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The article addresses the essence of the concepts of «communication» and 
«communication process», the structure of the communication process. It reviews the 
approaches of domestic and foreign scientists to the determination of communication, 
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and highlights similarities and differences. The basic theoretical aspects of internal 
communications in the enterprise management system as part of its effective 
functioning have been investigated. The principles of building a communication 
system at the enterprise are summarized. The main tools of marketing communication 
activities have been emphasized. The article has determined and studied marketing 
communication tools in the process of development and implementation of 
communication strategies. The methodical approach to evaluating the effectiveness of 
communication processes at enterprises has been developed. The scientific research 
has been carried out and the ways to improve communication processes at domestic 
enterprises have been suggested. The structural model of marketing communications 
has been developed. The article characterizes the role of communication processes in 
ensuring effective senior management activities.

Keywords: communication tools, communication processes, marketing 
communication, marketing communication, internet communications, advertising, 
sales promotion
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