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Relational capital and intellectual capital management
at enterprises in transitional countries: the case of Vietham

Abstract. The paper aims at investigating current status of relational capital (RC) management as a part of intellectual capital
management among enterprises of emerging economies given the increasing importance of this intangible asset and very limited
research in this context. With a sample of 189 enterprises through various sectors in Vietnam, statistical method was employed
to shed light on how they have been managing their intellectual capital (IC) and, more importantly, five different RC factors,
including customer relationships, supplier relationships, public relationships, investor relationships and partner relationships.
The findings witnessed that relational capital is the strength of firms, with customer relationship and supplier relationship being
top performing factors. Based on the results, several recommendations are proposed to improve the RC management capability
in transitional countries. RC management should be linked to strategic management, in which RC strategy must emanate from
and towards achieving the strategic goals of firms. However, RC strategy and its development plan need to be built based on
a comprehensive analysis of business strategy, competitive strategy, and intellectual capital analysis. There is also a need to
raise awareness and understanding among managers about RC. Enterprises need to apply many measures to improve RC
management capacity of managers.
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YnpaBniHHA pensauiiHuM Ta iHTeNneKTyanbHUM KarniTanom Ha nignpuemcraax

B YMOBaX €KOHOMIiKW, WO po3BMBaETbCA: Nnpuknag B’etHamy

AHoTauif. CTaTTioO NPUCBAYEHO NUTAHHAM YNPaBiHHA PensAuiiHMM KaniTanoM siKk CKagoBoi YNpasfiHHS iHTeNeKTyanbHUM
Kanitanom Ha nignpMemcTBax y KpaiHax 3 eKOHOMIKOI, L0 PO3BMBAETLCH, 3 ypaxyBaHHSAM PO LbOro HemaTepianbHOro
aKkTVBY 1 Manoro yucna JoChnigyKeHb, WO CTOCYITbCA AaHoro nutaHHsa. Ha npuknagi 189 nmignpuemcTs, WO BigHOCATLCS A0
Pi3HUX CEKTOPIB B’€ETHAMCBKOI €KOHOMIKM, 3a JOMOMOro CTaTUCTUYHOrO METOQY aBTOpU CTaTTi AaloTb YSABAEHHSA MpPOo Te, K
Ui KOMnNaHii ynpaensoTb CBOIM iHTeNeKkTyanbHUM KaniTasiom i n'aTbma akTtopamu, WO BM3HAYalTb pensauiiHuii Kanitan,
BKJ/IKOYAKO4M BiAHOCKHM 3 KJiEHTaMK, NocTavalibHMKaMu, rpoMagchbKicTio, iHBecTopamu Ta 6isHec-napTHepamu. Pesynsratu
OOCNioKEHHS NoKasanu, WO pensuiiHiin Kanitan nocuioe NignpueMcTaa i € KNto4oBUM (hakTopoM Yy BiQHOCUHAX i3 KniEHTaMn
Ta nocTtayanbHuKamu. Ha nigcrtasi oTpuMaHnx pesynbraTiB aBTopamMu CTaTtTi 3anporoHOBaHO pekoMeHaalji, WO CTOCYTLCA
NigBULLEHHS eheKTUBHOCTI yNpaBiHHA pensuiiHum KanitTasioM y KpaiHax 3 eKOHOMIKOI0, L0 PO3BMNBAETHLCS.

Knio4oBi cnoBa: iHTeNneKkTyanbHUin Kanitan; ynpasniHHS iHTeNeKTyaNbHUM KaniTanoMm; eKOHOMIKa, Lo pPO3BUBAETLCS; B’eTHawm;
JIOACBKWI KaniTas; CTPYKTYPHWUIA Kanitan; pensuiiHiin kanitan.
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YnpasneHue pensiuMoOHHbIM U UHTEJUIEKTYasIbHbIM KanutasoM Ha NpeanpusaTusax

