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Introduction. Considering Ukrainian investment area heterogeneity in its regional and field
aspects, the growing level of investment risks owing to political, war, social and economic spottiness,
and a significant uncertainty in the business environment caused by the global internationalization
processes, it is important to stimulate economic activity of foreign investors in the Ukrainian regions’
industry. We consider investment marketing to be one of the efficient tools for stimulating the direct
investment processes in the industry on the regional level.

The latest researches and publications survey. As far as the problem of marketing research in
the industry investment environment is quite a new branch, it has been primarily given coverage to in
the works of foreign scientists. Still the works of the national researchers have recently begun to
emerge. Particularly, the national authors, such as O.A. Belovodska, K.V. Bohun, N.V. Butenko, O.I.
Soskin, O.V. Sobkevych, A.V. Shevchenko, A.I. Sukhorukov E.V. Belashov [1-5] have worked out
theoretical approaches of marketing studies. However, the issues of investment marketing
implementing into the industry still remain under study.

The purpose of the article is to determine conceptual principles of implementing investment
marketing in the industry of Ukraine’s regions.

The main material and the results. The authors are convinced that investment marketing in
the regional industry should be considered as a purposeful activity aimed at raising the investment
attractiveness of industrial enterprises and industrial real estate objects in the region, promotion,
accumulation and realization of their investment potential towards activating direct foreign investment
attraction.

Investment marketing in the industry has a number of the following characteristics which
determine the features of its implementing on the regional level:

1) need-satisfying commitment to foreign investment recourses of the region’s industrial field
subjects;

2) covering the industry as a whole including enterprises and industrial real estate objects in all
the regional residential places and areas;

3) orienting the investment marketing strategies to respecting the interests of both the regions’
residents and industrial enterprises and foreign investors;

4) directing investment process in the industry towards preserving and raising the socio-cultural
and ecological safety of the region;

5) existence of respective structures responsible for development and implementation of
investment marketing in the regional industry;

6) existence of highly-qualified staff able to develop and implement investment marketing
strategy of the regional industry sector, and to improve it in terms of searching a new advanced
cooperation thrust.

The constituents of the investment marketing in the industry, depicted in fig. 1, are considered
by us to be basic and necessary for implementing an efficient promotion in the region, accumulation
and realization of the industry investment potential. Let’s consider them closely.

Therefore the target and the basic tasks of investment marketing emerge in dependence on the
formed potential of the region’s industry investment attractiveness.
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Fig.1: Elements of the investment marketing in the region’s industry

Table 1
Target and basic tasks of investment marketing in the region’s industry
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The next important constituent of investment marketing in the region is its investment
positioning in the international environment as a territory having its own competitive advantages
formed and possibilities for commercially-profitable investment projects realization.

The main assumption of the region’s industry positioning in the international environment,
based on determining its marketing advantages, is evaluating the region’s industry investment
potential from the foreign investor’s point of view. Thus, for the regions with industry investment
potential below the average and with the main task of attracting the maximum amount of foreign
investment, positioning should foresee the minimal amount of parameters for providing the mass flow
of foreign investors.

For the regions with the average and above the average levels of industry investment potential,
positioning should include extended requests to the foreign investments according to their innovative
and strategic orientation, and provide on their basis the increase in the regional residents’ standards of
living and improvement of environmental conditions.

In turn, positioning of the region’s industry in the international environment requires
development of the international investment market entry strategy. On the other hand, revealing such
issues as the investor’s reasons for taking a positive decision to invest into the project, barriers to
conduct investment activity, forming a target group of potential investors, willing to establish an
efficient cooperation with the help of the marketing tools, is no less important for attracting investment
resources in the necessary amount for a particular project by the industrial enterprise.

Investment marketing enables consideration of an industrial enterprise and its valuable security
needed to issue profitably and to increase their turnover on the stock market, at the same time
attracting the maximum funds. In addition, the targets of investment development strategy, adjusted
with the corporate-wide strategy, and plans on the other functional levels should remain prioritized,
meaning a course toward the constant growth of a business market value, which is welfare growing for
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both majority and minority shareholders. Besides, this will enable the business activity expanding in
the region, speed up the paces of productivity increase in the industry.

Globalization of the capital market and rivalry growth in the sphere of investment resources
reallocation determine the necessity of strategic planning the industrial enterprises investment activity,
still conducting the SWOT-analysis, benchmarking and marketing research.

Marketing research of the industry investment environment is a basis for making strategic
decisions about its investment activity. Moreover, this is a necessary constituent of economic activity
at the first stages of investment strategy realization. Generalizing the academic heritage in the sphere
of marketing [1-4], we suggest to consider marketing research in the region’s industry investment
environment as a scientific research aimed at collecting, evaluating, and analyzing information about
the needs, priorities, motivations, and real behavior of prospective foreign investors in the regional
industry with the purpose to increase investment attractiveness and, in the long run, to set a long-term
cooperation of the enterprise management with foreign investors.

