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Dnepropetrovsk National University named after Oles Honchar 
The process of globalization as pre-conditions of branding of different countries of the 
world has been investigated in the article. The interpretation of concept 
«globalization» has been systematized after analyzing and summarizing scientific 
labors of many scientists.  Positive and negative consequences of globalization for the 
countries of the world have been grounded. The comparative analysis of basic 
geopolitical scenarios of world development to 2020 year have been done («Davoskiy 
world», «Pax Americana», «New caliphate», «Spiral of fear»). Pre-conditions of origin 
and motive forces of development of global branding have been analyzed. The 
personal touches of global brand have been determined.  In the conditions of 
globalization the question of not only forming of competitive edges and positive image 
of the world countries was actually but also payment of every state in the assets of the 
global economic system, and consequently national branding. The received results can 
be applied in practical activity as a theoretical base for deepening of researches of 
questions of globalization, global marketing strategy, by enterprises and organizations 
of all patterns of ownership, researchers, students of economic faculties.  
Keywords: globalization, global problems, global brand, brand of country. 
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