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USAGE OF SOCIAL MEDIA AS AN ELEMENT OF MARKETING STRATEGY
COLIAJIbHI MEPEXKI IK OCHOBHUW EJJEMEHT MAPKETUHI'OBOI CTPATET'TI

Introduction. A social network today is the main element of the marketing strategy. The social networks in our lives are
everywhere beginning from share our news with others, friends, subscribers to use social network services for dissemination of
necessary information and ensuring contact with customers in the businesses.

But one, most imported category can be included books that help to form Social Media Marketing skills, which help to form
important skills for the SMM-specialist.

The purpose of the work. Briefly define the main types of social networks and carry analysis of users of social networks in
Ukraine is carried out.

Results. The first main thing — we determined what exactly the term "social network” means. In the case of the Internet, it is
virtual network that is a means of providing services related to establishing links between its users, as well as different users and the
information resources corresponding to their interests, installed on the sites of the global network.

Second thing — we determined types of social networks; did analyses the most popular social media for today: Facebook,
Vkontakte, Odnoklassniki, Linkedin; divided the networks of relationships into the categorie. So, social media is a huge knowledge
base that helps users to collect all the necessary information to make a purchasing decision.

1t is determined: the most popular opportunity that social networks give us is to find like-minded people and people with similar
interests. We prepared list of the top popular social networks in Ukraine.

1t should be noted that the greatest risks to social marketing strategies include the risk of rapid proliferation of disastrous
information for the project (for example, rumors, gossip, negative reviews, including those that are not real), and the likelihood of a
complete lack of desired results, whether new visitors, sales and increase brand awareness.

We determined the main performance indicators of work with social networks.

The effectiveness of using SMM and SMO as the main strategic elements of marketing strategies is proved.

* % %

Bcemyn. Coyianvua mepedica cb0200HI € OCHOBHUM eNeMEeHmoM MapKemuneoeoi cmpameeii. Mu euxopucmogyem coyianbHi
MepeAC 8 HAULOMY HCUMMI CKPI3b - NOYUHAIOMBCAL 810 MO0, W0O NOOLIUMUCS HAWUMY HOGUHAMU 3 THUUMU, OPY3AMU, ADOHEHMAaMi,
3AKIHYYIOUU BUKOPUCMAHHS NOCILY2 COYIANbHUX Mepedic Oiisl NOWUpPeHHs HeobXionoi inghopmayii ma 3abe3neuennss KOHMAKMI6 3
KAieHmamu 8 6isHeci.

Hamu eusnauenuil nepenix aimepamypu, AKa 00OnoModice chopmyeamu HABUYKU MAPKEMUHSY COYIANbHUX A 8AHCTUS] HABUUKU
Heobxioni ons cneyianicma SMM.

Mema pobomu — KOpomKo GUBHAUUMU OCHOGHI MUNU COYIATLHUX Mepedc ma Nposecmiu aHANi3 KOPUCHY8ayis CoyianbHUux
mepedic 8 Ykpaini.

Pesynemamu oocnioxncennsn. Omoice, no nepute - Mu SUHAUUIU, WO came o3Hayae mepmin "coyianvha mepexca”. Y sunaoky 3
Inmepuemom ye @ipmyanvha mepedica, AKa € 3ac060M HAOAHHS NOCNY2, NOB'A3AHUX 3 6CMAHOGIEHHAM 36'S3KI8 MidC C80iMU
KOPUCMY8auamu, a MAaKoxNC PISHUMU KOPUCMY8auamu ma IHGopMayiiHumMy pecypcamu, wo 6ionosioaroms ix iHmepecam,
8CMAHOBNEHUM HA CAUIMAX 2100ANbHOT MEPEHCi.

Lpyaa, oyace sadxcnusa piu - Mu GUSHAYUIU MUNU COYIATLHUX MEPEXHC, NPOGENU AHANI3 HAUNONYIAPHIUUX COYIATLHUX MePedxC HA
cb0200H, a came: Facebook, Bxonmaxme, Oonokaacnuxu, Linkedin; posoinunu mepesici na kameeopii. Omoice, coyianvhi media - ye
6enuyesHa 6a3a 3HaHb, AKA OONOMA2AE KOPUCTY8AYAM 30Upamu 8o HeoOXIOHY iHpopmayito 01 NPUIHAMMS PIUEHHS NPO NOKYHKY.

