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InbyeHko H. B.

KaHAanpaTt eKOHOMIYHUX HayK, AOUEHT Kadeapyn TOProBenbHOro NigNpUEMHMLTBA Ta NOriCTUKN, OOKTOPaHT,

KuiBCbKUI HaUiOHanNbHWIA TOProBebHO-EKOHOMIYHWIA YHiIBEpcUTeT, KuiB, YKpaiHa

Mpo6nemu BNpoBag>XeHHA iHHOBaUiMHUX NiAXOAIB Ha NigNPUeMCcTBax ONTOBOI TOPriBni

AHoOTaUiA. Y cTaTTi po3rnAHYTO Npobiemn BNpOBaAXKEeHHA iHHOBaLIM Ha NianpuemMcTBax ONTOBOI TOPriBfi B YKpaiHi. MpoaHa-
ni3oBaHO AVHaMiKy BUKOPWUCTaHHA CKNAaACbKOl Niowi nianpuemcTsamy OMTOBOI TOPriBni B YKpaiHi. ABTOPOM 3anpornoHOoBaHi
KnacudikauinHi 03Haku iHHOBaUin B ONTOBI TOPriBMi. 3anpoBaaXXeHO PO3pPaxyHOK iHAEKCIB eheKTUBHOCTI BNpPOBaAXEHHA
iHHOBaLiNHMX TEXHOMOrIN MiANPUEMCTBOM ONTOBOI TOpriBni. [JoBeAeHO AOUINBHICTb OUHKU PU3UKIB BNPOBAAXKEHHA iHHOBALIN
nignpMeEMCTBOM OMTOBOI TOPriBSi.

KntoyoBi cnosa: iHHOBaUii; kKnacudgikauiiHi 03Haky iHHOBaUin B ONTOBIW TOpriBni; iHHOBaUiNHI 6idHec-npouecy; iHHOBaLiHI
TexHonorii; iHHoBaUilHi pU3uKu.

UnbyeHko H. B.

KaHAaupaTt 9KOHOMUYECKMX HayK, OOLUeHT kadhedpbl TOProBOro NnpeanpuHUMaTenscTea U IOrmMcTuKMm,

KneBcKuMi HauMOHabHbIA TOProBO-3KOHOMUYECKUI YHUBEPCUTET, Knes, YkpanHa

MNpo6nembl BHeApeHUA UHHOBALMOHHbIX NOAXOA0B Ha NPeANpPUATUAX ONTOBOW TOProBK

AHHOTauuA. B ctatbe paccmoTpeHbl npobnembl BHEAPEHUA WUHHOBALUMIA Ha NPeAnpuUATUAX ONTOBOW TOProBnv B YKpawvHe.
MpoaHanuanpoBaHa AMHaMMKa UCNONb30BaHWA CKNAACKON Nnowaan npeanpuAaTUAMN ONTOBOW TOProBnn B YKpauHe. ABTOPOM
npeanoXxeHbl KnaccuguKaunmoHHble NPU3Hakn MHHOBaLUMI B ONTOBOW Toprosre. BHegpeH pacyeT uHAeKcoB adhpeKTUBHOCTH
UMMAEMEHTAUMN UHHOBALUMOHHbIX TEXHOSOTUIA MPEANPUATNEM ONTOBON TOProenu. [lokaszaHa LenecoobpasHoCTb OLEHKN PUCKOB
BHEAPEHWA MHHOBaUWUA NpeanpuaTMEM ONTOBOW TOProB/M.

KniouyeBble cnoBa: MHHOBAaLMM; KNacCurKauMOoHHble NPU3HaKN MHHOBaLUWI B ONTOBOW TOProBne; MHHOBALUMOHHblE BU3Hec-
NpoLecChbl; MUHHOBAaUMOHHbIE TEXHONOMMU; MHHOBAUMOHHbIE PUCKMN.

1. Introduction

Wholesale trade is one of the driving forces behind Ukrai-
nian integration into the European Union market, and it is vital
to promote innovations to Ukrainian enterprises to make them
comply with the standards of the European wholesale trade in-
dustry. Innovations may push Ukrainian wholesale trade sec-
tor to improve business processes, and to promote modern ap-
proaches to goods turnover.

