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Nesterenko O. The Conceptual Scope of Terms for the Nomination of the New Media
Formats

The article examines the notion spheres related to terms that define the modern multimedia format.
To achieve the abovementioned goal, certain objectives were realized, that is the current theoretical
developments in modern forms of journalistic texts were studied, the conceptual definitions for the new
media format were improved.

Outlines the minimum corpus of lexemes to create terminological «portrait» of the latest media
formats: longread, multimedia story, online storytelling, etc.; terminological synonymy in the field of
multimedia journalism is traced: multimedia longread, snowfall, digital storytelling. To present full
characteristics of the latest multimedia formats the researcher´s attention is also focused on other
similar concepts: multimedia article, longform, landingread, transmedia storytelling. Foreign and
domestic experience been involved, new media facts are analyzed.

It was noted that the expediency of forming large virtual texts diluted with various inserts – with
videos, interactive pictures, quotes, photos etc. – is motivated by the need for thorough study of the
problem and full immersion of the reader in the story. Minimalistic interface on longreads is intended
not to distract readers from the publication. At the same time this format increases the time visitors
spend on the website, thus adds to its reputation.

The emphasis is on the fact that the current information development and consumption causes the
modern audiences to require explanatory journalism to tell about complex events and phenomena in
an accessible format, visualizing this information with multimedia elements, special design and many
more.

It is concluded that the concepts of «multimedia story» and «longread» are interpreted as varieties
of the media text. Online storytelling is interpreted as the process of creating the media text in a cross-
platform environment, paying respect to an algorithm and a tool. Prospects for the further scientific
research is seen in the practical aspect which requires creating new media products as well as in the
theoretical aspect which necessitates the study of online storytelling markers.

Key words: multimedia story, landing, longread, longform, online storytelling, transmedia
storytelling, format.