B YC/IOBUSIX pa3BUBaloLencs 3IKOHOMUKU: npumep BbeTHama

AHHOTaumsa. CtaTbs MOCBsLEHA BOMPOCaM YMNpaBieHUs PENALVOHHBIM KanuTalioM Kak COCTaBfAIOWEN ynpaBneHus
WHTENNEKTYanbHbIM KanuTanoM Ha MpPegnpusTMax B CTpaHax C pa3BUBAOLLENCH 3KOHOMUKOW C y4ETOM YCUNEHUS pOnu
3TOro HeMaTepmasnbHOro akTMBa U HE3HAYMTENBHOrO YMCna UCCNefoBaHui, Kacalwmnxcs gaHHoro sonpoca. Ha npumepe
189 npegnpuATUiA, OTHOCALLMXCA K pa3HbiM CEKTOPaM BbETHAMCKON 3KOHOMMWKW, NMPW MOMOLLN CTaTUCTUYECKOro MeToaa
aBTOpbl CTaTbM AalOT MPEACcTaBfleHNnEe O TOM, Kak 3TV KOMMaHMM YNpaBnsioT CBOMM  WUHTENIEKTyalbHbIM Kanutanom
N NaTblo akTopamu, onpefensiownuMn PensauNoHHbIA KanuTan, BKYasi OTHOLUEHUSI C KJIMeHTamu, MocTaBLiMKamu,
06LLEeCTBEHHOCTbIO, MHBECTOPAMU N BM3HEC-NapTHepamun. Pe3ynbTaThl MCCneaoBaHns nokasanu, YTo PeNnsauNOoHHbIA KanuTan
YCUNNBAET NPeanpusTus, SABASACh KOYEBbIM (DAKTOPOM B OTHOLLEHWSX C KAMEeHTaMu M nocTaslmkamn. Ha ocHoBaHuu
NnoslydeHHbIX pPe3ynbTaToB aBTopamMu CTaTbW MPEenoXeHbl pPeKoMeHpauuun, Kacatowmecs nosbleHns 3hdeKTUBHOCTU
ynpasfieHns pensuMoHHbIM KanuTanoM B CTpaHax C pasBuBatoLLeiCs 9KOHOMUKON.

KnroueBble cnoBa: VHTENNEKTYasNbHbIN KanuTas; ynpasBneHne UHTENIEKTyallbHbIM KanuTanioM; pas3BuMBaoLLasics SKOHOMUKA;

BbeTHam; Yenoseyeckunin kanuTarn, CprKTyprIVI KanuTasn; peﬂﬂLl,VIOHHbIVI KanuTtan.

1. Introduction

Intellectual capital is all the knowledge that businesses
use to gain competitive advantage [1-2]. Edvinsson [3] de-
fines intellectual capital as the possession of knowledge,
practical experience, technology, customer relationships
and occupational skills, which gives a company a competi-
tive edge in the market.

Knowledge is an important factor in creating competi-
tive capabilities for firms. According to knowledge-based
theories, the difference in performance between enterprises
is due to the difference in intellectual capital between firms.
Given the complexity and instability of economic, social and
cultural conditions, competitiveness of enterprises depends
on not only conventional material and financial resources but
also knowledge assets to create sustainable competitive-
ness [1]. In fact, a number of studies have been conducted to
examine how intellectual capital contributes to business re-
sults and creates value for the company [3].

Due to pressures from intense competition and rapid de-
velopment of information and communication technologies,
it is imperative for firms to reconsider the origins of competi-
tive advantage and the source of value creation. This has led
to the emphasis on innovation. Unquestionably, knowledge
is increasingly playing a particularly important role in the in-
novation process as well as support for enhancing the ca-
pacity for innovation [2; 4].

In emerging economies such as Vietnam, dynamic com-
panies are drivers of growth [5]. In Vietnam, the number of
companies has significantly increased in recent years and
many have proven their success. However, even though
there is a great deal of research carried out about intellec-
tual capital, its constructs and management in the Western
countries, there is limited research in emerging Asian eco-
nomies that have experienced significant growth in recent
years. In Vietnam, intellectual, and especially relational, capi-
tal research has not yet received adequate attention.

The authors have accordingly extended the focus on
the relational capital as one of the elements responsible for
value creation in the organisation. In fact, this paper first seeks
to investigate how firms in Vietham are managing their rela-
tional capital, which is a very distinctive and important type
of intellectual capital. Actually, the attitude of managers about
relational capital and its improvement has a huge impact on
the importance of its management. Then, recommendations
are suggested to improve their capabilities in managing this
very valuable intangible asset so that they can improve their
positions in international market and to achieve high efficiency
in the context of greatly integrated economy.

