeosaHue
Memoouyeckux nooxo008 NepeuvHo20 MO3HAHUA (akmoe xo3alicmeeHHol
HU3HU npednpusmus no3eoaum co3dame 00CMAMOYHO MOAHYI0 UHGOp-
MayuoHHyto 6a3y 0718 MpUHAMUA peweHul, CO4UaIbHO 0MBemcmeeHH020
ynpaeneHus, obecreveHus IKOHOMUYECKol, IKonoau4eckol u coyuanbHol
3hghekmusHOCMU NMpednpusMus.
Kntouesele cnosa: coyuansHas omeemcmeeHHocme npednpusmud, byxean-
mepcKuli yyem, HehUHAHCO8AA OMYEMHOCMb, KpPUMePUU MO3HAHUS, OYeH-
Ka hakmoe coyuanbHol omeemcmeeHHOCMU.
bubn.: 19.
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Development Goals, and other international normative
documents set forth business transparency to be ensured
by non-financial reports made public. Investors are more
frequently giving preferences to stable investments, and a
company, in its turn, faces the question of collecting and
submitting the data about economic, environmental, and
social aspects of its activity.

The overview of the latest publications shows that
non-financial reports and social accounting have been given
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much attention among scientists and practicing experts,
namely: R. Gray, D. Collison, J. Bebbington [1], D. Owen,
C. Adams [2], E. Hendriksen, M. Van Breda [3], S. D’Souza
[4], H. G. Fitch [5], B. O’'Dwyer [6], D. Vlahov [7], etc. In
Ukraine, these problems were investigated by P. Atamas &
O. Atamas [8], T. Botsyan [9], V. Vorobei and I. Zhurovs-
ka [10], M. Koryahin and P. Kucyk [11], R. Kostyrko [12],
N. Lohanova [13], M. Prodanchuk [14], I. Yaremko and
T. Fedak [15], etc. The authors viewed non-financial report-
ing, predominantly, as a management and business transpar-
ency tool. However, when a socially responsible business gen-
erates non-financial reporting and accounting, information
and methodology assumptions are given inadequate atten-
tion. Having recognized the great significance of the authors’
scientific studies, we should note that the issue of collecting
and recording data about a socially responsible company for
accounting purposes still requires further exploration.

Accordingly, the aim of the research presupposes
spotting problems in the cognition of facts of economic
activity in accounting and developing methods of their so-
lution, which will allow obtaining information required for
management of a socially responsible business and execu-
tion of relevant non-financial reports.

or about a millennium already, the pre-occupation

with meeting information requirements of economic

process parties has been an important driver of the
accounting theory and methodology evolution. Financial
accounting and reporting has been primarily targeted at
owners, shareholders, investors, and other financial capital
suppliers. Consequently, the data about certain aspects of
a company’s activity, inconsistent with the IFRS require-
ments, have not been taken into consideration. Yet, it is
being ignored that relevant information could be essential
both for other parties concerned and for making decisions
by the company’s managers.

In other words, there is a conflict that encourages
undertaking further research works as well as refining ac-
counting procedures and method. The ontological duality of
accountancy has its manifestations in reproducing the ideal
beingness, while constantly striving for getting closer to the
“realness”. Eventually, the changes in the subject matter of
the analysis call for constant improvement of the means of
its accounting representation.

The above stated assumption is indicative of topical-
ity for revision of the approaches toward cognition and ac-
counting interpretation of facts of the company economic
activity and taking into consideration the objective and
tasks of accounting processes at a socially responsible com-
pany - for development of cognitive function in accounting.
The analysis of the non-financial report indices, e.g. under
the GRI standard, shows growth in the number of potential
accounting objects. Thus, it is necessary to conduct a con-
sistent examination of methods of accounting cognition of
processes and phenomena with a view to defining the pos-
sibilities and approaches to their reproduction in reporting
documents of a socially responsible company.

The non-financial reporting contents are directly de-
pendent on which information on the company activity was
received for accounting purposes. On the other hand, the
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decision on whether the data about economic, environmen-
tal, and social influence of a company are to be collected
depends on the level of the social responsibility principles
adopted for their implementation in the company’s activity.

