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ÑÎÖ²ÀËÜÍ² ÒÅÕÍÎËÎÃ²¯ Â ÅÊÎÍÎÌ²Ö² ÇÍÀÍÜ: 

ÌÅÍÅÄÆÌÅÍÒ ²ÄÅÉ, ÊÐÀÓÄÑÎÐÑÈÍÃ, ÔÎÐÑÀÉÒ

Ó ñòàòò³ ðîçãëÿíóòî çì³ñò òà îðãàí³çàö³éí³ ìåõàí³çìè ³ííîâàö³éíèõ ñîö³àëüíèõ òåõíîëîã³é, ÿê³ 
ñôîðìóâàëèñü ó ïåð³îä ðîçáóäîâè åêîíîì³êè çíàíü, à ñàìå: ìåíåäæìåíò ³äåé, êðàóäñîðñèíã, 
ôîðñàéò. Çàïðîïîíîâàíî íîâèé ï³äõ³ä äî âèêîðèñòàííÿ êðàóäñîðñèíãîâèõ ïëàòôîðì, ÿêèé 
ìîæå çàáåçïå÷èòè ìàñîâå òà ïîñò³éíå ðîçøèðåííÿ ³ííîâàö³éíîãî ïðîöåñó ÿê íà ð³âí³ îêðåìîãî 
ï³äïðèºìñòâà, òàê ³ íà ð³âí³ ãàëóç³, ðåã³îíó, íàö³îíàëüíî¿ åêîíîì³êè. Ñêëàäåíî ïåðåë³ê òèï³â 
³ñíóþ÷èõ ïëàòôîðì. Ïðîàíàë³çîâàíî ñòàí ôîðñàéòíèõ äîñë³äæåíü â Óêðà¿í³, îá´ðóíòîâàíî 
äîö³ëüí³ñòü ¿õíüîãî çä³éñíåííÿ ó ñïåö³àë³çîâàí³é ñîö³àëüí³é ìåðåæ³ â êîìá³íàö³¿ ç ìåòîäàìè 
ìåíåäæìåíòó ³äåé ³ êðàóäñîðñèíãó.

The article considers the social technologies which were formed abroad in area of building the 
knowledge of the economy – namely, idea management system, crowd sourcing, foresight. It was 
made the list of types of existing platforms. It was proposed a new approach to use platforms of 
crowd sourcing. It can provide massive and continuous expansion of the innovation process as on 
the level of the individual enterprise so i on industry level, region, national economy. Our technology 
platform  to support idea generation and ideas management and approach help companies take 
advantage of  the full creative capacity of their people through crowd sourcing technology and 
data-driven insights to create a scalable culture of innovation. It was analyzed the projects of 
foresight in the Ukraine; it was offered conduct the projects of foresight to in the specialized 
social network in the combination with methods idea management and crowd sourcing. Compared 
to more traditional ways of stakeholder involvement, social web platforms introduce real time 
feedback into the process of stakeholder involvement, which allows for a much more interactive 
and collaborative involvement fundamentally changing the way expert opinions are collected. The 
possibility of extensive online collaboration offers stakeholders a novel more powerful instrument 
to co-create and contribute directly to decision-making, but it also lays challenges on the process 
management to stay focused on the initial objectives to inform the decision-making.

Êëþ÷îâ³ ñëîâà: åêîíîì³êà çíàíü, ñîö³àëüí³ òåõíîëîã³¿, ³ííîâàö³¿, ñèñòåìè ìåíåäæìåíòó ³äåé, 
êðàóäñîðñèíã, ôîðñàéò.

Key words: the knowledge economy, social technologies, innovation, idea management system, 
crowd sourcing, foresight. 

Ëîã³êà öèâ³ë³çàö³éíîãî ðîçâèòêó äåòåðì³íóº ïåðåõ³ä äî ÿê³ñíî íîâîãî ð³âíÿ åêîíî-
ì³÷íîãî ðîçâèòêó – åêîíîì³êè çíàíü. Â³äïîâ³äíèé ïåðåõ³ä º íàñë³äêîì ³íôîðìàö³éíî-
òåõíîëîã³÷íî¿ á³ôóðêàö³¿, çà ÿêî¿ ïåðåòâîðþþ÷èé âïëèâ ²Ò ñóòòºâî ïðèñêîðþº ïåðåá³ã 
ñîö³àëüíî-åêîíîì³÷íèõ ïðîöåñ³â, çá³ëüøóþ÷è ñòóï³íü ¿õíüî¿ åíòðîï³¿, à òàêîæ ñóòòºâî 
òðàíñôîðìóº ìåíòàëüí³ êàðòè â³äïîâ³äíèõ ñóá’ºêò³â. 

Ðîçâèòîê ïîñò³íäóñòð³àëüíèõ â³äíîñèí ïðèçâîäèòü äî ôîðìóâàííÿ åêîíîì³êè 
çíàíü, çà ÿêî¿ ïåðåõ³ä â³ä «ðåñóðñî-öåíòðè÷íî¿» äî «ëþäèíî-öåíòðè÷íî¿» ìîäåë³ 
ñïðèÿº çá³ëüøåííþ ê³ëüêîñò³ ëþäåé, çàëó÷åíèõ äî âèðîáíèöòâà íîâèõ çíàíü òà ³ííî-
âàö³é. Òîæ àêòóàëüíîþ íàóêîâî-ïðàêòè÷íîþ ïðîáëåìîþ åêîíîì³÷íî¿ íàóêè â óìî-
âàõ ïåðåõîäó äî åêîíîì³êè çíàíü º âïðîâàäæåííÿ íîâèõ ñîö³àëüíèõ, ³íôîðìàö³éíèõ 
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òåõíîëîã³é, ÿê³ äîçâîëÿòü çàëó÷èòè äî ãåíåðàö³¿ çíàíü ³ êðåàòèâíèõ ³äåé ì³ëüéîíè 
ãðîìàäÿí, îá’ºäíàòè çóñèëëÿ íàóêîâî-îñâ³òí³õ óñòàíîâ, îðãàí³â âëàäè òà âèðîáíè÷èõ 
ï³äïðèºìñòâ, ùîá çàáåçïå÷èòè ìàñîâå âèðîáíèöòâî, íàêîïè÷åííÿ, ðîçïîâñþäæåííÿ ³ 
âïðîâàäæåííÿ çíàíü, ³äåé, ³ííîâàö³é òà ï³äâèùèòè ñîö³àëüíî-åêîíîì³÷íó åôåêòèâí³ñòü 
ä³ÿëüíîñò³ îêðåìîãî ï³äïðèºìñòâà, ãàëóç³, ðåã³îíó, äåðæàâè ³ ïåðåâåñòè ¿¿ íà ÿê³ñíî 
íîâèé ð³âåíü.