Overall, the major implication of the paper is to advance
knowledge and practice in the area of relational capital ma-
nagement by focusing upon empirical research and current
issues in an emerging economy. The deepening of know-
ledge of how enterprises in emerging economies manage
the relation of their businesses can contribute to the im-
proved effectiveness of their policies.

2. Brief Literature Review

2.1. Intellectual capital and relational capital

In today’s knowledge economy, the most important as-
sets making the companies valuable and competitive are the
intangible ones. These assets have been defined as intellec-
tual capital since late 1990s [6-7]. Although there exists a
variety of definitions for intellectual capital, <knowledge that
can be converted into value» can be accepted as a compre-
hensive definition [6]. Intellectual capital is the sum of the
knowledge assets of an organisation and has the most im-
portant contribution to improving the organization’s com-
petitive position through the creation of value for identified
key stakeholders [8]. Intellectual capital is also defined as
knowledge generation, knowledge about knowledge and
how these processes can be leveraged into some form of
social or economic value.

What constitutes intellectual capital is also varied among
the authors. Smith and Parr [9] decompose the intangible
assets to single out four elements: rights, relationships, un-
defined intangibles and intellectual property. Blair and Wall-
man [10] identify ideas, special skills, organisational struc-
tures and capabilities, brand identities, databases and net-
works. Edvinsson [6] and Meritum [11] define intellectual
capital in terms of human capital, structural and relational
capital based on the knowledge contained.

Relational capital

There are many different definitions about relational capital
provided by different researchers. Initially, the emphasis is on
the relationships with customers and suppliers [3; 6; 12-13].
Gradually, concepts such as commercial power, environmen-
tal activities, relationships with internal and external stake-
holders as well as the relationship between the communi-
ty and business agents are also reflected on relational capi-
tal [12; 15-16]. In this study, pursuant to the definition of Bon-
tis [13], relational capital is defined as all resources associa-
ted with external relationships of the business such as custo-
mers, suppliers and R&D partners. Relational capital includes
a portion of human capital and structural capital that enga-
ges in business relationships with external stakeholders (in-
vestors, creditors, customers, suppliers, competitors, univer-
sities, etc.) along with their perception of the company.
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However, relational capital is the most
difficult of the three subcategories of in-
tellectual capital (IC) to develop, since it
is the most external part to the organisa-
tions’ core. Relational capital is a non-ex-
clusive property of the firm [17]. This im-
plies that it is even more important to con-
sider an approach towards a high aware-
ness of the relational capital of an organi-
sation. After all, relational capital is know-
ledge embedded in relationship most ex-
ternal to the company [18].

2.2. Intellectual capital management and relational
capital management in Vietham

Most of the world’s current intellectual capital research
is conducted with regard to Western countries. More spe-
cifically, intellectual capital research has been generally fo-
cused on the USA, the UK, Scandinavian countries, Austra-
lia, Canada, Austria, Ireland and South Africa [19], as well
as some Asian countries, such as Malaysia and India [13].
In contrast, the research of intellectual capital in Vietham has
not yet received adequate attention.

Most works written on the transition of Vietnam toward the
market economy tend to provide a general picture of econo-
mic development, with little focus on the role of intellectual
capital in the transition stages.

At the industry level, the role of intellectual capital is
evident in the development of the service sectors, many
of which are intellectual capital intensive. The economy is
divided into three main sectors: agriculture and aquacul-
ture, industry and construction, and trading and services
(such as retail trade and export services). However, in re-
cent years the trading and services sector has been leading
the economy. In 2018, 42.5 percent of GPD came from the
service sector [20]. The growth of the service sector shows
a remarkable development of the economy from sole re-
liance on traditional factors of production, such as land and
machinery, towards a combination of tangible and intangi-
ble assets.

