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THE IMAGE FORMATION OF UKRAINIAN COMMERCIAL BANKS 
AND THE WAYS OF IMPROVING CUSTOMERS TRUST

Androsova E., PhD in Economics
Lashchenko A.

Zaporozhye National Technical University
It is known that any financial system holds on the trust of people, and the banks can 
exist only providing the confidence of depositors. Increased competition of banking 
products and services in the branch market, the appearance of new banking products 
and new competitors as in regionally as in nationally market, the gradual market 
saturation, the unstable political situation in the country, high inflation and prosperous 
corruption in the banking environment - these are the main requirements to banks to 
modern and effective approach to the formation of its image and restoring consumer 
confidence in the banking system. The article reveals the essence and studied 
classification of corporate governance models within in the context of the corporate 
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image formation of the commercial banks. The features of the formation and the 
parameters of them are examined also which characterize the state of corporate image. 
It is substantiated the role of trust in the banking sector, considered  the basic factors 
which affect on the level of trust, determined the actions for maintaining a sufficient 
level of confidence and restoring it in period of financial instability.

Keywords: image; reputation; consumer confidence; factors trust; deposit outflows; 
restoring confidence toward banking system
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