It should be mentioned that it is necessary to keep an integral and systematic approaches to
conducting marketing research. The algorithm of conducting marketing research in the regional
industry investment environment in illustrated in fig. 2.

Determining the possible sources of getting the necessary data

v
Developing the program of conducting marketing research

v

Compiling a schedule of research, determining the time and

consequence of all the operations

v

Determining the executor of marketing research and the persons to analyze the information
received

v

Choosing the methods of marketing research

v
Forming a sampling frame

v
Gathering the necessary data and analyzing them

Fig. 2 Algorithm of conducting marketing research in the region’s industry

As far as we see, developing a program of the investment environment marketing research
foresees defining the amount of information collected to reach a set goal of the research, and
verification of working hypothesis. This information can be classified in the following categories:

1) studying the main indexes of the investment market conditions;

2) evaluating the general industry conditions, the level of the region’s investment
attractiveness;

3) studying the industrial enterprises competitors, working in the same region and having the
alike investment advantages and steady market positions;

4) analyzing the activity of the main members in the investment market;

5) studying the behavior of potential investors;

6) foreseeing the possible field of cooperation with potential investors.

Having established a program of marketing research, it is much easier to start looking for
information. Having found and classified either of the data, according to the directions mentioned
above, the quality and level of information appliance grows. Summing up the above said, it seems
obvious that determining the level of regional and field investment attractiveness is a parallel process
to conducting marketing research and evaluating investment environment, which will become a
serious concern to raise the industrial enterprise’s investment attractiveness under the market
conditions.
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Conclusion. Therefore, the article justifies conceptual principles of implementing investment
marketing in Ukraine’s regional industry. It is proved that prospective of gaining really positive results
exist under the condition of undertaking the systematic approach, providing development of clear
methodology in marketing research, and taking into account the special nature of industrial enterprise
investment sphere. That’s why an industrial enterprise should better work out the methodological basis
of the investment development strategy realization together with introducing practical
recommendations concerning marketing assurance of tactical and strategic actions of an enterprise
towards foreign investment attractiveness.

REFERENCES:

1. Belovodska O.A., L.O. Syhyda. (2011). Improvement of the theoretical and methodological approach
to the marketing attractiveness of the region. Marketing and Innovation Management, 1, 55—66 (in Ukr.).

2. Bohun K.V. (2013). Algorithm of creation and implementation of marketing programs and branding
of the city. Economics and Management, 2, 40-45 (in Ukr.).

3. Soskin O.I. (2011). City branding: the experience of the Visegrad group countries for Ukraine. Kyiv:
Institute of Society Transformation (in Ukr.).

4. Butenko N.V. (2014). Methodological bases of forming an efficient system of investor relations.
Retrieved from http://www.nbuv.gov.ua (in Ukr.).

5. Sobkevych O.V., Shevchenko A.V., Sukhorukov A.I. Belashov E.V. (2014). Priorities for investment
support of structural reforms in the industry of Ukraine. Kyiv: NISS (in Ukr.).

UDC 339.727.22

Iryna Chychkalo-Kondratska, Doctor of Economics, Associate Professor, Alyona Buriak,
Postgraduate Student. Poltava National Technical Yuri Kondratyuk University. Conceptual principles of
implementing investment marketing in the industry of Ukraine’s regions. In this article we suggest to
consider investment marketing in the region’s industry as a purposeful activity aimed to increase the investment
attractiveness of industrial enterprises and industrial real estate objects in the region, promotion, accumulation
and realization of their investment potential towards activating direct foreign investment attraction. We have
generalized some specific characteristics determining the features of its implementing on the regional level. We
have also substantiated the basic constituents of investment marketing in the industry, which are necessary for
launching an efficient promotion, building-up and realizing the industry’s investment potential in the region. The
algorithm for conducting marketing research of the region’s industry investment environment has also been
developed.

Keywords: foreign direct investments, industry, region, investment marketing, investment potential.