Also, it can be said that at the micro level there is a need
for Viethamese firms to invest in human capital, structural
capital and, particularly, relational capital, especially in de-
veloping good personal and social relationships with trading
partners and customers. Indeed, literature indicates that so-
cial relations and networks are strategically important for
Vietnamese firms given the context of an even more com-
petitive environment resulting from joining the ASEAN Free
Trade Agreement (AFTA), signing the Bilateral Trade Agree-
ment (BTA) along with the USA and the expected entrance
into the WTO. This issue highlights the importance of rela-
tional capital for all companies, without which they could
not hope to succeed in Vietnam.

Therefore, what is needed is a more systematic research
on the current status of relational capital management in
Vietnamese firms and on how Viethamese managers per-
ceive the role of relational capital management because
perception will precede suitable action. From there, recom-
mendations can be suggested to improve Vietnamese firms’
capability in managing and developing relational capital.
Three research questions have been formulated to guide
this study:

e How are Vietnamese enterprises managing their relational
capital?

* Are there any strengths and weaknesses in their relational
capital management?

e What are solutions to improve their relational capital ma-
nagement?

3. Conceptual framework

This research on the current status of Viethamese enter-
prises’ IC management is based on the European Commis-
sion guideline, which originally consists of 5 intellectual ca-
pital components of relational capital (Figure 1).

Those IC factors are evaluated by self-assessment, i.e.
each factor is evaluated with regard to its current existing
quantity, quality and systematic management. Specifically:

ECONOMICS AND MANAGEMENT OF NATIONAL ECONOMY

Fig. 1: Conceptual framework
Source: European ICS Guideline, 2008

Quantity question:

¢ |s the quantity/volume of this IC factor (replace appro-
priately) sufficient for achieving our strategic objectives?
Do we have enough of this IC factor (replace appropriate-
ly) to achieve our goals?

Quality question:

e Is the quality of this IC factor (replace appropriately) suf-
ficient for achieving our strategic objectives? Do we have
the right factor and is the quality of this factor good enough
in order to achieve our goals?

Systematic Management question:

e How systematically are we already developing this IC fac-
tor? Are there defined, regular measures and routines to
care for and improve this factor?

However, as stated in previous sections, given the pur-
pose of this study, the authors are keen on providing de-
tailed discussion about 5 IC factors of relational capital in-
cluding: customer relationships, supplier relationships,
public relationships, investor relationships and partner re-
lationships.

4. Methodology

4.1. Questionnaire design and survey

The respondents were asked to assess the quality,
quantity and systematic management of each of the IC
components on the scale from 0 (absolutely not sufficient)
to 10 (always/absolutely sufficient). To be specific, the re-
spondents were asked to consider: Are both the quantity
and the quality of the IC factor sufficient to achieve their
strategic objectives? Do they have enough of this IC factor
and is the quality good enough to achieve the goals? Re-
garding systematic management, they answered the ques-
tion: How systematically are they already developing this
IC factor?

Based on a convenient sampling method, research team
selected a sample of 200 firms from the database provided
by Business School of the National Economics University.
The questionnaires were sent to high-level or middle-level
managers in each firm via email and directly in person. The
questionnaires were anonymous (not including the compa-
ny’s name and the respondent’s name) to ensure that the
respondents carry out assessments as objectively as pos-
sible. Data collection took place in July, 2018.

4.2. Sample description

At the end of the data collection period, the total number
of respondents was 189, in which:

Regarding the sizes of the enterprises, 4.5% of the
sample are micro enterprises (with a total number of 10 em-
ployees or fewer), 25.8% are small enterprises (from 11 to
50 employees), 33. 7% are medium-sized enterprises (bet-
ween 51 and 300 employees), and 36% are large enterpri-
ses (over 300 employees).

Regarding the business sectors, 42.7% of the enterpri-
ses operate in the manufacturing sector and 57.3% operate
in the service sector. In terms of industries, 18.2% said they
are in finance and banking, 17% in construction, 12.5% in
commerce, 8% in pharmaceuticals, 8% in counselling and
training, 6.8% in logistics, 3.4% in textiles and the same per-
centage is for telecommunications. Other industries such as
paper production, electronics, food processing and waste
collection account for 2.3%.

In terms of operating time, 18.6% of the enterprises have
operated for 5 years or less, 19.8% have operated from 5 to
10 years and 61.6% have operated for over 10 years.
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In terms of the output market, 31.4% of the busi-
nesses operate in regional markets, 51.4% in the na-
tional markets, and 17.1% in international markets.