Îêðåìèì ³ííîâàö³éíèì ñîö³àëüíèì òåõíîëîã³ÿì ïðèñâÿ÷åí³ ïîîäèíîê³ ðîáîòè 
â³ò÷èçíÿíèõ ó÷åíèõ. Òàê, ð³çí³ àñïåêòè êðàóäñîðñèíãó äîñë³äæóâàëè Áàâèêî Î.ª., 
Ìàð÷åíêî Î.Ñ., Ì³íö À.Þ [1; 2; 6; 7]. Ïèòàííÿ òåîð³¿, ìåòîäîëîã³¿ ³ ïðàêòèêè òåõ-
íîëîã³÷íîãî ôîðñàéòó ðîçãëÿäàëè òàê³  â÷åí³, ÿê Çàäîðîæíÿ Ã.Ï., Çãóðîâñüêèé Ì.Ç., 
Êâàøà Ò.Ê., Ã.Â. Íîâ³öüêà, Ïàëàä÷åíêî Î.Ô.; ñîö³àëüíî-åêîíîì³÷íîãî ôîðñàéòó – Ïèëü-
òÿé Î.Â. [4; 8]. Ïðàêòè÷íî íåìàº ðîá³ò â³ò÷èçíÿíèõ àâòîð³â ³ç òåîðåòè÷íèõ ³ ïðàêòè÷íèõ 
àñïåêò³â çàñòîñóâàííÿ ñèñòåì ìåíåäæìåíòó ³äåé.

Àíàë³ç çàðóá³æíîãî òåîðåòèêî-ìåòîäè÷íîãî ³ ïðàêòè÷íîãî äîñâ³äó âïðîâàäæåííÿ  
ôîðñàéòó, êðàóäñîðñèíãó ³ ñèñòåì ìåíåäæìåíòó ³äåé äàþòü ï³äñòàâó çàïðîïîíóâàòè âëàñ-
íèé ï³äõ³ä äî âïðîâàäæåííÿ ñîö³àëüíèõ òåõíîëîã³é â óìîâàõ ïîáóäîâè åêîíîì³êè çíàíü.

Ìåòà ñòàòò³ – òåîðåòè÷íî îá´ðóíòóâàòè íåîáõ³äí³ñòü íîâèõ ñîö³àëüíèõ òåõíîëîã³é â 
óïðàâë³íí³ ñîö³àëüíî-åêîíîì³÷íèìè ñèñòåìàìè â óìîâàõ ïåðåõîäó äî åêîíîì³êè çíàíü, 
âèçíà÷èòè ïåðåë³ê òàêèõ òåõíîëîã³é. Âèâ÷èòè òà óçàãàëüíèòè çàðóá³æíèé òåîðåòèêî-
ìåòîäè÷íèé ³ ïðàêòè÷íèé äîñâ³ä âïðîâàäæåííÿ ³ííîâàö³éíèõ ñîö³àëüíèõ òåõíîëîã³é 
â óïðàâë³íí³ ñîö³àëüíî-åêîíîì³÷íèìè ñèñòåìàìè, àäàïòóâàòè éîãî äî óìîâ ñó÷àñíî¿ 
óêðà¿íñüêî¿ åêîíîì³êè ³ çàïðîïîíóâàòè âëàñíèé ï³äõ³ä äî ¿õ âïðîâàäæåííÿ.

Òåðì³í ñîö³àëüí³ òåõíîëîã³¿ ç’ÿâèâñÿ ó ñîö³îëîã³¿ â 60-õ ðîêàõ ÕÕ ñòîë³òòÿ. Ó 
øèðîêîìó ðîçóì³íí³ ñîö³àëüíà òåõíîëîã³ÿ – öå ñóêóïí³ñòü ìåòîä³â ³ ïðèéîì³â, ùî 
äîçâîëÿþòü äîñÿãàòè ïîçèòèâíèõ ðåçóëüòàò³â ó âèð³øåíí³ çàâäàíü íàëàãîäæåííÿ âçàº-
ìîä³¿ ì³æ ëþäüìè, òîáòî, ïî ñóò³, ñîö³àëüíà òåõíîëîã³ÿ – öå ñòðóêòóðà êîìóí³êàòèâíèõ 
âïëèâ³â, ùî çì³íþþòü ñîö³àëüí³ ñèñòåìè àáî ñèòóàö³¿. Ñïåöèô³êà òåõíîëîã³¿ â òîìó, ùî 
âîíà àëãîðèòì³çóº  ä³ÿëüí³ñòü ³ òîìó ìîæå áóòè áàãàòî ðàç³â âèêîðèñòàíà, òèðàæîâàíà 
äëÿ âèð³øåííÿ ïîä³áíèõ çàâäàíü.