Busnaueno: naiinonyasapHiua mModjcausicmy, Ky COYianbHi Mepedci 0aioms Ham, NoAsSeaioms 8 moMmy, woob 3Hatmu 00HOOYMYi
ma nrodeil 3 nodionumu inmepecamu. Mu nioeomyeanu cnucox HQUNONYIAPHIUUX COYIATLHUX Mepedic 8 YKpaiHi.

Cnio 3a3nayumu, wo HauOiIbWUL pusuK Ons cmpamezitl COYianbHO20 MAPKeMUH2y Ye PUUK WEUOKO20 PO3NOBCIOONCEHHS
Kamacmpo@iunoi ingopmayii 01 npoexmy (HANPUKLAo, YymKU, NAIMKY, He2AMUEHi 6i02YKU, 8 MOMY YUCTL Mi, WO He € PealbHUML)
ma UMOGIpHICb He OMPUMAHHA OadCaHux pe3yibmamis, ado GiOCYMHICMb HOBUX 6i06i0y8auie, Npooaxcie ma nio8UUeHHs
00i3Hanocmi npo 6peHo.

Takoarc mu 8UBHAYUIU OCHOBHI NOKASHUKU eqheKmuUsHOCmi pooomu 3 COYIanbHUMU MePeHCAMIL.

Jogedeno, wo eghexmugnicme euxopucmanusi SMM ma SMO K OCHOBHUX CMPpAMeEIYHUX eNeMeHmie MAPKEeMUH208UX
cmpamezii.

Keywords: social network, advertising, media, content, marketing strategy, SMM, SMO, promotion, brand

Knrwwuosi cnosa: coyianoha mepedica, peknama, meoia, Koumenm,mapkemuneoea cmpameeis, SMM, SMO, cnienpays, 6peno
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INTRODUCTION

In the modern world, it’s difficult to find someone
who is not familiar with the term "social network".
People of almost all ages, generations and nationalities
use their gadgets for their own purposes. The main are:
search and view of news, shopping, communication, games
and many other.

The role of social networks in our lives are growing
every day more and more. We share our news with others,
friends, subscribers, give advice, we are looking for advice,
we ask, we communicate, we are looking for, we learn,
and so on.

From small to large businesses use social network
services for dissemination of necessary information and
ensuring contact with customers.

Thanks to social marketing, there are a lot of opportu-
nities for promotion in social networks, the main ones of
which are: providing fast communication with users,
receiving feedback, creating leads, sharing the informa-
tion and promoting the brand.

At the moment there is a lot of information related to
the use of social networks. It is placed on information
platforms, news Internet portals, websites of marketing
agencies, individual special platforms and so on.

Considering literary sources, to these category can be
included books that help to form Social Media Marketing
skills, which help to form important skills for the SMM-
specialist (psychological, marketing, copywriting, general
skills of the Internet marketer), about forming an under-
standing of trends. The study in this fielg was carried out
in the work of authors such as: Dan Kennedy (2016) [5],
Andy Sernowitz (2011) [9], Artem Senatorov (2015)[8],
Chris Smith (2017)[4], Damir Khalilov (2016) [13],
Jonah Berger (2017) [1], Nassim Nicholas (2016) [2] and
others.

THE PURPOSE OF THE WORK

The purpose of this article is to consider the main
possibilities of using social networks as one of the
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subspecies of the marketing strategy.

METHODS OF RESEARCH

For analysis and definition of the main characteristics
of social networks and its users, we use such methods as
disclosure, comparison, methods of statistical analysis.

RESULTS

The largest SMM platform Hootsuite in partnership
with SMM agency «We Are Social» has released a report
Digital in 2017, which analyzed the main trends in the
development of social media and digital-trends.

One of the key findings of the study: over the past 12
months, the global penetration of the Internet has grown
by 10 % reaching 3.8 billion users of the worldwide
network or 50% of the world population [11]. On Fig. 1
we see the quantitative indicators of users.

On Fig. 2 we can see the data by January 2017 — the
number of people in Ukraine and the number of users in
the social networks.

