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Oksana Lashchenk . Theoretical  bases  of  activity of  organs of  local  self-
government for image formation municipalities

The problem of forming of image of territory is considered. Essence of concept
«image of territory» is defined, it is outlined his differences from concepts «brand»
and «reputation». Basic functions and types of image are exposed. Directions of activity
of organs of local self-government are marked to basis from forming of image of
territory of municipal formation.

Key words: organs of local self-government, management, forming of image of
territory, reputation, brand of territory, marketing of territories, competitive advantage.
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