Ñóòí³ñòü ³ ïðèçíà÷åííÿ áóäü-ÿêî¿ ñîö³àëüíî¿ òåõíîëîã³¿ – îïòèì³çóâàòè óïðàâë³í-
ñüêèé ïðîöåñ ³ çðîáèòè éîãî á³ëüø òåõíîëîã³÷íèì. ²íòåðåñ äî òåõíîëîã³çàö³¿ ñîö³àëüíî¿ 
ä³ÿëüíîñò³ íåâïèííî çðîñòàº â åïîõó ïåðåõîäó äî åêîíîì³êè çíàíü, êîëè ôîðìóºòüñÿ 
íàãàëüíà ïîòðåáà ó ñâ³äîìî îðãàí³çîâàí³é ³ ö³ëåñïðÿìîâàíî âïðîâàäæóâàí³é ñèñòåì³ 
òàêèõ ñîö³àëüíî-åêîíîì³÷íèõ âçàºìîä³é, ÿê³ ðîçâèâàþòü îáì³í-ñï³ëêóâàííÿ, ñï³âðîá³ò-
íèöòâî ³ ñï³âòâîð÷³ñòü ïðè âèð³øåíí³ çàâäàíü ñóñï³ëüíîãî ðîçâèòêó. Íà îñíîâ³ ²íòåð-
íåòó ³ êîìï’þòåðíèõ ñîö³àëüíèõ ìåðåæ øâèäêî ðîçâèâàþòüñÿ ³ííîâàö³éí³ òåõíîëîã³¿ 
ñîö³àëüíî¿ âçàºìîä³¿ ³ ñï³âïðàö³ ç ïðîäóêóâàííÿ çíàíü, ³äåé, ³ííîâàö³é òà ¿õí³é åêñ-
ïåðòèç³, â³äáîðó ³ âò³ëåííþ. Âîíè âèêîðèñòîâóþòüñÿ, íàñàìïåðåä, â óïðàâë³íí³ ñîö³-
àëüíèìè ïðîöåñàìè, ó âäîñêîíàëåíí³ äîñë³äíèöüêî¿ ðîáîòè, ³íòåëåêòóàëüíî¿ ä³ÿëü-
íîñò³ â ö³ëîìó. Òîìó ñîö³àëüí³ òåõíîëîã³¿ ìîæóòü ðîçãëÿäàòèñÿ ÿê åëåìåíò êóëüòóðè ³, 
çîêðåìà, ÿê åëåìåíò òåõíîëîã³÷íî¿ êóëüòóðè.

Êîíñàëòèíãîâà êîìïàí³ÿ McKinsey Global Institute (MGI) ó 2012 ðîö³ îïóáë³êó-
âàëà äîïîâ³äü «Ñîö³àëüíà åêîíîì³êà: ï³äâèùåííÿ âàðòîñò³ ³ ïðîäóêòèâíîñò³ çà äîïî-
ìîãîþ ñîö³àëüíèõ òåõíîëîã³é», â ÿê³é âèêëàäåí³ ïåðñïåêòèâè òà ïîòåíö³àë âïëèâó 
ñîö³àëüíèõ òåõíîëîã³é íà åêîíîì³êó [3]. Àâòîðè äîñë³äæåííÿ âêàçóþòü, ùî âñüîãî 
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ëèøå çà ê³ëüêà ðîê³â ñîö³àëüí³ òåõíîëîã³¿ – ïðîäóêòè òà ïîñëóãè, ùî ñïðèÿþòü ñîö³-
àëüí³é âçàºìîä³¿ â öèôðîâ³é ñôåð³, çíà÷íîþ ì³ðîþ çì³íèëè âèãëÿä ñâ³òîâî¿ åêîíî-
ì³êè, âïëèíóâøè íà ñïîñîáè âçàºìîä³¿, çâ’ÿçêó òà îáì³íó ³íôîðìàö³ºþ ì³æ ëþäüìè. 
Êîìïàí³¿, ÿê³ áåçïîñåðåäíüî âçàºìîä³þòü ç³ ñâî¿ìè êë³ºíòàìè, øâèäêî óñâ³äîìèëè, 
ùî ñîö³àëüí³ òåõíîëîã³¿ ïðîïîíóþòü çîâñ³ì íîâ³ ñïîñîáè ñï³ëêóâàííÿ ç êë³ºíòàìè 
òà âïëèâó íà íèõ. Êð³ì öüîãî, âîíè º âèñîêîåôåêòèâíèì ìåòîäîì äëÿ îòðèìàííÿ 
âñåá³÷íî¿ ³íôîðìàö³¿ «ç ïåðøèõ ðóê» ïðî ïîâåä³íêó ³ ïîòðåáè êë³ºíò³â, ÿêó ìîæíà 
âèêîðèñòîâóâàòè ïðè ðîçðîáö³ ïðîäóêò³â ³ ñòâîðåíí³ òî÷íèõ, àäðåñíèõ çâåðíåíü. 
Çà îö³íêàìè MGI, âèêîðèñòàííÿ êîìïàí³ÿìè âñ³õ ïåðåâàã ñîö³àëüíèõ òåõíîëîã³é ìîæå 
ï³äâèùèòè ïðîäóêòèâí³ñòü ìåíåäæåð³â ³ ôàõ³âö³â, ùî âçàºìîä³þòü ³ç êë³ºíòàìè, íà 
20–25 %. Çà îö³íêàìè MGI, êîìïàí³¿ ³ç ñåêòîðó ñïîæèâ÷èõ òîâàð³â, ùî âèêîðèñ-
òîâóþòü ñîö³àëüí³ òåõíîëîã³¿ íà âñ³õ åòàïàõ ëàíöþæêà ñòâîðåííÿ âàðòîñò³, ìîæóòü 
çá³ëüøèòè ïðèáóòîê íà 60 % çà ðàõóíîê âèêîðèñòàííÿ öèõ òåõíîëîã³é äëÿ ðîáîòè ç 
êë³ºíòàìè ³ îòðèìàííÿ á³ëüø òî÷íî¿ ³íôîðìàö³¿ ïðî ïîòðåáè ñïîæèâà÷³â.

Îòðèìàííÿ ìàêñèìàëüíî¿ âèãîäè â³ä âèêîðèñòàííÿ ñîö³àëüíèõ òåõíîëîã³é – íåïðî-
ñòå çàâäàííÿ äëÿ êîìïàí³é, îñê³ëüêè âèìàãàº çì³íè îðãàí³çàö³éíî¿ ñòðóêòóðè, ïðîöåñ³â 
³ êîðïîðàòèâíî¿ êóëüòóðè, à òàêîæ òðàíñôîðìàö³¿ â ï³äïðèºìñòâî ç ðîçøèðåíîþ ìåðå-
æåþ âçàºìîä³¿ ó òàê çâàíå ï³äïðèºìñòâî Enterprise 2.0.

