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Kyiv National University of Trade and Economy  

Having conducted an in-depth investigation, it was found that TNC’s are appealing to 
contractual relations as manifestation of externalization and an alternative to FDI, due  
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to its advantages in costs and risks allocation with other party and access to other 
party’s assets. The current research has discovered that the priority of contractual 
relations compared to regular trade between TNCs and independent partner is 
reasonable when the complexity of the buyer-seller relationship leads to increased 
coordination costs and transactional interdependence.  It was substantiated that one of 
the macroeconomic effects of international contractual relations development, for host 
countries, is establishing of a strong national manufacturing sector.  Such possibility 
depends directly upon institutional capacity of a host country government to create 
appropriate conditions for nonresidents, the ability to cooperate with domestic 
companies. Empirical studies show that the current phenomenon of contractual 
relations is significant and important for developing countries; in electronic, textile 
industries and components manufacturing they are growing more rapidly than the 
industries in which they operate. It means that we can predict the probability of 
structural transformation of these industries. The main theoretical principles and 
findings could be used as a methodological basis for expert review of regulatory policy 
in the context of its compliance with solving problems of creating a favorable 
institutional environment for local businesses and multinational corporations, 
involving local enterprises into global value chains with the means of cooperation. The 
analysis of TNCs multivariate mechanism of external expansion through its business 
internalization or externalization allows going far beyond the established views on 
understanding relations between TNCs and host countries not exclusively by 
investment as the most appropriate and beneficial option. 
 
Keywords: global value chains, contractual relations, international cooperation, direct 
investment, trade, host countries, home countries, value added. 
 

 .      
     

         
,  . . .    

     ,  
       . 
         

     ,  
  . - ,   ,  

  ,        
       

; - ,       
     , ’   
 ,   ,  
 . 



  107, 2016
 

62

 ’   ,     
     

,      .   
     , -

       
        

      ,   
,       . 

    .   
         

   ,  . , . , 
. , . , . , . , . ,  . , 
. , . ,      
     .                
. , . , . , . , . , . , 
. , .      

  -     
  . 

  ,       
         

        . 
        

         
       

      . 
  .     

         
« »  .      

    ,     
   ,      

  ( ) [1]. 
     ,   

         
  :        

  ( ) (     
 ,  '     )   



  107, 2016
 

63 

 .        , 
   ,     

       [2]. 
   ,       

,     ,   
 ,     .  

, ,  ,     
    ( ),   
     ,    

  .  ,   
      ,  

 ,     ,   
        [1].   

  , , ,     
   ,      
     , , 

 ’  - ,   .  
         , 
 ,    ,  
   ,    ,    

 .         
     [3].   
     , ,    , 

     ,   
       [2].   

        – 
      . ,  

  ,    
,   , ,     
       [4]. 

     ,      
   ,     , 

         [5].   
      ,    

,   ’    .  



  107, 2016
 

64

  ,  ,  
, ’    , ,  

 ,     , 
     .   
   , ’    , 
      

.    ,  -  
,   - ,    ,  

    ,    ,    
    [4].  

     ,   
   . - ,     

       .  
         ,  

        ,   
        [6]. -

,        
      , 

   .      
  , ’       

  ,     
[2]. - , ,      

         
,   ,   ,   

 ,        
 ’ . 

    ,  
,   , ,   , 

  .  :    
   ,       
  [7].       « » , 
,      ,    
,  , -      - 

« ’ » ,  :   ’    .  
,       

  ,        
   ,  ,    

  [8]. 



  107, 2016
 

65 

         
    .    

         
,       ,   

 ,    .     
   -   

     .  
     ;  ,  

    ;     
  .     

  ,     . 
         

,      
   ,  ,   

      [9]. 
     ,  

   (   ),     
        

,   ,    , 
 . ,     

       
,  ,    ,    

   ,      
-       ,  

     [10].    , 
         

      :  
,  , . 

     ,   
        

 .    ,     
,    ,   -  

   ,     
[10].          

  .     
       



  107, 2016
 

66

,    ,   
 ,     . 

        
         

      [5]. 
      ( )   

  ,       .   
       

,        
  (  , , )      

  .       
 ,      ,  

        . 
     ,   

          
   [9].    
       

   ,     .  
    ,   
     ,      

  .    ,   
   «ownership-location-internalization» (OLI) [5], 

   -  ,   . 
         

:         
  ,     

  ( . 1).  
         

      (   ),   
 ,         

  .      
     . 

 ,         
  (   , 
 , ,  ),   
 ,     ,    



  107, 2016
 

67 

   -      
  ,      .  

   ,      
      - , , 

  ,  , 
    ,   , 
     .   

    , 
      ,  

   -     
      [11].  

 1 -     OLI 

      
 

OLI-  
 
 

 
 

 
-
 

  
 

,    
  

V V V 

  
 

  ,  
  

 

V  V  - 

   
  

    
     

,     
,      

V V - 

 
  V - - 

: [9] 

      -   
     . ,  ,  

 -  ,      
          
      ,  , 

     [4].  
          

