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Maxkcum Jlemuenko

¢

ITPOCYBAHHA TA IIIATPUMKA BPEHY
3ACOBAMUM MACOBOI KOMYHIKAIIII

Ananizyromscs 0cobau0cmi 3mMicmoeHo20 HaN08HeHHs OpeHAy, 1020 NPOCy8aH-
HS HA DeKAAMHOMY DUHKY ma adanmauii 00 MeHmaabHoCmi, 36U4OK I mpaouyii
ayoumopii.

Karouogi caosa: bpend, pexaama, caoeau, yinboea ayoumopis, mMacoéa Komy-
HiKayis, media.

AHanuzupyromes 0cobeHHOCMU CMbICA08020 HANOAHEHUS OpeHOa, e20 npoosu-
JCEeHUS HA PeKAAMHOM PbIHKe U adanmayuu K MeHmaabHoCmu, 00biMasm u mpaou-
UUSIM ayoumopuu.

Karoueevie caosa: bpeno, pekaama, croeau, yeaeeas ayoumopus, mMaccosas
KOMMYHUKauus, medua.

The peculiarities of the brand sense filling; it’s promotion at advertisement
market and adaptation to the audience mentality, habits and traditions are analyzed.

Key words: brand, advertisement, slogan, audience of special purpose, mass
communication, media.

OCoOGIMBICTIO peKJIaMM Ha Cy4JaCHOMY €Talli € 11 TIepcoHidikaris. 3mMy-
IIIEHI B YMOBaX XXOPCTKO1 KOHKYPEHIIil Ta HAIJIUIIKOBOIO0 BUPOOHMIITBA
TOBapiB MEPEKOHYBATH CITIOXKMBaya 3aMiHWTU XOPOIIil TOBapyW Ha Kpallli,
pEKIaMOaBlli BKJIIOYAIOTh Y LEW MpOLEC CBOEPIAHUX «areHTIiB BILIU-
BY» — BiIOMMX OCOOMCTOCTEM, 31pOK I10Y-0i3HECY Ta CIOPTY, NOJIITHUKIB,
sIKi O€pyTh y4acThb K Y pa30BUX aKlIIisIX, TaK i HAIOBIO CTalOTh «O0JIUYYSIM
¢ipmu». HamaraHHs IMiAKpECIUTH €KCKIIO3UBHICTh TOBapy INPU3BOAUTH
1 10 TOro, 10 B LIEHTP PEKJIAaMHOI KOMYHIKallil BUCYBAETHCS MEPCOHI(Pi-
KOBaHUI 00pa3 BUpOOHMKA. Tpaauiiiss Ha3uBaTU BUPOOU y3araJbHCHUM
iM’sIM TOTO, XTO 3aCHyBaB BUPOOHMUTBO iae 1ie 3 CepeaHix BiKiB, KOJIU
3’IBUJIMCH Tepii nexu [amB.: 3] i nomiHyBaja B XIX Ta Ha moyatky XX
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croJiitTs. Tak, B mapchbkKiit Pocii Oyyn mmpoko Bigomi ropinka Big Cmup-
HoBa, KOHbsIK Bin IllycTtoBa, Bumiuka Big MDininosa, MaHydakTypu Mopo-
30BUX...

AKIIEHT Ha «iMEHHiil» peKjaMi B HUHIIIHiX yMOBaxX — lie cipoda re-
PEKOHATH CHOXMBaya, 110 3a TOBapaMM CTOITh MaliXe JIerTeHAapHa 0CO-
OUCTICTh, SIKA BIAMOBIIAE 3a 1X SIKICTb CBOEIO peIyTalli€lo. A KpiM TOTO Y
peLMIi€EHTa CTBOPIOETHCS LIIO3i4, 110 MOMY MPOMOHYIOTh UM HE «IITy4-
HUIT» TOBap, X04 BilIOMO, 1110 TOBApU YCiX MapOK JaBHO BUPOOJISIOThCS Ha
BEJIMKMX ITPOMUCTOBUX ITIANIPUEMCTBAX 1 YACTO HABITh 32 MEXXaMU KpaiHU,
SIKy TIpeACTAaBIIsIE (pipMa.