Enterprise 2.0 – öå ñîö³àëüíî-ìåðåæåâà ôîðìà ³íòåëåêòóàëüíî¿ ä³ÿëüíîñò³ ëþäåé 
ç ïðîäóêóâàííÿ çíàíü, ³äåé, ³ííîâàö³é òà ¿õíüî¿ åêñïåðòèçè, â³äáîðó ³ âò³ëåííÿ. Òàê³ 
ï³äïðèºìñòâà ïåðåíîñÿòü ïðîöåñè ñîö³àëüíèõ êîìóí³êàö³é ³ êîëåêòèâíî¿ ðîáîòè ëþäåé 
ó â³ðòóàëüíå ñåðåäîâèùå. Âñ³õ ó÷àñíèê³â ïðîåêòó, íàâ³òü ÿêùî ¿õ òèñÿ÷³, ìîæëèâî çà 
ê³ëüêà õâèëèí ç³áðàòè ó â³ðòóàëüíîìó êîíôåðåíö-çàë³ àáî â³ðòóàëüí³é ëàáîðàòîð³¿.

Çà ðåçóëüòàòàìè àíàë³çó âèêîðèñòîâóâàíèõ ó ðîçâèíóòèõ êðà¿íàõ ñîö³àëüíèõ òåõ-
íîëîã³é ìîæíà âèîêðåìèòè ò³ ¿õ âèäè, ÿê³, íà íàøó äóìêó, º êðèòè÷íî âàæëèâèìè äëÿ 
åêîíîì³êè Óêðà¿íè â ñó÷àñíèõ óìîâàõ (òàáë. 1).

Òàáëèöÿ 1
Îñíîâí³ âèäè ñîö³àëüíèõ òåõíîëîã³é (ðîçðîáêà àâòîð³â)

Ñîö³àëüíà òåõíîëîã³ÿ Çì³ñòîâíî-ñóòí³ñíèé àñïåêò ñîö³àëüíî¿ òåõíîëîã³¿.

Ìåíåäæìåíò ³äåé
Îðãàí³çàö³ÿ ìîçêîâèõ øòóðì³â, íàðàä; ïîøóê ³äåé, ¿õ âèá³ð, 
ðàíãóâàíÿ; ìîòèâàö³ÿ àâòîð³â ³äåé.

Êðàóäñîðñèíã
Îðãàí³çàö³ÿ ñï³âïðàö³ âåëèêî¿ ãðóïè ëþäåé ó â³ðòóàëüí³é ìåðåæ³ 
äëÿ âèð³øåííÿ ïåâíèõ çàâäàíü.

Ôîðñàéò
Ïðîöåñ ñèñòåìàòè÷íèõ ñïðîá çàãëÿíóòè ó â³ääàëåíå ìàéáóòíº íà-
óêè, òåõíîëîã³¿, åêîíîì³êè òà ñóñï³ëüñòâà íà îñíîâ³ ìàñøòàáíîãî 
îïèòóâàííÿ åêñïåðò³â (ïðîãíîçóâàííÿ). 

         
Íàéá³ëüø âæèâàíèìè â óïðàâë³íñüê³é ïðàêòèö³ º òåõíîëîã³¿ ìåíåäæìåíòó ³äåé (Idea 

Management, ùå âèêîðèñòîâóþòü òàê³ íàçâè: Creativity Contents, Coñreation, Ideation, 
Open Innovation). 60 % êîìïàí³é-ë³äåð³â ñâ³òîâîãî ðèíêó äëÿ ïîøóêó íîâèõ ³äåé ³ 
åôåêòèâíèõ ð³øåíü âèêîðèñòîâóþòü ñèñòåìè êëàñó Idea Management.

Ñèñòåìè Idea Management ðåàë³çîâàí³ ÿê õìàðí³ ñåðâ³ñè, ÿê³ ïðîäàþòü êîìïàí³ÿì 
ïîñëóãè ç óïðàâë³ííÿ ³äåÿìè, à òàêîæ ãîòîâ³ ïðîäóêòè äëÿ êîðïîðàòèâíèõ ìåðåæ ï³ä-
ïðèºìñòâ. Ñèñòåìè äîïîìàãàþòü çàìîâíèêó ïðàöþâàòè ç ³äåÿìè ñâî¿õ ñï³âðîá³òíèê³â, 
íàëàãîäæóâàòè êîìóí³êàö³¿ ç êë³ºíòàìè, ïîñòà÷àëüíèêàìè, äèëåðàìè ï³äïðèºìñòâà ç 
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ìåòîþ çàëó÷åííÿ ¿õ ³ííîâàö³éíîãî ïîòåíö³àëó ³ êðåàòèâíîñò³ ó÷àñíèê³â ìåðåæ³. Ñèñ-
òåìè ìåíåäæìåíòó ³äåé ïîä³ëÿþòü íà òðè îñíîâí³ ãðóïè. Ïåðø³ äîïîìàãàþòü âèáèðàòè 
êðàù³ ³äå¿ çà äîïîìîãîþ ìåòîäó ñîö³àëüíîãî ðåéòèíãóâàííÿ. Äðóã³ – âèáèðàþòü íàé-
ïåðñïåêòèâí³ø³ ³äå¿ øëÿõîì ïðîâåäåííÿ òîðã³â íà òàê çâàíèõ ðèíêàõ ïåðåäáà÷åíü. 
Òðåò³ – ïðàöþþòü ÿê ³ííîâàö³éí³ ìàéäàí÷èêè. Ç’ÿâëÿþòüñÿ ³ ñèñòåìè, ÿê³ ³íòåãðóþòü 
ìîæëèâîñò³ âñ³õ òðüîõ ãðóï ³ äîïîâíþþòüñÿ íîâèìè ôóíêö³ÿìè. Ïðèêëàäàìè òàêèõ 
ñèñòåì º ïëàòôîðìè Chaordix ³ InnoCentive.         

