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The article is devoted to the problem of determinant formation of trading enterprises 
competitive advantages in Ukraine in terms of European integration.  Also we discuss 
the allocation of marketing environment factors, which form enterprise 
competitiveness. Several approaches of the definition of competitive advantages 
concept are analyzed in the article. Moreover we offered our own definition of the 
determinants of enterprise competitive advantages. It is a complex of resources and 
factors of marketing environment that influence on its market position. The result of 
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competitive advantages analysis, their types and the economic logic of marketing 
activities are given as a sequence formation of complex determinants of the trade 
enterprises competitive advantages in the European integration conditions. The key 
stages are defined as the formation product attributes, the acquisition of logistic 
advantages of trade distribution, the increasing consumer properties of the goods, 
identifying factors of marketing environment and stores, the development of 
innovative component and the construction of interaction among enterprises in the EU 
economic space. As a result of using these stages, the enterprises form the integration 
space of competitive advantages that help to increase company's income.

Keywords: determinant, competitive advantages, marketing environment, trade 
enterprises, consumer value, market
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