BxazaHa ocoOauBICTh peKJIaMu BXe Oyja IMpeaMETOM OCMMCIICHHS
Bimomux 3axigHux daxiBuiB (Ix. bepera i C. Mopiaprti [2], I. Kapre-
pa [6], K. Pamag [11] Ta iHmmux). 3BepTaiuch 10 Hel i pocifichKi TOCTi-
Huku A. A. Pomanos [12], 1. JI. BikeHTtbeB [4], B. A. €Edpcradnena [5] Ta
iHIm. HaroMicTh yKpalHChbKI XypHaJdiCTUKO3HABII Ta KOMYHIKATUBICTHU
SKIIO 1 TopKaauch wiel TeMu, To auine nodixxHo (I. I. ITouenmon [10],
T. B. T. B. JIsamina [8], T. I. Kpacko [7]).

Tox akmyanvricms pO3BIIKHU TOJATa€ Y BUBYECHHI OCOOJIMBOCTEN TIEP-
coHidikallii pekiaamMu yepe3 OpeH[I, a 11 METOI0 € aHajli3 CBOEPIAHOI Hia-
JIEKTMKU peKJIaMHOI KOMYHiKallii, 1110 BIIJIMBAE Ha yCTaJIeHi CTEPEOTUIIN
CBIJOMOCTI 1, OJHOYACHO, 3aBASIKM TBOPYMM MPUIMOMAaM 1 CTpaTETisIM, Kpe-
ATUBHUM 1 MO-CHPABXHbOMY YHIKAJIbHUM il€IM, 3aKJIaACHUM B OpEHII,
crpusie GOpMYBaHHIO HOBUX CTEPEOTUIIIB.

Sx BBaxawTb (axiBlii, MpU XapaKTEPUCTULII TOBApiB Ta 1X BUPOOHMU-
KiB CbOTOJIHI Hal4aCTIIIE OIEPYIOTh IBOMA TEPMIHAMM: «TOPrOBa MapKa»
i «OpeHa». [1py 1IbOMY BOHM BUXOMSTD 3 TOTO, IO SIKIIO BJIaCHE «TOProBa
MapKa» — II¢ TIOHSITTS IOpUANYHE, TO «OpeHI» — 1I¢ «3arajibHa cyMa ycix
BpaxkeHb, 1110 OTpUMaHi MOKYMLSIMU YU CITIOXMWBadYaMU, SIKi B pe3yJibTaTi
MoAYMKHU (OPMYIOTh ITeBHE YSIBJICHHSI, BUXOASIYU i3 (DYHKIIIOHAJIbHUX Ta
EMOLIIMHUX TIepeBar ToBapy ado nociayru» [9, 15]. Ock yomy OpeH Haii-
yacTille po3misggaroTh 4yepe3 iHAMBiAYyaJdbHICTb, TOOTO Hadip JIIOACHKUX
XapaKTEePUCTHUK, 110 3 HUM TaK UM 1HAKIIE acOUiloThes. [Ipn mboMy Br-
JUTSIIOTh Ti IOTO OCOOJIMBOCTI, SIKi IO3BOJISIOTH CITOXXMBAYEBi peatizyBaTh
cBoe «f» [13], BnacHuit inean [15], abo HEMOBTOPHI OCOOJMBOCTI CBOEI
ocobuctocTi [14].