Íîâ³òí³ ðèíêè, ìîäåë³, ïðîöåñè ñòàþòü ãîëîâíèìè ³íñòðóìåíòàìè â óïðàâë³íí³ ³ííî-
âàö³éíîþ ä³ÿëüí³ñòþ. Â Óêðà¿í³ öåé íàïðÿì ùå ò³ëüêè íà øëÿõó ñòàíîâëåííÿ. 

Êðàóäñîðñèíã – öå âèêîðèñòàííÿ çà äîïîìîãîþ ²íòåðíåò-òåõíîëîã³é  ðåñóðñ³â ³ 
òâîð÷îãî ïîòåíö³àëó âåëèêî¿ ãðóïè ëþäåé äëÿ ðîçâ’ÿçàííÿ ð³çíîìàí³òíèõ çàâäàíü, ÿê³ 
ïîñòàþòü ïåðåä ï³äïðèºìñòâîì, äåðæàâíèì îðãàíîì óïðàâë³ííÿ àáî ñóñï³ëüñòâîì. 

Êëàñèô³êàö³ÿ êðàóäñîðñèíãó çà òèïàìè ïëàòôîðì:
1. Êîíêóðåíòí³ ïëàòôîðìè. Ïðàöþþòü òàêèì ÷èíîì: çàìîâíèê ðîçì³ùóº íà ñàéò³ 

ïëàòôîðìè çàâäàííÿ, à âèêîíàâö³ ïðîïîíóþòü ñâî¿ âàð³àíòè ð³øåíü ³ îö³íþþòü ïðîïî-
çèö³¿ ³íøèõ ó÷àñíèê³â, ó ðåçóëüòàò³ â³äáèðàºòüñÿ êðàùà ðîáîòà.  

2. Ì³êðîçàäà÷³. Âèêîíàâö³ ïåðåãëÿäàþòü çàâäàííÿ, âèáèðàþòü ò³, ÿê³ âîíè ìîæóòü 
âèêîíàòè, âèêîíóþòü ¿õ ³ îòðèìóþòü ïëàòó, âñòàíîâëåíó çàìîâíèêîì.

3. Äîâ³äíèêè. Ïëàòôîðìè öüîãî òèïó äîçâîëÿþòü îðãàí³çîâóâàòè êîëåêòèâíó ä³ÿëü-
í³ñòü ó÷àñíèê³â ïðîåêòó çà ïðèíöèïîì «êîæåí, õòî çíàº á³ëüøå, ìîæå ïîêðàùèòè 
äîâ³äíèêîâèé ðåñóðñ». Íàéïîïóëÿðí³øèì äîâ³äíèêîì º Â³ê³ïåä³ÿ.

4. Ðåéòèíãóâàííÿ êîíòåíòó. Òàê³ ïëàòôîðìè äîçâîëÿþòü êîëåêòèâíî ñòâîðþâàòè 
³ ðåéòèíãóâàòè êîíâåíò.

5. Ïëàòôîðìè ïî çáîðó ³äåé. Âîíè çáèðàþòü ³äå¿ íà ð³çí³ òåìè ³ äîçâîëÿþòü 
êîðèñòóâà÷àì ñàéòó îáãîâîðþâàòè ³äå¿ ³ ðåéòèíãóâàòè ¿õ. Ïîïóëÿðí³ ³äå¿ ï³äí³ìàþòüñÿ 
íàâåðõ, íåïîïóëÿðí³ ñïóñêàþòüñÿ âíèçó ñïèñêó. Ïëàòôîðìà ïî çáîðó ³äåé ìîæå áóòè 
îðãàí³çîâàíà êîíêðåòíèì ï³äïðèºìñòâîì ³ çáèðàòè ³äå¿ äëÿ éîãî ðîçâèòêó. Íàïðèêëàä, 
êîìïàí³ÿ Dell ó 2007 ðîö³ ñòâîðèëà ñàéò  IdeaStorm äëÿ ñï³ëêóâàííÿ ç êë³ºíòàìè êîì-
ïàí³¿ ³ çáîðó ¿õí³õ ³äåé ïî ðîçâèòêó ïðîäóêò³â êîìïàí³¿. Ïëàòôîðìà äîçâîëÿº ä³çíà-
òèñÿ, ÿê³ íîâ³ ïðîäóêòè ÷è ïîñëóãè õî÷óòü îòðèìàòè êë³ºíòè Dell, ÿê âîíè óÿâëÿþòü 
ïîäàëüøèé ðîçâèòîê êîìïàí³¿. 

6. Çàîõî÷åííÿ ³ííîâàö³é. Òàê³ ïëàòôîðìè âëàøòîâóþòü êîíêóðñè ³ííîâàö³é. Íàïðè-
êëàä, ôîíä X-Prize çàñíîâóº ïðåì³¿ äëÿ ñòèìóëþâàííÿ íàóêîâèõ ïðîðèâ³â ó ð³çíèõ 
ãàëóçÿõ ³ âèêîðèñòîâóº ó ñâî¿é ðîáîò³ êðàóäñîðñèíã-òåõíîëîã³¿.

7. Êðàóäôàíäèíã – öå ñï³âðîá³òíèöòâî ëþäåé, ÿê³ îá’ºäíóþòü ñâî¿ ãðîø³ àáî ³íø³ 
ðåñóðñè, ÿê ïðàâèëî ÷åðåç ²íòåðåíåò, ùîá ï³äòðèìàòè ïðîåêòè, çàïî÷àòêîâàí³ ³íøèìè 
ëþäüìè àáî îðãàí³çàö³ÿìè. Ùîá çíèçèòè ðèçèêè ³íâåñòóâàííÿ º ìîæëèâ³ñòü ïåðå-
â³ðèòè ñâîþ á³çíåñ ³äåþ íà ïëàòôîðì³ Kickstarter – íà í³é ìîæëèâî ïðîòåñòóâàòè 
³íòåðåñ äî á³çíåñ-³äå¿ òà îòðèìàòè êðàóäñîðñô³íàíñóâàííÿ.

