
4

ÅKÎÍÎÌ²×ÍÈÉ ×ÀÑÎÏÈÑ-XXI 1-2(1)’2014

Introduction. According to «Relative Ranking of a Selected
Pool of Leading Communication Scholars by Number of
Citations in the Social Science Citation Index, 2000-2012»,
which refers only to living scholars, Manuel Castells takes the
first place. The data for this rating was obtained from the Social
Science Citation Index (SSCI) between January 1 and
December 31, 2012 as well as the data which was obtained for
«Relative Ranking of a Selected Pool of Leading Scholars in the
Social Sciences by Number of Citations in the Social Science
Citation Index, 2000-2012», where Manuel Castells takes the
third place after such outstanding scholars of our times as
Anthony Giddens and Robert Putnam. 

These rankings only once more prove that Castells is
among the world’s leading sociologists and communications
scholars. He is an author of 26 books, an advisor to foreign gov-
ernments and the 2012 winner of Norway’s prestigious Holberg
Prize. Up till now he is very active in his research and lecturing.
One of the recent proofs we find in «Library of Congress Blog»
dated December 19, 2012: «He resided at The John W. Kluge
Centre as the Kluge Chair in Technology and Society, continu-
ing his research on social movements in the Internet Age» [1].

Manuel Castells firstly became widely known as a sociolo-
gist whose work in urban studies has been extremely influen-
tial in all areas of the social sciences. But virtually Herculean

labor has been undertaken by him in 1998, when he finished a
three-volume opus, The Information Age: Economy, Society,
and Culture, that he describes as «an empirically grounded,
cross-cultural theory of the Information Age» [2, p. xii]. This
magnum opus brought him fame all over the world. Based on
research in the USA, Asia, Latin America, and Europe, it aims
to formulate a systematic theory of the information society
which takes account of the fundamental effects of information
technology on the contemporary world. As one of the most
influential newspaper The Wall Street Journal stated on its
pages, «Adam Smith explained how capitalism worked, and
Karl Marx explained why it didn’t. Now the social and economic
relations of the Information Age have been captured by Manuel
Castells».

During the first decade of the XXI century Castells pays
more and more attention not only to social and economic rela-
tions in global network society but to the issues of power in it
and especially to the pole of communication power. He writes
«A Network Theory of Power» (2011) after which he rightly
deserves to be named an outstanding scholar in political scien-
ces too.

The Aim of this article is to interpret the main concepts of
power in global network society that Castells introduces in his
theory of power, to analyze his views on the complex interrela-
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tions between power, networks and communication and to
observe some of his breakthrough hypotheses.

Brief Review of Literature. In the case of Castells it is
almost impossible to dwell on this subject. As it is mentioned at
the beginning of this article he is the most cited author in the
field of social sciences and the first one in communication stud-
ies. Still we can mention the book of Frank Webster «Theories
of the information society» [3], as one of the comprehensive
works that thoroughly analyzes the main works and ideas of
Castells among other theoreticians of the information society
as well as academic edition «Visions and Realities» edited by
William H. Dutton (1996) [4], the work of Krishan Kumar (1992)
published in «New Theories of Industrial Society» [5] and
many others.

Results. Castells seeks to build a network theory of power
on his previous theories pertaining to the Network Society.
According to this theory of Castells, «power in the network soci-
ety is exercised through networks. There are four different forms
of power under these social and technological conditions: 

1. Networking Power: the power of the actors and organi-
zations included in the networks that constitute the core of the
global network society over human collectives and individuals
who are not included in these global networks.

2. Networking Power: the power resulting from the stan-
dards required to coordinate social interaction in the networks.
In this case, power is exercised not by exclusion from the net-
works but by the imposition of the rules of inclusion.

3. Networked Power: the power of social actors over other
social actors in the network. The forms and processes of net-
worked power are specific to each network.

4. Network-making Power: the power to program specific
networks, according to the interests and values of the pro-
grammers, and the power to switch different networks following
the strategic alliances between the dominant actors of various
networks» [6, p. 773]. It should be mentioned that each one of
these forms of power defines specific processes of exercising
power. More than that: all of them constitute the core of the
global network society. 

Castells gives examples of the most specific dominant net-
works. First of all he stresses that in global capitalism, the glob-
al financial market has the last word (including the IMF, rating
financial agencies (e.g., Moody’s or Standard & Poor’s), the
U.S. Treasury Department, the Federal Reserve Board, Wall
Street etc. Then he named the military power of the United
States (meaning the functioning of any structure that can use
technological innovation and knowledge to exert military power
and that has the material resources for large-scale investment
in war-making capacity. Of course there are numerous other
networks (of scientific research, of organized crime, of profes-
sional sports etc.). 

