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The article has been dedicated to the problem of forming the thinking way and 
economical comprehension of the foreign student of the university. It was proved that 
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foreign students got a number of problems, while they are getting economical 
knowledges and reforming them into economical comprehension. The problems are as 
follows: language barrier, adulthood of the students, usage the classical system of 
education mainly, absence of self-working skills, low general education level. 
According to this new system of education some advantages are gained among them 
are most part of scientific materials, frequently changing kinds of activity, and tusks 
with different level of complication. Stated way of the research has got both theoretical 
and practical significance because the enlargement the qualities of education of foreign 
students could provide the competitiveness of native universities all over the world. 
Also this would exert on the income of native universities that are constrained to 
appeal off-budget means including money of the foreign students who paid for the 
education on the contract basis. The social consequences are also increasing the 
adaptation of the foreign students for the new social and cultural habitat, psychological 
adaptation, formation of the interethnic unity and strong ethnic ties.

Keywords: economical thinking way, economic education, activation of cognitive 
activity, method of economic education, innovative educational system.
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