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Dnipropetrovs’k national university named after Oles Honchar 

Ukraine's economic development needs domestic enterprises from all sectors of the 
national housekeeper to permanently increase competitiveness. One way how to solve 
this problem is to implement effective marketing communication policy in enterprises. 
The marketing communicative activities are considered in this article. The basic tools 
of marketing communication were identified. The considered role of implementation 
and usage of marketing communications in the companies was justified. The features 
of the communication tools implementation in industrial and agricultural enterprises 
were  considered.  Parameters  that  determine   the   specific   features   of    marketing  
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communications in Ukrainian industrial and agricultural enterprises were introduced. 
Modern equipment of marketing communication policy that enhance the effectiveness 
of marketing activity of business entities was offered. During the process of writing 
this article unsolved issues about specific agricultural and industrial markets features 
determination were discovered. 
 
Keywords: marketing communications, industrial sector, agricultural industry, modern 
communication tools, effectiveness of communications. 
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