5. Results

5.1. Quality assessment

Figure 2 presents the average quality score of
Vietnam enterprises’ 5 IC factors, including the 5 RC
factors, namely customer relationship, public relation-
ship, investor relationship, partner relationship, sup-
plier relationship. As can be seen, the quality of these
five RC factors is valued at around 7 points on the
scale of 10.

In other words, the quality of relational capital of
Viethamese enterprises is generally perceived
to be fairly good, in which the factors with the
highest average scores are customer relation-
ship, investor relationship, partner relationship
and supplier relationship. All of these factors
received ratings above 7. The one RC factor
that has the lowest average score is public re-
lationship.

5.2. Quantity assessment

Figure 3 shows that the quantity of RC fac-
tors in Vietnamese firms is generally above the
average, which means they are not too scarce.
Among which, the four RC factors with the
highest average rating are customer relation-
ship, supplier relationship, partner relationship
and investor relationship. Interestingly, public
relationship in Vietnamese firms appears to be
in short supply in achieving the firms’ strate-
gic goals.

5.3. Systematic management

Systematic management, on the other hand, answers the
question how systematically Vietnamese firms are managing
their RC factors, or whether they have established routines
or procedures to care for and develop RC factors.

According to Figure 4, it can be implied that management
of RC of Vietnamese enterprises is generally good with their
rating being approximately 7 out of 10.

The three of the RC factors that received the highest
assessment are customer relationship, supplier relationship
and investor relationship. Meanwhile, the RC factor with the
lowest average score is public relationship.

In the manufacturing sector (Figure 5), the three
IC factors with the highest average rating are cus-
tomer relationship, investor relationship and sup-
plier relationship. On the contrary, public relation-
ship received the lowest rating with regard to Viet-
namese firms.

In terms of service factors (Figure 6), however, it
is a little bit different with customer relationship re-
ceiving the highest systematic management rating.
Supplier relationship, partner relationship and inves-
tor relationship are not perceived to be as important
as in the manufacturing sector with a roughly simi-
lar rating (7.1 and 7.0 respectively). Also, public re-
lationship does not appear to receive enough atten-
tion from Vietnamese firms since it still ranks very
low compared to other RC factors.

This difference can be explained as follows. First-
ly, the manufacturing sector generally requires large
investments in factories, machines and equipment,
which means that developing good relationships
with investors is very important for firms in the ma-
nufacturing sector.

In the service sector, employees usually interact
directly with customers and may handle unpreceden-
ted situations, which necessitates their being flexible
and creative in handling those situations. Therefore,
customer relationship and social skills/competence
are more important in the service sector than in the
manufacturing sector. Additionally, improving opera-
tional efficiency in order to reduce costs is also a con-
stant pressure in the service sector. Without doubt,

Fig. 2: Quality assessment of all IC factors in all sectors
Source: Compiled by the authors based on survey data, 2018

Fig. 3: Quantity assessment of all IC factors in all sectors
Source: Compiled by the authors based on survey data, 2018

information technology and explicit knowledge enable ser-
vice enterprises achieve this goal. Therefore, given the na-
ture of service sector, it is understandable why Supplier re-
lationship, Partner relationship, and Investor relationship are
not as important.

5.4. Strengths and weaknesses of IC management in
Vietnamese enterprises

The analysis of the strengths and weaknesses of IC ma-
nagement in Vietnamese enterprises is based on the applica-
tion of QQS (quality - quantity - systematic management) as-
sessment. Specifically, the «<mean value» aggregates all three
QQS dimensions (quality, quantity and systematic manage-
ment) into one value. Improvement potential shows the gap

Fig. 4: Systematic management assessment of all IC factors

in all sectors

Source: Compiled by the authors based on survey data, 2018

Fig. 5: Systematic management assessment
in manufacturing sector

Source: Compiled by the authors based on survey data, 2018
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between the mean value and 100%. The highest mean
values (low improvement potential) indicate strengths;
the lowest mean values (high improvement potential)
indicate weaknesses. In other words, IC factors with
low mean values represent weaknesses. Yet they have
high potential to improve and vice versa.