2. Brief Literature Review

There are a relatively large number of publications on the
problem of innovations in wholesale trade in Ukraine, showing
a variety of methodological approaches. The most notable
contributions to the field by Ukrainian scholars are those by
V. Apopiy and Yu. Khomyak (2011) [2], O. Beglarashvili (2016)
[3], H. Bohoslovets and O. Trubei (2014) [4] M. Virt (2009) [5],
N. Holoshubova (2015) [7], A. Mazaraki (2006) [6], O. Trubey
(2014) [8], and Yu. Yurchenko (2012) [9]. However, issues that
wholesalers are facing while introducing innovations to their
business require further investigation.

3. Purpose

It is crucial to redefine conceptual approaches to the prob-
lem of innovations in the wholesale trade sector in Ukraine. To
meet this objective, we explore the possibility to evaluate effec-
tiveness and to assess risks of innovations implementation to
the wholesale trade enterprises.
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4. Results

Despite significant accumulation of empirical knowledge and
existing theoretical concepts on innovativeness at the wholesale
trade enterprises, there are still quite different approaches to-
wards important methodological issues and problems of innova-
tions implementation.

According to the Law of Ukraine «On innovation activity»,
innovation is defined as «newly created and (or) improved
competitive technologies, products or services, as well as or-
ganizational and technical solutions for the industrial, admi-
nistrative, commercial or other use, which significantly im-
prove the structure and quality of production, and (or) social
and innovative activities, aimed at using and commerciali-
zing the results of research and development, and resulting
in new competitive products and services» [1].

V. Apopiy and Yu. Khomyak (2011) determine innovation
as «a process aimed at the creation, production, develop-
ment and qualitative improvement of new products, tech-
nologies, organizational forms and their implementation in
practical activities, in order to obtain economic benefits and
ensure the market success of the enterprise, or organiza-
tion» [2]. O. Trubey (2014) distinguishes between produc-
tive process, organizational and marketing innovations [8].
O. Beglarishvili (2016) concentrates on the importance to
implement results of the marketing research of innovative
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approaches into practice of the enterprise in wholesale trade
sector [3].

We propose our own approach to define the concept of in-
novation in wholesale trade based on classification criteria of
innovations to be implemented to the wholesale trade enter-
prises. The innovation in wholesale trade is a process aimed
at the development and improvement of new types of tech-
nologies, able to optimize the logistical, technological, organi-
zational and functional business processes in the wholesale
trade with due consideration of specific conditions at the lo-
cal market.

According to our research of existing classifications of the
innovative approaches, we propose to relate classification fea-
ture of innovations to the mechanism through which they in-
fluence on the business processes involved in the wholesale
trade: the main business processes are processes that are
dedicated to providing services that are of value to the customer
and provide income to the wholesale trade enterprises, namely
the purchase - the research of consumer needs; research com-
petitors; the logistics of business processes - market research
suppliers of goods; the organization of rational economic ties
with suppliers of goods, including contracts for the supply of
goods; organization of accounting and implementation of con-
tractual obligations; organization and technology of wholesale
purchases of goods from different suppliers; inventory manage-
ment in the enterprise wholesale; goods delivery; the credit of
suppliers; the insurance of products; the marketing research
commodity market structure; the research of the properties of
the goods; the customer service - after-sales service; the deve-
lopment of bonus systems for enterprise-consumers; the ser-
vicing of business processes - processes that are designed to
ensure the main of business processes and functioning of infra-
structure through ensuring of resources all business processes
of wholesale trade, processes that add value product - the im-
provement of the current process; expanding of the client base;
expansion of external relations; strategic planning; the proces-
ses of management are processes that span the full range of
management functions at the level of each business process
and business of the whole staff development.

It is also necessary to differentiate innovations by their fo-
cus on specific business processes. Development of innova-
tions are encompassing processes that ensure development
or improvement of the wholesale trade enterprise’s activities.
They allow augmenting capabilities of enterprise by improve-
ment of its infrastructure, new business technologies intro-
duction etc. This type of innovations makes deep and uni-
versal impact on enterprise, and is aimed to ensure profits in
a long run. It includes financial management, logistics ma-
nagement, human resources management, information ma-
nagement, etc.