8. Ðèíêè êîíòåíòà. Íà òàêèõ ñàéòàõ â³äâ³äóâà÷³ ðîçì³ùóþòü ñâ³é êîíòåíò, à âëàñ-
íèêè ñàéò³â çàïóñêàþòü ó âèðîáíèöòâî éîãî êðàù³ çðàçêè, íàïðèêëàä, ôóòáîëêè, 
êàëåíäàð³, êàðòèíêè, ïëàêàòè.

9.  Ðèíêè  ïåðåäáà÷åíü – ñïåêóëÿòèâí³ ðèíêè äëÿ ïðîãíîçóâàííÿ. Àêòèâàìè íà íèõ 
º ïîä³¿ àáî çíà÷åííÿ îêðåìèõ ïàðàìåòð³â ó ìàéáóòíüîìó. Ðèíêè ïåðåäáà÷åíü øèðîêî 
âèêîðèñòîâóþòüñÿ çàêîðäîííèìè êîìïàí³ÿìè (Google, HP, Intel, Microsoft). Êîðïîðà-
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òèâí³ ðèíêè ïðîãíîç³â äîçâîëÿþòü ç³áðàòè òà óçàãàëüíèòè ðîçð³çíåíó ³ âàæêîäîñòóïíó 
³íôîðìàö³þ ïðî ñòàí ñïðàâ íà ï³äïðèºìñòâ³. Íà òàêèõ íåâåëèêèõ â³ðòóàëüíèõ ðèíêàõ 
(âîíè ñïî÷àòêó ç’ÿâèëèñÿ ó íàóêîâîìó ñåðåäîâèù³) ìîæóòü ãðàòè âñ³ ñï³âðîá³òíèêè 
êîìïàí³¿. Ñòàâêè ðîáëÿòü íà ìàéáóòí³ ïîä³¿ àáî íà ïîêàçíèêè, íàïðèêëàä, îá’ºì ïðî-
äàæ³â ó íàñòóïíîìó êâàðòàë³. Ìåòîä ðèíêó ïåðåäáà÷åíü ´ðóíòóºòüñÿ íà òåîðåì³ Êîí-
äîðñå ïðî æóð³ ïðèñÿæíèõ, çã³äíî ç ÿêîþ, ÿêùî éìîâ³ðí³ñòü â³ðíîãî ïåðåäáà÷åííÿ 
êîæíîãî íåçàëåæíîãî åêñïåðòà á³ëüøà çà 50 %, òî éìîâ³ðí³ñòü òîãî, ùî á³ëüø³ñòü 
åêñïåðò³â çðîáèòü ïðàâèëüíå ïåðåäáà÷åííÿ íàáëèæàºòüñÿ äî 100 % ç³ çá³ëüøåííÿì 
ê³ëüêîñò³ åêñïåðò³â. Íåîáõ³äíèìè óìîâàìè ïðè öüîìó º íåçàëåæí³ñòü åêñïåðò³â (ó äåÿ-
êèõ âàð³àíòàõ òåîðåìè âîíà íå âèêëþ÷àºòüñÿ) òà ¿õíÿ êîìïåòåíòí³ñòü (íàÿâí³ñòü äåÿ-
êîãî ðîçóì³ííÿ ïðîáëåìè), à òàêîæ ¿õíÿ äåöåíòðàë³çàö³ÿ ³ ð³çíîð³äí³ñòü. Âàæëèâîþ 
óìîâîþ º ³ ìîòèâàö³ÿ åêñïåðò³â.

10. Ðèíêè ïîñëóã. Ïëàòôîðìè öüîãî òèïó íàäàþòü ìîæëèâ³ñòü çàìîâíèêàì ðîçì³-
ùóâàòè ñâî¿ ïðîåêòè ç ïðîãðàìóâàííÿ, äèçàéíó, íàïèñàííþ òåêñò³â [10].

Ïîä³áí³ ïëàòôîðìè, ðèíêè, ñèñòåìè, ñåðâ³ñè âæå çàñòîñîâóþòüñÿ òà åôåêòèâíî 
ôóíêö³îíóþòü íà Çàõîä³, çîêðåìà â ÑØÀ. Ñàìå çà äîïîìîãîþ òàêèõ ñó÷àñíèõ òåõ-
íîëîã³é ïðîâ³äí³ çàêîðäîíí³ êîìïàí³¿ ùîð³÷íî çá³ëüøóþòü ñâî¿ ô³íàíñîâî-åêîíîì³÷í³ 
ïîêàçíèêè.

Íàéøèðø³ ìîæëèâîñò³ ñåðåä çàðóá³æíèõ ïëàòôîðì ìàº ðîñ³éñüêà Witology (ðåæèì 
äîñòóïó: http://www.witology.com), íà ÿê³é ä³þòü âñ³ ÷îòèðè òèïè ³íôîðìàö³éíèõ ðèí-
ê³â: ðèíîê çíàíü, ðèíîê ³äåé, ðèíîê ³ííîâàö³é ³ ðèíîê ïåðåäáà÷åíü. Àëå öÿ ïëàòôîðìà 
îð³ºíòîâàíà, â îñíîâíîìó, íà âèêîíàííÿ îêðåìèõ ïðîåêò³â äëÿ çàìîâíèê³â ñèëàìè 
ñï³âðîá³òíèê³â Witology (óïðàâë³ííÿ ïðîåêòîì). 

Òàêèé ï³äõ³ä, íà íàøó äóìêó, íå ìîæå çàáåçïå÷èòè íåïåðåðâí³ñòü ³ ìàñîâ³ñòü ³ííî-
âàö³éíîãî ïðîöåñó, íåîáõ³äíèõ â åêîíîì³ö³ çíàíü. Ââàæàºìî, ùî á³ëüø åôåêòèâíèì 
áóäå ï³äõ³ä, êîëè çàìîâíèê îòðèìóº íà ïëàòôîðì³ âñ³ íåîáõ³äí³ ³íñòðóìåíòè äëÿ ñï³âï-
ðàö³ ³ âçàºìîä³¿ ó÷àñíèê³â ïðîåêòó, ìåòîäè÷í³ ìàòåð³àëè, ³íñòðóêö³¿, à óïðàâë³ííÿ ñâî¿ì 
ïðîåêòîì çä³éñíþº ñàìîñò³éíî. 