He mentioned also the power of political decision which is
largely dependent on media (we pay special attention to this
alliance of political and media networks at the age of globaliza-
tion later on). 

Besides the concepts of various forms of power in the net-
work society Castells introduces the concept of counter power.
Power and counter power constitute one of the central binary
oppositions in his theory of power because they «aim funda-
mentally at influencing the neural networks in the human mind
by using mass communication networks and mass self-com-
munication networks» [6, p.773]. Asserting that power relation-
ships are the foundation of society, as institutions and norms
are constructed to fulfil the interests and values of those in
power, Castells notes that «wherever there is power, there is
counter power, enacting the interests and values of those in
subordinate positions in the social organization» [6, p. 774]. He
underlines that specific interaction between power and counter
power makes power multidimensional as it is constructed
around multidimensional networks programmed in each domain
of human activity according to the interests and values of
empowered actors. He justly mentions that each type of society
has a specific form of exercising power and counter power and
that in the network society, social power is primarily exercised
by and through networks.

Thoroughly analyzing each one of the forms of power men-
tioned above and defining specific processes of exercising
power Castells comes to the conclusion that «The most crucial
forms of power follow the logic of network-making power
(Underlining is mine. – O. Z.). In a world of networks, the abili-
ty to exercise control over others depends on two basic mech-
anisms: (a) the ability to constitute network(s) and to pro-
gram/reprogram the network(s) in terms of the goals assigned
to the network; and (b) the ability to connect and ensure the
cooperation of different networks by sharing common goals and
combining resources while fending off competition from other
networks by setting up strategic cooperation» [6, p. 776].

Castells offers to call «holders of the first power position pro-
grammers. Holders of the second power position are switchers.
It is important to note that these programmers and switchers
are certainly social actors, but not necessarily identified with
one particular group or individual» [6, p. 777]. Castells summa-
rizes that more often than not, these mechanisms operate at
the interface between various social actors, defined in terms of
their position in the social structure and in the organizational
framework of society: «Thus, I suggest that in many instances
the power holders are networks themselves, in fact, subnet-
works of the networks that organize society. Not abstract,
unconscious networks, nor automata, but humans organized
around their projects and interests. Note that they are not sin-
gle actors (individuals, groups, classes, religious leaders, or
political leaders), as the exercise of power in the network so-
ciety requires a complex set of joint action that goes beyond
alliances to become a new form of subject – a networked sub-
ject» [6, p. 777] .

Castells expectedly plunges into sophisticated examination
of these two mechanisms of power making in the networks:
programming and switching. Нe points out that «the program-
ming capacity of the goals of the network, as well as the capa-
city to reprogram it, is, of course, decisive, because once pro-
grammed, the network has greater capability to perform
efficiently and reconfigure itself in terms of structure and nodes
to achieve its goals [...] However, all networks do share a com-
mon trait: ideas, visions, projects, and frames generate the pro-
grams. These are cultural materials. In the network society, cul-
ture is mostly embedded in the processes of communication,
particularly in the electronic hypertext, with the global multime-
dia business networks and the Internet at its core» [6, p. 776].

So the scholar comes to the conclusion that the process of
communication in society, as well as the organizations and net-
works that enact this process of communication, «are the key
fields where programming projects are formed and where con-
stituencies are built for these projects. They are the fields of
power in the network society» (Underlining is mine. – O. Z.).

Castells convincingly substantiates that there is a second
source of power: the control of the connecting points between
various strategic networks. Holders of these positions are
switchers to assert a geopolitical strategy. [6, p. 777]. His article
abounds in examples that the connections between different
networks (such as networks of the political leadership, the
media networks, the scientific and technology networks, and
the military and security networks) can produce and diffuse
specific political-ideological discourses. The combination of
programming and switching helps to communicate with each
other, inducing synergy and limiting contradiction.

Then Castells focuses on such closely interrelated subjects
as power, networks, and communication. This part of his theo-
retical observations is of paramount scientific interest to us. He
contends that «social power throughout history, but even more
so in the network society, operates primarily by the construction
of meaning in the human mind through processes of communi-
cation. In the network society, this is enacted in global/local
multimedia networks of mass communication, including mass
self-communication» [6, p. 779]. He gives his own definition to
the new concept of mass self-communication as the communi-
cation organized around the Internet and other horizontal digital
communication networks. 