Ax 6aunMo, B OpeH 3aK/IaJal0ThCS HE JIMIIE Ti UM 1HIII O3HAKHU, SIKi
JIO3BOJISIIOTh OJJHOMY TOBApOBi UM MOC/Y31 BIAPI3HATUCH Bl iHIIOL. YK He
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HalBaXJIMBIIIUM KOMIIOHEHTOM OpeH.y, SIK 1€ He BUIJISAAE mapagoK-
CaJIbHUM Ha NEepIIMH MOTJISIA, € CIIOXMBAY, JIOAWHA Y CIPUMHSATTI SKO1 i
Bi1OYBa€THCSI TIEPEOCMUCIIEHHSI 00pa3y, 1110 B HHOT'O 3aKJIaIcHO, Ta HA0yT-
TSI HUIM HETTOBTOPHO-iHAMBiIyaJIbHUX XapaKTEPUCTHK.

He MoxxHa He moromuTuch 3 pociiicbkuM ¢axiBueMm 1. A. AnieBuM,
SIKWI HaroJolly€e Ha TOMY, IO «OpeHa — 1e obiugHka» [1, 40], 60 came
OpeHJ rapaHTy€e€ CIOXMBAYEBi, 110 BiH B Mara3uHi OTpUMa€E caMe Ty piyd 1
caMe 3 TUMHU SIKOCTSIMM, SIKi MoMy Oy oOilisiHI pekiamoro. I came B Liei
MOMEHT BHUpIlIaJIbHY POJIb BiirparoTh He MaTepiajbHi IKOCTi TOBapiB, a
Ti HEBIIYYTHiI OCOOJIMBOCTI, 1110 1X Hece B CO0i OpeH/, 1 110 JO3BOJISIE TI0-
KYIILEB1 BIIYyBaTU CBOIO IIPUYETHICTD 10 «KJIYOy BJIACHUKIB» YHIKAJIBHOTO
TOBapy.

IIpocyBaHH$ Ta miaTprMMKa OpeHay Ha BITYU3HSIHOMY PMHKY Ma€ CBOI
cneu@diyHi 0coOaMBOCTI. OCKiIbKM OibIIICTh PEKJIAMHOI MPOMYKIIil
MIPEACTABISE CBITOBMX BUPOOHMKIB, TO II€pel HMMM IIOCTA€E 3aBIAHHS
ajarnTallil €BponeicbKOro CIpunHAITTS BiIOMUX OPEHiB 1O MEHTAJIbHOC-
Ti, 3BUYOK, TpaAuliii, 11O MIpUTaMaHHI YKPalHCHKOMY CITOKMBAYEBI.

B octanHi poku icHyBaHHs PansiHcbkoro Coro3y NocTyIroBe MpOHUMK-
HEHHs 3apyOi>KHMX TOBapiB BigOyBajiocs Ha TJIi CIPaBXHbOTO TOBAPHOTO
roJI01y, OCb YOMY iMITOPTEPHU HaBITh MEPILi peKJIaMHi IIMTH 3aII0BHIOBAJIU
aHrIiMcbKUM TeKCTOM. IIpoTte Bxxe Ha moyaTtky 90-X pp. MUHYJIOTO CTOJIIT-
TS O0€3LEepPEMOHHA peKJIaMa Yy>XMX TOBApiB MOYMHAE BUKJIMKATU Bilpas3y
i Tiryxe po3apartyBaHHs. DaxiBlli TTOYaaIu KOPUCTYBATUCH TEPMiIHOM «CHi-
Kepi3allisl» eKoHOMiKU [amB.: 16, 73], 1micis Toro 1K aMeprKaHcbka dipMa
«Mars Group» 3aMoJIoH/Ia NOCTPAASTHCHKI KpaiHU CBOIMU BUpoOamu. Lls
mnepira MacoBaHa peKJaMHa KOMIIaHisl Majla Ha MET1 He JIMIIE CIIOBICTUTHU
YKPalHCbKOMY CITOXKMBA4Y€Bi MPO iCHYBaHHSI aMEPUKAHCBHKOTO 1IOKOIaMYy,
a i 3aMiHUTHU MOro 3BUMYKHM Ta CMakKu, 00 y HAC i3 COJIOAKMMMU OaTOHYMKA-
MU aCOLIIOETHCS AECEPT, a HE BTICHHS FOJIOMY.