In general, quality, quantity and systematic ma-
nagement of all the RC factors are fairly similar, but
there are significant gaps between their current per-
formance levels and Level 10 (Figure 7). For exam-
ple, public relationship is not high in all the three di-
mensions: quantity, quality and systematic manage-
ment. This shows that Vietnamese enterprises still
face many challenges in both present and future in
achieving their strategic objectives and improving
their competitiveness.

Among the 5 RC factors, customer relationship
and supplier relationship have the highest mean va-
lues followed closely by partner relationship and in-
vestor relationship. Meanwhile, the bottom factor is
public relationship.

Overall, QQS indicates that Vietnamese firms
have strengths in relational capital, including custo-
mer relationship and supplier relationship, and weak-
nesses in public relationship.

6. Conclusions and Recommendations

6.1. Conclusions

This study explores the concept of relational ca-
pital in the context of Viethamese enterprises. As ar-
gued, relational capital is part of intellectual capital or
an intangible value of a company. The knowledge of
the intangibles of a company has been of increasing
importance in the last years. In fact, intellectual capital
in general and relational capital in particular play im-
portant role in creating competitive advantage and business
success for firms. Specifically regarding relational capital, no
firm may function efficiently on an isolated island entirely by
itself in the globalized society of today. Here are some con-
clusions drawn from the research.

Relational capital appears to be the strength of Vietna-
mese firms, especially for those in the manufacturing sec-
tors. Currently, firms have their established routines to
care for their relational capital. To be specific, among the
5 RC factors customer relationship and supplier relation-
ship are top performing factors in all the three dimensions:
quality, quantity and systematic management. On the other
hand, public relationship received the lowest assessment
compared to the requirements of strategic goals. There-
fore, the quantity and quality of public relationship are not
good enough for Vietnamese firms to achieve their strategic
goals. At the same time, they do not have well-built routines
or procedures to either care for or develop this particular re-
lational capital.

Even though RC in general is the strength of Vietnamese
firms, there is still a significant gap between their current
performance and the absolute level. This means there is still
potential to improve these RC factors.

Results of several empirical researches on Vietnamese
enterprises show that intellectual capital in general has not
received sufficient attention from business executives. In or-
der to further enhance competitiveness, Vietnamese enter-
prises need to pay due attention to management of intellec-
tual capital in order to develop and exploit this valuable in-
tangible asset effectively.

6.2. Recommendations

In order to further enhance Vietnamese firms’ efficiency
in managing their RC, several recommendations are made
as follows.
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Fig. 6: Systematic management assessment of all IC factors

in the service sector
Source: Compiled by the authors based on survey data, 2018

Fig. 7: QQS bar chart
Source: Compiled by the authors based on survey data, 2018

Relational capital should be considered as important
business resources in achieving strategic goals, there-
fore RC should be managed strategically. RC manage-
ment should be linked to strategic management, in which
RC strategy must emanate from and towards achieving the
strategic goals of firms. However, RC strategy and its de-
velopment plan need to be built based on a comprehensive
analysis of business strategy, competitive strategy, and in-
tellectual capital analysis.

There is also a need to raise awareness and understan-
ding among firm managers about RC, as well as its nature,
role and requirements of RC management. Enterprises need
to apply many measures to improve RC management ca-
pacity of managers. Organising training courses for busi-
ness managers on RC management for instance is a ne-
cessary step.

Senior managers need to develop a strong commitment
to relational capital development, since intellectual capital
and relational development are highly dependent on the will
of senior executives. This can be done through formal an-
nouncements or other concrete action plans in practice.

Also, since customer relationship, partner relationship
and investor relationship are already the strengths of Viet-
namese firms, these factors should be maintained at their
current level, given firms’ limited resources. On the contrary,
firms are not doing as well with public relationship; this RC
should be analysed in detail in case it is important for spe-
cific development measures by indirectly affecting the de-
velopment other factors

Each company should regularly carry out a systematic
RC analysis so that a checklist of activities can be drawn to
develop their IC. Based on the checklist, a company should
know what factors need to be intervened given their limited
resources.