Castells analyzes the role of emotion and cognition in poli-
tics, the ways in which emotional states effect and condition our
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responses to information. The scholar shows how belief and
emotional framing are key to comprehending the ways in which
people make political decisions. He stares that one of the key
ways in which media operate is through the creation of frames
or images which produce emotional resonances with viewers,
which are achieved in several ways. 

In the last part of his work he presents several hypotheses
concerning the nature of power in the global network society,
the role of media and communication power in it and discusses
the roots of meta-program that have been designed by some-
one else from outside the network. This enigmatic «someone
else» is the subject of the most determining form of power –
network-making power. Castells writes about such important
function of media as framing of individual and collective minds
stressing that although there is a great deal of diversity in a cul-
tural context that is simultaneously both global and local: «There
is, however, one feature common to all processes of symbolic
construction: They are largely dependent on the messages and
frames created, formatted, and diffused in multimedia commu-
nication networks» [6, p. 780].

Mobilizing this theoretical framework, Castells draws atten-
tion to the typology of network power presented above. He puts
forward a hypothesis, which is built on the basis of empirical
observation in his article written with Amelia Arsenault (2008)
[7]. Castells assumes that «multimedia communication net-
works jointly exercise network power over the messages they
convey because messages must adapt to the common proto-
cols of communication embodied in the structure and manage-
ment of the networks. However, while standardized forms of
mass communication may shape minds by their formatting of
the messages (for instance, news as infotainment), in the world
of mass self-communication (built on the Internet and horizon-
tal digital communication networks), the diversity of formats is
the rule. Thus, apparently, standards are diminished as a
source of network power. However, digitization operates as a
protocol of communication. In principle, everything can be digi-
tized, so it does not appear that this standard inhibits the mes-
sage» [6, p. 780]. Yet, Castells argues that this phenomenon
has an opposite, significant effect: «It amplifies the diffusion of
the message beyond anyone’s control. Digitization is tanta-
mount to potential viral diffusion throughout global networks of
communication. This is highly positive if you do want to diffuse
the message, but devastating if you do not want to diffuse the
message (if, say, the message is a video recording of your
wrongdoing). In this case, the network power exercised by dig-
ital networks assumes a new form: the removal of control over
message distribution. This is in contrast with the traditional net-
work power of mass media, which reformats the message to be
suitable for the audience in accordance with their corporate
strategy» [6, p. 780]. 

Referring to his conceptual framework, Castells argues
that networking power consists of the capacity to let a medi-
um or a message enter the network through gatekeeping pro-
cedures. Castells writes: «Those in charge of the operations of
each communication network are the gatekeepers, and so
they exercise networking power by blocking or allowing
access to media outlets and/or to messages that are con-
veyed to the network. I call it gatekeeping the nodes and gate-
keeping the messages. The rise of mass self-communication
has deeply modified the gatekeeping capacity of the pro-
grammers of mass communication» [6, p.780]. In this case his
thought echoes with the ideas of Karine Barzilai-Nahon (2008,
2010) about a theory of network gatekeeping as framework for
exploring information control [8; 9].

Castells warns: «Anything that reaches the Internet may
reach the world at large. However, gatekeeping still yields con-
siderable networking power, as most socialized communication
is still processed through the mass media, and the most popu-
lar information Web sites are those of mainstream media, given
the importance of branding in the source of the message. Fur-
thermore, government’s control over the Internet and corporate
business’ attempt to enclose telecommunication networks in
their privately owned »walled gardens» show the persistence of
networking power in the hands of the gatekeepers» [6, p. 781]. 

Castells goes on explaining already known terms from mass
media research such as agenda-setting but now he interprets
its meaning according to communication networks. He writes:
«Networked power [...] is the form of power exercised by certain
nodes over other nodes within the network. In communication
networks, this translates as the agenda-setting, managerial and
editorial decision-making power in the organizations that own
and operate multimedia communication networks» [6, p. 871].
Castells explains that decision making in the corporate media
has the multilayered structure. There are different decisions
makers on each level of this multilayered structure and between
them exists a complex interaction. There are decision makers of
news production, that is, the social actors that set up the com-
munication agenda. For example, they include governments,
social elites, owners of communication networks and their cor-
porate sponsors [through the intermediation of advertising
agencies], managers, editors, journalists, and an increasingly
interactive audience). Castells stresses that it is at each one of
these levels that programmers exercise power.