(1) If a company does not essentially consider the so-
cial responsibility issue, and its overall activity is aimed at
profit markup, then there is no need for any additional data
to be collected. In this case accounting serves the sharehold-
ers, investors, money-lenders; and other creditors’ business
interests;

(2) if a company and its owners take decision on dis-
interested beneficent aid, only relevant expenses should be
shown in accounting;

(3) if the owners and managers of a company consid-
er social responsibility one of its activities, the accountant
should collect data about various actions made in environ-
mental and social fields; at the same time, the data about
expenses incurred and the efficacy are of high importance
as well as other data required for execution of non-financial
reporting;

(4) if the social responsibility principles are fully im-
plemented in company’s activity, then quite another data
will be required for management of the company.

onsequently, the 1st and 2nd levels presuppose that

the accounting system of a company does not have

any differences from the conventional one, and the
non-financial reporting is not commonly made. When it
comes to 3rd and 4th levels, the business management and
transparency will require specified information about the
items as follows:

+ theexpenses, incurred in view of provision of social
projects with resources; their social effect and eco-
nomic efficiency within a short-term period, etc.;

+ the economic, environmental, and social aspects of
company business activity as per non-financial re-
porting line, with users’ information requirements
taken into account;

+ the economic activity of a company, including per-
formance of a liability to the parties concerned, its
social, environmental, and economic consequences
in the longer term.

The question now arises of whether the information
provided will be sufficient in terms of establishment of busi-
ness social responsibility and effective management. Equally,
the cost effectiveness principle (or expenses balance) should
be made allowance for in order to prevent excess of the ex-
penses for collecting the data over expenses on actions made
in the social responsibility field. Most experts agree in that
expenses for comprehensive non-financial reporting vary
from 30 to 600 thousand Euros a year [16], with the final
figure depending on the size of the company, complexity of
reporting, and methodological approach to data gathering.

The availability of information about any facts of eco-
nomic activity is a pre-requisite for its management. The
question now arises of whether non-registering of the data
about certain events in accounting would give us the right to
state that they do not exist. Rather, the necessity and obliga-
tion to manage a socially responsible company poses prob-
lems for accountants — both scientists and practitioners —
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with regard to finding methodological tools for revealing
and collecting the data about such events.

As far as there is a conflict between social interest and
demand for information from the parties concerned, on the
one hand, and the ability of a company’s information sys-
tem (in particular, accounting) to satisfy them, on the other
hand, it is necessary to refine the existing methodology of
accounting cognition of objective reality.

A method of accounting, due to which such cognition
is possible, is a tool of objective reality accounting cognition.
Having studied the evolution of accountancy, we support
the following thesis: the driving force of science develop-
ment are discrepancies between each stage of cognition, the
results of which are inevitably limited by cognition meth-
ods, and between what practice needs by being in constant
development and requiring further deepening and improve-
ment of the knowledge [17, p. 26].

cientists are predominantly unanimous in defining the

beginning and the end of an accounting process. They

identify such stages of accounting as observation, mea-
surement, registration, systematization, generalization, and
information transmission. Only in some publications, at the
beginning of accounting process, do the researchers omit the
stage of observation of economic activity. Without this stage,
accountancy loses its point and essential background.

The process of primary accounting cognition of facts
of economic activity should comprise the following stages:

+ observation, as the initial stage of accounting study,
which aims at object-oriented continuous analysis
of objective reality for the purpose of distinction of
economicactivityfactsrequiringdeeper cognition—
perception;

+ perception/recognition, which means revealing
substantial features of the objects to be accounted -
definition of the subject matter of an accounting
object in terms of its structural and functional
relations to other objects;

+ measurement, which is directed to representing
an accounting object with the help of certain
measurements;

+ documenting, which generalizes the results of
previous content and quantitative analyses of eco-
nomic activity facts in the form of primary docu-
ments;

+ recognition, which means the analysis of the
revealed potential accounting objects in terms of
their compliance with the criteria (conditions) of
recognition;

+ registration/recording, which is the final stage in
the process of accounting cognition of economic
activity facts.

Thus, the gnostic opportunities of accounting meth-
odology put in practice are realized in the process of obser-
vation, perception, measurement, revealing, documenting,
recognition of accounting objects, and, only after that the
registration of the data about company activity is possible.
The process of accounting cognition of the company eco-
nomic activity facts results not only in accounting objects to
have been recognized, but also in relevant economic opera-
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tions to have been registered with the help of primary docu-
ments, and in respective accounting records to have been
made with the help of business accounts. If social responsi-
bility is subject to accounting, then all the stated measures
will be applied to it as well.

mong the accounting stages listed, only those of

observation and recognition have not been given a

methodological equivalent in the accounting theory.
Instead, each of them presupposes the use of general scien-
tific techniques for control and analysis purposes. Upon ob-
servation, the economic activity facts are analyzed in terms
of feasibility of their economic, environmental, and social
impact. At the same time, the control of their topicality is
exercised for the decisions to be taken by company’s senior
managers and the parties concerned. With a view to reveal-
ing accounting objects, each fact of an economic activity,
prior to its being shown in the accounting system is subject
to the analysis as to its influence on the accounting objects.
Besides, control for compliance with the criteria of recogni-
tion of potential accounting objects is performed. The basis
for such analysis and control to be conducted are the re-
quirements of normative documents and requests made by
the users of accounting information.

