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FACTORS INFLUENCING THE ADVERTISING STRATEGY 

FORMATION OF PRODUCTS FOR INDUSTRIAL AND TECHNICAL 

PURPOSES 

Poklonskaya L. 
Kharkiv National Economic University. Simeon Kuznets 

The article analyzes the main factors influencing the advertising strategy of products 

for industrial and technical purposes of machine engineering enterprises. In the course 

of study the factors analyzed have been divided into several approaches since the 

formation of the advertising strategy of machine engineering enterprises, just as of the 

corporate, competitive, marketing, and communication strategies, is influenced by 

various factors of the internal and external environment of an enterprise. The 

methodological base of the work is formed of the general scientific methods of 

analysis: empirical methods of observation and comparison, theoretical methods of 

classification   and   systematization. Results. The theoretical basis for the formation of  
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an advertising strategy for enterprises has been revealed. The necessity of consideration of 

various factors influencing the formation of an advertising strategy for machine 

engineering enterprises has been proved. The tasks of different strategies of machine 

engineering enterprises at the four stages of the life cycle of products for industrial and 

technical purposes have been examined. The necessity of the account of different factors 

influencing the advertising strategy of industrial enterprises has been proved. 

Keywords: advertising strategy, advertising, industrial enterprise, factors, the life cycle 

of products. 
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