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ENTERPRISES VALUE MANAGEMENT IN CONDITIONS OF 
DIVERSITY OF ITS ASSESSMENT

      Davydov O. I. , PhD in Econ.Sc.
V. N. Karazin Kharkiv National University

The purpose of the article is to convey the content of enterprises value management in 
conditions  of  diversity of its valuation. It was researched the problem of management 
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orientation to maximizing the definite kind of enterprises value during value management. 
There was also defined the level of validity of its use in management of target criteria of 
market and fundamental enterprises value maximization. A comparative analysis of 
parameters of assessment of market and fundamental enterprises value was done. There 
were defined advantages and disadvantages of market and fundamental value in view of 
valuation procedure realization in the process of enterprises value management. It was 
proposed to manage enterprises value on the basis of assessment of its fundamental 
stakeholder value. The essence of value management according to the criteria of 
maximization of fundamental stakeholder enterprises value was detected. The further 
investigation in this direction is connected with the development of fundamental 
stakeholder value assessment methods, feasibility of the corresponding practical 
instruments of enterprises value management. Practical significance of the research lies in 
possibility to build an efficient system of value management on the micro level of modern 
economy with organic inclusions of value assessment into the process of enterprises 
management based on the results of these methods.

Keywords: enterprises value, management of enterprises value, value management, 
value assessment, market value assessment, fundamental value assessment, parameters 
of assessment, maximization of fundamental stakeholder enterprises value. 
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