1. Nahapiet, J., & Ghoshal, S. (1998). Social capital, intellectual capital, and the organizational advantage. Academy of Management Review, 23(2), 242-266.

doi: https://doi.org/10.2307/259373

2. Subramaniam, M., & Youndt, M. A. (2005). The influence of intellectual capital on the types of innovation capabilities. Academy of Management

Journal, 48(3), 450-463. doi: https://doi.org/10.5465/amj.2005.17407911

3. Edvinsson, L. (1997). Developing intellectual capital at Skandia. Long range planning, 30(3), 366-373. doi: https://doi.org/10.1016/S0024-6301(97)90248-X

Hoa, T. T. V., Huong, L. T. L., Linh, D. H., & Mai, N. P. / Economic Annals-XXI (2018), 172(7-8), 51-56

55


https://doi.org/10.2307/259373
https://doi.org/10.5465/amj.2005.17407911
https://doi.org/10.1016/S0024-6301(97)90248-X

ECONOMICS AND MANAGEMENT OF NATIONAL ECONOMY

4. Grant, R. M. (1996). Prospering in dynamically-competitive environments: Organizational capability as knowledge integration. Organization Science, 7(4),
375-387. doi: https://doi.org/10.1287/orsc.7.4.375
5. Murray, G. (1997). Vietnam: Dawn of a New Market. St Leonards: Allen & Unwin.

6. Edvinsson, L., & Sullivan, P. (1996). Developing a model for managing intellectual capital. European management journal, 14(4), 356-364 doi:
https://doi.org/10.1016/0263-2373(96)00022-9

7. Boudreau, J. W., & Ramstad, P. M. (1996). Measuring intellectual capital: Learning from financial history. Working Paper Series No. 96-08.
Ithaca, N.Y.: Cornell University, School of Industrial and Labor Relations, Center for Advanced Human Resource Studies (CAHRS). Retrieved from
http://digitalcommons.ilr.cornell.edu/cahrswp/179

8. Marr, B., & Schiuma, G. (2001). Measuring and managing intellectual and knowledge assets in new economy organizations. In M. Bourne (Ed.), Handbook
of Performance Measurement. London: Gee.

9. Smith, V. G., & Parr, L. R. (2002). Valuation of Intellectual Property and Intangible Assets (3™ edition). New York: John Willey & Son.

10. Blair, M. M., & Wallman S. M. H. (2003). The Growing Intangibles Reporting Discrepancy. In J. R. M. Hand & B. Lev (Eds.), Intangible Assets: Values,
Measures and Risks (pp. 449-468). New York: Oxford University Press.

11. Meritum project (2002). Guidelines for managing and reporting on intangibles (Intellectual capital report). Madrid: Fundacién Airtel Mévil. Retrieved from
http://www.pnbukh.com/files/pdf_filer/MERITUM_Guidelines.pdf

12. Stewart, T. A. (1998). The new wealth of nations: the intellectual capital. Buenos Aires: Granica (in Spanish).

13. Bontis, N., Keow, C. C. W., & Richardson, S. (2000). Intellectual Capital and Business Performance in Malaysian Industries. Journal of Intellectual
capital, 1(1), 85-100. doi: https://doi.org/10.1108/14691930010324188

14. Martinez-Torres, M. R. (2006). A procedure to design a structural and measurement model of intellectual capital: an exploratory study. Information &
Management, 43(5), 617-626. doi: https://doi.org/10.1016/.im.2006.03.002

15. Chen, S.-Y. (2009). Identifying and prioritizing critical intellectual capital for e-learning companies. European Business Review, 21(5), 438-452. doi:
https://doi.org/10.1108/09555340910986664

16. Ramezan, M. (2011). Intellectual capital and organizational organic structure in knowledge society: how are these concepts related? International Journal
of Information Management, 31(1), 88-95. doi: https://doi.org/10.1016/}.ijinfomgt.2010.10.004

17. de Castro, G. M., Lépez Saez, P., & Navas Lopez, J. E. (2004). The role of corporate reputation in developing relational capital. Journal of Intellectual
Capital, 5(4), 575-585. doi: https://doi.org/10.1108/14691930410567022

18. The Danish Trade and Industry Development Council (1997). Intellectual Capital Accounts: Reporting and managing intellectual capital. Memorandum.
Copenhagen: The Danish Agency for Development of Trade and Industry. Retrieved from http://www.oecd.org/datacecd/16/50/1948022.pdf