Pexiiama Kopmy IS KILLIOK 30BCIM IIPOBAJIMJIACH ITICJISI TOTO SK XTOCh
13 MEHCIOHEPIB 3BEPHYBCS J0 T'a3€TU 3 MPOXaHHSIM ITiiKa3aTu, J1e O BiH Mir
KyIIMTU TaKy BUCOKOKAJIOpiiiHy Xy mist cedbe. CropaBi, B aTMoc(epi, 1e
MUTTEBO 3y0O0KIJIO YOTUPU I’ SITUX HACEJIEHHSI KpaiHU, peKJlama CIieliaib-
HOI 1Xi 1J1s1 KillIOK Ta CO0aK He MOIJIa He BUKJIMKATU Bipa3IlBUX OYYTTiB.

HaromicTb pecTopanu mBUAKOTO XapyyBaHHS pipmu «Mak JloHaac»,
sIKi HIiKOJIM HE peKJIaMyBa/iv cebe Ha 3axoi, y Hac Mmovyaad COpUuiMaTuCh
SIK O3HaKa MEeBHOI0 MPEeCTUKY, 00 10 HUX MOYaIy 3alpollyBaTH AiBYaT, B
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HUX BiI3HAYaJMCh IUTSIYi Ta POJAUHHI CBSITa, TOX OyJia po3pobieHa HOBa
CcTpaTeriss KOMIaHil, 3a sSIKO10 MOJi0Hi pecTopaHM IO3ULIIOHYIOTh cebe sIK
MicClI€ 3 yII00JIECHUMHU CTpaBaMM Ta MiCLIe 3aTUIIKY 1 KOMpopTy (a0COTI0T-
HUI HOHCEHC JJIs1 3aXiJHOIO CIIOXKMBava).

CkJtagHuii mpolec yTBEpAKeHHS OpeH/IiB Ha YKPaiHCbKOMY PUHKY A€
MOXKJIMBICTb BUAIJIUTHU Ti ACTIEKTU B IX CKJIATOBUX, SIKi JO3BOJSIOTh, 3 OJI-
HOro 00Ky, KOHLIENTyaJi3yBaTU OpeHM, a 3 iHIIOro BUAIJIUTU B HbOMY Ti
puCH, 110 3MOXKYTh 3a4ENUTH SIKiCh CTPYHM B Y1l CIIOKKMBaya.

Ha nymky Bxe uutoBaHoro T. B. AjieBa, 11i CKjJ1aJoBi MOXHa 3BEC-
™ 510 mectu «P»: «Product» (cam npoaykr), «Price» (mo3uiioHyBaHHSI
3a HiHomw), «Place» (Mmicue Ha puHKY), «Promotion» (crocié mpocyBaH-
Hsd Ta pekiama), «Package» (ymakoBKa $IK 30BHIillIHIi BUTJISIA OpeHay) Ta
«People» (1rogu, To6TO 3acobu podboTH 3 KiaieHTamu) [1, 41]. 3po3ymiio,
IO 32 KOXHOIO 3 BUAUICHUX IMO3ULIiM IMTPUXOBaHI MEBHI JIIOJACHKI SKOCTI,
SKi aKTMBHO €KCIUIYaTyIOThbCS MiJ 4ac pEeKJIaMHMX aKLiil Ta KaMIIaHii:
«4YECHICTb», «IIOPSAHICTb», «BIAKPUTICTb», «B3aEMOJOIIOMOTa», «IIapPTHEP-
CTBO» 1 TaKe IHIIIE.