YK 339.727.22

Ynuxano-Konapanbka Ipuna Bopucisna,
n.e.H., npodecop, Bypsik AiiboHa AHaToJiiBHa,
acripanT, [TonTaBChbKUI HAI[iOHAIBHUN TEXHIYHUMA
yuiBepcurer iMeni 0. Konapartioka. Konmenry-
ajlbHi 3acaaM BIPOBAIKEHHS iHBeCTHULIHOIO
MApKeTMHIY B  NPOMHCJIOBOCTI  perioHiB
Ykpaian. Y craTTi 3alpONOHOBAHO PpO3IIISAATH
IHBECTHLIHHUHA MAapKeTHHI Yy IPOMHCIOBOCTI
perioHy SK HiJecnpsMOBaHY IiSUIBHICTh Y HampsMi
T IBUIIIEHHS IHBECTHUIIIHHOT pUBaOIMBOCTI
IIPOMHCIIOBUX T ATIPUEMCTB Ta 00’€KTIB
MIPOMUCIIOBOI HEPYXOMOCTI Y PETiOHi, TPOCYBaHHS,
HApOUIYBaHHS Ta peamizalii iX IHBECTHILIHHOrO
MOTEHI[ia)ly 3 METOI aKTHBi3alii 3yCHIIb MIONO
3aydeHHSA  NPSAMHX  1HO3EMHHMX  1HBECTHIIIH.
VY3aranbHeHO cHenudiuHi XapaKTepUCTHKH, IO
BHU3HAYaIOTh 0COOJIUBOCTI BIIPOBAKEHHS
IHBECTHILIHHOTO MAapKeTUHTy Ha pErioHaJbHOMY
piBHi. OOIpyHTOBAaHO OCHOBHI CKJIaJIOBiI €IEMCHTH
IHBECTHILIHHOTO MapKETHHT'Y B IPOMHMCIIOBOCTI, SIKi
€ HeoOXiJHUMH 32Ul IiABHIIEHHS e(peKTUBHOCTI
MPOCYBaHHs,  HApOIIyBaHHI  Ta  peamisarii
IHBECTHLIHHOTO MOTEHIialy TPOMHUCIOBOCTI B
perioni.  Po3poOiieHO  aJropuT™M — BHKOHAHHS
MapKeTHHTOBHX  JIOCHI/DKEHb  IHBECTHIIHHOTO
cepeoBHIla IIPOMHCIIOBOCTI PETiOHY.

Knrouosi cnosa: npsiMi iHO3EMHI 1HBECTHITIT,
MIPOMHUCIIOBICTb, peTioH, 1HBECTULI MHUI
MapKETHHT, 1HBECTHIIIHUI OTEHITia.
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YUnuxano-Konapankasa Hpuna Bopucos-
Ha, J.09.H., npodeccop, Bypsak AjeHa Amna-
TOJIbeBHA, acriupaHT, [lonTaBckuii HallMOHATBHBIN
TexHuueckuil yHusepcurer umeHu 0. Konpgpa-
Tioka. KoHumenTtyajabHble OCHOBBI BHEAPEHHUS
HHBECTHIHMOHHOI0 MAPKETUHIA B MPOMBIILICH-
HOCTH  PperuoHoB  YkpamHbl. B  craTthe
MIPEVIOKEHO  paccMaTpUBaTh  MHBECTUIIMOHHBIN
MapKeTUHT B IPOMBIIUIEHHOCTH pEruoHa Kak
LIeJIEHANIPaBIEHHYIO eATeIbHOCTh B HAlpaBIEHUU
TIOBBIIIEHUsS] UHBECTULIMOHHOM MpUBIEKATEIbHOCTH
NPOMBILIUICHHBIX ~ OPEANpPUSATHA ¥ 0OBEKTOB
MIPOMBIIIJICHHON  HEIABIKUMOCTH B PETHOHE,
MIPOJIBIKEHNE, HapallMBaHUE M peaju3alid Hux
HMHBECTUIIMOHHOIO TOTEHIMajda C LEeNbl0 aKTHUBU-
3allMd YCWIMHA 110 TPHUBJIEYEHHUIO MPSIMBIX HHO-
cTpaHHBIX wuHBecTuIMd. OO00O0mEeHb crenudu-
YEeCKUE XapaKTEPUCTUKHU, ONPEEISIOINe 0COOeH-
HOCTH BHEJPEHUS WHBECTULHOHHOI'O MAapKETHHIa
Ha PErHoHaIILHOM ypoBHe. OOOCHOBaHBI OCHOBHBIE
COCTABIISIIOIIIE  3JEMEHTHl  HWHBECTUI[MOHHOI'O
MapKeTHHTa B IPOMBIIUICHHOCTH, HEOOXOAUMBIE
JUIl TIOBBINIEHUS 3((EKTUBHOCTH IPOJIBIKEHHUS,
HapallMBaHUA M peaju3alid HWHBECTHLHOHHOTO
MOTEHIMaja  INPOMBIIUIEHHOCTH B PETHOHE.
Pazpaboran aJIrOpUTM BBITIOJTHEHUS
MapKETHHTOBBIX HCCIEI0BaHUNA HMHBECTHLIMOHHOM
cpelsl B IPOMBIIIIEHHOCTH PETHOHA.

Knrouegvle cnoea: mpsiMble HHOCTPaHHBIE
HMHBECTHUIIUHY, MIPOMBIIIJICHHOCTb, pEruoH,
WHBECTHLMOHHBIH MapKETHHI, WHBECTHUIIMOHHBIH
MOTeHIHA.
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