19. Firer, S., & Williams, S. M. (2003). Intellectual capital and traditional measures of corporate performance. Journal of Intellectual Capital, 4(3), 348-360.
doi: https://doi.org/10.1108/14691930310487806

20. General Statistics Office of Vietnam (2016). Vietnam report 2018. Retrieved from http://www.gso.gov.vn/default.aspx?tabid=382&ItemID=18956
(in Vietnamese)

21. Teece, D. J., Pisano, G. P., & Shuen, A. (1997). Dynamic Capabilities and Strategic Management. Strategic Management Journal, 18(7), 509-533.
Retrieved from https://www.researchgate.net/publication/243772552_Dynamic_Capabilities_and_Strategic_Management

22. Youndt, M. A., Subramaniam, M., & Snell, S. A. (2004). Intellectual capital profiles: An examination of investments and returns. Journal of Management
Studies, 41(2), 335-360. doi: https://doi.org/10.1111/j.1467-6486.2004.00435.x

Received 10.09.2018

Dear Colleagues!

We would like to inform you that Ukrainian Research Journal Economic Annals-XXI
has been included into one of the world most influential database
Scopus (The Netherlands).

Economic Annals-XXI in Title List Scopus:
http://www.elsevier.com/online-tools/scopus/content-overview#

Economic Annals-XXI in the Scopus Title List:
http://soskin.info/userfiles/image/Economic%20Annals-XXI_in_Scopus_title_list/Economic_Annals-XXI_in_Scopus_title_list.jpg

At the moment, Economic Annals-XXI is represented in nine leading international indexation bases:

1) Scopus, The Netherlands

(SJR 2014: 0.186; SJR 2015: 0.239; SJR 2016: 0.243; SJR 2017: 0.219);
2) Emerging Sources Citation Index (WoS);

3) Ulrich’s Periodicals Directory, Great Britain, the USA;

4) EBSCOhost, the USA;

5) Central and Eastern European Online Library (C.E.E.O.L.), Germany;
6) InfoBase Index, India;

7) Russian Index of Science Citation (RISC), Russia;

8) ERIH PLUS Index (Norway);

9) Index Copernicus, Poland

Now you have an opportunity to publish your articles in the Ukrainian journal recognized by the world community!
Information for authors! Taking into account high standards of international indexation bases and growing amount of
articles applied for publication in Economic Annals-XXI, the priority will be given to articles that have high academic

level, include substantiated author’s proposals, are prepared in English and fully meet the requirements for publications
placed at our website: http://soskin.info/en/material/1/authors-information.html

With deep respect,

Dr. Nadiya Matviychuk-Soskina,
Editor-in-Chief of Economic Annals-XX|
economic.annals@gmail.com

Hoa, T. T. V,, Huong, L. T. L., Linh, D. H., & Mai, N. P. / Economic Annals-XXI (2018), 172(7-8), 51-56

56


https://doi.org/10.1287/orsc.7.4.375
https://doi.org/10.1016/0263-2373(96)00022-9
http://digitalcommons.ilr.cornell.edu/cahrswp/179
http://www.pnbukh.com/files/pdf_filer/MERITUM_Guidelines.pdf
https://doi.org/10.1108/14691930010324188
https://doi.org/10.1016/j.im.2006.03.002
https://doi.org/10.1108/09555340910986664
https://doi.org/10.1016/j.ijinfomgt.2010.10.004
https://doi.org/10.1108/14691930410567022
http://www.oecd.org/dataoecd/16/50/1948022.pdf
https://doi.org/10.1108/14691930310487806
http://www.gso.gov.vn/default.aspx?tabid=382&ItemID=18956
https://www.researchgate.net/publication/243772552_Dynamic_Capabilities_and_Strategic_Management
https://doi.org/10.1111/j.1467-6486.2004.00435.x
http://www.elsevier.com/online-tools/scopus/content-overview#
http://soskin.info/userfiles/image/Economic%20Annals-XXI_in_Scopus_title_list/Economic_Annals-XXI_in_Scopus_title_list.jpg
http://soskin.info/en/material/1/authors-information.html
mailto:economic.annals%40gmail.com?subject=