YKpaiHili 3aBXI1 MaJIY PeIryTalilo JOMOBHATOIO HAPOMY, 11O KEPYETHCS
y CBOIX BUMHKAaX IMOYYTTSIM 310pPOBOTro riy3ay. CioraHu 6araTbox ¢ipm,
11O SIBJISIFOTH COOO0I0 CEPLIEBUHY OpEeHY, alleII0I0Th IKpa3 10 HbOTO: «3p0-
oseHo 3 yMmom» («Enextpomtoke», IlBewist), «Tedanb, TH 3aBXAU JyMa€ELL
npo Hac» («Tedanb», Ppaniist), «O1e i € aBToM0o0OiIb» («PDoJIbKCBareH»,
®PH) Ta inwmi. [MoxiOHi 3BepHEHHS IOJAI0Th KJIIEHTOBI CUTHAJ: MU HE
SIKICh TaM OTHOJEHKM, MU TaKi 3K CEpilO3Hi, MOBaXHI 1 KMITJIMBI, SIK 1 TH,
1110 HE MOXe HE BUKJIMKATU MO3UTUBHUX €MOLIilA.

LliHHOCTI, 1110 BXOASTh Y TOHSTTS OpeH 1, 00’ €THYIOTb B ETMHOMY IICH-
XOJIOTIYHOMY I10J1i pallioHaJbHe Ta eMollioHaibHe. Tak, ykpaiHChbKi QipMu,
IO CIIELIai3yIOThCSI Ha BUPOOHMIITBI XapuOBUX MPOAYKTIB, y CJIOTaHAaX i
caMuXx OpeHJax aKkTUBHO BUKOPUCTOBYIOTh EMOLIIMHUI psiJl, 1110 TIOBEPTAE
BITYM3HSIHOIO CIOXMBaya 0 CIJILCBKMX BUTOKIB, CIIOTaaiB OUTWUHCTBA,
Majioi barbkiBmimHu: opeHau «llleapo» abo «Illupuii Kym» 6e3yMOBHO
amneJIIoTh 10 HAIMX IMaTpiapXaJbHUX NpUCTpaAcTend, a «babycuH ropon»
yn «MatycuHa rpsaka» (SK i poCciicbKuil «/JJoMUK B IepeBHE») MTOBEpTa-
I0Th JJO He3a0yTHIX MUTTEBOCTEM KUTTS, MOB’SI3aHUX 3 JITHIM BiJIIOYMH-
KOM Yy ceui y Aina 3 6adycero.

JlogamMo 10 nbOoro, o i aCeKTU — TO HE JIUIIE JIOASIHICTh Ta TYIIEB-
HICTb, 3aKJIafieHI B iHAMBIAyaJbHICTb OpeHY, a 1€ I HeHaB sI3/11MBe Hara-
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IyBaHHS PO CiM 10, sIKa 3aBXIU O0yJia Y HE OCHOBHOIO B CUCTEMi MOpPaJib-
HUX LIHHOCTEN MepeciyHOro yKpaiHIis.

bpeHnn, gk BizoMO, MOBUHEH OyTH HE JIMIIE 0araToacreKTHUM, ajle W
30epiraTv 34aTHICTb 10 CAMOPO3BUTKY, HAOYTTS HOBUX PUC, SIKi, MOXIU-
BO, OyJM BIiICYTHiI Ha Mo4yaTKy ioro icHyBaHHs. OIHaK B HbOMY Hi Mpu
SIKMX 00CTaBMHAaX HE MOBMHHA OyTU MPUCYTHS IBO3HAYHICTb, SIKA iIHKOJINU
3 SIBJISIETHCSI, OCOOJIMBO MpPU IepeKaai OpeHay i coraHy Ha iHIIi MOBH.

