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In article, we have proposed the formation of company image to view according certain 
groups of interaction, giving priority to those ones that significantly affect the important 
indicators of the company activities. It is proved that the special role of consumers in the 
formatting of image of enterprises in the hotel industry is there. It is reported that the image 
model of hotel enterprise should be built paying the attention for the parameters and factors 
that consumers consider the most important hotel service. We have offered the logical the 
structure of the model image of the hotel company being formed within the group of 
consumers in view of features for the formation of its customers during the first choice of 
hotel, in the service process and after receiving service. We have considered features 
creating the image of a hotel enterprise by consumers at different stages of interaction with 
company, disclosed the mechanism of forming of the consumer as the interpreter of 
company image in hospitality business.
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