Re-engineering innovations are defined by the steps to im-
prove the business processes of the wholesale trade enter-
prise locally, within some selected indicators. Innovation ana-
lysis in these cases is focused at identifying priority indicators
able to improve the efficiency of business process within exis-
ting structure, evaluating the effectiveness of the existing ma-
nagement system of the enterprise.

Another approach to classification of innovation is repre-
sented within The State Statistics Service of Ukraine. It defi-
nes as separate types of innovations: the acquisition of patent
rights, licenses, know-how, techno-
logy and other; technological pre-
paration of production; purchase
of machinery, equipment and other
assets; marketing, advertising and
more. However, this approach is
somehow undermined by the fact
that it is applied only to industrial
sector of economy, and is virtual-
ly unable to assess the level of im-
plementation of innovations at the
wholesale trade enterprises.

It makes doubtful to get viable
statistical data even about ware-
house area used in wholesale
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trade, since the State Statistics Service of Ukraine provides
information only on the number of warehouse space direct-
ly owned by wholesalers. Contemporary statistical surveys are
overlooking wholesalers’ usage of warehouses operated but not
owned by them. According to our surveys, some of the whole-
sale trade enterprises are using either smaller warehouse space
than they need for effective operations or do not use substantive
warehouse space at all.

According to the State Statistics Service of Ukraine, the
number of wholesale trade is constantly shrinking. This is due,
firstly, to the occupation of some territories in Ukraine, where a
significant amount of the wholesale trade enterprises were lo-
cated and, secondly, because of the exit from the wholesale
trade sector of substantial number of companies. According to
the State Statistics Service of Ukraine, the highest numbers
of the wholesale trade enterprises in Ukraine were in 2010
(78,368 enterprises). Since then, their amount has shrunk dra-
matically, reaching only 40,471 in 2014 (this numbers do not in-
clude information on Crimea and the city of Sevastopol, as well
as the temporarily occupied territories of Ukraine) [10].

The figure 1 presents information on the total warehouse
area owned by the wholesale trade enterprises for the period
from 2011 to 2014. As noted above, the 2014 does not provide
information on the occupied territories of Ukraine and Crimea.

According to the data provided in figure 1, the warehouse
area in wholesale trade sector is constantly shrinking and in
2014 plunged to an extremely low level.

The highest concentration of warehouse area of the whole-
sale trade enterprises is accounted for the city of Kyiv and the
Kyiv region, Dnipropetrovsk region, Odessa and Poltava re-
gions. In the table 1 the general information about dynamics of
the inventory (stock) of wholesale trade in Ukraine for 2011-2015
is presented.

Fig. 1: The dynamics of the ownership of warehouse area
in wholesale trade in Ukraine, 2011-2014, m?
Source: Compiled by the author using data
of the State Statistics Service of Ukraine
(excluding the occupied territories of Ukraine in 2014) [10]

Tab. 1: The dynamics of the inventory (stock) of wholesale trade in Ukraine, 2011-2015

Source: Compiled by the author based on information by the State Statistics Service of Ukraine
(excluding occupied territories in 2014 and 2015) [10]

lichenko, N. / Economic Annals-XXI (2016), 160(7-8), 66-70

67



ECONOMICS AND MANAGEMENT OF ENTERPRISES

The general structure of inventories of the who-
lesale trade enterprises accounted for non-food: in
2011 - 75.4%, in 2012 - 80.3%, in 2013 - 77.2%, in
2014 - 81.4%, in 2015 - 85.3%. However, as noted
above, it is impossible to assess the level of the ave-
rage warehouse area per one wholesale trade enter-
prise, because there is no information on the use or
on the terms of the warehouse area outsourcing by
the wholesale trade enterprises. Therefore, we sug-
gest conducting in-depth survey of the wholesale
trade enterprises by the available warehouse area in
use and its quality.

It is impossible to define the level of innovative
technologies that the wholesale trade enterprises use
without researching their respective business invest-
ments. Thus, we propose the set of indicators for calculating in-
vestments for innovative development of wholesale trade.

1) The index of efficiency of investments into innovative
technologies of the wholesale enterprise that is represented in
formula 1:

Q)

where AGRinnovation - the changes in gross revenue of the
wholesale enterprise income due to the introduction of innova-
tive technologies;

> Invest.innnovat.technol. is total of investments into the in-
novative technologies.

