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COST OPTIMIZATION FOR MARKETING STRATEGIES AT THE 
MILK PROCESSING PLANTS 

Ovsienko N.V. 
Kyiv National Economic University named after Vadym Hetman 

The article is devoted to the marginal marketing cost investigation in the reason that a 
firm should make additional costs on the trade-mark until the level on these costs 
overcomes the level of additional revenue caused by these additional costs. Since this 
mechanism may be utilized to the other elements of marketing (sale motivation, 
personal sales, scheme of distribution, price-making process), this approach allow 
elaborating the optimal price to all the types of marketing costs. The hypothesis about 
dependence between sale-function and marketing costs has been pulled out and the 
concept of marginal level of sale which is depended not only on production capacity 
but   also  on  demand  of  this  good (which is directly depended on optimal marketing  
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strategy) has been proposed. The concept of sales initial level as a sale level which is 
gained without marketing efforts has been offered. The relative deviations of sales 
marginal level as well as the ratio of the potential level of market share and its real 
level have been analyzed. The intervals of enterprise’s elasticity from the graph of 
marketing costs elasticity have been calculated.   
 
Keywords: marketing strategies, S-curves of sales, marketing costs optimization, 
logistic curve, marketing budget. 
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4 306,33
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4 248,36
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