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Kushch S., Sanakoyeva N. Transnational Media Brand «Forbes»: Positioning and Specific of
Advertising n «Forbes Ukraine»

The article deals with the actual theme of establishment and development of transnational brand
«Forbes». he information about the activities «Forbes» in Ukraine are generalized and systematized.

he advertising communication in this publication are studied and analyzed.
Much attention is given to study the activities of American publishing house «Forbes», as well as its

history and ways of conquering the international markets. Also, analysis of the Ukrainian version of the
journal was conducted in line with research of world brand formation. The urgency of research is to
analyze the holistic brand image «Forbes», as well as the transformation of the brand «Forbes
Ukraine». The advertising content «Forbes Ukraine is unexplored nowadays. The scientific novelty of
the results is that the article is an attempt to explore the development of the business press in the
twentieth century by the example of «Forbes», as well as the transformation of world publications on
the national territory. During the research we found that «Forbes» is a magazine with a worldwide
reputation, which is one of the most famous and oldest editions of today's business press.

According to the ranking of American business magazine, in recent years «Forbes» become one of
the most influential and cited publications in the world, and the world leader in the media industry in
terms of placed advertising. The advertising in the Ukrainian version of this magazine is high quality
and decorated in the same style. The hidden advertising is typical for this magazine. Many journalistic
materials contain photos, logos and slogans of companies. Most of the articles based on the contrast,
that is a positive image of a company created by the destruction of the other.

Key words: media holding, media asset, advertising, UMH Group, «Forbes», «Forbes Ukraine».