Ùîá ïåðåâ³ðèòè íà ïðàêòèö³ âèêëàäåí³ òåîðåòè÷í³ ïîëîæåííÿ, íàêîïè÷èòè âëàñíèé 
ìåòîäè÷íèé ³ ïðàêòè÷íèé äîñâ³ä âïðîâàäæåííÿ ñîö³àëüíèõ òåõíîëîã³é, áóëî ðîçðîáëåíî 
âëàñíó ïëàòôîðìó ÓÍ²ÂÅÐÑÈÒÅÒ (ðåæèì äîñòóïó: http://www.óí³âåðñèòåò.org.ua). Äî 
ñêëàäó ïëàòôîðìè âõîäÿòü ä³ëîâà ³ íàóêîâà ñîö³àëüí³ ìåðåæ³, ðèíîê çíàíü, ðèíîê 
³äåé, ðèíîê ³ííîâàö³é, ðèíîê ïðîãíîç³â ³ ïåðåäáà÷åíü. Êîæíå óêðà¿íñüêå ï³äïðèºìñòâî 
÷è îðãàí³çàö³ÿ áåçîïëàòíî îòðèìóþòü äîñòóï äî ³íñòðóìåíò³â, íåîáõ³äí³ ìåòîäè÷í³ 
ìàòåð³àëè äëÿ ñàìîñò³éíîãî çä³éñíåííÿ ñâî¿õ ïðîåêò³â. Âðàõóâàâøè, ùî â Óêðà¿í³ ùå 
íå ñôîðìóâàëàñÿ êóëüòóðà òîðã³âë³ íà á³ðæ³ ô’þ÷åðñ³â, ðèíîê ïåðåäáà÷åíü áóëî îðãà-
í³çîâàíî ó ôîðì³ îïèòóâàííÿ åêñïåðò³â.

Ôîðñàéò – ñîö³àëüíà òåõíîëîã³ÿ, ñóêóïí³ñòü ìåòîä³â, çàñîá³â ³ ïðèéîì³â ïðîãíî-
çóâàííÿ ñîö³àëüíî-åêîíîì³÷íîãî é ³ííîâàö³éíîãî ðîçâèòêó ãîñïîäàðñüêî-åêîíîì³÷-
íèõ ñóá’ºêò³â (äåðæàâè, ãàëóç³, ðåã³îíó, ï³äïðèºìñòâà), ñïðÿìîâàíèõ íà ôîðìóâàííÿ 
ñòðàòåã³÷íîãî áà÷åííÿ ìàéáóòíüîãî ³ ä³¿ íà íüîãî øëÿõîì âèÿâëåííÿ ïîä³é ³ ó÷àñò³ â 
ïðîöåñàõ, çäàòíèõ ìàòè êóëüòóðíèé, ïîë³òè÷íèé, åêîíîì³÷íèé ³ ñîö³àëüíèé âïëèâ íà 
åêîíîì³êó òà ñóñï³ëüñòâî â äîâãîñòðîêîâ³é ïåðñïåêòèâ³. Ôîðñàéò º ïðèíöèïîâî íîâèì 
ï³äõîäîì äî âèçíà÷åííÿ ñöåíàð³¿â ìàéáóòíüîãî. Õàðàêòåðíà ðîëü ôîðñàéòó ïîëÿãàº 
ñàìå ó ôîðìóâàíí³ ìàéáóòíüîãî, îñê³ëüêè ìåòîäè, ùî âèêîðèñòîâóþòüñÿ ï³ä ÷àñ ïðî-
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ãíîçóâàííÿ, íàö³ëåí³ íà ñòâîðåííÿ îáðàçó ìàéáóòíüîãî, äî ÿêîãî ïðàãíóòèìóòü ó÷àñ-
íèêè öüîãî ïðîöåñó.

Íà ïðàêòèö³ ³ñíóþòü ð³çí³ âèäè ôîðñàéòó. Äîñë³äíèêè âèä³ëÿþòü íàö³îíàëüíèé, 
ðåã³îíàëüíèé ³ êîðïîðàòèâíèé. Ó Çàõ³äí³é ªâðîï³ ïîøèðåíî ôîðñàéò íà íàö³îíàëü-
íîìó òà ðåã³îíàëüíîìó ð³âíÿõ, ó ÑØÀ – á³ëüøå íà ð³âí³ êîðïîðàö³é. Ôîðñàéò ÿê 
ñèñòåìà º ñóêóïí³ñòþ ìåòîä³â åêñïåðòíî¿ îö³íêè ñòðàòåã³÷íèõ íàïðÿì³â ñîö³àëüíî-
åêîíîì³÷íîãî òà ³ííîâàö³éíîãî ðîçâèòêó, âèÿâëåííÿ òåõíîëîã³÷íèõ ïðîðèâ³â, çäàòíèõ 
âïëèíóòè íà åêîíîì³êó òà ñóñï³ëüñòâî â ñåðåäíüî- ³ äîâãîñòðîêîâ³é ïåðñïåêòèâ³. Êð³ì 
òîãî, ôîðñàéò ïîºäíóº ðîçðàõóíîê éìîâ³ðíîãî ìàéáóòíüîãî ç àêòèâíèì âïëèâîì íà 
íüîãî [5]. Ñüîãîäí³ ôîðñàéò âèêîðèñòîâóºòüñÿ ÿê ñèñòåìíèé ³íñòðóìåíò âïëèâó íà 
ôîðìóâàííÿ ìàéáóòíüîãî, ùî äîçâîëÿº âðàõîâóâàòè ìîæëèâ³ çì³íè ó âñ³õ ñôåðàõ 
ñóñï³ëüíî¿ ä³ÿëüíîñò³: ó íàóö³ ³ òåõíîëîã³ÿõ, åêîíîì³ö³, ñîö³àëüíèõ, ñóñï³ëüíèõ â³äíîñè-
íàõ, êóëüòóð³. Ïðàêòèêà íàóêîâî-òåõíîëîã³÷íîãî òà ñîö³àëüíî-åêîíîì³÷íîãî ôîðñàéòó 
ïîñòóïîâî íàáóâàº ïîøèðåííÿ ³ â Óêðà¿í³ [4; 9; 11].