Tak, HanpuKIaz, Jiep CBITOBOro aBTONpPOMY SITOHCHKa (pipma «Toito-
Ta» MOCTABJISIE HA YKPATHCbKUIA pUHOK NPOAYKILiO, 110 HAJIEXKUTD 10 Hali-
OLIbII BUCOKOTO 1IIHOBOTO psay. Ajie Ha BiAMiHY Bia ¢ipM 1 MapOK LIbOTO
X psany («ITopure», «Mepcenaec», «XaMmmep» Ta iHII), SKi IPaKTUYHO HE
PEeKIaMYIOThCS Ha TejiebauyeHHI Ta 00MpaloTh 3 1Ii€I0 METOIO Xida 110 Xyp-
HaJIY 1)1 eiTH, « ToiloTa» IpOBOAMTD IIMPOKOMACIITAOHI peKJIaMH1 aKllil.
I xomm aBTOoMOOUTL «Kapoiuta» CynmpoBOIXY€EThCS ciaoraHomM «KepyBatu
MPI€IO», TO 1I€ BUIJISIAAE JBO3HAYHO IJIsI TIEPEBAXXKHO1 YACTUHU TEJICBI311i-
HOI ayauTOopii, sIKa Xida 1110 y MpisIX MOXKe CICTHU 3a KEPMO TaKOTO aBTO.

3BepHYBIIUCH Y CBO1M KaMmmnaHii 10 Bcix 3MK, ¢ipma xou i gocsiria Ko-
POTKOTEPMIHOBHX ITiKIB YBaru J0 CBOEI MPOAYKIIil, TPOTE «PO3MMUIIA» 1Ii-
JIbOBY ayJIUTOPilO, TIEPETBOPUBILHU 11 HA OCTpIBELb CEPEea TUX TPOMAISH,
SIKUM BOHA He MOTIJIa Hi 1IOCh 3alIpOIIOHYBAaTU, Hi TUM Oijbllle TTOOOILSITH.
Tox y i€l 3mgaBanock 61 aMmop@HO1 aynuTOpil OyJ10 BUKJIMKAHO LTy TaMy
HEraTUBHUX €MOLI — Bij 3a3APOILIB 10 HE3aJ0BOJIECHHS CBOIM HUHIIIHIM
CTaHOM, 1110 Ma€ BX€ JOBrOCTPOKOBI HACIIAKM He JullIe B Oi3HECOBOMY, a
I y colliaJIbHOMY TLIaHi.