The commonly known criteria of recognition of ob-
jects are established by international and national standards
of financial accounting and reporting. It should be noted
that normative documents put forward the requirements,
which directly point at the pre-requisites of recognition of
the objects for their being included into a balance sheet or
into a profit and loss statement. At the same time, they in-
directly apply to the conditions of primary recognition of
other objects to be accounted as well.

The Framework for the Preparation and Presentation
of Financial Statements contains the defined need for “eval-
uation” of objects, with their essence and economic reality
being taken into account [18]. The general criteria for rec-
ognition of an accounting object resulting from any event
should require:

1) checking for its compliance with definition of an
accounting object;

2) analyzing the probability of future change of eco-
nomic benefit associated with certain event;

3) reliable determination of its cost (measurement).

The criteria for recognition of assets, obligations, in-
comes and expenditures, in fact, build up the system of “fil-
ters” for their being shown in accounting documents.

A pre-requisite for employing the third criterion is
possibility of cost measurement of an event. Despite the fact
that financial items are given preference to in the financial
accounting and reporting, the accounting description of the
economic activity of a company is not limited by them in real
terms. The social responsibility of a company is only partially
accountable in terms of a monetary unit; therefore, it would
be partially left beyond financial reporting. The non-financial
reporting presupposes a wide range of quantitative indices
measured in terms of others units. For instance, these are:
the specification of risks and possibilities related to climate
changes; correlation of the company employees’ salaries with
the regional local minimum ones; regional senior manage-
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ment structuring and showing the senior managers’ shares
within local communities; the weight or volume of the ma-
terials used from renewable and non-renewable sources; the
shares of recycled materials; the amount of energy consump-
tion, etc. The description of the company social responsibil-
ity, contained in the non-financial reporting, is only partially
shown via quantitative indices in monetary measurement.
Therefore, there has emerged a need for an accounting
method to be developed and for the approaches to potential
objects measurement to be revised.

We uphold the view that restriction of accounting
objects to their measurement in terms of monetary dimen-
sion only is artificial and wrongful. The real open-ended
cognition of economic activity facts by means of accounting
techniques might be ensured via natural, labor, energy and
others, including nominal, measurements.

he growth of the demand for non-financial informa-

tion about business activity of a company requires

the attitudes to monetary evaluation as well as to
its quantitative and qualitative characteristics to be revised
based on objective study of the subject matter of accountan-
cy, improvement of the entire range of its methodological
tools with modern information technologies opportunities
taken into account. Thus, evaluation as a means of represen-
tation of capital circulation in terms of one currency only
is going to undergo a methodological reform aimed at as-
surance of quantitative representation not only of economic
but also of social and environmental consequences of com-
pany economic activity.

An equally important filter used in the process of cog-
nition of economic activity facts is their influence on eco-
nomic benefit. Such approach is logical for market relation-
ships. However, the expansion of the social responsibility
practices requires methodological tools to be established for
evaluation of events, taking into account not only economic
but also social and environmental consequences of a com-
pany’s activity.

The International Standard ISO/EDIS 26000:2010
“Guidance on Social Responsibility” [19] directly states that
a company should be aware of its connection with society,
or, in other words, it should understand how its decision
and activity could affect the community and the environ-
ment. It means that there is a need for accounting cognition
of the role of the economic activity subject in the processes
of collective reproduction of life activity of a company not
only in the context of its economic benefit, but also in the
light of its social and environmental consequences.

Conclusions and recommendations. Based on the
results of the analysis performed, we suggest the following
assumptions.

The necessity of the information to be collected with
regard to economic, environmental, and social influence of
a company depends on the adopted level of implementation
of social responsibility principles in its economic activity.
We consider that accounting should provide information,
which is necessary both for management of a socially re-
sponsible business and for preparation of non-financial re-
porting. Nevertheless, most key factors are not represented
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in accounting nowadays. The major causes of this include
the following:

1) accounting is limited by cost parameter applica-
tion;

2) ecological and sociological influence of economic
activity of a company is not considered in accounting.

For the above stated problems to be solved, it is rea-
sonable to revise the criteria for recognition of the eco-
nomic activity facts required for accounting and reporting
purposes, in particular:

1) to improve their evaluation and consider the pos-
sibility to use natural, labour, energy, and other, including
conventional ones, parameters;

2) to take into account ecological and social conse-
quences of company activity, which are indispensable for
decision-making.

mprovement of methodological approaches to primary
cognition of the facts of economic activity of a company,
including the criteria for recognition and evaluation of
accounting objects, will allow creating quite a sufficient da-
tabase for management and economic, environmental, and
social efficiency of a socially responsible business. u
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