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Kirichok A. Using the Method Case Study in Training on Public Relations
The article deals with the conceptual basis of Case study implementation as an interactive teaching

method. The historical aspects and features of the emergence and transformation of this method are
outlined. The main methodological components of this method in training on public relations are
described. The following types of teaching as accomplishment of new educational material, problems
solution and educational material aquisition. The author studies the features of this method integration
in the public relation education. The specific attention is paid to the competencies description that are
acquired by the implementation of case study method. The practical approach of improving the
educational process by means of case study method is suggested. Case study method has proved
itself as one of the most effective interactive methods that enables a student to gain practical skills.
Nowadays, this method is widely used in the training of specialists in public relations. The described
method is a popular innovative technique of acquiring practical knowledge on economics and
management. A significant advantage of this method for training specialists in public relations is
implied in the application possibility of using it in the classroom educational activities and
extracurricular education. In this case, the method can be integrated in the game form, developing the
necessary knowledge, skills and abilities. Case study method has the following features: certain
simulated situation, which addresses specific period of time; a decision in this case is taken in a
collective manner; as a rule, there are a lot of alternative solutions and we observe the abcence of the
unique solution, consequently there is a nesesity of consensus, since working on the task, the group
has a single purpose. Case method also has its technological features in implementation: it is a
specific kind of alternative technologies and research makes it possible to assess the situation from
different points of view. It also covers research process and critical analysis of the situation. Case
Method is a method of collective learning, an important component of this method is working in groups
or subgroups and interchanging of ideas and information for production of a single, collective decision.
The content of the method is to prepare immersion procedure into marketing situation in which
students should exchange the information and be means of critical thinking to work out some
solutions.
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