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MARKETING PRODUCT POLICY OF AN INTERMEDIARY AS A KEY 
INSTRUMENT FOR SUSTAINABLE DEVELOPMENT PRINCIPLES 
IMPLEMENTATION.

Kyiv National Economics University named after Vadym Hetman
Environmental, social and economic challenges of our time have increasingly 
exacerbated recently. One of the best solutions is the concept of sustainable 
development. This concept was even included into the «Strategy of Ukraine 2020».
Intermediaries play an important role in the implementation of sustainable 
development principles on the micro level, as they deal with manufacturers and 
customers at the same time. Marketing product policy is considered to be the best 
instrument for implementing sustainable development principles. Sustainable 
development principles could be applied on all stages of the product life cycle. It is 
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necessary to extend sustainable development initiatives to all participants of value 
creation network. Consumer’s role in supporting and initiating sustainable initiatives is 
extremely high. Intermediaries have more opportunities to implement the principles of 
sustainable development via private labels and service policy development.

Keywords: intermediary, customer sustainable development, value creation chain, 
marketing product policy.
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