2) The index of efficiency of the investments in innovative
technologies for wholesale trade turnover is represented in
formula 2:

(2)

where AT is the changes of wholesale turnover of the
wholesale trade enterprises as a result of the introduction of in-
novative technologies;

3) The index of efficiency of the investments into innovative
technologies by the profits of the wholesale trade enterprises
is represented in formula 3:

@)

where AP is the change of profit by the wholesale trade
enterprises as a result of the introduction of innovative tech-
nologies;

4) Payback period of investment in innovative technologies
at the wholesale trade enterprises in formula 4:

(4)

Also, at the wholesale trade enterprises it is necessary to
assess the risks produced by the introduction of innovative
technologies. We propose to evaluate these risks while imple-
menting innovation at the wholesale trade enterprises as fol-
lows: financial; logistics; technology; information; marketing;
organizational and management.

Considering the uncertainty in the planning, the phase of
innovation at the wholesale trade enterprises can be achieved
by introducing some redundancy in reliability (reserves) and
flexibility (adaptability) based on the re-engineering of the busi-
ness processes. We propose to evaluate the risk of innovation
as the probability of loss or damage level. This approach is rep-
resented in the table 2.

The level of risk of innovation for the wholesale trade enter-
prises is calculated by the formula:
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Tab. 2: Risk assessment of innovations at the wholesale trade

enterprises by level and evaluation of probable losses

Source: Developed by the author

where is the level of risk reducing the efficiency of

innovation at the wholesale trade enterprises, in points

is numerical score of the relative deviation of perfor-
mance indicators of the introduction of innovative technologies
in comparison to those planned.

i=1, 2, k; where kis the number of relative deviations’ per-
formance indicators of planned innovation.

To quantify the level of risk reduction efficiency of the intro-
duction of innovation at the wholesale trade enterprises, it is
necessary to calculate the probability of risk events in innova-
tive business processes according to formula 6:

(6)

where p, is the probability of risk event for the particular
innovation of business process;

is the relative deviation of performance indicators
of the innovative technologies introduction in com-
parison to those planned;

h is the total number of key innovative business processes.

According to our research, the main feature of the policy
of innovative development of wholesale trade is that it focu-
ses on the process approach (technological innovation) rela-
ted to customer service, logistics and marketing. For compari-
son, the industrial enterprises focus on product and process in-
novations associated with the production of both existing and
new products.

We investigated the introduction of innovative technolo-
gies to the twenty leading distributors selling automotive com-
ponents in Kyiv and Kyiv region. Our research found that this
companies provide marketing, logistics and technological inno-
vations (see table 3).

Tab. 3: The wholesale trade enterprises selling automotive
components in Kyiv and Kyiv region, introducing
innovative technologies, pcs.

Source: Developed by the author

Thus, according to our survey, distributors of automotive
components in Kyiv and Kyiv region used the innovation most-
ly as combined, but with strong impetus on logistics business
processes. Heads of these enterprises understand the impro-
ving of the logistics process in the warehouse as using modern
storage facilities; technological innovations are seen by them
mainly within framework of information technology improve-
ments affecting management of business process at the enter-
prise. The biggest firms in the market which introduce innova-
tions are «AD Ukraine» and «Elit Ukraine».



«AD Ukraine» group of companies is a part of the bigger
European trade group Auto Distribution International (ADI)
and is active at the Ukrainian market since 2007. It controls
about 20% of the automotive components market. It has 337
employees, 6000 sq. m of warehouse area, where they can
store more than 80,000 SKU. The company offers 137 brands
in assortment. Well-organised work of the logistics department
enables the company to make overnight deliveries to custo-
mers in any city of Ukraine (order by 17:00, get your order by
9:00 the next day). Delivery of spare parts in Kyiv is carried out
on a «100 minutes» basis [11].

