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BRANDING ON THE UKRAINIAN COMPANIES OF THE 
TRANSPORT SERVICES MARKET 

Zimbalevska U., PhD in Econ.Sc. 
Yashchuk A. 

Kyiv National University of Technologies and Design 
In the article the theoretical, methodical and practical problems of branding are 
considered. The definition of the brand category is specified. Current development 
trends in the advertising market of transport services and features of brand forming in 
it are distinguished. The complex of management actions for the brand developing of 
the enterprises in the Ukrainian transport market is suggested. Two methodical 
approaches  to measuring the brand equity are detailed – the method of adding all costs  
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and the method of the return of the trade mark investment (on example of «Nova 
Poshta» LTD). The theoretical approach to determine the brand capital based on 
discounted cash flows is improved. The proposed method of the brand equity 
assessment is based on the amount of the premium to the cost of the each unit of the 
good. For its determination it is proposed to use the integral indicator of the brand 
strength. It reflects the public’s attitude to the brand in the territory of the good 
offering, namely the willingness to buy the branded good. The role of the brand capital 
in the forming of the enterprise’s market value is grounded. 
 
Keywords: a brand, a trade mark, branding, a brand equity, transport services 
enterprises 
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« »     SkyTeam (AeroMexico, Air 
France KLM, Alitalia, CSA Czech Airlines, Delta, Korean Air, Kenya 
Airways, Air Europa, China Southern, Vietnam Airlines  Tarom). 
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