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Amorauisi. Y cyyacHOMY CBITI COIliaJIbHO BiAIIOBia/IbHA [IsLIbHICTD GI3HECY € 3arajbHONPUITHATUM TIPABU-
JIOM, SIKOTO JIOTPUMYETbHCS 3HaUHA KITbKICTh BEJIMKUX, CePe/IHIX 1 HaBiTh MaJINX KOMIIaHil 110 BCbOMY CBITY. 3
OrJIsi/ly Ha HaI3BUYAHY CYCIILIbHY Ta EKOHOMIUHY KOPUCTB, 110 MICTUTh y c00i cOIlia/ibHA BiIIOBIAIbHICTD
6i3Hecy, UTaHH 1l PO3BUTKY HAJIEXKATh 10 chepu 0cOOMUBOT yBaru OpraHis JepsKaBHOI Baau 6GaratboX Kpain
CBITY Ta IPOBIIHUX MiKHAPOAHUX opraHizaiiil. [IposiBoM 11i€l yBaru € po3pobJieHHsI CTaHAAPTIB COIAIbHO
Bi/lIOBiIa/IbHOTO Gi3Hecy i 3aX0/1iB 31 CTUMyJTIOBaHHS Gi3HeCy 10 COIATbHO BiAMOBIAAIBHOI AisIbHOCTI. Y
JIaHiii CTaTTi yTOUHEHO MOHSTTS «COLIaIbHO BiAIOBIAaibHMii Gi3HEC», IPOAHAJII30BaHI IIPIOPUTETHI Onepaiti-
OHAJIbHI KOMIIOHEHTH COL[aJIbHO BIIIIOBIIAJIbHOTO Be/ieHHs GizHecy. Y X0/ I0CIIKEeHHST PO3KPUTI IPUYUHU
HU3bKOTO PiBHS COILIaJIbHOI BiIIIOBIIa/IbHOCTI MiciieBUX Oi3HEC-CTPYKTYP, 0OTPyHTOBaHA HEOOXiHICTb pedhop-
MYBaHHS BCIET CUCTEMU 3a/[0BOJICHHSI COL[IA/IbHUX TIOTPED 3 METOI0 aKTUBI3ALT COLia/IbHOI BiAIOBIJa/IbHOCTI
6i3Hecy. 3a pesyJibTaTaMu JOCI/IZKEHHI 3alPOIIOHOBAHI PEKOMEH/IALIIT 1110/10 PO3BUTKY COLAJIbHO BiAOBI-
JaJIbHOTO Oi3Hecy.