«Elit Ukraine» company is a big importer and one of the
market leaders in auto components and commercial vehicles
markets. The company is a part of the Czech ELIT Group,
which, in turn, is a part of the Italian «Rhiag Group» cor-
poration. Today, the network consists of 19 branches loca-
ted in all major cities: Kyiv (three branches), Dnipropetrovsk,
Zaporizhzhya, Kharkiv, Odessa, Lviv, Uzhgorod, Ternopil,
Zhytomyr, Kryvyi Rih, Mykolaiv, Rivne, Vinnytsya, Bila Tserk-
va, Poltava and Khmelnytskyi. In Ukraine, the central ware-
house of 7000 sqg. m. is located in Kyiv. The final link in the
logistics chain is a branch office which provides a complete
range of the most popular auto parts with regard to regio-
nal peculiarities. Operational logistics service allows service
centres to receive parts from its affiliates in 1.5-2 hours, and
from the central branch - by the next day. The company offers
its customers excellent opportunities for business develop-
ment: e-catalogue e-CAT 3.0 which in many ways is a unique
one. It simplifies search for specific parts and can send or-
ders online. Company also provides parts under its budget
brand «Starline». Its wide range of parts, availability, quality
and affordable price allows auto service centres to improve
their work using «Partner Elit Autoservice» program, through
which Elit customers acquire new clients and provide better
services by using technical database VIVID e-TECH which
includes most of the technical data on 98% of contemporary
Ukrainian car fleet [12].

The enterprises need to implement innovations by using
modelled strategies: introduction of innovative technologies
and organization of the process that lead to optimization of
logistics costs; increase in the added value flexibility of the
logistics system; rapid adaptation to changes of the external
conditions.

Table 4 presents data of the development of the wholesale
trade enterprises which use various types of innovations.

Tab. 4: The structure of the distributors selling automotive components
in Kyiv and Kyiv region in the years 2012-2014 by the form of innovations, %

Source: Compiled by the author based at own survey

According to the survey conducted by the UK Department
for Business Innovation & Skills in 2015, the highest proportion
of innovations in England were shown by companies in the Dis-
tribution and Services sectors of economy within the following
groups: wholesale trade (54% increase against 46% in 2013);
motion picture and video production (52% increase against
43% in 2013); financial intermediation (59%, an increase from
45% in 2013). The transport, storage and communication group
also showed an increase from 41% to 51% (comparing with
2012) [13].

The only group that stayed broadly the same was the real
estate, renting and business activities group (48% in both
2015 and 2013 surveys). Yet this group had the highest pro-
portion of businesses which were innovation active in the 2013
survey [13].
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Empirical results of survey of innovation production and
adoption in EU countries held in January 2013 by the group
of researchers Rosina Moreno, Corinne Autant-Bernard, Sylvie
Chalaye, Fabio Manca, and Jordi Surinah (2013) demonstrated
that innovation adoption is far from being homogeneous across
sectors of economy. «Sectors for which the adoption rates are
the most important are electricity, gas and water supply (62%),
then wholesales trade (51%), and transport and communica-
tion (48%)» [14].

Thus, we propose our approach to define the notion of «in-
novation potential for wholesale trade», which is an ability to in-
troduce innovations at the stages of procurement, storage, dis-
tribution of goods, as well as the stage of customer service,
through the knowledge generation and the use of innovative
business processes, in order to increase the potential for inten-
sive development of the wholesale trade.

We recommend the following steps to promote the innova-
tive component to wholesale trade by public and private ac-
tors of the market: to create common information space for
Research & Development in wholesale trade sector; stimu-
late wholesale trade enterprises to implement innovative
technologies; implement innovative technologies to observe
and maintain optimal proportions of own and outsource ware-
house space by wholesalers to minimize their expenditures;
promote high level of automation of warehouse business pro-
cesses; develop and implement further innovations in logis-
tics for wholesale trade; involve the national capital to parti-
cipate in investment projects with high portion of innovations
for wholesale trade; control effectively the quality of goods,
to ban counterfeit and substandard goods from entering mar-
ket; monitoring performance and quality of services provided
by wholesalers.

5. Conclusions

The main objective for innovations in wholesale trade
should be attention to the type of trade structure, processes,
lifecycle innovation, efficient use of financial and human re-
sources that could in some way limit the opportunities for im-
plementing various innovations. It is well-known that the main
feature of the policy of innovative development of wholesale
trade is related to the possibility of introducing logistics, mar-
keting, information and technological innovations in the cus-
tomer service. The viability of innovative strategy for wholesale
trade depends from the situation at the market and own capa-
bilities (especially, for investments) of the enterprise.