Ïðîàíàë³çóâàâøè ïðàêòè÷íèé äîñâ³ä ïðîâåäåííÿ ôîðñàéò³â çà êîðäîíîì ³ â Óêðà-
¿í³, ïðîïîíóºìî ïðîâîäèòè ôîðñàéòè ó ñïåö³àë³çîâàí³é ñîö³àëüí³é ìåðåæ³ â êîìá³íàö³¿ 
ç ìåòîäàìè êðàóäñîðñèíãó ³ ìåíåäæìåíòó ³äåé. Öå, íà íàøó äóìêó, äîçâîëèòü çíèçèòè 
âàðò³ñòü ôîðñàéòíèõ äîñë³äæåíü, ðåàë³çóâàòè ¿õ ÿê íåïåðåðâíèé ïðîöåñ òà çàëó÷èòè 
íàéøèðø³ ãðóïè åêñïåðò³â.

Çâàæàþ÷è íà íåîáõ³äí³ñòü âèêîðèñòàííÿ â³äïîâ³äíèõ ñïåöèô³ö³ ïîñò³íäóñòð³àëüíîãî 
ðîçâèòêó óïðàâë³íñüêèõ ³íñòðóìåíò³â, ìîæíà ñòâåðäæóâàòè äîö³ëüí³ñòü çàñòîñóâàííÿ 
³ííîâàö³éíèõ ñîö³àëüíèõ òåõíîëîã³é: ìåíåäæìåíòó ³äåé, êðàóäñîðñèíãó òà ôîðñàéòó 
– ó ñèñòåì³ óïðàâë³ííÿ ä³ÿëüí³ñòþ ñîö³àëüíî-åêîíîì³÷íèõ ñóá’ºêò³â íà âñ³õ ð³âíÿõ 
ñóñï³ëüíî¿ îðãàí³çàö³¿. Íàïðÿìè ïîäàëüøèõ äîñë³äæåíü ìàþòü ñòîñóâàòèñÿ ðîçðîáêè 
ìåõàí³çì³â îðãàí³çàö³¿ ï³äïðèºìíèöüêî¿ ä³ÿëüíîñò³ ó ñôåð³ íàäàííÿ ïîñëóã ³ç çàñòîñó-
âàííÿ ³ííîâàö³éíèõ ñîö³àëüíèõ òåõíîëîã³é äëÿ âèð³øåííÿ ïèòàíü ï³äâèùåííÿ êîíêó-
ðåíòîñïðîìîæíîñò³ îêðåìèõ ô³ðì òà ï³äïðèºìñòâ, àãðåãóâàííÿ òà àíàë³çó ³íôîðìàö³¿ 
ùîäî ðåàë³çàö³¿ äåðæàâíèõ òà ì³ñöåâèõ ïðîãðàì ñîö³àëüíî-åêîíîì³÷íîãî ðîçâèòêó.
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²ÍÍÎÂÀÖ²ÉÍ² ØËßÕÈ Ï²ÄÂÈÙÅÍÍß ÅÔÅÊÒÈÂÍÎÑÒ² 

ÓÏÐÀÂË²ÍÍß ÅÊÎËÎÃ²×ÍÈÌ ÂÈÐÎÁÍÈÖÒÂÎÌ 

Ó Ñ²ËÜÑÜÊÎÌÓ ÃÎÑÏÎÄÀÐÑÒÂ²

Ó ñòàòò³ ïîäàíî òåîðåòè÷íå îá´ðóíòóâàííÿ ³ííîâàö³é òà ³ííîâàö³éíîãî  ìåíåäæìåíòó. Ðîç-
êðèòî îçíàêè ³ííîâàö³éíîãî ï³äïðèºìñòâà. Âèçíà÷åíî ¿õ ðîëü ó ï³äâèùåíí³ åôåêòèâíîñò³ óïðàâ-
ë³ííÿ âèðîáíèöòâîì åêîëîã³÷íî ÷èñòî¿ ïðîäóêö³¿ â ñ³ëüñüêîìó ãîñïîäàðñòâ³. Çàïðîïîíîâàíî 
çàõîäè ùîäî âïðîâàäæåííÿ óïðàâë³íñüêèõ ³ííîâàö³é ó ãàëóç³ åêîëîã³÷íîãî âèðîáíèöòâà ñ³ëü-
ñüêîãîñïîäàðñüêèõ ï³äïðèºìñòâ.

The article presents theoretical substantiation of innovations and innovative management. Also 
enumerated a number of foreign and domestic scientists who were engaged in environmental 
management, efficiency of environmental control manufacturing Reveals signs of innovative 
enterprises. Due to the economic crisis established a number of industrial companies around 
the world. Defined their role in improving efficiency in the management of organic production 
in agriculture. Analyzing the foreign experience of effective implementation of clean production 
allowed us to identify the principles that positively set them apart from other enterprises in solving 
environmental problems, and have an innovative component, which is provided in the article. 
Provided drawing management types of innovation processes. By famous foreign scientists given 
a reasonable definition of innovative enterprises and the innovation as economic science can be 
presented. An example of successful promotion of the effective use of innovation in management 
at domestic enterprises. On the basis of strategic control, which is the content of the activities 
of higher management in a company and provides accounting, evaluation and analysis of results 
of development and realization of the perspective concept of innovation describes important 
aspects of the policy of effective management of the enterprise. The activities proposed for 
the implementation of managerial innovations in the field of ecological production of agricultural 
enterprises.

Êëþ÷îâ³ ñëîâà: óïðàâë³ííÿ åêîëîã³÷íèì âèðîáíèöòâîì, ³ííîâàö³ÿ, ³ííîâàö³éíèé ìåíåäæìåíò, 
çàõîäè, ïðèðîäí³ ðåñóðñè, åôåêòèâí³ñòü óïðàâë³ííÿ.

Key words: environmental, production, innovation, innovation management, activities, natural 
resources, efficiency of management.
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