Tfe first main thing — it is necessary to determine
what exactly the term "social network" means.

A social network is a platform, an online service or a
website designed to build, reflect, and organize social
relationships.

In the usual sense, a social network is a community of
people connected by common interests, a common cause
or having other reasons for communicating with each
other.

Another determination is that social network — a
software service, a platform for interaction of people in a
group or in groups. In the case of the Internet, it is virtual
network that is a means of providing services related to
establishing links between its users, as well as different
users and the information resources corresponding to their
interests, installed on the sites of the global network [2].

The percentage of people in the age category that go
online on-line is shown in Figure 3.

Types of social networks are shown in Fig. 4.
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Fig. 1. Data of the number of users in Internet [3]
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Social networks for communication (Relationship -
networks). -
These are the most popular social media for today. These
include Facebook, Vkontakte, Odnoklassniki, Linkedin.

professional networks;
websites (dating sites).

This type of social media has one of the greatest
interest to business. Today, the brand page on Twitter or

And although this type of social media did not appear
first, it became the defining one for the entire industry.
Conditionally it is possible to divide the networks of
relationships into the following categories:
—  personal contact networks;

Facebook is a common standard.

Social networks for the exchange of media content
(Media sharing networks).

This type of social media gives users wide opportune-
ties for sharing video and photo content. This includes
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Flickr, Instagram, YouTube, Vimeo, Vine, Snapchat.

The principle of information dissemination and native
opportunities, for example, filters in Instagram, give such
a social media an advantage over another multifunctional
network.

A distinctive feature is also the scaling of content:
some offer to publish short videos, others give you the
opportunity to create your own video channel.

Social networks for reviews (Online reviews).

At the heart of foreign networks Yelp and Urban-
spoon is geolocation and the ability to leave comments
and recommendations about local business. Airbnb and
Uber, focus on reviews of places of residence for travelers
and private carriers.

Such social media is a huge knowledge base that
helps users to collect all the necessary information to
make a purchasing decision.

You need to do your best to earn the audience's trust,
receive positive feedback and eliminate the causes of the
negative.

Social networks for collective discussions (Discussion
forums).

Communities, forums, Q & A-services are one of the
first types of social media. To modern representatives of
this species can be attributed Quora, Reddit and Digg. At
the heart of mechanics, the interaction between users is
the need for knowledge sharing.

To be useful is the main task for brands on similar
services. But be careful — the local audience does not like
aggressive advertising, ignoring this rule you risk getting
a negative reaction from users or even ban from the mo-
derator. The best strategy in this case will be to partici-
pate in the discussion as an expert, or at the very least place
a link to a relevant article or training video from brand.

Social networks for authoring records (Social publishing
platforms).

This type of social media includes services for blogging
and micro-blogging, where users create and publish text
and media content. These include such popular platforms
as Twitter, Medium and Tumblr.

And if the benefits of Twitter for business in the
presentation do not need, then with other platforms a
slightly different story — if your communication strategy
involves the creation of copyright content, then you can
expand the audience due to social media data. In addition
to this, search engines very quickly index the content
published on these sites.

Bookmarking sites.

StumbleUpon, Pinterest, Flipboard are services where
the user collects content in his personal library, which
other community members can subscribe to. Usually such
social media studies interests in order to offer more
relevant content.

The most obvious task for business here is to make
your online representations user-friendly: to optimize
content for the standards of basic social bookmarking
services, add buttons to add to bookmarks, and so on.

Also, you can create and manage content in your own
channel: for example, create a "board" in Pinterest and
publish interesting content there, or repost user generated
content.

Interest-based social networks.

The most popular opportunity that social networks
give us is to find like-minded people and people with
similar interests. For example, Last.fm - a network for
music lovers, Goodreads - for lovers of literature.

This type of social networking is well suited for
industry communities or publishers. Also, if your
business is associated with a hobby, you can join an
existing community or create your own.

The list of the top popular social networks in Ukraine
is shown on Fig. 5.
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Fig. 5 Top popular social networks in Ukraine [1].

The main advantage of social networks is free (or very
inexpensive) access to millions of people. Also, there is a
possibility of precise control over which people, where
and when are would be involved in social campaigns.
Due to the combination of these qualities, social networks
can be a particularly attractive way of promotion for
young and growing Internet projects [7].