Kimo4oBi ciioBa: corfiaibia BiMOBiIATbHICTD, COMIaTbHII 3aXKCT, COMIaIbHi TapaHTii, comiaibHi TOTpedH,
KOHIIETIIIist BeleHHsT Oi3Hecy, perioHabHi IIPorpaMu PO3BUTKY COILaNbHOT chepH, COIiaTbHO-PUHKOBA
MOJIEJb.
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AmnHotanusi. B coBpeMeHHOM MUpe COIUAIBHO OTBETCTBEHHAS JIESTEIBHOCTD OM3HECa SIBIISIETCST OOIIEPUHSI-
TBIM [TPABHUJIOM, KOTOPOTO TIPUEPKUBAETCST 3HAUNTEIbHOE KOJIMYECTBO OOJIBIINX, CPEAHUX U JIAsKE MAJIBIX
KOMITAHWIT [I0 BCEMY MUPY. YUUTHIBAsI YPE3BLIYANHYIO OOIECTBEHHYIO U 9KOHOMIYECKYIO MOJIb3Y, KOTOPYIO
COLEPIKUT B cebe colnabHast OTBETCTBEHHOCTH GU3HECa, BOIIPOCHI €€ PA3BUTHSI IPUHA/IEKAT K chepe 0co6o-
IO BHUMaHUS OPTraHoB rOCy/IapCTBEHHOM BIACTH MHOTHX CTPAH MUPa U BELYIIIX MEK/yHAPOHBIX OpPraHu3a-
it TIposiBiierneM 5T0ro BHUMAHUST SIBJISIETCSI Pa3paboTKa CTaHapTOB COUAIBHO OTBETCTBEHHOTO OU3Heca
U MEPOIPUSITHIA TI0 CTUMYJIUPOBAHUIO GU3HECA K COIMAIBHO OTBETCTBEHHOI JlesTebHOCTU. B cTtaThe yTou-
HEHO MOHSITHE «COIMATbHO OTBETCTBEHHBIN GU3HEC», IPOBEIEH aHAIN3 TIPHOPUTETHBIX OIEPAIIMOHATBHBIX
KOMITOHEHTOB COIUAIbHO-OTBETCTBEHHOTO GusHeca. B xojie ucciieioBatust BCKPbIThI IPUYUHBI HU3KOTO YPOBHSI
COIMAIBHON OTBETCTBEHHOCTH MECTHBIX OM3HEC-CTPYKTYP, 0600CHOBaHA HEOOXOAUMOCTD PehOPMUPOBAHUST
BCEl CUCTEMBI YIOBJIETBOPEHUSI COIUATBHBIX TIOTPEOHOCTEN C I[eJIbI0 AKTHBU3AIMY COIUATBHON OTBETCTBEH-
Hoctu 6usneca. [To pesysbraTam UCCIIE0BAHUS PEJIOKEHBI PEKOMEH/IAIINI 110 PA3BUTUIO COIUAIBHO-0T-
BETCTBEHHOTO OM3Heca.
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Abstract. Nowadays the socially responsible activities of business are the generally accepted rule followed by
great number of big, average and even small companies all over the world. With a review to extraordinary
public and economic profits that social responsible plays important role, the problems of its development
belong to the sphere of special attention of government bodies of great number of the world’s countries and
leading international organizations. The manifestation of the attention consists in elaboration of standards
of socially responsible business and measures to stimulate business up to socially responsible activities. The
given paper has made more precise the concept the «socially responsible business», has analyzed the priority
operational components of socially responsible business management. During investigation of the topic, the
reasons of the lower level of social responsibility of local business structures have been unveiled, the necessity
of reformation of all the system of satisfaction of social needs with the purpose of intensification of social
responsibility of business has been justified. The recommendations concerning the development of socially

responsible business have been suggested on the investigation results.

Keywords: social responsibility, social protection, social guarantees, social needs, business management
conception, regional programmes of development of social sphere, social and market pattern.

Setting of the problem

The problem of social responsibility of business is
rather actual nowadays, because the system of so-
cial guarantees taken place in Ukraine for the previ-
ous years is insufficient for provision of the neces-
sary set of social services to population and the me-
chanism of social protection in greater degree is in-
effective, they include in themselves the elements of
the Soviet compensation system and the West
European social and market pattern. In these condi-
tions, the development of social responsibility of
business which stipulates its active participation in
satisfaction of social needs not only of work collec-
tive and population but also society on the whole
acquires the greater value.

The analysis of the latest investigations and
published papers

In the base of development of the concept of social
responsible business are the fundamental investiga-

tions of the foreign authors: H. Bowen [11], G. Huntt
[9], M. Friedman [10] and others. Substantial con-
tribution in study of the problems of intensification
of socially responsible business in Ukraine was in-
troduced by the papers of O. Ya. Malinovskaya [3],
S. V. Melnik, T. A. Tresvyatskaya, L. V. Budyonaya,
D. Zadiraka [4], V. V. Burega, I. M. Dolya,
O.Yu. Klimenko, N. F. Selyutnaya [2].

But elucidation of actual problems of the social
responsible business is insufficient for solution of
the problem in contemporary conditions, the neces-
sity of its deeper study with the purpose of improve-
ment of social responsibility of local authorities and
business structures appears.

Paper objective is determination of the popula-
tion position concerning the social responsibility of
business and local authorities at the contemporary
stage concerning increase of the social responsibili-
ty of above-mentioned structures. The purpose of
the given investigation has a pure practical charac-
ter, it summons to give an information for develop-
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ment of recommendations and taking of managerial
decisions enabling to increase efficiency of function-
ing of local authorities and business structures to
satisfy the social needs of the population.

Presentation of principal material

The problem of social responsibility of business be-
longs to subject problems and it connected with the
fact that contradictions of the society are generated
by the absence of harmony of interests of various
social groups of people or population (employees
and employers) and also the population on the whole
and social institutions (authorities and population)
that destabilizes economic relations in the society.
This problem sustains delayed character because
adaptation of employees of enterprises and popula-
tion to marketing terms and conditions are of stable
and systematic character, reflect imbalance of all the
system of social guarantees and social protection of
population of Ukraine. In contemporary conditions
just a human factor is in the basis of the competi-
tiveness of economies and countries.

