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MARKET ANALYSIS AS A PRECONDITION FOR DETERMINING 
THE COMPETITIVENESS OF NEW PRODUCTS
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Market research of energy drinks is made with the purpose to assess the prospects of
new products - drinks with dihydroquercetinum (DHQ), the definition of competing
groups and valuation parameters of competitiveness. Trends of development energy
drinks market; its share of the total market size of soft drinks; the level of
monopolization; differentiation by country of origin manufacturers, brands,
distribution channels, the volume of packaging are analyzed. The level of consumption 
and restrictions of the development of this market are considered. The basic group of 
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consumers of energy drinks in Ukraine and abroad is determined. The comparison of the 
revealed dynamics and trends of state regulation of Ukrainian energy drinks market with the 
world market and with the soft drinks market is worked out. By the results of analysis of the 
energy drinks market it is grounded the prospects of implementation of new products with 
improved quality characteristics. The main groups of soft drinks, which can make them
competition is determined and evaluation parameters of competitiveness are proposed.
Keywords: analysis, market, energy drinks, soft drinks, competitiveness, consumption.
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