Also, one more positive side of using social networks
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is the ability to give advice directly to each user who is
attracted to the content. It is believed that the information
that is transferred from one user to another is compared
with the personal recommendation of the product or service
and in the future the user who received this information
will make a further choice towards this company.

The greatest risks to social marketing strategies include
the risk of rapid proliferation of disastrous information for
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the project (for example, rumors, gossip, negative reviews,
including those that are not real), and the likelihood of a
complete lack of desired results, whether new visitors,
sales and increase brand awareness. When deciding to work
with social networks, it should be understood that the
misuse of these sites can not only waste valuable time and
money, but also seriously damage the image of the brand.

To form content and conduct social. networks, which
will subsequently lead to the results it’s necessary to
perform the following actions:

1. Definition of the purpose of creation;

2. Identifying and study the characteristics of the
target audience;

3. Choice of social network (s) for distribution;

4. Developing of a content plan;

5. Finding the necessary resources for creating content;

6. Create and edit content;

7. Publication;

8. Promotion (if necessary for publication);

9. Analysis and evaluation of the effectiveness of these
publications;

10. Correction of errors;

11. Continue the formation of content.

In the book "Marketing in social networks" Damira
Khalilova, which can be considered like a short course of
this topic, the scheme of promotion on examples of networks
"VKontakte", Facebook, Twitter, as well as differences
between the geosocial networks of Foursquare and others
is considered in detail. He identifies several common points
that are important for such advancement [6]:

1. Select the format of the community — a group or
page;

2. Introduction of motives for entry;

3. Positioning the community;

4. Registration (raving) of the community page;

5. Promotion of the community;

6. Community management (including unwanted and
prohibited methods of promotion, "underwater fireplace",
which can meet in the way of promotion).

The two main tools of social promotion are SMM (Social
Media Marketing) and SMO (Social Media Optimization).

SMM - promotion in social networks. At the present
stage SMM promotion is one of the key channels for
attracting customers.

The main goal of SMM promotion is to increase brand
awareness, greater interest in the product, constant com-
munication with potential and existing customers [15].

In social networks there are three main "whales" on
which all SMM promotion holds [15]:

1. Quality content.

2. Permanent presence in the network.

3. Work with the negative.

SMM marketing is not only working with followers
and friends, loyal or neutral to the brand. There are always
hayters who can provoke a conflict or a surge of negati-
vity. Therefore, it is worthwhile to allocate a person to the
role of an expert, whose tasks will include the competent
provision of information on complex issues and the
repayment of conflict [14].

The main performance indicators of work with social
networks are such indicators:

1. Audience involvement;

2. Number of subscribers;

3. Number of likes, comments under the post;

4. The number of leads attracted;

5. Users who are transferred from the leads to the
status of a permanent customer;

6. Mention of the brand;

7. The number of users who are moving from the
social networks to the site.

The next tool is SMO — it means carrying out internal
technical works that increase the effectiveness of the
interaction of the site with social systems. The main
optimization actions affect the content of the resource, as
well as some interface elements, which, as a rule, allow to
integrate the site with one or more social platforms [10].

The main actions of the optimization in this case are
aimed at making the resource as attractive as possible for
people - social media users. Among the basic principles
of SMO can be identified the following [12]:

—  regularly updated, unique, thematic, interesting
to the user content, if necessary with infographics and
video;

—  attractive design, competent usability;

—  elimination of unnecessary, unclaimed blocks and
links on the page, "weighting" it;

—  enabling users to comment on content and conduct
a discussion,;

—  using the tools for integrating the site with social
networks, installing plugins and widgets (voting, I like it,
tell a friend, comment, authorize through an account on a
social network, etc.).

The use of additional tools in the implementation of
promotion helps to effectively organize the process of
working with users of social networks and fulfill the goals
that are set for the company in the segment of work in
social marketing.

CONCLUSIONS

The number of Internet users is increasing every day,
which leads to the fact that the introduction of social
networks becomes an integral tool in organizing a marketing
strategy. The opportunities in this segment are unlimited,
it all depends on the company and its desire and availability
of resources to develop in this area.
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