In order to determine the social responsibility of
business structures and local authorities the socio-
logical investigation was carried out. In the course
of the investigation, representatives of business, lo-
cal authorities and population of Makeyevka were
interviewed. The population opinion of the level of
social responsibility of business is a subjective form
of mapping of objective reality, social responsibili-
ty is continually connected with needs and interests
of the people, that is why their opinion to decision
of the problem becomes significant one by its con-
tent.

The social responsibility of business is the sub-
ject of the scientific investigations and research of
various sciences: economic theory, marketing, ma-
nagement, sociology, ethics, psychology, ecology,
etc, outgoing from this fact there are various inter-
pretations of the given concept in science and prac-
tice. Since the prominent place in progress of ideas
of social responsibility belongs to international or-
ganizations, just determinations proposed by them
were obtained the greatest distribution [9]. Criti-
cal analysis of determinations of the social responsi-
ble business witnesses the fact that in every deter-
mination there is an accent to definitive trends and
particular arrangements depending on an activity
subject of one or another international organization.

But no one of the determinations do not cover even
the basic level of the social management of business.

There is also no a uniform authoritative defini-
tion of the term «social responsible business», until
nowadays a uniform understanding of its content
and purposes have not formed yet in the world. While
analyzing determination of socially responsible busi-
ness given by the economists [3—5, 10] can be no-
ticed the following common features: socially re-
sponsible business is a voluntary activity and this is
one of the activity trends of companies, with what is
hard to agree because all the spheres of the company
activities: production, financial, commercial and
others must be socially responsible ones.

The social responsibility of business is the con-
cept of business management, in the basis of which
there is responsibility in front of officers, consumers,
investors, suppliers, society and state, mass media,
environment. So, social responsibility of business,
as an economic category, expresses a set of relations
with reference to integration of economic, ecologi-
cal, social aspects of business activities is directed
to acquisition of income with the purpose of increase
of level and quality of people’s life with the help of
satisfaction of their material, spiritual and social
needs.

During the carried out investigation, there was
an attempt to determine what by the people’s opi-
nion is included into the concept «socially respon-
sible management of business», what are their pri-
ority components. To this end, the respondents were
proposed to range the principle operational compo-
nents of the socially responsible business. To the
period from March to June, the business representa-
tives (125 people), officers of local authorities (25
people), and representatives of population (300 peo-
ple), including: workers (100 people), pensioners
(100 people), students (100 people) were inter-
viewed. The results of the interview are given in the
Table 1.

In the rating of operational components the first
place was occupied by: timely payment and increase
of wage and salary, improvement of labour condi-
tions; the second place was occupied by timely pay-
ment of taxes. So, the highest social responsibility
of business in front of a state is indicated by the
timely payment of taxes that is connected, first of
all, with the tax reform carried out in the state.

The companies understand the necessity of re-
sponsibility of their employees, necessity to increase
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Table 1. Priority degree of operational components of social and responsible management of business,
the rating point *

Respondents
No. i
Ofd elil Name Local _ Population Total
authorities Businessmen .
Workers | Pensioners = Students

1 2 3 4 5 6 7 8

1. |Timely payment of taxes 2 1 4 10 3 4.0

2 Inv§stment into protection of the 9 12 9 6 ] 8.8
environment

3. Labour conditions improvement 3 3 2 5 2 3.0

4 Timely payment and increase of 1 5 1 1 1 12
wage/salary
Upgrading of the staff, payment
on the account of resources

5. educational enterprise of 10 7 8 7 4 7.2
workers in Higher Educational
Establishments

6. Hold.lng of principles of ethical 13 6 5 13 6 3.6
relations

7 Holdmg of rights of shareholders 6 4 15 14 7 92
and investors
Participation of a company in

8. regional programmes of social 5 11 12 8 12 9.6
sphere development
Open presentation of

9. |information about company 8 15 13 15 10 12.2
activities

10. Payment of overwork in 14 14 3 1 5 94
accordance to labour legislation

11 Medical insurance of enterprise 12 13 6 3 14 102
workers

1. Participation in charitable 7 9 10 9 1 92
programmes

13. Increase of quality and safety of 4 10 1 5 9 72
turned out products and services

14, Highly <.:ulture of labgur and 1 5 14 12 13 11.0
production at enterprises
Provision of vouchers for

15. rigorous rest at holidays to 15 8 7 4 15 9.8
enterprises

* Source: the authors composed by the results of interviewing.
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payment regularly and make for employees favour-
able conditions of labour, since it effects to profit
and stable development of a company.