Thus, we defined innovation in wholesale trade as a pro-
cess aimed at the development and imp-
rovement of up-to-date technologies that
optimize the logistics, technological, orga-
nizational and functional business pro-
cesses at wholesalers under specific con-
ditions at the market.

Based on our research, we provided
the following classification of innovations in
wholesale trade with regard to the mecha-
nism of influence on business processes:
basic (primary, reproductive) business pro-
cesses, servicing (supporting) business
processes, the degree of development of
innovative business processes, business
process development, business process
reengineering, etc. We came to the conclusion that it is not pos-
sible to attain proper level of innovation in wholesale trade with-
out research investment. Thus, the calculation of efficiency re-
quires analysis of investments to implement innovative techno-
logies, effects of innovations on gross income of the enterprise,
shifts in turnover as a result of innovative technologies, period of
investment payback under the introduction of innovative techno-
logies at the enterprise.

We prove the necessity to calculate risks while implemen-
ting the innovative technologies at the wholesale trade enter-
prises, namely: financial; logistics; technology; information;
marketing; organizational and managerial investment. In addi-
tion, to quantify the level of innovation efficiency risk reduction,
it has been offered to calculate the probability of risk events in
innovative business processes.

lichenko, N. / Economic Annals-XXI (2016), 160(7-8), 66-70

69



ECONOMICS AND MANAGEMENT OF ENTERPRISES

References

1. The Verkhovna Rada of Ukraine (2012). About innovation activity. Law of Ukraine No. 40-1V of 04.07.2002. Edition of 05.12.2012. Retrieved from
http://zakon2.rada.gov.ua/laws/show/40-15 (in Ukr.)

2. Apopii, V. V., & Khomyak, Yu. M. (2011). Essence and typology of innovations in trade. Collection of Scientific works «Irade, commerce, entrepreneurship», 12,
5-7 (in Ukr.).

3. Beglarashvili, O. P. (2016). Implementation of organizational and marketing innovations by wholesale trade enterprises. In: Materials of the Inter-
national Business-Forum «Problems and Prospects of Innovation Activity in Ukraine» of March 19, 2015 (pp. 71-73). Kyiv: KNTEU. Retrieved from
https://knteu.kiev.ua/file/MTc=/1e8a62d3ca6647b78fd23992ec0eb32d.pdf (in Ukr.)

4. Bohoslovets, H. M., & Trubei, O. M. (2014). Problems and prospects of wholesale enterprises’ development. Scientific Herald of Kherson State University.
Series «Economics», 5(2), 28-32 (in Ukr.).

5. Virt, M. Ya. (2009). Organization-economic mechanism of wholesale trade functioning in market environment. Dissertation thesis. Lviv Commercial
Academy. Lviv: Ukoopspilka (in Ukr.).

6. Mazaraki, A. A., Blank, I. O., Ligonenko, L. O., & Guliayeva, N. M. (2006). Internal trade in Ukraine: economic conditions of effective development.
A. A. Mazaraki (Ed.). Kyiv: KNTEU (in Ukr.).

7. Holoshubova, N. O. (2015). Institutional changes as a factor of innovation development in trade. Materials of the International Business-
Forum «Problems and Prospects of Innovation Activity Development in Ukraine» from March 19, 2015 (pp. 71-73). Kyiv: KNTEU. Retrieved from
https://knteu.kiev.ua/file/MTc=/1e8a62d3ca6647b78fd23992ec0eb32d.pdf (in Ukr.)

8. Trubei, O. M. (2014). Innovative development of the wholesale enterprises. Theoretic and Practical Aspects of the Intellectual Property
Economics, 10(1), 205-210 (in Ukr.).

9. Yurchenko, Yu. Yu. (2012). The wholesale trade: institutional-evolutional approach. Donetsk: DonNUET (in Ukr.).

10. The State Statistics Service of Ukraine (2016). Wholesale and stock trade of Ukraine. Retrieved from http://ukrstat.org/uk/druk/publicat/kat_u/publtorg_u.htm
(in Ukr)

11. «AD Ukraine» (2016). Official web-page. Retrieved from http://ad.ua (in Ukr.)

12. «Elit-Ukraine» (2016). Official web-page. Retrieved from http://www.elit.ua/professionals (in Ukr.)