Axio B pekimaMHil KaMmraHii «TooTu» MOpylIeHO ONMH i3 3aKOHIB
OpPEH/IIHTY, KOJM CTaH 1 OYiKyBaHHSI HEBEJIMKOI TPYIIU JIXOJIEH IIepeHece-
HO Ha HeBUIIpaBAaHO PO3ILIMPEHY ayauTOPilo, 1110 HE BiANOBIiga€E Hi MCHU-
XOJIOTIYHOMY CTaHOBI MOTEHLIMHMUX TTOKYIILIB, Hi ¢Qiocodii OpeHmy, TO
aBTOMOOITbHUI KOHILIEpH «@oJbKCBareH» MpOBiB HE JIMIIE KPeaTUBHO
HECIIOMiBaHy, ajie¢ I MoBYaJIbHY KaMIaHito. BimoMo, mo ¢ipma BUHUKIA
B HimeuuuHi y 30-i pp. MUHYJIOTO CTOJITTS B CKJIaAHUX COLIiaJIbBHUX, €KO-
HOMIYHHMX Ta T'pOMaJChKO-NOJITMYHMUX yMoBax. CtBopeHHs «HapomgHo-
ro aBTOMOOIISI», a caMe TaK MepeKJIafaeThbesl OpeH (pipMu, MOKJIMKaHE
OyJi0 JaTy KpaiHi HOBi po0OOoYi MicClisl Ta 3a paxXyHOK JeIIeBOI0 aBTOMOOLIS
CTUMYJIIOBAaTA PO3BUTOK BHYTPIIIHBOIO HNOMUTY. MeTu Oyj0 HOCSTHYTO,
1 TOMY JUISI IEpEeBa>kKHO1 YACTMHU CEPEIHbOro Kiaacy B HiMeuumHi cioran
dipmu «Das Auto» («Lle i € aBTOM0O0Oi1b») € KOHCTATALli€X0 peabHOCTI.
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Ha HamomMy prHKYy 11i aBTOMOOiJ1i MPOJAIOTHCS 3a LiHOI0, JAJIEKOIO Bif
MOXJIMBOCTEN npocToro Hapony. IIpoTe B 6Gararo3HayHOMY OpeH/Ii Ta CJ10-
raHi 3a3ByYaIy iHIII HOTU: TaK Tpebda J10aTu PO CBiil HApO, OLE 1 € TOM
€BPOIEUCHKII piBEHD, O IKOTO MU NOPpUBAEMOCH, 1 Take iHIe. Ilepeciu-
HUU YKpalHCHbKMI aBTOJIOOUTENb, IKOTO 3aMYYMJIM O€3KiHEYHiI PEMOHTU
BiTUM3HSHOI « TaBpil» cripuiiMae 1ieil cjioraH OyKBaJIbHO, SIK iAeas TeXHi4u-
HOI Ta TEXHOJIOTIYHO1 JOCKOHAJIOCTI (amxke gpipMa OKpiM BChOTO TapaHTYyeE
MiJIBMOHHMI mpoOir aBTOMOOLIS). K BUTHO, 3aMiCTh TOTO, 1100 ITepeBaH-
TaXKyBaTH CIIOXXMBauda iHdopmalli€to, pipMa 3anpornoHyBajla EMKUH CJIO-
raH, SKMA CKa3aB CIOXMBAY€eBl BCE, 110 MOTPiOHO, TTIOEAHAB palliOHAIbHI
1 eMOLIiliHI IJ1acTy iH(opMallii, i TOBEpHYB ii 3 TapOCHOI B MPOCTY i MpaK-
TUYHY MJIOLIUAHY.

TakuM 4MHOM, MPUHLUMIOKU CTBOPEHHS 1 MPOCYBaHHS OpeHAY MaroTb
CHIJIbHI XapaKTepPUCTUKU. be3yMOBHO, aTpuOyTH pi3HUX (PipM, KOMIIAHIH,
KOpHOpaLii BIAPi3HAIOTHCS OIHI Bif IHIIMX, TPOTE€ BU3HAYEHHS CBOEI I'e-
HEpaJbHOI CYTHOCTI Ta YiTKE MO3ULIIOHYBAHHS 3aJIMINAETHCS TOJOBHUM
3aBJaHHSIM OyIb-SIKOTO 013HECOBOI'O MPOEKTY. Y MepioJ TOCTPOI KOHKY-
PEHIIil Ha TOBAPHOMY PMHKY I€peMaraloTh JIMIIE Ti, TOBAPU SIKUX CYIIPO-
BOXKYIOTh HE IPOCTO XOPOIlli, a YHIKaJIbHI igel. Baano HailgeHuii OpeHn,
BMiJjie 1Oro mpoCcyBaHHS Ha pMHOK Ta MiATPMMKa MOCTIMHOI yBaru 10 HbO-
ro 3MYCUTb CITOXMBaya He JIMILIE 3araM’ITaTh ToBap, a i Mpu HEOOXiTHOC-
Ti BilgaT HoMy IiepeBary cepell iHIIUX, MoOMYy NOAiOHHUX.

BIBJIIOT'PADIA

1. Aaues T. A. PaboTa c OpeHIOM: KpeaTUBHasl TICUXO0JIOTUS 1 KOMMYHUKATUBHAas
ocobeHHocTb / T. A. AnueB // BectHuk Mock. yH-Ta. — Cep. 10 : 2KypHanu-
ctuka. — 2007. — Ne 4, — C. 39—46.