,           
 .   ,      

         [2]. 
,         

  ,        
 .    ,  

    . ,   
,        

    ,     



  107, 2016
 

68

    ,    , 
          . 

 –    
,        
     ;   

   ’     
   [9].  ,   

       , , , 
       , 

         
 .      

     . 
,       

  , ,      -  
   . 

   ,    
’       , 

      .  
  ,    , 

 ,    , 
 ,    ,    

        
( . 2) [9].          

        
       . 

      2 
. . .    1 . .     

   ,   -  330-350 . 
. ,   340-360 . .      

  100 . . . 
   , 80%   

   ,      . 1, 
        , 

        ’  
   13%        
 . ,  ,   

        
        .  
 
 



1. 
1.1. 

1.2. 

1.3. 
2. 
2.1. 
2.2. 
2.3. 
3. 

3.1. 

4. 

4.1. 

5. 
5.1 

 

6
. 
6
.
1
. 

 
 

21%

 

 
 

 

 

 

 
-

  
  

 

 
 2 - 

, 
,  

  
 

 
 
 

  
  

, 
 

, 
  

 

 

 

 

 
  

. 1. 

 

.

 (
230-

200-

20-

200-
50-
10-

90-1

330-

15-

 
  

  

 

 
.  

79%

, 
. 

/
-240 

-220 

-30 
  

-205 
-55 
-15 

100 

-350 

  
-20 

  
 

: [9] 

 
:[9] 

 

33%

13%

33%

 
, 

. . 

 
20-25 

60-70 

5-10 
 (

40-45 
10-15 

2-3 
  

50-60 

 

130-150 

 (
5-10 

 

17-18 

, 2011  

, 2011 

 
,  

 
 

 

, . 

) 
1,4-1,7 

1,1-1,4 

0,1-0,2 
 ) 

6,5-7,0 
1,7-2,0 
0,4-0,5 

3,0-3

3,8-4,2 

 ) 
0,3-0,4 

’  
 

340-360

10
 

  

 
 

 

 

   
 

 

. 

 

,5 

0 

07, 2016

69

 

 

 
, 

  

  

 , 
 

, 
. . 

1,3-1,5 

0,3-0,4 

0,05-0,1 

6,0-6,5 
1,6-1,8 
0,4-0,5 

2,0-2,5 

2,3-2,5 

0,1-0,15 
’  
  

90-110 

9 

  

 
 



  107, 2016
 

70

 ,     14-16 . 
.         
  15% .      

      70%  
  [9].  ,    

,         
       

.    ,  -     
       ,    

   . 
. ,      

        
     : 

-       
       

      ’   
    ; 

-     ,    
      

    ,  , ,  
      ,    

    ;  
-        

         
    ,    

     ; 
-      

        
  .     

      
    - ,   

  ;     
    ,  ;    

( , ,  ,  
)        

 ,  ,     
      . 

 



  107, 2016
 

71 

  : 
1. Barrientos, S., G. Gereffi , and A. Rossi (2011). «Economic and social upgrading in 

global production networks: A new paradigm for a changing world», International 
Labour Review, 150:319-40. 

2. Cattaneo, O., G. Gereffi  and C. Staritz (2010). Global Value Chains in a Postcrisis 
World: A Development Perspective. Washington D.C.: World Bank. 

3. Dunning, J. and S. Lundan (2008). Multinational Enterprises and the Global Economy, 
second edition. Cheltenham: Edward Elgar. 

4. Dinc, S. and I. Erel (2012). «Economic Nationalism in Mergers and Acquisitions». 
Charles A. Dice Center Working Paper, No. 2009-24. 

5. Altomonte, C. and A. Rungi (2013) «Business Groups as Hierarchies of Firms: 
Determinants of Vertical Integration and Performance», Working Paper, 2013.33 

6. Gereffi , G., K. Fernandez-Stark and P. Psilos (2011). Skills for upgrading: Workforce 
Development and Global Value Chains in Developing Countries. Durham: Center on 
Globalization, Governance & Competitiveness, Duke University 

7. Altomonte, C., F. Di Mauro, G. Ottaviano, A. Rungi, and V. Vicard (2012). «Global 
Value Chains During the Great Trade Collapse: a Bullwhip Effect?» ECB Working 
Paper Series, No. 1412. Frankfurt: European Central Bank. 

8. Bhattacharya, A., T. Bradtke, T. Ermias, W. Haring-Smith, D. Lee, E. Leon, M. Meyer,  
D.C. Michael, A. Tratz, M. Ukon and B. Waltermann. (2013). Allies and Adversaries:  
2013 BCG Global Challengers Report, The Boston Consulting  Group. 

9. UNCTAD (2011d) – WIR11. World Investment Report 2011: Non-Equity Modes of 
International Production and Development. New York and Geneva: United Nations  

10. Buckley, P.J. and M.C. Casson (2009). «The internalisation theory of the multinational 
enterprise: A review of the progress of a research agenda after 30 years», Journal of 
International Business Studies, 40:1563–1580 

11. Sturgeon, T. and O. Memedovic (2011). Mapping Global Value Chains: Intermediate 
Goods Trade and Structural Change in the World Economy. Vienna: UNIDO. 

 
 