13. Department for Business Innovation and Skills (2016, March) Headline findings from UK innovation survey. Innovation Analysis. Retrieved from
https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/506953/bis-16-134-uk-innovation-survey-2015.pdf

14. Moreno, R., Autant-Bernard, C., Chalaye, S., Manca, F., & Surinach, J. (2013, January). Design and construction of a set of indicators for
innovation production and adoption in EU countries for January 2013. The University of Barcelona WP4/07 SEARCH WORKING PAPER. Retrieved
from http://www.ub.edu/searchproject/wp-content/uploads/2013/01/WP-4.7.pdf

Received 15.05.2016

References (in language original)

1. Mpo iHHoBaUilHy AiAnbHiCTb: 3akoH YkpaiHu Big 04.07.2002 Ne 40-1V. Pegakuia Bia 05.12.2012 [EnekTpoHHuWiA pecypc] / BepxoBHa Papa YkpaiHu. —
2012. — Pexxum pocTyny : http://zakon2.rada.gov.ua/laws/show/40-15

2. Anonin B. B. CyTHicTb i TunonoriA iHHoBauin B Toprisni. / B. B. Anonin, 0. M. Xom’ak // 36. HayK. npaup «TopriBnA, komepuia, NigNpUEMHULTBO». —
JbBiB : JlbBiBCbKa KOMepLinHa akaaemia, 2011, - Bun. 12. - C. 5-7.

3. Bernapawsini O. . BnpoBaaXeHHA NiANpUeEMCTBaMK OMTOBOI TOPriBfi OpraHi3auiiHUX Ta MapkeTWHroBuX iHHoBauii [EnekTpoHHuiA pecypc). /
O. IN. Bernapawsini // MaTepianu MixHapoaHoro 6i3Hec-cpopymy «pobnemu Ta nepcneKkTUBM PO3BUTKY iIHHOBAUIMHOT AiANbHOCTI B YKpaiHi» 19 6epesHA
2015 p. — Kui : KHTEY. — 2016. — ¢. 71-73. Pexxum poctyny : https://knteu.kiev.ua/file/MTc=/1e8a62d3ca6647b78fd23992ec0eb32d.pdf

4. Borocnoseub . M. Mpobnemn Ta nepcnekTnsmn po3sBuTKY nianpvemcTs ontosoi Toprieni / I M. Borocnoseub, O. M. Tpy6en // HaykoBui BiCHUK
«XepCOHCbKOro AepXaBHOro yHiBepcutety». CepiA EkoHOMiYHi Haykn. — 2014. — Bunyck 5. YactuHa 2. — C. 28-32.

5. Bipt M. A. OpraHi3auiiiHo-eKOHOMIYHUIA MexaHi3M (hyHKLiOHyBaHHA OMTOBOI TOPriBfli B PUHKOBOMY CEPEAOBWLLi : AMC. KaHA. eKOH. Hayk : 08.00.04 /
M. A. BipT ; Ykooncninka, JIbsis. komepu. akaa. — Jlbsis. — 2009. — 244 c.

6. BHyTpilWwHA TOpriBnA B YKpaiHi: eKOHOMiYHi yMOBM e(peKTUBHOro po3BUTKY : MoHorpadia / A. A. Masapaki, |. O. bnaHk, J1. O. JliroHerko, H. M. lynAesa ;
3a pea. A. A. Masapaki. — Kuis : KHTEY, 2006. — 194 c.

7. Tonowy6osa H. O. IHCTUTYUiAHI 3MiHN AK YWHHWK IHHOBAaLiiHOTrO Po3BUTKY Toprieni [EnekTpoHHuiA pecypc] / MaTtepianu MixkHapoaHoro 6i3Hec-chopymy
«[pobnemun Ta nepcnekTUBK PO3BUTKY iHHOBALIiHOI AiANBHOCTI B YKpaiHi», 19 6epesHa 2015 p. — Kui : KHTEY. - 2016. — ¢. 71-73. — Pexxum gocTyny :
https://knteu.kiev.ua/file/MTc=/1e8a62d3ca6647b78fd23992ec0eb32d.pdf

8. Tpy6en O. M. [HHOBaUiNHWIA PO3BUTOK NiANPUEMCTB ONTOBOI TOPriBNi / TEOPETUYHI | NPaKTWUYHI acneKTN eKOHOMIKW Ta iHTeNeKTyanbHOi BNacHOCTI. —
Bun. 1 (10). - 2014. - C. 205-210.