2. bepem JIxc., Mopuapmu C. MapKeTUHIOBbIE KOMMYHUMKaLMU. MHTerpupoBaH-
Hb1ii moaxon / JIxx. bepet, C. Mopuaptu ; riep. ¢ aurji. B. MotoBuioBa u A. Tu-
xoHoBa. — CI10. ; M. ;XapbpkoB ; MuHck : MuTterpan, 2001. — 860 c.

3. Bepxkman K. ToBapHbie 3Haku: CO3HaHUE, ICUXOJIOTHSI, BOCIPUSITUE : MOHOTD.
/ K. Bepkman. — M. : Hayka, 1986. — 287 c.

4. Buxeumvee HU. JI. Ilpuembl pexnambl U public relations: 400 mpumepon, 200
yuyeOHbIX 3ama4 U 20 npaktuueckux npuiaoxeHuit / M. JI. BukeHTbeB. —
CII6. : KoncantuHroBas ¢pupma «ITpus-maHce», M3natenbckuit nom «busHec-
npecca», 2002. — 380 c.

5. Eecmaghvesa B. A. KypHanucTuka 1 pekjaMa: OCHOBbI B3aMMOJIECTBUS yueo.
noco0. / B. A. EscradbseBa. — M. : OJIMA-npecc, 2001. — 238 c.



M. Jlemuenko. IIpocyBaHHS Ta MiATPUMKA OpeHIy 3acO0aMU MacOBOI KOMYHIKallil 367

6.

7.

8.

10.

11.

12.

13.

14.

15.

16.

Kapmep I. DpdexTuBHas pexnama / Kaprep I. ; nep. ¢ aHri1. moa. oo, pex.
O. A. ®eodanoBa. — M. : FOpucr, 1989. — 428 c.

Kpacko T. U. Tlcuxonorust pekjambl: yue6. moco6. / T. 1. Kpacko. — Xapsb-
KoB : M3naTenbcTBO XapbKOBCKOr0o YHUBepcuTeTa, 2002. — 212 c.

Jlanuna T. B. Tlonutuueckue KommyHukauuu. PR u pexiama / T. B. JIsanu-
Ha. — [2-e usa., nepep.u gom.]. — K. : Accoumnanus «Ykppekiaamar», 2001. —
220 c.

. Hann J[. Tlonutuka 6paxnga / Hann /. ; nep. ¢ aurn. — CII6. : M3natenbckuit

nom «Becb», 2003. — 153 c.

ITlouenyoe I'. I UMmugx: oT ¢papaoHOB 10 Npe3uaeHTOB: CTpOUTENbCTBO BOOO-
paxxaeMbIX MUPOB B MU(e, CKa3Ke, aHEKI0Te, peKjiaMe, Iporarasae U nadankK
puneitin3 / I T. ITouenuoB. — K. : AIIE®-Ykpauna, 1997. — 328 c.

Panaii K. KynsrypHblii Koa: Kak MbI )kuBeM, 4To Tokymnaem u rouemy / K. Pa-
maii. — M. : AnnbninHa busnec bykc, 2008. — 167 c.

Pomanoe A. A. Pexnama: MexXay COLMYMOM W MapKETUHIOM: MOHOTp. /
A. A. Pomanos. — M. : Mapker J1C, 2000. — 300 c.

Belk R. Possessions and the Extended Self / R. Belk // Journal of Consumer
research. — 1988. — N 2 (September). — P. 139—168.

Klein R. E., Klein S. Sch. and Kernan I. B. Mundane Consumption and the Self:
A. Social Identety Perspective / R. E. Klein, A. Sch. Klein, I. R. Kernan // Jour-
nal of Consumer Psychology. — 1993. — N 2(3). — P. 209-235.

Malhotra N. Self Concept and Product Choice: An Integrated Perspective /
N. Malhotra // Journal of Economic Psychology. — 1988. — N 9. — P. 1-28.
Thompson I. B. The Media and Modernity: A Social Theory of the Media /
I. B. Thompson. — Cambridge : Polity Press, 1995. — 248 p.