86.9 per cent of the workers of Makeyevka no-
ticed that their payment was increased for the last 3
years, simultaneously 30.1 per cent of respondents
pointed out that labour conditions for the similar
period of time were not improved and 14.3 per cent
of respondents pointed out to deterioration of la-
bour conditions but the greater part of respondents
(55.6 per cent) noticed labour conditions. Identifi-
cation of social responsibility with high wage or
salary and favourable labour conditions disregards
such important component of social responsibility
as observation of legal and moral and ethical norms
of business management. To the question of a ques-
tionnaire «Does payment of wage or salary occur in
wage pockets at your enterprise?» 14.7 percent of
employees gave a positive answer.

The fact that businessmen of upgrading quality
and production safety put on the 10" place what
contradicts to the contemporary concept of social
and ethical marketing, the main idea of it is produc-
tion of goods and services, taking into account the
society demands pays attention. Such important
component of social responsibility of business ma-
nagement as public provision of information about
company activities occupied last places: in business-
men is 15, in workers is 13, in pensioners is 15. It
witnesses of the fact that from one side businessmen
are not ready engaged in business transparently and
publicly give the information about the company
activities and from other side, the society on the
whole has not heavy requirements in information
about business structures activities.

Concerning to participation of companies in re-
gional programmes of social sphere development and
in charitable programmes, then these components
of the socially responsible business occupied in re-
spondents not high points: in businessmen are 11
and 9™ points respectively; in workers are 12 and
10™ points; in pensioners are 8" and 9 points; and
in students are 12" and 11* points. The majority of
companies concentrated their efforts on implemen-
tation of so-called basic level of the socially respon-
sible business. But the social responsibility includes
also the social investments into development of so-
cial sphere, infrastructural projects, etc.

Selection decision of the trends of regional so-
cial programmes should be taken at the level of local

authorities and local self-administration because
businessmen are not always sufficiently informed
about shortage of population and social problems of
towns and cities.

Effectually joint determination of local social
policy priorities and those social problems, in deci-
sion of which business can take active participation.
Uniting of financial resources of local business struc-
tures and local self-administration to realize the pro-
grammes of local social and economic development
when both side take part both in financing and in
development of the project and in management of
its implementation will lead to quicker and more
efficient solution of local social problems and har-
monization of relations between business, local au-
thorities and population. But the balance of inte-
rests between business, a state in the person of local
authorities and population has not still been found;
this problem is not sufficient systematic approach
enough and strategic planning. To the question of a
questionnaire «Do you feel the support of social in-
itiatives of your company by local authorities?»
57.4 per cent of respondents gave negative reply.

To the question «How do you estimate activi-
ties of business structure in Ukraine?» 89.4 per cent
of representatives of business and local authorities
said that only some Ukrainian companies carried
out socially responsible business, wherever 76.2 per
cent of respondents from population characterized
business in Ukraine as parasitic and irresponsible.

Since for socialization of business as social phe-
nomenon is rather difficult objective indicators, to
measure its standard in this investigation the sub-
jective indicators based on evaluations and opini-
ons of respondents to whom the level of the social
responsibility of business was offered to estimate by
10 marks scale was used. The analysis of obtained
data testify the fact that level of social responsibili-
ty of business in Makeyevka is low, as on whole in
Ukraine (see Table 2).

The interviewed people were representative of
business, local authorities and population who eva-
luated the level of business socialization to 3.8 marks
by the 10 marks scale but in these marks there is a
great difference between various social groups.

So, the businessmen have estimated the level of
social responsibility of business to 5.2 marks, that is
alittle higher than average one, moreover the rep-
resentatives of big business to 7.3 marks, of average
business to 5.4 marks and small business to 4.7 marks.
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Table 2. The level of social responsibility of business and local authorities *

Level of social responsibility,
No. in Number of interviewed marks
Respondents
order people . of local
of business -
authorities
1. Businessmen:
Representatives of big business 25 7.3 8.6
1.2.  |Representatives of average business 25 5.4 5.9
1.3. Representatives of small business 75 4.7 5.1
Total 125 5.2 6.0
2. Representatives of local authorities 25 6.7 8.9
. Population:
3.1. Workers 100 2.8 4.1
3.2 Pensioners 100 2.1 3.8
3.3. |Students 100 3.9 5.4
Total 300 2.9 4.2
Together 450 3.8 5.1

* Source: the authors have made it by the results of interviewing.