9. IOpyeHko 0. 10. OnToBa TOpriBNA: iHCTUTYLIOHANbHO-eBONIOLHWIA Niaxia : MoHorpadia / 10. 0. IOpyeHko ; [loHel. Hal. YH-T eKOHOMIKM i TopriBni
iM. Muxanna Tyran-baparnoscbkoro. — [loHeupk : [IoHHYET, 2012. — 404 c.

10. OnToBa Ta 6ipxoBa TopriBnA YKpaiHu: Ctatuctuynui 36ipHuk [EnektpoHHuin pecypc] / [lepxaBHa cnyxba ctatuctuku Ykpainu. — 2016. —
Pexwum gocTyny : http://ukrstat.org/uk/druk/publicat/kat_u/publtorg_u.htm

11. CtopiHka komnaHii «AD Ukraine» [EnekTpoHHuin pecypc] / OdiuinHuii Be6-canT. — 2016. — Pexxum gocTtyny : http://ad.ua

12. CTopiHka komnaHii «EniT-YkpaiHa» [EnektpoHHuin pecypc] / OdiuiiHnii Beb6-canT. — 2016. — Pexxum pocTtyny : hitp://www.elit.ua/professionals

13. Headline findings from UK innovation survey. Innovation Analysis [Electronic resource] / Department for Business Innovation and Skills, — 2016, March. —
Access Mode : https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/506953/bis-16-134-uk-innovation-survey-2015.pdf

14. Moreno R., Autant-Bernard C., Chalaye S., Manca F,, Surinach J. Design and construction of a set of indicators for innovation production and adoption in
EU countries for January 2013 [Electronic resource] / Rosina Moreno, Corinne Autant-Bernard, Sylvie Chalaye, Fabio Manca, Jordi Surinach // The University
of Barcelona WP4/07 SEARCH WORKING PAPER. — Access Mode : http://www.ub.edu/searchproject/wp-content/uploads/2013/01/WP-4.7.pdf

Crarta Haginwna go peaakuii 15.05.2016

ORCID and Scopus author profiles

Elsevier’s Scopus is the world’s largest abstract and citation database of peer-reviewed
literature and it features smart tools to track, analyze and visualize research.
When you’ve published an article in any peerreviewed journal,
you automatically have a Scopus profile.

It is a good idea to check and update your profile containing the right publications.

ORCID (Open Researcher and Contributor ID) seeks to remedy the systemic name ambiguity problems
seen in scholarly research by assigning unique identifiers linkable to an individual’s research output.
You can now update both your Scopus and your ORCID at orcid.scopusfeedback.com.

Please follow the easy steps online.
by Elsevier

lichenko, N. / Economic Annals-XXI (2016), 160(7-8), 66-70

70


http://zakon2.rada.gov.ua/laws/show/40-15
https://knteu.kiev.ua/file/MTc=/1e8a62d3ca6647b78fd23992ec0eb32d.pdf
https://knteu.kiev.ua/file/MTc=/1e8a62d3ca6647b78fd23992ec0eb32d.pdf
http://ukrstat.org/uk/druk/publicat/kat_u/publtorg_u.htm
http://ad.ua
http://www.elit.ua/professionals
https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/506953/bis-16-134-uk-innovation-survey-2015.pdf
http://www.ub.edu/searchproject/wp-content/uploads/2013/01/WP-4.7.pdf
http://zakon2.rada.gov.ua/laws/show/40-15
https://knteu.kiev.ua/file/MTc=/1e8a62d3ca6647b78fd23992ec0eb32d.pdf
https://knteu.kiev.ua/file/MTc=/1e8a62d3ca6647b78fd23992ec0eb32d.pdf
http://ukrstat.org/uk/druk/publicat/kat_u/publtorg_u.htm
http://ad.ua
http://www.elit.ua/professionals
https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/506953/bis-16-134-uk-innovation-survey-2015.pdf
http://www.ub.edu/searchproject/wp-content/uploads/2013/01/WP-4.7.pdf