There are multiple programmers in each network. While
there is a hierarchy in the capacity to program the network, it is
the whole set of programmers who jointly decide on the net-
work’s operations. Because they interact among themselves, as
well as with the programmers of other communication net-
works, it can be said that programmers constitute a network
themselves – a decision-making network to set up and manage
the programs on the network. Castells defines their power as
specific: «It is geared to ensure the fulfilment of the goals of the
network, with the primary objective being to attract an audience
regardless of whether it is to maximize profits, or influence, or
something else. The overarching goal of network management
by the networked power of programmers is to constitute the pro-
grammed» [6, p. 871]. 

Network-making power is the capacity to set up and pro-
gram a network, in this case a multimedia, mass communica-
tion network. Castells mainly refers here «to the owners and
controllers of media corporations, be they businesses or the
state. They are the ones who have the financial, legal, institu-
tional, and technological means to organize and operate mass
communication networks. And they are those who, in the last
resort, decide the content and format of communication accord-
ing to the formula that will best accomplish the goals they
assign to the network: profit making, power making, culture
making, or all of the above» [6, p. 781].

Castells puts the central question: «But who are they?» He
names the most powerful media tycoons, such as Rupert
Murdoch, Silvio Berlusconi, Michael R. Bloomberg, or those
who run the most powerful Internet business corporations,
Sergey Brin, Larry Paige, Jerry Yang, David Filo, Mark
Zuckerberg, and others.

In this case Castells mentioned his empirical research «The
structure and Dynamics of Global Mutli-media Business
Networks» done together with Amelia Arsenault [7] which
demonstrates a highly complex picture of the reality of global
multimedia business networks – the core of the entire commu-
nication system, global, national or local. Network-making
power is in the hands of a small number of conglomerates and
their surrogates and partners. But these conglomerates are
formed by networks of multiple media properties operating in
multiple modes and in multiple cultural and institutional envi-
ronments. And what is the mostly important: «multimedia con-
glomerates are intertwined with financial investors of various
origins, including financial institutions, sovereign funds, private
equity investment firms, hedge funds, and others» [6, p. 781].

Castells comes to the very profound conclusion: the meta-
programmers empowered with network-making capacity are
themselves corporate networks. He explain it in a paradoxical
way: «They are networks creating networks and programming
them to fulfil the goals that these originating networks embody:
maximizing profits in the global financial market; increasing
political power for government-owned corporations; and attract-
ing, creating, and maintaining an audience as the means to
accumulate financial capital and cultural capital. Moreover, the
range of investment of these global multimedia business net-
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works increases with new possibilities of interactive, multimodal
communication, particularly the Internet and wireless communi-
cation networks» [6, p. 782]. 

Furthermore, Castells goes on to argue that in this case, the
programming of the networks is less about content than it is
about format. He comes to the most interesting conclusions:
The Internet only becomes profitable if people use it, and peo-
ple would use it less if it lost its fundamental features of inter-
activity and unfettered communication regardless of how sur-
veyed it is. This observation of Castells speaks of him as of
great sociologist that understands the psychology of Internet-
addicted generations: even realizing that they get into surveil-
lance of those who accumulates power of Internet networks,
people chose their right to communicate.

Castells finds out, names and introduces a new strategy –
commodification of freedom. According to him it means
«enclosing the commons of free communication and selling
people access to global communication networks in exchange
for surrendering their privacy and becoming advertising tar-
gets» [6, p. 782]. It sounds rather sad, but the truth very often
has a salty taste.

However, there is a note of optimism in his research,
because Castells constitutes that once in cyberspace, people
may have all kinds of ideas, including challenging corporate
power, dismantling government authority, and changing the cul-
tural foundations of our aging, aching civilization. 

Conclusions. Having detected his theory of network power,
we may see that Manuel Castells is a great scholar of our days.
He gives clear and deep analyses of interrelations between

communication power, media power, financial power and politi-
cal power in a global network society. He formulates a theory of
power relevant to the information age. He constructs his net-
work theory of power on the foundation of paramount empirical
detection of the processes that are taking place in the global
network society and exploits his hypotheses and visions as a
kind of proselyte thinker of our epoch.
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Ключевые слова: имидж Украины, внешнеполитическая коммуникация, социальные медиа, зарубежная блогосфера.
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IMAGE OF UKRAINE IN BLOGOSPHERE
Abstract. Introduction: Study of Ukraine’s image in the foreign blogosphere helps to realize the state’s position in the global infor-
mation space, as well as identify opportunities for information and political influence on the external audience. Purpose. To ana-
lyze the image of Ukraine in foreign blogosphere and to establish trends of social media usage for effective foreign communi-