It testifies of the fact that big business occupying
more stable position on the market and has greater
financial opportunities for the back of the social in-
vestments and work for the improvement of busi-
ness reputation of a company. Long-term interest
prevailsin its activities, strategic tasks — increase of
competitiveness of a company on the market are set,
what is impossible to achieve without socially re-
sponsible management of business.

The representatives of local authorities estimat-
ed the level of socialization of business rather high
to 6.8 marks, meaning significantly higher then ave-
rage. It is connected, first of all with the fact that
they are in sufficient measure familiar with social
initiatives of business.

The population estimated the level of social re-
sponsibility of business to 2.9 marks that is signifi-
cantly lower of the average level, workers to 2.8
marks and this in the result of the fact that the ma-
jority of companies pay little attention to social
problems. The level of social responsibility of local
authorities was estimated by the respondents to 5.1
marks, that is, significantly higher then the average
level, including: businessmen to 4.1 marks, pensio-
ners to 3.8 marks, students to 5.4 marks, the society
on the whole to 4.2 marks.

In Among the reasons of the low level of sociali-
zation, the predominant majority of enterprises and

representatives of local authorities named the ab-
sence of stimuli for socially responsible management
of business (representatives of big business), cor-
ruption and shortage of financial resources (repre-
sentatives of small business).

Conclusions and offers

The analysis of theory and practice of socially re-
sponsible management of business in Ukraine and
also carried out investigations enable to identify the
reasons of low socialization of business: absence of
precise normative and legal foundation of business
management; absence of stimuli and practice of so-
cially responsible management of it; critical situa-
tion of many Ukrainian companies; weak training of
management in the field of business socialization;
mentality of Ukrainian enterprises that work by the
principle «profit by any price»; prevalence of tacti-
cal purposes in development of an enterprises over
the strategic ones; corruption; non-efficient inter-
action of business with local authorities and popu-
lation of territorial formation in the person of vari-
ous civic organizations; insufficient interaction of
the local authorities with local civic territorial for-
mations.

Thus, for solution of the problem of increase of
the level of socially responsible business the follow-
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ing step can be proposed: it is necessary to increase
of the level of functioning of civic organizations
enabling to control authority and business and also
the level of transparency and openness of function-
ing of both business and local authorities; necessary
innovative changes, new legal mechanisms of social
and national regulation. It is expedient to work-out
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Tapxanosa Hina OnekciiBHa — notienT kadenpu ekonoMiunoi Teopii ta dinarcis lonbacbKoi HalioHaIbHOI akageMil
OyaisHuITBA i apxiTekTypu. HaykoBuil HapsIMOK: MPO6IeMI 30BHITITHBOEKOHOMIYHOI IiSIBHOCTI MiATPUEMCTBA.

Hopkina Tersina Iasaisua — acuctent kadeapu eKoHoMigHOI Teopii Ta (pinancis JJonbachroi HamionanabHOT akagemii
OyniBHUIITBA i apxiTeKTypu. HayKoBUil HAIIPSMOK: KOHKYPEHTOCIIPOMOSKHICTh Cy4aCHOTO MiCTa.

Tapxanosa Huna AnekceeBHa — o1ieHT Ka(epbl 9KOHOMUYECKOI Teopun 1 (prHancos Jonbacckoil HanmoHaabHOI
aKaJleMIU CTPOUTEILCTBA U apXUTEKTYpbl. HayuHoe Hanpassierue: pobJieMbl BHEHIHEIKOHOMUYECKOU eI TeIbHOCTU
TIPE/ITPUSITHSL.

Hopxkuna Tatpsna ITaBioBHa — accucTenT Kadeapbl 9KOHOMITYECKON Teoprun 1 puHaHcoB JJon6accKoil HanmoHa b-
HOI aKaJ[eMHIU CTPOUTENBCTBA M apXUTeKTypbl. Haydrnoe HarrpaBiienne: KOHKYPEHTOCIIOCOOHOCTh COBPEMEHHOTO IO-
pora.
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